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Rotogravure  Now  In  Media  Limelight 
With  Continuing  Linage  Upturn 


Review  of  Victories  and  Defeats  Shows  Monotone  and  Color  Gravure 
Rapidly  Building  Up  From  1932  Low — 1934  Income  Was  $5,000,000 


Based  upon  six  months  linaRe  fig¬ 
ures  and  emphasized  by  AuRust  to¬ 
tals,  released  this  week,  rotogravure 
advertising  will  be  one  of  the  year’s  big 
media  surprises.  The  August  figures 
put  national  roto  out  in  front  with  a 
(47%  gain  over  the  same  month  of 
19M  and  a  total  August  gravure  in¬ 
crease  of  41.4%  over  a  year  ago. 

This  trend  is  a  continuation  of 
healthy  progress  which  has  been  going 
on  in  the  gravure  field  since  the  de¬ 
pression  depths  of  1932.  An  estimated 
revenue  to  57  gravure  newsirapers  of 
over  $5,000,000  in  1934  will  be  boosted 
to  well  over  $6,500,000  this  year — a 
rosy  harbinger  of  recovery  due  to  gra- 
nire’s  place  as  the  so-called  “cream 
medium.”  As  of  June,  this  year,  60 
papers  were  regularly  issuing  gravure 
sections. 

The  summary  of  its  1935  success  is 
the  third  in  Editor  &  PuBLismut’s  tri¬ 
logy  on  the  growth  of  newspaper  lin¬ 
age  other  than  black  and  white.  The 
.pvure  $5,000,000  revenue  total  places 
it  on  a  liar  with  colored  comic  which 
was  surveyed  as  a  $5,321,000  piece  of 
business  for  75  iiapers  during  1934, 
and  far  above  run-of -paper  color  which 
totaled  an  approximate  $557,000  last 
year. 

Gravure’s  position,  however,  is  not 
exactly  comparable.  The  two  other 
classifications  have  been  on  the  up  and 
up  and  up.  Gravure  has  had  its  pros¬ 
perity  peaks  and  its  dismal  depths,  no¬ 
tably  in  that  period  from  1929  to  1932 
when  gravure  linage  tobogganed  from 
.20,000,000  lines  antiually  to  5,000,000. 
'Hius,  by  contrast,  the  record  achieved 
since  j932 — a  net  increase  of  50  per 
cent— is  all  the  more  remarkable  testi¬ 
monial. 

The  following  tabulation  shows  at  a 
glance  the  swell  and  sag  in  gravure 
linage  as_  tabulated  by  Gravure  Service 
Corporation,^  about  which  more  later 
tfigures  in  lines)  ; 

Local  National  Total 

,*5 . 7,430,423  10,109,202  17,599.005 

S  .  7,201,390  12,003,901  19,205,291 

2 . 7,740,540  12,029,200  19,709,000 

^  .  0,943,200  11,705,113  20,040,313 

*•  .  7,522,740  0,702,405  10,205,153 

W  .  5,590,043  5,012,420  10,002,409 

®  .  2,302,409  2,079,030  5,002,039 

W  .  2,270,910  3,455,494  5,734,412 

"M  .  2,730,024  3,505,590  0,230,214 

ins  (cst.)....  3,000,000  4,500,000  7,500,000 

The  first  to  leave  most  advertising 
lists  when  the  pinch  came,  gravure 
apparently  is  not  the  last  resort  of  na¬ 
tional  advertisers.  One  hundred  fifty- 
two  of  them  used  gravure  during  the 
months  of  1935,  and  of  these 
there  are  many  who  have  adopted  gra¬ 
vure  as  a  mainstay  or  at  least  a  strong 
!>iipporting  medium. 

While  comic  and  R-O-P  color  have 
increased  with  each  successive  year 
during  the  depression,  due  to  the 
novdty  of  the  idea,  gravure  followed 
black  and  white  linage  figures  down- 
wart  and  seems  to  be  leading  them 
'^  upward.  Gravure  was  not  a  new 
plank  for  anxious  advertisers  to  grasp 
u  they  floated  downstream  after  the 
big  bnst-up  of  1929. 

Gravure,  as  a  matter  of  fact,  has  been 
an  available  medium  for  20  years.  Ac- 


By  BICE  CLEMOW 


curding  to  Gravure  Service  records 
the  first  continuously  published  roto¬ 
gravure  section  was  that  of  the  Xcv. 
York  Times,  which  had  its  genesis  in 
1914.  In  that  same  year  five  other  gra¬ 
vure  sections  apjieared.  in  the  Boston 
Herald,  Detroit  News,  Neto  York  Her¬ 
ald,  Philadelphia  Public  Ledger  and 


The  Alco  Gravure  Co.  has  five  plants, 
printing  a  number  of  sections,  as  fol¬ 
lows:  Chicago,  9;  New  York,  8;  Bal¬ 
timore,  4 ;  Atlanta,  3 ;  Kansas  City,  3 ; 
total,  27. 

Neo  Gravure  Co.  prints  two  sections 
in  New  York  and  one  in  Chicago. 
Standard  Gravure  Co.  prints  two  in 
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Only  once  in  the  last  five  years  did  local  gravure  linage  exceed  national,  and 
then  for  the  brief  period  indicated  on  this  chart.  The  1935  figures  are  estimates 
based  on  seven  months’  performance.  The  healthy  upturn  in  gravure  linage  is 
clearly  indicated  on  the  above  graph. 


the  St.  Louis  Post-Dispatch.  Through 
its  childhood  and  adolescent  tribula¬ 
tions,  gravure  became  of  age  this  year 
with  five  of  these  six  1914  godparents 
still  staunch  friends.  Only  one  had 
dropped  gravure,  the  Philadelphia 
Ledger. 

In  the  meantime  other  papers  vis¬ 
ioned  extra  profits  from  national  ac¬ 
counts  to  whom  gravure  had  proven 
a  good  bet  and  by  1921  the  gravure 
newspapers  had  increased  to  45.  Reach¬ 
ing  its  peak  in  1930  when  80  papers 
offered  this  specialized  medium,  gra¬ 
vure  has  now  settled  back  to  57  and 
has  held  there  for  two  years. 

Unlike  colored  comics  and  R-O-P 
color,  gravure  has  been  dependent  for 
its  growth,  in  direct  relationship,  on 
the  ability  of  newspapers  to  invest 
heavily  in  special  equipment  and  de¬ 
partments  to  print  gravure  sections. 
Because  such  equipment  was  too  muen 
of  load  for  the  average  plant,  the  group 
printing  idea  grew  until  there  are  four 
large  organizations  printing  three  or 
more  sections,  while  only  12  out  of  57 
papers  print  their  own  sections.  These 
are  the  Chicago  Tribune,  Detroit  Free 
Press,  Detroit  New'S,  Houston  Chron¬ 
icle,  Los  Angeles  Times,  Minneapolis 
Tribune,  New  York  News,  New  York 
Times,  Philadelphia  Inquirer,  San 
Francisco  Chronicle,  Seattle  Times,  St. 
Louis  Post  Dispatch. 


Louisville  and  one  section  in  St.  Louis. 

The  Art  Gravure  Corp.  now  has  five 
clients  for  its  New  York  plant  and  an 
equal  number  in  Cleveland,  totaling  10. 
The  Minneapolis  Tribune  also  prints 
the  section  for  the  St.  Paid  Dispatch 
&  Pioneer  Press,  and  the  Louisville 
Color  Gravure  Co.  prints  for  the  Fort 
IVayne  Nezvs  Sentinel. 

.All  these  plants  are  strategically  lo¬ 
cated  so  that  production  of  gravure 
sections  will  allow  for  the  latest  pos¬ 
sible  deadline  for  both  advertising  and 
news  content.  Advertising  closing  date 
for  most  of  these  sections  is  two  weeks 
before  publication,  but  in  the  average 
case  a  week  suffices  for  the  complete 
process,  advertising  managers  and  gra¬ 
vure  editors  working  to  their  own 
schedules. 

Dr.  George  Gallup,  reader  interest 
expert,  has  figures  compiles  by  his  corps 
of  interviewers  showing  that  gravure 
sections  pull  90  per  cent  of  both  men 
and  women  readers  of  representative 
newspapers,  and  on  this  fact  much  of 
the  gravure  sales  promotion  is  based. 
Organized  selling  units  cite  growth  of 
circulation  by  gravure  papers,  but  non¬ 
gravure  papers  have  grown  during  the 
same  period.  There  is  some  slight  evi¬ 
dence  of  the  pulling  power  of  gravure 
in  figures  showing  that  from  1929  to  1934 
the  total  Sunday  circulations  of  news¬ 
papers  in  this  country  fell  from  26,- 


879,536  copies  to  26,544,516 — a  decrease 
<,f  one  per  cent  plus ;  while,  on  the  other 
hand,  56  gravure  papers  had  a  total  of 
8,299,384  copies  in  1929  and  in  1934 
this  had  grown  to  8,502,412 — an  in¬ 
crease  of  2J4  per  cent. 

Gravure  rates  have  now'  been  stabil¬ 
ized,  due  to  standardization  of  produc¬ 
tion  methods  and  multi-production  of 
several  sections  in  one  plant,  but  as 
short  a  time  ago  as  April  6,  1933,  the 
average  gravure  charge  was  75  per  cent 
over  black  and  white  rates,  the  range 
being  from  33  per  cent  on  the  New 
York  Post  to  159  per  cent  on  the  In¬ 
dianapolis  Star.  The  present  rates  pro¬ 
vide  gravure  space  at  approximately 
one-third  above  black  and  white  rates, 
about  the  same  as  run-of-paper  color 
and  considerably  higher  than  color 
comics. 

A  full  iiage  in  monotone  in  the  57 
gravure  papers  comes  to  around  $62,500. 

There  has,  of  late,  been  no  dearth 
of  national  accounts  willing  to  invest 
this  money,  although  much  of  the  copy 
running  at  present  is  in  smaller  space. 
Even  with  small  copy,  medicals  loom 
large  on  the  gravure  horizon  and  gaso¬ 
line,  foods,  cosmetics  and  lingerie  have 
taken  on  large  proportions.  To  get 
a  more  accurate  idea  of  investment  than 
is  given  by  the  boxed  tabulation  of 
1935  accounts  accompanying  this  story, 
glance  at  this  list  of  the  leaders  and 
their  six  months  linage  this  year: 
Palmolive  Soap,  123,000;  Standard  Oil, 
102,594;  Supersuds,  101.320;  Libby, 
McNeil  &  Libby,  86,916;  Plymouth,  79,- 
000;  Colgate,  66,753:  Yardley,  66,225; 
Pebeco,  62,316;  Ethyl  Gasoline,  56,- 
013;  Bauer  &  Black,  .50,775;  Vick 
Chemical  Co.,  46,440 ;  Parker  Pens,  39,- 
600;  Crown  Corsets,  37,658;  Modess, 
34,800  The  single  largest  newspaper 
usage  was  the  11,410  lines  Yardley  ran 
in  the  Qiicago  Tribune  from  Jan.  1  to 
June  30,  1935. 

The  number  of  advertisers  by  month 
corresponded  with  the  1935  buying 
moods:  January,  42  advertisers;  Feb¬ 
ruary,  68;  March,  103:  April,  82;  May, 
87  and  June,  71. 

Several  new  accounts  are  opening  up 
this  fall,  according  to  J.  C.  Wilberding, 
vice-president  of  Gravure  Service.  He 
cited  additional  use  of  gravure  bv  Sin¬ 
ger  Sewing  Machine;  McCallum 
Hosiery,  Libby,  McNeil  &  Libby  and 
Standard  Oil  Fuels  as  exemplary  of 
renewed  interest  in  and  approval  of  this 
medium.  Both  are  still  well  below, 
however,  the  fever  heat  of  1927  when 
Camel  cigarettes  invested  $870,104 
(1927-28)  in  gravure  and  Fleisch- 
mann’s  Yeast  took  $585,069  worth 
(1927), 

Although  gravure  has  been  used 
mainly  for  direct  selling  appeal,  there 
have  been  few  instances  where  pulling 
power  could  be  measured  in  dollars  and 
cents  or  through  coupons,  since  gra¬ 
vure  has  frequently  been  regarded  as  a 
supplementary  medium  for  all  but  a  few 
products. 

However,  on  the  basis  of  gravure 
campaigns - 

Baby-Touch  Hair  Remover  Co.  has 
written:  ‘‘It  is  true  that  rotogravure 


6 


Editor  &  Publisher  for  October  5,  1935 


advertising  comes  higher  than  any 
other  kind,  but  it  seems  that  the  pull¬ 
ing  power  of  such  ads  is  so  far  in  ex¬ 
cess  of  other  classes  of  advertising  that 
we  are  obliged  to  look  upon  it  as  our 
best  way  of  reaching  the  public.” 

Calumet  Baking  Powder  Co.  cites, 
in  terming  rotogravure  ‘‘very  success¬ 
ful”  :  “The  only  method  which  we  have 
of  furnishing  a  check  on  this  is  through 
the  coupon  inducement  which  is  featured 
in  all  our  ads.  These  have  been  com¬ 
ing  to  us  at  the  rate  of  fifteen  hundred 
to  two  thousand  per  day. 

E.  R.  Squibb  &  Sons  has  testified: 
"...  the  process  lends  itself  to  satis¬ 
factory  reproduction  of  photographic 
illustrations  with  results  comparable  to 
those  which  ran  be  obtained  in  well- 
printed  magazines.  Thus  an  advertiser 
is  able  to  show  his  products  to  good 
advantage.  It  has  also  been  my  obser¬ 
vation  that  the  rotogravure  section  of 
a  newspaper  is  frequently  retained  by 
the  reader  after  the  black  and  white 
sections  have  been  discarded.  This 
‘longer  life’  factor  is  worthy  of  con¬ 
sideration  in  buying  newspaper  space.” 

Oldsmobile:  “.  .  .  one  is  bound  to 
gain  the  conviction  that  for  certain  pur¬ 
poses  at  least,  the  difference  in  price 
is  very  much  worthwhile.” 

Borden’s:  “Due  to  a  great  many  re¬ 
quests  in  the  past  for  illustrations 
used  in  our  ads  we  have  added  a 
line  in  6  point  type  directly  beneath  the 
illustrations,  offering  reprints  upon  re¬ 
quests  suitable  for  framing.  The  pull¬ 
ing  power  of  this  offer  in  small  type 
face  has  been  far  beyond  our  expecta¬ 
tions  and  thousands  of  requests  have 
been  received.” 

No  survey  on  gravure  would  be  com¬ 
plete  without  a  mention  of  the  part 
played  by  Gravure  Service  Corporation, 
New  York,  which  directly  represents 
half  of  the  gravure  papers  in  the  coun¬ 
try  and  acts  as  a  clearing  house  for 
information  on  the  whole  group  of  gra¬ 
vure  papers.  Actually,  Gravure  Ser¬ 
vice  plugs  for  its  three  groups:  New 
York-New  England;  Midwest  and  the 
gravure  sections  of  the  Metropolitan 
group.  It  goes  beyond  these  29  papers 
into  the  realm  of  complete  advertiser 
gravure  service,  presentations,  market 
records,  linage  data  and  mechanical  re¬ 
quirements  of  all  papers. 

One  of  its  secondary  functions  is  the 
Syndirated  Tabloid  Section,  an  import¬ 
ant  piece  of  newspaper  gravure  busi¬ 
ness,  although  not  regularly  published. 
When  Gravure  Service  can  sell  a  page 
in  this  Syndicated  Tabloid,  a  four-page 
tabloid  size  gravure  frequently  with  a 
color^  ad  on  page  four  is  published 
and  circulated  to  the  advertiser’s  choice 
of  1,000,000  circulation  made  up  from 
any  group  among  the  100  or  more 
papers  which  will  insert  the  Syndicated 
Tabloid. 

In  other  words,  there  are  about  100 
papers  available  and  the  advertiser  can 
take  his  choice  of  any  number,  so  long 
as  the  minimum  circulation  represented 
by  his  choices  is  1,000,000.  The  rate  is 
the  total  rate  of  the  papers  he  chooses. 
The  papers,  retaining  editorial  super¬ 
vision  over  the  contents  through  prior 
proofs,  pay  the  printing,  transportation 
and  circulation  costs  of  this  insert  and 
in  turn  are  rewarded  with  a  check  from 
Gravure  Service  for  the  advertising 
contained  in  the  insert. 

Last  year  some  of  the  100  papers  re¬ 
ceived  no  inserts,  since  this  is  at  the 
advertiser’s  discretion,  and  others  car¬ 
ried  as  high  as  eight.  For  example, 
the  Oklahoma  City  Oklahoman  received 
$9,600  from  this  source  last  year,  the 
Columbus  Dispatch  $10,000. 

Several  of  the  eligibles  on  the  Syn¬ 
dicated  Tabloid  Sections  have  regular 
gravure  sections,  stuffing  in  these  ex¬ 
tras  when  they  come  along. 


HONOR  FOR  SULZBERGER 

Arthur  Hays  Sulzberger,  president 
and  publisher  of  the  New  York  Times, 
has  been  appointed  to  the  advisory  com¬ 
mittee  of  the  Columbia  Alumni  Nnvs, 
issued  this  week  for  the  first  time  dur¬ 
ing  the  new  academic  year.  Mr. 
Sulzberger  is  a  member  of  the  class  of 
1913. 


LIST  OF  NATIONAL  GRAVURE 

ADVERTISERS 

1  During  the  first  six 

months  of  1935  152  national  advertisers  used  1 

1  gravure,  either  monotone  or  color,  to  reach  the  public.  As  to  num*  1 

hers,  the  medical,  food. 

lingerie  and  cosmetic  advertisers  easily  led  the  1 

field: 

MEDICALS,  TOILET  AND  DRUG 

GOODS 

.Abbott’s  Bittert 

Fitch's  Shampoo 

Frederic's  Permanent 

Modess 

.‘Mien’s  Lotion 

Pebeco 

Rabv  Touch  Hair  Remover 

Gem  Earphone 

Plunder’s  Tablets 

Baume  Ben-Gay 

Mary  T.  Goldman  Dve 

Phillips  Milk  of  Magnesia 

Bayer’s  Aspirin 

Dr.  Haines 

Presbrey  Leland 

Bauer  &  Black 

Mvdrosol 

Resinol 

Brownatone  Hair  Dye 

KeliKimalt 

Sal  Hepatica 

Calox  Toothpaste 

Knothe  Belt 

Schnefel  Bros. 

Colzate  Dental  Cream 

Kordon’s  Nasal  Jelly 

1  >T.  .Scholl 

Cyttex 

Larvex 

Siroil 

Dr.  Edward’s  Tablets 

Lavoris 

Vick  Chemical  Co. 

Fairy  foot  Product 

I.isterine  Toothpaste 
Marchand’s  Hair  Wash 

Dr.  Jeanne  Walter 

Feenamint 

Beechnut  Coffee 

Borden’s 

SOAPS,  FOODS,  ETC. 

lohmson  Candy 

•Vamco  Crabmeat 

Kinder-Gruel 

Xation.M  Dairies 

Olimalene 

l.a  France  Flakes 

Old  Dutch  Cleanser 

Crisco 

I-it.by-McNeil  &  Libby 

Palmo’ive  Soap 

Diamond  Salt 

l-oose-Wiles  Co. 

Red  Heart  Dog  Food 

Duff’s  Gingerbread  Mix 
Heilman’s  Mayonnaise 

Lux 

Silver  Dust 

Maxwell  House  Coffee 

Supersuds 

Hormel  Soup 

My-T-Fine  Jelly 

Swansdown  Flour 

PERFUMES,  COSMETICS,  ETC. 

Elizabeth  Arden 

Lady  Esther 

Helena  Rubenstein 

Chanel  Perfume 

Mum 

A’.-ipon  Shampoo 

Ciro’s  Peti-Pates 

Pond’s 

Tangee 

Coty 

Pro-Ker 

VVoodlniry’s  Products 

Yardley's  Products 

Eugene 

Paul  Rieger  Perfume 

Houbigant 

.\masia  Corset  Co. 

LINGERIE 

(lossard  Corsets 

IVrfoIastic 

Artistic  Brassieres 

H.  W.  Brassieres 

Vanity  Corsets 

Crown  Corset 

Lily  of  France  Corsets 

Warner  Bros.  Corsets 

D’.\mour  Brassiere 

Maidenform 

Wolfe  &  Lan? 

Diana  Corsets 

Model  Brassieres 

Vouthform 

Formfit 

Cohan  Goldman  (Knitex) 

OTHER  CLOTHING 

F'aultless  Pajamas 

Middishade  Clothes 

Crawford  Clothes 

F'ootsaver  Shoes 

Red  Cross  Shoes 

Du-Ons 

Matrix  Shoes 

Sears.  Roebuck  &  Co. 

Fashion  Frocks 

Alaska  S.  S.  Co. 

RECREATION 
Eastern  S.  S.  Co. 

Pennsylvania  Railroad 

Bermuda 

French  Line 

Massachusetts  State 

Canadian  Pacific 

Italian  Line 

Wentworth-by-the-Sea 

Colonial  S.  S.  Co. 

New  York  State 

Anheuser-Busch 

UQUOR,  TOBACCO 

Edwin  Cigars 

Rupi>ert’s  Beer 

Berry  Bros.  Scotch 

Frank  Medico  Pipe 

Victor  Hugo  Brandy 

Canada  Dry 

Renault  Champagne 

AUTO,  OIL,  HOUSEHOLD 

Amoco 

International  Silver 

Rit 

Boston  Varnish 

Kar-Nu 

.Schaeffer  Pens 

Dodge 

Kelvinator 

.Singer  Sewing  Machine 

Electrolux 

Lane  Rings 

Socony-Vacuum 

Encyclopedia  Brittanica 

Martex  Towels 

.Si)ool  Cotton  Co. 

Ethyl  Gasoline 

McNeil  Marble 

Standard  Oil  Co.  of  Indiana 

Esquire  Magazine 

Parker  Pens 

Standard  Oil  of  New  Jersey 

Gulistan  Rugs 

Plymouth 

Tintex 

Peter  Henderson  Seeds 

Pontiac 

Westinghouse 

N,  Y,  Times  Promotes 
Catledge  and  Clark 

tSpeciat  to  Editok  &  Pubusher) 
Washington,  D.  C.,  Oct.  2— Turner 
Catledge  has  been  named  chief  news 
correspondent  in  the  Washington  bureau 
of  the  New  York  Times,  and  Delbert 
Clark  has  been  appointed  bureau  man¬ 
ager,  under  instructions  issued  by  .Ar¬ 
thur  Krock,  who  remains  Washington 
correspondent.  Mr.  Krock  will  resume 
his  editorial  page  column  in  a  few 
weeks. 

Mr.  Catledge  will  have  the  daily  by¬ 
line  privilege,  w'ith  the  entire  city  his 
field.  With  this  promotion  the  staff 


covering  the  Capitol  will  be  run  from 
the  desk,  without  a  chief  on  the  grounds. 

Mr.  Clark  will  sign  the  renort,  take 
complete  charge  of  the  staff — its  work, 
hours,  assignments,  etc. — and  run  the 
news  report  for  the  New  York  office. 

Mr.  Krock  will  exercise  general  and 
ultimate  supervision,  surrendering  the 
details  of  management. 


NEW  DAILY  TO  APPEAR 

The  Asheznlle  (N.  C.)  Advocate,  for 
the  past  17  years  a  weekly,  will  appear 
as  a  daily  tabloid,  Oct.  14,  as  the  Daily 
News,  according  to  announcement  of 
Harold  Thoms,  publisher.  There  will 
Ire  no  Sunday  edition  for  the  present. 


RADIO  FACSIMILE  HAS 
N.  Y.  PAPERS  thinking 

Efforts  of  RCA  to  Put  Over  Desl  I 

25,000  Sets  Discussed,  but  No 
Action  Likely  as  Pub¬ 
lishers  Talk  It  Over 

Advances  made  to  leading  New  York 
newsi)aiK*r  publishers  by  David  Sarn^ 
RC.A  president  and  chairman  of  ^ 
Iroard  of  NBC,  tor  immediate  promo¬ 
tion  of  facsimile  transmission  of  J6- 
lage  8x11  newspapers  has  the  pub¬ 
lishers  thinking— 4)ut  not  acting. 

Efforts  of  Henry  Kittridge  Norton, 
executive  assistant  to  Mr.  Sarnoff  ^ 
sell  the  idea  to  the  newspapers  wert 
interpreted  this  week  by  radio  pubt 
cations  as  if  the  publishers  had  ac¬ 
tively  taken  the  initiative  and  wert 
anxiously  awaiting  Mr.  Sarnoff’s  ap¬ 
proval  of  their  plans.  Conversatiom 
with  the  men  in  question,  however, 
vealed  that  Mr.  Norton’s  services  have 
so  far  been  those  of  supersalesraen  with 
publishers  as  unsold  prospects. 

The  conversations  ot  the  publishen 
with  Mr.  Norton  have  been  pervaded 
with  the  feeling  by  the  newspapermen 
that  facsimile  is  a  development  which 
they  do  not  want  to  get  out  of  control, 
but  at  the  same  time  they  have  not 
been  satisfied  with  Mr.  Sarnoff’s  efforts 
to  show  what  facsimile  has  to  offer  the 
large  metropolitan  papers  with  many 
editions  and  blanket  circulation,  both 
morning  and  afternoon. 

Mr.  Norton,  as  Mr.  Sarnoff’s  repre¬ 
sentative,  has  had  continuing  talks  wift 
.Arthur  Sulzberger,  publisher  of  the 
New  York  Titties;  Karl  Bickel,  radio 
executive  for  Scripps-Howard;  How¬ 
ard  Davis,  business  manager  of  the 
Nezv  York  Herald  Tribune,  and  T.  J. 
White,  general  manager  of  Hearst  En¬ 
terprises. 

Originally  Mr.  Norton  presented  i 
detailed  plan  in  which  the  Times  and 
the  Sun,  the  World-Telegram  and  the 
Herald  Tribune,  the  American  and  the 
Journal  were  to  team  up  and  share  the 
ether,  “publishing”  nearly  24  hours  a 
day.  Publication  would  consist  of  plac¬ 
ing  in  25,000  homes  a  facsimile  receive 
which  receives  a  radio  beam  and  trans¬ 
forms  it  into  a  facsimile  newspape, 
silently  and  continuously  delivered  into 
the  home.  A  stylus  would  be  actuated 
by  the  present  radio  equipment  and  the 
cost  to  the  subscriber  would  be  about 
$8  a  month  and  the  cost  to  the  news¬ 
papers,  $3  in  addition  for  each  set,  a 
total  of  $75,000  for  a  month. 

In  the  early  stages  of  the  conver¬ 
sations,  RCA  had  the  idea  for  pocket¬ 
ing  all  the  revenue  for  ads  in  the  fac¬ 
simile  paper,  but  later  this  was  amended 
to  give  the  newspapers  the  revenue  with 
RCA  taking  10  per  cent. 

There  the  negotiations  have  ended 
At  least  Mr.  Norton  has  not  made  his 
sale.  The  biggest  hitch  seems  to  be 
in  the  feeling  of  the  publishers  that 
the  content  of  such  a  facsimile  paper 
would  have  to  be  somethirig  different 
to  supplant  the  already  efficient  circula¬ 
tion  system  within  the  metrf''^lis.  Tw 
other  determining  factors  are  that  tHs 
equipment  was  not  designed  to  deliver 
at  distances  greater  than  the  furthest 
horizon,  and,  secondly,  the  publishers 
feel  that  facsimile  could  not  get  o« 
of  hand  as  did  radio  because  of  the 
present  governmental  regulatory  setup 
If  facsimile  is  perfected  and  finds  i 
place  in  the  news  delivery  picture,  the 
publishers  have  said  among  themselves, 
there  is  a  feeling  that  the  large  news¬ 
paper  interests  can  rret  into  the  field 
quickly.  . 

Publishers  have  not  been  satisuefl 
with  the  mechanical  limitation  of  the 
facsimile  receivers,  holding  that  the  for¬ 
mat  would  not  be  the  most  attracW 
possible.  One  publisher  humorously 
said  that  if  it  was  “class”  his  rea^ 
want,  for  $8  a  month  he  can  deliver 
them  “a  beautiful  deckle-edeed 
in  ten  point  tyi^  on  rag  paper,  wrapped 
in  cellophane,  tied  in  a  blue  ribt*o"' 
livered  by  a  colored  message  in  purpR| 
uniform  with  a  blue  rap.” 

There  the  matter  stands. 
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Editor  &  Publisher  for  October  5,  1935 


new  social  security  law  analyzed 

p  blishers  Are  Urged  to  Study  Provisions  of  State  Enabling  Acts  Closely — Federal  Taxes  Will 
^  Start  in  1937 — Accurate  Employment  Records  Must  Be  Kept 


I  •  e  n.  detailed  study  of  the  Wlule  a  majority  of  state  enabling  major  and  four  minor  divisions  and 
Followed  tv.uri/v  law  made  for  acts  approved  to  date  contain  stipula-  authorizing  appropriations  of  approxi- 
fedtral  ■  Newspaper  Publuh-  tions  that  the  minimum  rate  obtainable  mately  $100,000,000  to  be  distribute  to 

the  Ftsusy  1^^  reason  of  sustained  employment  shall  the  states  during  the  present  fiscal 

trt'  Assoctaiion.  would  reduce  its  year.  Because  the  third  deficiency  ap- 

nCV'XSYLV.'^NIA  daily  and  weekly  rate  from  3  to  1  per  cent  when  accumu-  propriation  bill  failed  of  passage  due  to 
P^*  cnauer  publishers  will  be  re-  lated  reserves  reached  $75  per  person  a  filibuster  in  the  closing  hours  of  the 
^  to  taxes  on  payrolls  of  at  and  would  render  further  contributions  74th  Congress,  the  appropriations  auth- 
*****  (100  000  a  year  under  the  new  unnecessarv  when  such  reserves  reached  orized  will  not  be  available  until  the 

SL  I  '^ial  Security  Act.  $100  jier  employe.  early  part  of  1936.  However,  admin- 

much  is  certain  as  a  result  of  Only  these  two  plans  and  one  involv-  istrative  provisions  of  the  Act  are  un- 
^'*1vsis  of  the  law  and  its  conse-  ing  guarantees  of  employment  for  em-  changed  and  retain  their  effective  date 
an  ployes  are  approved  by  the  Federal  although  appropriations  are  temporarly 

Unemployment  Compensation  Government  at  present.  It  goes  with-  held  up. 


orihe  Act  means  an  annual  tax  out  saying  that  no  state  legislation  will  The  three  divisions  of  the  .\ct  with 
I^Heast  $86  400,000  on  all  Pennsyl-  lie  enacted  unless  it  has  the  approval  of  which  publishers,  in  common  with  all 
*"  •  pmolows  according  to  an  esti-  Washington.  Otherwise.  employers  other  employers,  are  directly  concerned 
varaa  V  President’s  Committee  on  would  not  be  entitled  to  a  90  per  cent  are  (1)  Old  Age  Assistance,  (2)  Old 
mic  Security  which  used  1930  credit  on  their  Federal  payment.  .^ge  Benefits,  (3)  Unemployment  Com- 

Ecowmic  ^  computation.  It  is  therefore  (|uite  apparent  that  pensation.  The  four  other  divisions 

nion  state  legislation  will  in-  great  care  must  lie  taken  in  the  drafting  with  which  employers  are  not  directly 
*^'”***Xs  amount  by  at  least  10  per  of  state  legislation  on  this  subject.  concerned  embrace  federal  appropri- 

addition  to  this  huge  sum  All  weekly  newspapers  must  pay  a  ations  to  assist  the  states  on  liehalf  of 

'^iH^he  added  the  cost  of  keeping  lax  under  the  Old  .\ge  Benefits  Sec-  dependent  and  crippled  children,  dis- 
idinous  records  required  under  tion  of  the  Act  and  they  must  keep  a  abled  and  blind  persons,  and  other  wel- 
'Sr^eral  Act  which  very  likely  will  new  and  rather  complicated  set  of  rec-  fare  projects.  Because  direct  contribu- 
!»  ■  «ased  when  state  legislation  is  ords.  Some  weeklies  will  be  taxed  un-  tion  by  the  employer  is  not  involved, 
**  ^  der  the  unemployment  compensation  these  subjects  will  be  disregarded  for 

Federal  Old  Age  Benefits  section  section ;  the  Act  provides  that  only  the  purposes  of  this  summary. 

(the  Act  calls  for  another  payroll  tax  employers  employing  eight  or  more  em-  Old  Age  Assistance:  This  section 
^"n'nir  in  1937  at  1  per  cent  and  in-  ployees  shall  be  required  to  pay  this  of  the  Act  sets  up  a  federal-state  rela- 
3  pgj.  in  1949  on  the  tax.  However,  computation  is  based  tionship  under  which  federal  grants  are 
oa\TOent  to  each  individual  on  employment  one  day  a  week  for  any  made  to  assist  the  states  in  carrying 
"  nr  wapes  Aeain  the  cost  of  -0  weeks  in  a  year.  out  their  old  age  assistance  laws. 

"*  a  ^  .-hirti  will  he  reouired  bv  ad-  ^or  the  weeklies  as  well  as  the  These  federal  grants  must  be  matched 


Teased  when  state  legislation  is  ords.  borne  weeklies  will  be  taxed  un-  tion  by  tbe  employer  is  not  involved, 
**  ^  der  the  unemployment  compensation  these  subjects  will  be  disregarded  for 

"^e  Federal  Old  Age  Benefits  section  section ;  the  Act  provides  that  only  the  purposes  of  this  summary. 

(the  Act  calls  for  another  payroll  tax  employers  employing  eight  or  more  em-  Old  Age  Assistance:  This  section 
^"n'ne  in  1937  at  1  per  cent  and  in-  ployees  shall  be  required  to  pay  this  of  the  Act  sets  up  a  federal-state  rela- 
3  pgj.  in  1949  on  the  tax.  However,  computation  is  based  tionship  under  which  federal  grants  are 
oa\TOent  to  each  individual  on  employment  one  day  a  week  for  any  made  to  assist  the  states  in  carrying 
"  nr  wapes  Aeain  the  cost  of  -0  weeks  in  a  year.  out  their  old  age  assistance  laws. 

"*  ^which  will  be  required  by  ad-  ^or  the  weeklies  as  well  as  the  These  federal  grants  must  be  matched 
Srators  of  this  section  will  increase  dailies,  the  matter  of  keeping  records  by  state  appropriations,  with  the  assist- 
Sng  expenses  for  newspapers  as  will  lie  a  serious  and  expensive  one  and  ance  payments  purely  gratuities  paid  to 
uSas  for  all  employers.  This  is  espe-  .wdl  require  careful  study  and  uniform-  needy  persons  by  the  state.  No  special 
^Iv  so  because  the  employer  is  re-  “y  of  action  by  the  publishers  if  they  taxes  or  contributions  are  involved  and, 
wnsible  for  the  payments  made  by  ^re  to  keep  down  accounting  expense  like  federal  constitutions,  that  portion 
elloyes  into  the  Old  Age  Benefits  ^"d  avoid  penalties.  of  the  fund  provided  by  the  state  pre- 

P  ^ V  For  the  daily  i>apers,  this  new  tax  sumably  will  come  from  general  tax- 

Sess  care  is  taken  in  the  drafting  problem  seems  even  more  serious  than  ation.  The  sole  purpose  of  this  portion 
{ P«nncviv3nia  ipirislatinn  on  un-  "as  participation  in  the  NRA.  of  the  law  is  to  provide  federal  assist- 


P.  N.  P.  A.  offers  the  following  analy- 
^  is  of  the  situation : 


sons  who  will  reach  the  age  of  65  be¬ 
fore  ample  retirement  benefits  created 


Social  Sbx:urity  Act  :  The  Social  elsewhere  in  the  Act  are  applicable  to 
.Security  .Act  is  an  omnibus  bill  con-  their  cases. 

tzining  11  titles,  constituted  of  three  Because  employer  contributions  are 

COMMUNITY  HONORS  PUBLISHER 


of  the  Pennsylvania  legislation  on  un-  paruc.pauon  m  r.e  .mv/v.  oi  me  law  is  lo  proviue  leoerai  assist- 

mployment  compensation,  the  tax  on  of  its  members,  the  ance  in  the  care  of  aged  and  needy  per- 

™  1  ^  ,  ;ii  {L  fVian  ^  offers  the  following  analy-  sons  who  will  reach  the  age  of  65  be- 

T^yrdifferenL  be^  of  ‘h"  situation:  fore  ample  retirement  benefits  created 

w4n  f"bad^  and^a  “good”  state  law  Social  S^uritv  Act:  The  Social  elsewhere  in  the  Act  are  applicable  to 
ij  *  T^^t-  Security  Act  is  an  omnibus  bill  con-  their  cases. 

SfaSer"$l,()00S)0  in^tax  and  ati  H  titles,  constituted  of  three  Because  employer  contributions  are 

increased  outlay  for  complicated  rec-  - 

or^-  ,  COMMUNITY  HONORS  PUBLISHER 

Regardless  of  the  kind  of  a  state  un-  _ _ 

employment  compensation  law,  the  in¬ 
terest  of  the  lieneficiary — the  employe 
—will  be  protected  to  the  same  degree. 

One  important  question  to  be  decided 
by  state  law  is  whether  the  employers' 

Contributions”  shall  be  (1)  pooled  for 
the  benefit  of  all  employes  with  or 
without  specific  provision  that  a  high 
'tandard  of  employment  record  be  re- 
iiected  in  the  rate  structure,  or  (2) 
each  individual  employer  shall  only  be 
required  to  take  care  of  his  own  em¬ 
ployes.  In  either  case,  the  employe 
is  assured  the  same  benefits. 

Under  the  Pooled  Plan  (1)  the  in¬ 
terests  of  the  employer  with  a  preferred 
employment  record,  such  as  is  general 
in  the  newspaper  publishing  industry, 

CM  only  be  protected  when  specific  pro¬ 
vision  is  incorporated  in  the  law  that, 

»ith  reserves  maintained  at  designated 
lertls,  rates  decrease  as  the  employer 
demonstrates  the  stability  of  his  employ¬ 
ment.  Such  provision  is  contained  in 
several  state  enabling  Acts,  but  is  ab- 
in  the  New  York  Act.  In  the  New 
York  instarice,  the  administrative  com¬ 
mission  is  instructed  to  study  and  ob- 
we  the  possibilities  of  such  provision, 

TO  adoption  of  any  schedule  of  reduc- 
fiojis  is  not  mandatory. 

Under  the  Individual  Accounting  Plan 
(2),  the  employer  would  be  more  like¬ 
ly  to  receive  adequate  credits  for  sus-  Ralph  S.  Kingsley,  publisher,  Kenosha  (Wis.)  Evening  News  and  a  former 
'fined  employment.  Moreover,  under  president  of  the  "Wisconsin  Daily  League,  is  shown  above  (left)  receiving  an 
this  plan,  embodied  in  Wisconsin  law,  engraved  plaque  as  an  expression  of  appreciation  from  his  grateful  community, 
in  employer  would  have  his  rate  cut  City  Manager  Harold  C.  Laughlin  made  the  presentation  at  a  civic  dinner 
to  1  per  cent  when  the  accumulated  attended  by  several  hundred  leading  citizens  recently.  Mr,  Kingsley  headed 
^ributions  reached  7j4  per  cent  of  Kenosha'’8  two-month  centennial  celebration  which  attracted  340,000  persons  to 
mi  annual  payroll,  and  when  his  accum-  the  various  programs,  all  of  them  free.  The  budget  of  $11,000  raised  by  Mr. 
^ted  contributions  reach  10  per  cent  Kingsley  through  popular  subscription  showed  a  surplus  of  $400  at  the  end 
Would  be  required  to  make  no  fur-  of  the  celebration,  which  was  turned  over  to  the  Community  Chest.  Staging 
^  contributions  unless  the  fund  was  a  civic  celebration  of  that  magnitude  without  a  deficit  is  a  rare  achievement  in 
*pleted.  any  community. 


-  ...... diiU  Wllvll  1149  «WU114- 

^ted  contributions  reach  10  per  cent 
bt  would  be  required  to  make  no  fur- 
•ber  contributions  unless  the  fund  was 
wpleted. 


absent  in  the  plan,  the  subject  will  not 
be  treated  in  further  detail  here. 

Old  Age  Benefits:  Care  must  be 
exercised  to  avoid  confusion  of  “01(1 
Age  Assistance”  and  “Federal  Old 
Age  Benefits.”  While  old  age  assist¬ 
ance  is  a  gratuity,  old  age  benefits  have 
an  entirely  different  status  and  are  in 
effect  benefits  for  employes  which  are 
based  upon  employer  and  employe  con¬ 
tributions  to  a  common  fund  over  a 
period  of  years. 

Payment  of  old  age  benefits  by  the 
Federal  government  will  start  in  Janu¬ 
ary,  1942,  and  will  be  made  to  persons 
over  65  years  of  age,  providing  contri¬ 
butions  have  been  paid  for  at  least  five 
years.  These  benefits  are  payable  “as 
a  matter  c)f  right”  and  as  such  must 
be  distinguished  from  old  age  assistance 
to  the  aged  and  needy  on  the  basis  of 
need. 

The  Federal  Old  Age  Benefits  pro¬ 
gram  is  financed  by  an  excise  tax  lev¬ 
ied  against  the  employer  on  the  basis 
of  his  payroll  and  a  so-called  “income 
tax”  levied  against  the  employe.  Rates 
are  identical  to  employer  and  employe. 
The  law  designates  certain  classes  of 
labor  as  excepted  and  does  not  considet 
wages  paid  to  an  individual  employe  in 
excess  of  $3,000  in  any  calendar  year 
after  December  31,  1936. 

Emplipyers  of  one  or  more  persons 
are  subject  to  a  tax  on  this  basis: 

1937,  1938,  1939,  1  per  cent;  1940, 
1941,  1942,  V/i  per  cent;  1943,  1944, 
1945,  2  per  cent;  1946,  1947,  1948,  2J4 
per  cent;  1949  and  thereafter,  3  per 
cent. 

Employes  pay  on  the  same  basis, 

The  employer’s  responsibility  does 
not  end  with  computation  and  payment 
of  his  portion  of  this  tax,  for  he  is 
charged  with  responsibility  for  collec- 
ti(>n  and  payment  of  the  employe’s  con¬ 
tribution.  These  deductions  are  made 
from  the  wages  of  the  individual  after 
December  31,  1936,  always  subject  to 
the  $3,000  maximum  prescribed. 

The  Federal  Act  excludes  from  oper¬ 
ation  of  the  plan  agricultural  laborers, 
domestic  servants,  casual  laborers  not 
employed  in  the  course  of  the  employ¬ 
er’s  business,  persons  over  65,  officers 
or  crew  on  vessels  documented  under 
laws  of  the  United  States  or  foreign 
countries,  employes  of  federal,  state  ani 
local  units  of  government  and  employes 
of  certain  non-profit  organizations. 

Qualifications  which  place  the  indi¬ 
vidual  in  a  position  to  receive  Federal 
Old  Age  Benefits  are  specific.  The 
applicant  must  be  65  years  of  age  Ojr 
oyer,  and  in  those  cases  in  which  he  is 
still  employed,  benefits  are  reduced.  He 
must  have  received  in  total  wages  not 
less  than  $2,()(X)  after  December  31, 
1936,  and  before  reaching  65.  Wages 
must  have  been  paid  to  him  on  some 
day  in  each  of  the  five  years  after  De¬ 
cember  31,  1936,  and  before  age  65. 

The  amount  of  old  age  benefit  that 
will  be  due  the  individual  in  the  form 
of  monthly  payments  at  the  age  of  65 
is  determined  by  the  total  wages  he 
earned  after  December  31,  1936,  and 
prior  to  age  of  65,  with  any  excess  of 
$3,000  for  any  calendar  year  excluded. 
Thus  it  will  be  seen  that  years  of  em¬ 
ployment  become  a  factor  in  determin¬ 
ing  benefits. 

The  minimum  monthly  benefit  pro¬ 
vided  is  $10,  while  the  maximum  possi¬ 
ble  under  the  plan  is  $85. 

In  the  event  of  death  of  an  employe 
before  reaching  the  age  of  65,  his 
estate  will  be  paid  an  amount  represent¬ 
ing  3J4  per  cent  of  his  total  earnings 
in  that  period  from  December  31,  19M, 
to  the  time  of  death.  Again  all 
earnings  in  excess  of  $3,000  a  year  are 
excluded.  In  the  event  of  death  after 
65  and  after  the  employe  has  started 
to_  receive  benefits,  his  estate  will  re¬ 
ceive  any  balance  remaining  after  de- 
{Continued  on  page  12) 


WAR  SWEEPS  INTO  HEADLINES  AS  INVASION  BEGINS 
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PHILADELPHIA  RECORD 


F.D.R.  PliDCES 
PEACE  FOR  U.C 


War  crowded  the  World  Series  out  of  banner  space  across  the  nation  Thursday 
morning  as  rumored  reports  of  Italian  advances  trickled  into  news  centers 
through  choked  communications  systems.  Here  is  the  way  Atlantic  Seaboard 
editors  saw  the  story.  The  United  Press  carried  a  dispatch  on  its  wires  that 
Webb  Miller,  European  news  manager,  had  sent  through  from  the  Italian  forces 
in  Africa  first  word  received  in  Rome  that  the  Italian  advance  had  begun  in 
earnest.  Afternoon  papers  in  Rome  printed  a  government  communique,  con¬ 


firming  Miller's  dispatch.  This  early  account  which  went  on  the  American  wkct 
at  4:27  Thursday  morning  was  censored  in  Asmara  and  Rome  and  reached  tkt 
outside  world  from  the  front  lines  under  the  most  difficult  transmission  cona¬ 
tions.  Dispatches  from  other  news  service  men  with  the  Italian  army  were  ah* 
rushed  through  the  same  censorship  channels.  Correspondents  in  Ethiopia 
finally  surmounted  communication  and  censorship  difficulties  in  sending  tM 
stories  to  London  for  cabling  to  bead  offices  in  the  United  ^ates. 
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F.  C.  C.  CLEARS  UP  N.  Y. 
AIR  SCRAMBLE 

Brooklyn  Datily  Eatg^le  Gets  Permit  to 
Construct  Station  of  500 
Watu  on  1400  KC. 

Band 

(.Special  to  Editor  &  Publisher) 

Washington,  D.  C,  Oct.  2 — The 
Federal  Communications  Commission 
has  ended  a  scramble  for  broadcasting 
facilities  in  the  New  York  City  area 
by  handing  down  a  ruling  which  will, 
among  other  things,  permit  the  Brook¬ 
lyn  Daily  Eagle  to  construct  a  radio 
station  on  the  1400-kilocycle  band  with 
500  watts  power.  The  Eagle  will  share 
time  equally  with  Station  W'BBC. 

The  newspaper  had  asked  for  a  con¬ 
struction  permit  for  a  station  on  that 
band  and  with  the  power  granted,  but 
expressed  a  desire  to  take  over  the 
facilities  of  stations  W.-VRD,  WBBC, 
WVFW,  and  WLTH.  The  latter  re¬ 
quest  was  denied. 

Station  WBBC,  operated  by  Brook¬ 
lyn  Broadcasting  Corporation,  Brook¬ 
lyn,  N.  Y.,  also  was  an  applicant  for 
the  facilities  of  WARD  and  WFVW. 

Other  applications  granted  include ; 
WBBC,  renewal  of  license,  and  re¬ 
newal  of  auxiliary  transmitter  license; 


Rensselaer  Polytechnic  Institute,  Troy, 
N.  Y.,  Fifth  Avenue  Broadcasting  Cor¬ 
poration,  New  York  City,  and  Peoples 
Pulpit  Association,  Brooklyn,  N.  Y., 
renewal  of  license  granted. 

Applications  filed  by  United  States 
Broadcasting  Corporation,  for  the  fol¬ 
lowing  purposes,  were  denied :  Con¬ 
struction  permit  to  make  changes  in 
equipment  and  divide  time  with  WFOX. 
\VLTH  and  WBBC;  renewal  of 
license  on  1400  kilocycles  with  500 
watts  of  power ;  absorption  of  facilities 
of  WFOX,  WLTH  and  WBBC;  vol¬ 
untary  assignment  of  license  from 
United  States  Broadcasting  Corpora¬ 
tion  to  Broadcasters  of  Brooklyn,  Inc. 

The  Commission  denied  applications 
of  WLTH  for  renewal  of  license  on 
1400  kilocycles.  500  watts  of  power,  to 
share  time  with  WARD,  WFOX  and 
W'BBC,  and  to  assign  to  Broadcasters 
of  Brooklyn,  Inc.  Paramount  Broad¬ 
casting  Corporation  had  a  similar  ap¬ 
plication  before  the  Commission,  and 
it  was  denied. 

Last  of  the  group  to  be  denied  was 
the  application  of  Debs  Memorial 
Radio  Fund,  Inc.,  operator  of  Station 
WEVD,  for  a  modification  of  license 
to  change  hours  of  operation  from 
sharing  with  WBBR,  WF.\B  and 
WHAZ  to  unlimited  time  on  the  1300- 
kilocycle  band  with  one  kilowatt  power. 


F.  T,  C,  Sidesteps  on 
Advertising  Allowances 

(Special  to  Editor  &  Publisher) 

Washington.  D.  C..  Oct.  3— With¬ 
out  mentioning  “advertising  allowances’’, 
the  Federal  Trade  Commission  this 
week  claimed  the  right  to  enforce  pro¬ 
hibitions  directed  against  closely  allied 
business  practices. 

The  Commission  promulgated  trade 
practice  conference  rules  for  the  whole¬ 
sale  tobacco  industry,  meanwhile  declar¬ 
ing  that  the  mandatory  sections  of  those 
rules  are  equally  applicable  to  all  trades 
which  operate  in  interstate  commerce. 

Among  them  are: 

“Price  discrimination  as  between  pur¬ 
chasers,  whether  in  the  form  of  dis¬ 
counts,  services,  or  otherwise,  contrary 
to  Section  2  of  the  Clayton  .\ct.” 

“Secret  payment  of  allowance  or  re¬ 
bates,  refunds,  commissions,  credits,  un¬ 
earned  discounts,  or  excess  allowances, 
in  money  or  otherwise,  or  secretly  ex¬ 
tending  to  certain  purchasers  special 
services  or  privileges  not  extended  to 
all  purchasers  under  like  terms  or  con¬ 
ditions.’’ 

The  Commission  claims  authority  to 
stop  those  practices  through  the  medium 
of  cease  and  desist  orders,  backed  by 
the  enforcement  powers  of  the  United 


States  Courts.  They  are,  says  tk 
Commission,  violations  of  either  statu¬ 
tory  or  judicially-declared  law. 

The  question  of  limiting  or  barring 
advertising  allowances  will  not  be  d^ 
cided  until  presented  by  an  industry 
seeking  enactment  of  fair  trade  prac¬ 
tice  conference  rules,  it  was  statri  ^ 
hTC  offices ;  in  other  words,  there  will 
be  no  advance  findings. 

TWO  JOIN  FLINT  STAFF 

John  P.  Mueller  has  resigned  Ins 
IKJsition  with  the  Blatchford  Metal 
Company,  to  join  the  sales  organizatioo 
of  the  Howard  Flint  Ink  Company  in 
Chicago.  Mr.  Mueller  has  served  in 
various  branches  of  the  graphic  arts 
in  Chicago  for  the  past  28  years.  The  1 
Flint  Company  also  announces  that  it 
has  added  John  M.  Hayes  to  the 
Chicago  sales  organization.  Mr.  Hayes 
was  formerly  with  the  Newman-Rn- 
dolph  Lithographing  Company,  Chi¬ 
cago.  _ 

MALLOY  ADDS  M.  E.  JOB 

Managing  Editor  John  A.  Malloy  of 
the  Boston  Sunday  Adztertiser  .shoti- 
dered  another  responsibility  when  he 
was  named  managing  editor  of  tk 
Boston  Ez’cning  American,  recently  * 
addition  to  his  former  duties  on  the 
Sunday  paper. 
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MILWAUKEE  JOURNAL  FOUNDER  DIES 

l^ucius  W.  Nieman  in  53  Years  as  President  and  Editor  Saw  Small  Paper  Grow  to  Great  Institu¬ 
tion — Known  for  Fearlessness  and  Independence — Had  Been  in  Poor  Health  Several  Years 
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TL'CIUS  WILLIAM  NIEMAX,  who 
L  founded  the  Mihi'ouliee  Journal  53 
•ears  ago  and  had  been  its  editor  and 
ortskknt  ever  since,  died  at  4  a.  in.  Oct. 

1  at  his  home  in  the  Knickerbocker 
hotel  Milwaukee.  He  was  77,  and  had 
betf  ’in  poor  health  for  several  years. 

He  is  survived  by  his  wife,  the  for- 
mw  \inies  Elizabeth  Guenther  Wahl, 
whom  he  married  in  1900.  A  sister, 
Mrs.  Lettie  McBeath,  and  a  niece.  Miss 
Fave  McBeath,  both  of  Milwaukee,  also 

sunive.  ...  , 

Lucius  William  Nieman  was  born  at 
Bear  Valley,  Sauk  County,  Wis.,  Dec. 

13  1857.  I  wo  years  later,  his  father 
dial,  and  he  was  taken  by  his  mother’s 
parents,  H.  H.  and  Susan  Cupiiernall 
HeUmatter,  to  live  with  them  at  Muk- 
wooago,  Wis.  His  earliest  recollections 
were  ttose  of  a  fatherless  boy  cared  for 
by  his  grandmother,  and  her  influence 
vti  felt  throughout  his  life.  There  was 
little  of  comfort  or  convenience  for 
anyone  in  the  country  village  of  the 
(id’s,  but  there  were  lessons  in  hard 
»wk  and  thrift  and  honesty.  "If  there 
is  any  good  in  me,’’  Mr.  Nieman  has 
often  said,  "I  owe  it  to  Grandma  Uela- 
matter." 

13,  “Lute"  set  out  to  make  his 
own  way.  Leaving  school  and  home 
he  went  to  Waukesha,  Wis.,  where  he 
found  work  on  the  Freetimn  as  printer’s 
devil.  He  found  time  to  attend  Carroll 
college  for  awhile,  and  presently  had 
taken  on  the  work  of  Waukesha  cor¬ 
respondent  of  the  Milivaukce  Sentinel. 
So  impressed  were  the  Sentinel’s  editors 
by  his  work  that  they  called  him  to 
Milwaukee. 

.\lmost  immediately  young  Nieman 
became  a  figure  in  the  newspaper  world 
of  Wisconsin.  The  Sentinel  made  him 
its  legislative  correspondent,  and  legis¬ 
lators  learned  something  new  about 
what  a  bright  young  man  could  do  to 
picture  the  story  of  its  government  to 
the  state.  For  Nieman  was  not  content 
with  perfunctory  reports;  he  went  be¬ 
hind  the  scenes  and  exposed  deals  and 
secret  alliances. 

.After  his  first  session  in  the  legis¬ 
lature,  he  returned  to  Milwaukee  to 
become  city  editor  of  the  Sentinel,  and 
before  he  was  21  was  made  managing 
editor.  His  nose  for  news,  his  grasp 
of  the  imjwrtant  events  of  the  day  and 
his  unremitting  energy  had  made  him 
in  less  than  eight  years  executive  head 
of  the  largest  newspaper  in  Wisconsin. 

The  Sentinel  changed  owners,  and 
Mr.  Nieman  receiving  offers  from  news¬ 
papers  is  several  cities,  chose  the  man¬ 
agement  of  the  St.  Paul  Dispatch,  at 
that  time  the  fast-failing  property  of 
former  Gov.  Marshall  of  Minnesota. 
Gov.  Marshall  gave  him  a  third  interest 
in  the  paper,  with  a  chance  to  acquire 
full  ownership  in  time,  upon  condition 
that  the  paper  be  restored  to  a  position 
of  leadership  and  profit.  Almost  im¬ 
mediately  the  paper  started  on  the  up¬ 
grade;  within  a  year  its  success  was 
assured. 

But  Wisconsin  was  home.  Mr.  Nie¬ 
man  knew  the  state  and  had  done  well 
there.  He  decided  that  there  he  would 
settle  and  succeed.  Relinquishing  his 
one-third  interest  in  the  Dispatch,  he 
returned  to  resume  the  position  of  man¬ 
aging  editor  of  the  Sentinel  until  its 
merger  with  the  Republican-News. 

’This  pent  is  1882  made  the  opening 
Mr.  Nieman  had  watched  for.  He 
'anted  a  newspaper  of  his  own;  he 
'anted  it  in  Milwaukee.  The  removal 
of  the  Republican-News  left  the  field 
smaller.  For  a  man  with  something 
to  offer,  the  strategic  moment  had  ar¬ 
rived. 

He  first  went  to  James  E.  Scripps, 
the  famous  Detroit  publisher,  with  a 
plan  for  a  Milwaukee  newspaper. 
Negotiations  were  practically  complete 
'hen  it  was  learned  that  P.  V.  Deuster, 
a  candidate  for  Congress,  had  started 


a  small  campaign  daily  which  he  called 
the  Journal.  Mr.  Scripps  decided  that 
two  new  lepers  could  not  succeed  at 
the  same  time  and  withdrew  his  support. 

But  Mr.  Nieman  still  felt  it  was  time 
to  Ijegin.  Returning,  disappointed,  to 
Milwaukee,  he  put  every  dollar  that 
he  had  and  could  obtain  into  the  new 
l>aper  and  became  majority  owner  and 


Lucius  William  Nieman 

editor-in-chief  of  the  Milwaukee  Jour¬ 
nal.  He  was,  however,  more  than 
editor.  He  was  reporter,  office  boy 
and  sometimes  typesetter,  working  long 
hours  and  living,  he  said  afterward,  on 
less  than  he  was  paying  the  men  who 
worked  for  him.  The  Journal  spoke  in 
those  early  days  of  its  staff  as  "sitting 
on  packing  cases  and  writing  on  barrel 
heads.’’ 

Even  so,  it  was  a  tiny  paper  by  any 
present  standard  and  a  small-sized  pa- 
l)er  as  measured  by  its  contemporaries 
that  Mr.  Nieman  offered  Milwaukee. 
But  it  had  an  idea — the  idea  that  Mil¬ 
waukee  was  entitled  to  more  news  of 
its  own  affairs  than  it  was  getting.  He 
announced  that  it  would  be  an  "inde- 
irendent  organ  of  the  ;)eople.’’ 

Within  two  months,  disaster  opened 
a  way  for  Mr.  Nieman  to  show  the 
"independence”  he  had  promised.  The 
Newhall  House,  a  pretentious  but  old 
and  decrepit  hostelry^  burned  to  the 
ground  at  night,  with  the  loss  of  80 
lives.  The  news  was  handled  in  mas¬ 
terly  fashion  by  tbe  infant  Journal, 
which  issued  extra  after  extra,  with 
the  latest  discoveries  of  the  searchers, 
every  word  of  the  story  set  up  at  the 
type  cases  by  its  valiant  owner-editor- 
reporter-compositor. 

But  that  was  not  enough.  On  that 
first  day  and  on  succeeding  days,  in 
editorial  after  scathing  editorial,  Mr. 
Nieman  showed  how  the  owners  of  the 
building,  important  men  in  Milwaukee 
life,  had  neglected  safety  while  adver¬ 
tising  the  hotel  as  safe.  The  other 
papers,  more  or  less  under  the  control 
of  the  negligent  owners  of  the  hotel, 
failed  to  match  the  Journal  in  news  of 
the  fire  and  did  all  they  could  to  min¬ 
imize  the  disaster.  The  Journal’s  repu¬ 
tation  was  made. 

The  Journal  was  making  life  unhappy 
for  the  entrenched  political  machine  in 
Wisconsin,  too.  So  outspoken  was  it 
that  threats  were  made  of  dire  conse¬ 
quences  if  it  did  not  desist  from  its 


“vilifications.’’  But  it  kept  on.  It  at¬ 
tacked  the  practice  of  state  treasurers 
of  putting  into  their  own  pockets  inter¬ 
est  received  on  the  public’s  money.  Mr. 
Nieman  kept  up  this  campaign  for 
eight  years,  forcing  court  action,  and 
the  ultimate  return  to  the  state  of 
nearly  $500,000  which  had  been  retained 
by  its  treasurers. 

In  his  very  first  issue  Mr.  Nieman 
had  promised  that  the  Journal  would 
not  be  a  political  party  organ;  and  it 
never  was  in  the  sense  of  slavish  devo¬ 
tion  to  a  political  group  that  was  cus¬ 
tomary  in  those_days  and  which  is  not 
unknown  today.  The  Journal,  how¬ 
ever,  had  distinctly  Democratic  lean¬ 
ings.  It  was  looked  to  presently  by 
Democrats  as  their  paper,  since  the 
•Jther  Milwaukee  papers  were  Repub¬ 
lican  organs,  and  it  won  victories  for 
Democrats  in  the  early  days.  None  was 
inore  spectacular  than  the  Bennett  law 
fight.  The  Bennett  law,  passed  in  Gov. 
Hoard’s  administration,  required  that 
instruction  in  the  common  branches  be 
in  English  in  every  school  in  the  state, 
private  and  parochial  as  well  as  public. 
Mr.  Nieman  felt  sucb  a  law  to  be  un¬ 
sound.  He  believed  that  gradually  new¬ 
comers  would  adopt  the  English  lan¬ 
guage  as  they  have,  and  newspapers  in 
foreign  languages  diminish.  Mean¬ 
while  the  state  ought  not  to  force  its 
supervision  against  the  will  of  fathers 
and  mothers  who  feared  to  have  their 
children  not  only  learning  a  tongue 
strange  to  them,  but  compelled  to  use  it 
in  everything  they  studied.  In  a  hot 
campaign.  Gov.  Hoard  was  defeated  and 
George  \V.  Peck  elected,  whose  service 
as  governor  is  still  a  matter  of  pride  to 
his  supporters. 

A  ears  later,  during  the  controversies 
that  followed  the  outbreak  of  the  World 
\Var,  Mr.  Nieman  realized  the  danger 
of  division  in  America  against  which 
the  author  of  the  Bennett  law  had 
wanted  to  safeguard  the  schools.  And 
then,  characteristically,  he  came  out  and 
said  the  Journal  had  bwn  mistaken  in 
one  of  its  greatest  fights.  It  was  one 
of  the  few  mistakes  he  ever  had  to 
acknowledge,  and  he  put  his  acknow¬ 
ledgment  in  big  type  on  the  first  page. 

But  if  support  of  a  party  brought 
some  success  and  circulation,  it  brought 
clanger,  t(X),  to  a  man  who,  regardless  of 
what  a  political  party  said,  proposed 
to  stand  for  what  he  believed  in.  E'or 
in  1896  the  Democrats  indorsed  free 
silver  and  nominated  Bryan.  Mr.  Nie¬ 
man  had  foreseen  the  rift.  He  had  even 
gone  personally  to  President  Cleveland 
and  told  him  he  must  do  something 
about  it  or  the  Democrats  would  be 
led  away  from  sound  money.  Now  it 
liad  come,  and  with  no  comfort  to  an 
editor  among  whose  readers  were  many 
who  followed  party  right  or  wrong. 

“I  knew  free  silver  was  wrong,  but 
I  knew  I’d  be  in  hot  water  if  I  repudi¬ 
ated  the  ticket  and  opposed  the  party,” 
Mr.  Nieman  said.  “But  what  else 
could  I  do?  If  I  cut  loose  from  the 
thing  I  believed  right,  I  had  nothing 
left  to  go  on.  We  came  out  against 
Bryan  and  free  silver,  and  in  three 
weeks  lost  half  our  circulation.  People 
said  we’d  been  ‘bought  by  the  Hanna 
crowd.’  Just  as  years  afterwards  poli¬ 
ticians  invented  the  story  that  we’d 
been  bought  by  ‘British  gold.’  Some¬ 
body  will  always  say  you’re  bought 
if  he  doesn’t  like  what  you  do.  But  we 
weren’t  bought,  and,  to  tell  the  truth, 
for  sometime  it  looked  as  though  no- 
body’d  ever  want  to  buy  us.  But  we 
came  through  it  all  stronger  than  ever. 
It  was  the  best  thing  that  ever  happened 
to  us,  and  ended  all  idea  of  doing  any¬ 
thing  as  a  party  paper  does.” 

But,  with  the  fight  for  sound  money 
won,  the  Journal  was  just  as  quick  to 
attack  the  Hanna  regime  for  passage 
of  the  Dingley  tariff  as  it  had  been  to 
attack  free  silver.  Winning  on  the 


plea  of  sound  money,  the  Hanna  crowd 
began  that  new  grasp  for  privilege 
which  was  to  lead  to  the  split  in  the 
Republican  ranks  in  1912.  In  confer¬ 
ence  with  President  Roosevelt  a  few 
years  later,  Mr.  Nieman  warned  him 
that  the  country  was  restive  under  the 
tariff,  and  Roosevelt  promised  to  do 
something  about  it.  He  did  in  one 
message,  as  newspaper  men  recall  to¬ 
day,  promise  a  later  message  on  the 
tariff.  But  the  tariff  message  never 
went  to  Congress. 

Meanwhile  the  Journal  had  developed 
a  habit  of  outgrowing  its  quarters. 
Mr.  Nieman  had  begun  in  the  old  See- 
lx)te  building  on  Mason  street  with  a 
mere  100  feet  of  floor  space  for  edi¬ 
torial  offices  and  composing  room,  the 
paper  being  i>rinted  on  the  Seebote’s 
press.  In  a  few  months  he  had  moved 
to  the  Herold  building.  In  1884  and 
1893  he  had  moved  again,  and  at  length 
in  1907  the  Journal  felt  itself  adequately 
housed  for  life  when  it  built  a  plant  of 
its  own  on  Fourth  street,  near  Grand, 
now  Wisconsin  avenue — the  plant  it 
was  to  outgrow  hopelessly  before  ten 
years  had  passed. 

When  the  war  came,  upsetting  men’s 
calculations,  unsetting  men’s  minds  all 
over  the  world,  confusing  what  had 
seemed  fixed  principles,  Mr.  Nieman 
had  one  rule:  The  Journal  would 
consider  America’s  rights,  America’s 
interests,  .America’s  safety.  When  the 
Journal  was  violently  attacked  again 
and  again  by  a  local  newspaper  since 
vanished,  Mr.  Nieman  said:  ‘This 
fight  was  none  of  our  seeking,  but  it 
lias  come.  My  experience  is  that  you 
don’t  get  out  of  a  fight  by  dodging, 
you  only  lose  the  public’s  respect.” 

It  was  a  long  fight  and  bitter. 
Threats  were  made  of  loss  of  circula¬ 
tion,  loss  of  financial  support,  even  of 
personal  violence  and  property  destruc¬ 
tion.  But  the  Journal  kept  its  course 
and  events  proved  it  had  been  right. 
The  war  came  and  commanded  every¬ 
one’s  energies.  Mr.  Nieman,  at  his 
desk  more  hours  than  for  years,  gave 
personal  direction  to  every  department 
of  the  Journal’s  news  ond  editorials, 
relieved  at  last  by  the  business  organiza¬ 
tion  he  had  built  up,  of  the  pressing 
financial  problems  that  used,  as  he  said, 
“to  sleep  at  the  liack  of  my  mind  while 
I  was  writing  an  article — and  not  sleep 
very  soundly.” 

With  the  war  over,  came  recogni¬ 
tion.  There  came  the  Pulitzer  medal, 
awarded  only  once  before,  “for  the 
most  disinterested  and  meritorious  ser¬ 
vice  rendered  by  any  American  news¬ 
paper  during  1918.”  There  came  praise 
from  contemporaries  all  over  the  coun¬ 
try  and  from  public  men  as  well  as 
from  thousands  of  unknown  friends  in 
Wisconsin.  Many  of  these  spoke  of 
“courage.”  Mr.  Nieman  denied  it  was 
courage.  ‘‘What  else  could  you  do?” 
he  asked.  “All  the  success  you’d  ever 
had,  all  you  knew  about  publishing  a 
newspaper  was  to  do  the  thing  that  was 
right.  How  could  you  do  less  and 
have  your  own  self-respect  or  ask  the 
respect  of  anyone  else?” 

Meanwhile  what  sort  of  man  was  it 
who  sat  first  at  his  desk  in  the  main 
room  and  later  in  his  office,  reading 
always,  reading  the  news  of  all  the 
world,  interrupting  himself  to  send  for 
someone  and  make  a  suggestion? 

A  man  first  of  all  with  curiosity 
about  the  meaning  of  everything  he 
saw — a  curiosity  that  was  not  to  be 
satisfied  until  he  had  put  two  and  two 
together  to  make  a  working  case  and 
then  set  one  man  or  perhaps  five  men 
looking  up  the  rest  of  the  facts  to  fill 
the  picture  he  had  seen.  The  story 
must  not  go  into  the  paper  until  it  was 
proved.  Many  times  it  did  not  go  in 
because  the  facts  could  not  be  given 
on  definite,  quotable  authority,  though 
(Continued  on  page  43) 
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ROUNSEVELL  IS  GUILTY  < 
ON  LIBEL  COUNT 

Panama  Editor  Who  Criticised  Con¬ 
duct  of  Army  Post  Will  Appeal  I 
Verdict  of  Canal  Zone  District 

Court  I 

Nelson  Rounsevell,  publisher  of  the  ' 
Panama  American,  was  convicted  Oct.  ^ 
2  by  a  federal  jury  in  the  Canal  Zone 
District  Court  on  a  libel  charge  re¬ 
sulting  from  his  criticism  of  conditions  ' 
at  Fort  Clayton,  according  to  an  Asso¬ 
ciated  Press  dispatch.  It  was  an- 
noimced  sentence  would  be  passed 
Friday. 

District  Attorney  James  J.  Mc- 
Guigan  indicated  that  three  remaining 
libel  charges  against  the  publisher 
would  not  be  pressed.  Louis  Waldman 
oi  New  York,  Mr.  Rounsevell’s  attor¬ 
ney,  gave  notice  of  appeal. 

Mr.  Rounsevell  was  acquitted  of  an¬ 
other  charge  by  a  directed  verdict  on 
Sept.  18. 

The  charges  were  brought  by  Major 
Gen.  Harold  B.  Fiske,  commanding  the 
Panama  Canal  Department,  and  Colonel 
James  V.  Heidt,  commander  of  Fort 
Clayton. 

In  summarizing  his  case,  Mr.  Wald¬ 
man  declared  that  the  “best  news¬ 
papers  in  America  are  those  which 
criticize”  and  asserted  Mr.  Rounsevell 
deserved  “public  commendation  for  try¬ 
ing  to  render  a  public  service.” 

He  asserted  there  had  been  four  sui¬ 
cides,  three  attempts  at  suicide  and 
23  cases  of  insanity  among  soldiers  of 
the  average  age  of  21  years  in  a  period 
of  less  than  two  and  half  months  at 
Fort  ClajAon  and  he  termed  this  “a 
crime  against  the  American  flag.” 

Mr.  McGuigan,  on  the  other  hand, 
asked  for  a  verdict  of  guilty  to  “pre¬ 
vent  future  sadistic  libels.” 

Judge  R.  C.  P.  Thomas,  instructing 
the  jury,  said  there  was  no  evidence  to 
connect  General  Fiske  with  the  alleged 
conditions  at  the  fort. 

FEHLMAN  SEES  CREDIT  BOOM 

Frank  E.  Fehlman,  of  New  York, 
managing  director  of  Major  Market 
Newspapers,  Inc.,  predicted  a  gr^t 
credit  b^m  rich  in  business  possibilities 
before  a  gathering  of  more  than  100 
Western  New  England  manufacturers 
in  Springfield,  Mass.,  recently.  Donald 
W.  Davis,  advertising  manager  of  the 
Springfield  Newspapers,  was  toast¬ 
master.  Mr.  Fehlman  said  that  New 
York  Stock  Exchange  stocks  showed  a 
loss  of  three  per  cent  between  July, 
1934,  and  July,  1935,  while  in  the  same 
period  the  stocks  of  the  92  businesses 
that  regularly  use  national  advertising 
showed  an  increase  of  22  per  cent.  “And 
80  per  cent  of  these  companies  regular¬ 
ly  use  newspaper  advertising,”  he  added. 

MEMBERSHIP  SUIT  POSTPONED 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  Cal.,  Oct.  2 — Hear¬ 
ing  of  the  Salinas  (Cal.)  Index-Jour- 
nal’s  suit  to  resign  from  the  Associated 
Press  was  postponed  today  until  Nov. 
4  because  of  the  illness  of  W.  E.  Theile, 
Index-Journal  attorney.  Hearing  on 
a  demurrer  in  the  Associated  Press  suit 
against  the  Las  Vegas  (Nev.)  Review 
Journal  has  been  postponed  until 
Oct.  28. 

KANSAS  GOLF  CONTEST 

The  Kansas  Editorial  Golf  Associa¬ 
tion  will  hold  its  annual  golf  tourna¬ 
ment  on  the  Carey  Lake  course,  Hut¬ 
chinson,  Kan.,  Oct.  18-19.  Officers  of 
the  group  are:  Marcellus  M.  Murdock, 
publisher,  Wichita  Eagle,  president; 
George  Hausam,  of  Hutchinson,  Kan., 
vice-president,  and  Qyde  Speer  assist¬ 
ant  to  publisher  of  Wichita  Eagle,  sec¬ 
retary. 

CARTER  BUYS  STATION  KGKO 

Amon  G.  Carter,  publisher  of  the 
Forth  Worth  Star  Telegram,  has  pur¬ 
chased  radio  station  KGKO,  Wichita 
Fails,  Tex.  He  will  move  the  station 
to  Fort  Worth.  Station  WBAP,  Fort 
Worth,  has  operated  for  years  under 
the  Carter  banner. 


Guild  Vote  Running  2-1 
In  Favor  of  Affiliation 

Early  retunis  in  the  national  poll  of 
paid-up  members  of  the  American 
Newspaper  Guild  on  the  question  of 
affiliation  with  the  American  Federa¬ 
tion  of  Labor  showed  a  two  to  one  vote 
in  favor  of  affiliation. 

Complete  returns  will  not  be  in  until 
the  middle  of  October.  A  two-thirds 
vote  must  be  returned  in  favor  of  affili¬ 
ation  if  the  move  is  to  be  made,  in  line 
with  action  of  the  guild  at  its  1935  con¬ 
vention  in  Cleveland. 

Returns  available  as  Editor  &  Pub¬ 
lisher  went  to  press  were: 

For  Affilia¬ 
tion  Against 

New  York  .  730  180 

Philadelphia  .  94  164 

St.  Louis  .  36  133 

Newark  .  83  15 

Pittsburgh  .  40  9 

Duluth,  Minn .  25  7 

Hudson  County,  N.  J . . .  27  3 

Youngstown,  0 .  17  9 

Lansing,  Mich .  5  19 

Reading,  Pa .  17  0 

Brockton,  Mass .  13  1 

Total  .  1,087  540 

A.  T.  &  T.  DROPPING  TELEVISION 

Will  Not  Build  Coaxial  Cable  from 
New  York  to  Philadelphia 

Dissatisfied  with  rulings  of  the  Fed¬ 
eral  Communications  Commissions  that 
all  American  Telephone  &  Telegraph 
experimental  equipment  in  television  be 
made  available  to  competitors,  the  A.  T. 
&  T,  announced  this  week  that  it  would 
not  go  ahead  with  its  projected  tests. 
Observers  saw  in  this  move  a  decided 
set-back  to  the  advent  of  television  as  a 
common  thing. 

The  A.  T.  &  T.  had  planned  to  build 
a  coaxial  cable  from  New  York  to  Phil¬ 
adelphia  and  carry  on  tests  at  a  cost  of 
nearly  $1,000,000. 

This  equipment,  a  hollow  tube,  is 
necessary  to  carry  the  wide  band  of 
impulses  for  this  type  of  picture  trans¬ 
mission.  The  F.  C.  C.  ruled  last  spring 
that  the  A.  T.  &  T.  could  build  the  co¬ 
axial  cable  only  if  it  was  made  avail¬ 
able  to  all  television  experimentors, 
rivals  or  otherwise.  An  interpretive 
story  indicating  that  this  A.  T.  &  T. 
decision  would  liave  a  vital  effect  on 
television,  was  carried  from  Washing¬ 
ton  by  the  United  Press. 

WOR  ANALYZES  COVERAGE 

What  is  said  to  be  a  new  step  in 
measuring  radio  station  coverage  was 
taken  this  week  by  radio  station  WOR 
ot  the  Bamberger  Broadcasting  Ser¬ 
vice,  Newark,  N.  J.,  which  made  pub¬ 
lic  the  results  of  a  study  combining  a 
field  intensity  survey  and  analyses  of 
day  and  night  fan  mail.  The  study  is 
presented  in  a  booklet,  “It’s  a  Small 
World,”  including  maps  showing  a 
“guaranteed  listening  area.”  The  sta¬ 
tion  is  said  to  be  the  first  to  publish 
a  map  of  its  two-millivolt  field  intensity 
area  as  well  as  the  half-millivolt  area. 

$150,000  UBEL  SUIT 

'  The  Long  Beach  (Cal.)  Press-Tele¬ 
gram  was  named  defendant  last  week 
in  a  $150,000  libel  action  brought  by 
Jack  Riley,  inheritance  tax  appraiser  for 
the  district,  following  a  recent  story  an¬ 
nouncing  the  appointment  of  an  asserted 
successor  which  Riley  claims  was  false, 
and  that  since  publication  of  the  article 
he  had  lost  employment  as  appraiser  and 
advisor  to  various  attorneys,  banks,  trust 
companies  and  individuals. 

GIEGENGACK  APPOINTS  TWO 

The  appointments  of  George  Ortleb, 
of  St.  Louis,  as  deputy  public  printer, 
and  Frank  H.  Mortimer  of  Rochester 
N.  Y.,  as  director  of  typography,  were 
:  announced  this  week  by  A.  E.  Giegen- 
•  gack,  U.  S.  public  printer.  Mr.  Ortleb 
I  has  served  as  assistant  production  man- 
I  ager  since  his  appointment  to  the 
t  government  printing  office  on  Oct  22, 
1934.  Mr.  Mortimer  assumed  his  oflFice, 
Oct.  1. 


NEW  WHITE  HOUSE  AIDE 


Photo  shows  William  D.  Hassett,  for¬ 
merly  with  the  National  Emergency 
Council  publicity  department,  who  has 
been  appointed  to  assist  Stephen  T. 
Early,  White  House  secretariat,  with 
press  relations. 

MARMOLA  HEARING  HELD  UP 

Three  of  21  Station*  ’Still  on  Carpet’ 
Over  Program 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  3 — The 
hearing  scheduled  Oct.  3  by  the  Federal 
Communications  Commission  to  deter¬ 
mine  whether  to  cancel  the  licenses  of 
three  radio  stations  for  carrying  the 
outlawed  advertisements  of  the  “Mar- 
mola”  company,  has  been  postponed  un¬ 
til  October  14.  Because  it  was  neces¬ 
sary  for  an  examiner  to  take  further 
testimony  in  California  to  complete  the 
case,  the  FCC  pushed  the  hearings  back 
on  its  calendar. 

Of  the  21  radio  stations  originally 
cited  for  carrying  the  Marmola  adver¬ 
tising  programs,  only  three,  KNX  of 
Los  Angeles,  KFRC  of  San  Francisco, 
and  WTMJ,  the  Milwaukee,  Wisconsin, 
Journal  station,  have  yet  to  prove  to  the 
FCC  that  they  still  continue  to  “serve 
the  public  interest,  convenience  and  ne¬ 
cessity.”  These  three  stations,  together 
with  WSMB  of  New  Orleans  and 
KMBC  of  Kansas  City,  Mo.,  were  also 
cited  for  violations  of  Commission  regu¬ 
lations.  However,  WSMB  and  KMBC 
have  been  cleared,  and  their  broaiast- 
ing  licenses  restored. 

SHIFTS  MADE  IN  NEWARK 

Farrell  Becomes  Assistant  Publisher 

of  News — Foley  Business  Manager 

Benjamin  J.  Foley,  classified  adver¬ 
tising  manager  of  the  Newark  Evening 
A^ews,  has  been  made  business  manager, 
succeeding  Eugene  W.  Farrell,  who  has 
been  appointed  assistant  publisher,  it 
was  announced  this  week  by  Edward 
W.  Scudder,  publisher,  in  a  bulletin 
listing  changes  in  the  business  depart¬ 
ment.  Mr.  Foley  retains  supervision 
over  the  _  classified  advertising  depart¬ 
ment  as  its  director,  in  addition  to  his 
new  duties. 

John  H.  Doeg  has  been  named  assis¬ 
tant  business  manager  and  Henry  W. 
Morris  has  been  designated  assistant  to 
the  business  manager  in  charge  of 
purchases. 

Patrick  M.  Feeney  has  been  desig¬ 
nated  advertising  manager  and  James 
P.  Sweeney  classified  manager.  Ed¬ 
ward  D.  Sugrue  has  been  appointed 
controller.  Harry  G.  Kallop  remains 
circulation  manager. 

NEW  DAILY  IN  NEW  MEXICO 

The  Portales  (N.  M.)  News,  for¬ 
merly  published  weekly,  made  its  ap¬ 
pearance  recently  as  an  evening  tab¬ 
loid.  Inland  Newspaper  Representa¬ 
tives,  Inc.,  is  representing  it  nationally. 


NEW  U.  S.  COURT  HOln 
PROVIDES  FOR  PRe^ 

Supreme  Court  Structure  M«k« 
lowancea  for  Newamen’a 
Will  Simplify  Coverage  wi^ 

More  Regular  Men  Expected 

(Special  to  Editor  &  Publishu) 
Washington,  D.  C.,  Oct.  3--WBk 
the  Supreme  Court  beginning  it$ 
ter  session  in  its  new  $10,000,000  biX 
ing  Monday,  for  the  first  time  offkS 
cognizance  of  the  needs  of  the  pre^ 
taken  by  alluting  adequate  facilifiei  " 
Hitherto  the  Court,  housed  in  the  oil 
Senate  chamber  in  the  Capitol,  has  bm 
"a  guest  of  Congress”  and  the  quartei 
alloted  for  court  attaches  and  justk# 
left  little  if  any  room  for  newspam 
accommodations.  Sole  concession  to  S 
press  was  to  allot  a  table  in  the  cow 
well  for  use  of  press  service  men. 

In  the  spacious  new  building  aCTo* 
Capitol  plaza  from  its  old  <iuarten,  da 
Court  has  allotted  two  rooms  for  » 
of  newspaper  correspondents.  Ch* 
the  rooms  is  set  aside  for  the  exeb- 
sive  use  of  the  press  services  while  tht 
other  is  for  independent  correspondentj. 
Typewriters,  desks,  chairs  and  free  local 
telephone  service  will  be  available  wba 
the  establishment  is  completely  fur. 
nished  for  use.  A  telegraph  office  has 
been  installed  adjacent  to  the  pre« 
room.  1 

There  has  been  talk  among  the  new^ 
papermen  who  cover  the  court  rf  the 
ne^  for  a  public  relations  officer  or  i 
press  attache,  and  it  is  understood  that 
several  of  the  justices  feel  likewise. 

While  the  court  has  taken  no 
on  this  matter,  the  creation  of  such  a 
position  would  only  be  to  facilitate  the 
actual  mechanical  details  of  coverhg 
the  court.  A  press  relations 
would  be  expected  to  keep  correspon¬ 
dents  posted  of  pending  cases,  etc,  and 
not  to  propagandize  or  interpret  coott 
actions  in  any  sense. 

At  present  only  one  press  service, 
the  A.  P.,  maintains  a  full  time  co^^^ 
spondent  to  cover  the  court.  In  thu 
the  Senate  press  gallery  was  formerly 
the  GHQ,  it  was  not  thought  necessary 
by  the  other  services  to  have  men  on 
the  court  run  as  a  full  time  assigran*nL 
Now  that  the  court  has  been  move.’  into 
separate  quarters,  it  is  expected  that  the 
United  Press  and  INS  will  follow  the 
lead  of  the  Associated  Press  in  this  r^ 
gard. 

There  are  no  pre-dated  press  releases 
on  actions  of  the  Supreme  Court,  ud 
it  is  expected  that  news  of  dedaons 
w'ill  not  be  available  except  by  the  for¬ 
mal  announcement  of  the  court  in  ses¬ 
sion,  as  has  been  the  procedure  ffins 

far.  _ _ 

GOODWIN  HEARING  OCT.  14 

Reorganixation  Petition  Set  for  Fed¬ 
eral  Court  Action 

(Special  to  Editor  Sc  Publisher) 

Chicago,  Oct.  2 — Hearing  on  die 
petition  seeking  re-organization  of  the 
Goodwin  Corporation  under  Section 
77-B  of  the  Federal  Bankruptcy  Act, 
together  with  motions  to  dismiss  the 
petition,  will  be  held  before  Federal 
Judge  Sullivan  here  Oct.  14,  the  court 
ruled  today  at  a  preliminary  hearing. 

Meanwhile  it  is  understo^  that  a 
third  effort  is  being  made  by  the  raann- 
facturers’  committee  and  a  group  of 
creditors,  headed  by  E.  M.  Stratton 
Sales  Company,  Chicago,  to  reach  an 
agreement  as  to  ways  and  means  of 
operating  the  Goodwin  Plan  for  the 
next  six  months.  Details  of  this  plan 
are  exp^ed  to  be  outlined  at  the  (H 
14  hearing.  The  77-B  petition,  which 
was  recommended  for  approval  by  Ref" 
eree  Archie  H.  Cohen  last  August,  was 
filed  by  the  Stratton  company  and 
1  former  associates  of  Adolph  O.  Good¬ 
win,  president  of  the  corporation  bear¬ 
ing  his  name. 

Opposed  to  the  77-B  petition  are  an 
intervening  petition  filed  by  Frank  W- 
Pearson,  owner  and  holder  of  a  lien 
on  all  Gcxxlwin  Corporation  office 
furniture,  and  a  motion  to  dismiss  the 
77-B  petition,  filed  by  the  Chicago 
Planograph  Corporation. 
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“THE  SERIES”  OPENS  IN  DETROIT  WITH 
350  AT  WORK  IN  PRESS  SECTION 

pjfty  More  Newspapermen  Covering  Cubs-Tiger  Gsunes  Than  a 
Year  Ago— LocsJ  Dsulies  Assign 
Big  Staffs 


Bell;  New  Yprk  U'orld-Telegram,  Dan  lUieblo  Chieftain,  O’Neil  Hobbs;  Decatur 


(Special  to  Kuitok  &  I’ubusher) 

Detroit,  oct.  2 — with  350  work¬ 
ing  meni'ucrs  oi  the  i>ress  assigned 
to  desks  and  more  tiian  40  courtesy 
press  placed  in 
the  second  row  in 
the  press  box  at 
Navin  Field  here, 
there  were  50 
more  writers  act¬ 
ually  covering 
the  World  Series 
when  it  opened 
today  than  were 
present  last  year, 
Henry  P.  Ed¬ 
wards,  manager 
of  the  service 
bureau  of  the 
of  the  American 
League,  in  charge 


H.  I’.  Howards 


and  Jack  Vincent,  both  of  the  Detroit 
bureau,  are  writing  divisional  and  side¬ 
light  angles.  Play-by-play  accounts  of 
the  Detroit  games  are  being  tiled  by 
direct  wire  into  Chicago. 

In  charge  of  the  United  Press  cov¬ 
erage  is  Stuart  Cameron,  sports  editor, 
who  will  do  the  play-by-play  account. 
Henry  McLemore  will  do  his  daily 
“Sports  Parade.”  Ueorge  Kirksey  will 
do  the  night  lead  for  U.P.  and  an  over¬ 
night  feature,  with  Jack  Cuddy  doing 
the  main  night  feature.  They  will  be 
assisted  by  James  C.  Austin,  Detroit 
bureau  manager;  C.  Leslie  Avery,  De¬ 
troit  staff  writer;  Winthrop  Lyman, 
Midwest  sports  editor;  Everett  Holies, 
Qticago  bureau  feature  writer  and  Paul 
T.  Smith,  Chicago  staff  man. 

For  the  Detroit  Dree  Press,  Charles 
Ward  is  writing  the  general  story ; 
Malcolm  W.  Bingay,  “Iffy  the  Dojx:- 
ster,”  is  covering  for  his  “Iffy”  column. 
Others  are;  Totl  Rockwell,  Eddie  Ed¬ 
gar,  sports  editor.  Doc  Holst,  Qiristy 


of  press  arrangements  announced. 

.Although  there  seems  to  be  less  of 
the  carnival  spirit  manifest  here,  the 
interest  in  the  Series  this  year  seems  to 

be  at  a  much  higher  pitch  than  last,  even  i,„  '  a*  -  a  - 

ttough  the  Tigers  then  had  won  their  Avxry  stxiety  editor 

first  American  League  iiennant  in  years. 


For  the  past  three  days  there  has 
been  little  rest  in  the  offices  of  the  three 
Detroit  iiapers.  What  with  sports 
writers  busy  on  stories  and  features  and 
dty  staffs  busy  trying  to  keep  track  of 
ill  the  celebrities  arriving  in  town,  in 
jddition  to  the  newspapermen  from  out 
of  town  who  dropped  in  to  greet  old 
friends,  the  city  rooms  and  lobbies  of  the 
three  papers  made  one  think  a  newspa¬ 
permen’s  convention  was  in  progress. 

So  far  as  accommodation  for  sports 
writers  are  concerned,  they  are  much 
better  than  they  were  last  year,  al¬ 
though  few'  complaints  were  made  at 
that  time. 

As  usual  there  was  the  customary 
number  of  “chiselers”  trying  to  crash 
the  press  gates.  Mr.  Edwards  says  that 
two  Minneapolis  requests  for  press 
tickets  turnecl  out  to  be  from  shopping 
news  journals  there. 

A  feature  this  year  was  the  unusually 
large  number  of  requests  from  Jewish 
papers,  accounted  for  by  the  interest  in 
Henry  Greenberg,  Jewish  first-baseman 
for  the  Tigers  who  has  been  voted  the 
most  valuable  player  of  the  year  in  the 
American  League.  Eight  Jewish  paper 
writers  have  been  given  press  assign¬ 
ments. 

.At  Xavin  Field  the  press  box  is  lo¬ 
cated  on  the  roof  of  the  grandstand  and 
is  reached  by  a  private  elevator,  much 
to  the  satisfaction  of  sports  writers  who 
have  to  trudge  up  long  flights  of  stairs 
to  their  stations  in  other  League  parks. 
Western  Union  has  85  direct  wires  out 
of  the  field  and  both  the  National  and 
Columbia  radio  networks  will  broadcast 
the  games. 

At  the  Book-Cadillac  Hotel,  where 
press  headquarters  have  been  establshed, 
the  Italian  Room  has  been  set  aside  by 
the  league  for  the  use  of  writers.  In 
addition  to  typewriters  there  are  42 
wires  in  the  room.  Western  Union  hav¬ 
ing  27  and  Postal  Telegraph  15. 

Next  to  the  Italian  Room  the  League 
has  established  the  dining  and  refresh¬ 
ment  room  for  the  working  press. 
Guards,  employed  by  the  League  are 
stationed  at  the  doors  and  only  those 
with  working  press  badges  are  admitted. 

All  of  the  press  and  syndicate  ser¬ 
vices  have  their  ace  sports  writers  on 
the  job.  The  .Associiled  Press  staff, 
headed  by  A.  J.  Gould,  sports  editor, 
IS  composed  of  E.  J.  Neil,  of  New 
York;  C.  W.  Dunkley,  Central  Divi- 
^n  sports  editor ;  Paul  Mickelson,  of 
Chicago,  and  Earl  Hilligan,  of  Detroit, 
with  G.  D.  Seymour,  ^oto  editor,  in 
charge  of  photographers. 

Davis  J.  Walsh,  sports  editor  of  In¬ 
ternational  News  Service,  is  handling 
t^  main  lead  stories  for  I.N.S.  Pat 
Robinson  of  the  New  York  sports  staff. 
Corum,  John  C.  Hoffman  of  the 
Chicago  bureau,  and  William  Cartan 


of  the  art  department,  Tom  Howard, 
chief  of  the  photographic  staff,  and  eight 
photographers. 

The  Detroit  Nezvs  staff  on  the  games 
in  Detroit  consists  of  H.  G.  Salsinger, 
sports  editor,  who  is  writing  the  run¬ 
ning  story,  Sam.  Greene,  Lloyd  North- 
ard,  George  Stark,  H.  C.  L.  Jackson, 
Bert  Thomas  and  Bert  Whitman,  car- 
twnists;  Laurena  Pringle,  William  A. 
Kuenzel,  chief  of  the  photographic  staff, 
with  12  photographers,  and  James  V. 
Piersol,  aviation  editor,  who  will  pilot 
the  News’  plane,  “Early  Bird”  over 
Navin  F'icld  for  aerial  views.  At  the 
Chicago  games,  Salsinger,  Greene, 
Stark,  Kuenzel  and  eight  photographers, 
will  cover  for  the  News,  in  addition  to 
Piersol  with  the  News  plane.  The  lat¬ 
ter  will  be  used  for  aerial  views  m  addi¬ 
tion  to  flying  pictures  back  to  Detroit. 
Wirephoto  will  be  used  for  art  cover¬ 
age  on  the  early  plays  in  the  games  in 
Chicago. 

The  Detroit  Times  staff'  will  be:  John 
C.  Manning,  managing  editor;  Bud 
Shaver,  sports  editor ;  Bob  Murphy ; 
Leo  Macdonell;  Jane  Schermerhorn, 
society  editor;  and  a  staff  of  photo¬ 
graphers  with  regular  press  cameras  in 
addition  to  the  “Giant  Eye,”  “Magic 
Eye,”  and  “Candid  Eye”  cameras. 

Newspapermen  registered  at  League 
press  headquarters  are  as  follows : 

H'ichita  Beacon,  Jack  Copeland;  Marion 
News,  William  Moran;  Owosso  Press,  Ray 
Spence;  t’ancouver  Sun,  Vaughn  Moore; 
Logansport  Tribune,  Allen  Sauers;  Detroit 
Saturday  Night,  C.  A.  Batcheler;  Denver 
News,  O.  K.  Stone;  Canadian  Press,  Gillis 
Purcell;  United  Features,  Pedro  Llanuza; 
Allentown  News,  Dave  De  Long. 

IVilliamsport  Sun,  Mark  Good;  Scranton 
Times,  Neil  Whitney;  Scranton  Republican, 
Joe  PolalsofJ;  Scranton  Scrantonian,  Chic 
I'eldman;  Cleveland  Jewish  tVorld  M.  L. 
Luker;  Mansfield  News,  Oscar  Ruhl;  Akron 
Beacon  Journal,  B.  E.  Maidenberg;  Dayton 
Herald,  Bob  Husted;  Dayton  Journal,  Jake 
Prong. 

South  Bend  News  Times,  Janies  M.  Costin; 
Port  Wayne  Sentinel,  Ben  ’Tinney;  Fort 
Wayne  Journal,  Robert  A.  Reed;  Aurora 
Beacon,  Dale  Anderson;  Joliet  Herald,  O.  L. 
Anderson;  Peoria  Journal,  Kenneth  Jones; 
Bloomington  Pantograph,  Fred  Young. 

Past  St.  Louis  Journal,  Ellis  Veech;  Water- 
bury  American,  Chick  Kelly;  Waterbury  Re¬ 
publican,  Hank^  O’Donnell;  Hartford  Cour- 
ant,  A.  W.  Keene;  Waterbury  Democrat, 
John  A.  Cluney;  Grand  Rapids  Hera/d,  Heine 
Martin;  Christy  Walsh  Syndicate,  J.  Bihler, 
Babe  Ruth,  Christy  Walsh;  Boston  Post,  Bill 
Cunningham,  Jack  Malaney,  Paul  Shannon. 

Columbus  Dispatch,  Hugh  Fullerton;  Bos¬ 
ton  Herald,  Bert  Whitman;  Boston  Traveler, 
A.  Segal,  John  Drohan;  Cleveland  Plain 
Dealer,  San  Otis,  G.  Cobbledick;  St.  Louis 
Globe  Democrat,  Glen  Wallar,  Martin  J. 
Haley;  Pittsburgh  Sun-Telegraph,  Charles 
Doyle;  Cincinnati  Times  Star,  Frank  Gray¬ 
son. 

Boston  American,  Austin  Lake,  Joe  Cash- 
man;  Washington  Times,  Buck  Herzog,  Kirk 
Miller,  Buck  O’Neill;  St.  Louis  Post  Dis¬ 
patch,  Roy  Stockton;  Philadelphia  Bulletin. 
Ivan  Peterman,  Don  Donaghey;  Cleveland 
News,  Ed  Bang;  Philadelphia  Ledger,  A. 
Horowitz;  New  York  Daily  News,  Paul  Gal- 


Daniel,  Joe  Williams;  New  York  Evening 
Journal,  G.  Schumacher,  Bill  Corum;  Chi¬ 
cago  Daily  Times,  M.  W.  McCarthy,  Herb 
Simons;  Chicago  American,  Janies  Gallagher, 
Ed.  Prell;  I.N.S.,  Pat  Robinson,  Davis 
\Valsh. 

United  Press,  Henry  McLemore,  Stuart 
Cameron;  Detroit  Times,  John  C.  Manning, 
Bud  Shaver;  C/itcapo  Herald  Examiner,  W ar- 
ren  Brown;  Philadelphia  Inquirer,  J.  Isam- 
inger,  S.  Baumgartner. 

Associated  Press,  Allen  Gould,  Ed.  Neil, 
Paul  Michelson;  Universal  Service.  Damon 
Runyon;  N.A.N.A.,  Grantland  Rice;  U'indsor 
Star,  V'ern  DeGeer;  Chicago  Tribune,  Irving 
Vaughn,  Edw.  Burns;  Chicago  Daily  News, 
Ralph  Cannon,  John  Carmichael;  New  York 
Herald  Tribune,  Rud  Rennie. 

New  York  Times,  John  Kiernan,  John 
Drebingcr,  James  Dawson;  .Vett>  York  Even¬ 
ing  Nun.  Wilbur  Wood,  Frank  Graham, 
James  M.  Kahn,  Ed.  Murphy;  New  York 
American,  Bill  Slocum;  St.  Louis  Star  and 
Times.  Sid  Keener;  New  York  Daily  Mirror, 
Ken  Smith,  Charles  Segar,  Ed.  Zeltner,  Dan 
Parker,  Walter  Winchell. 

New  York  Post,  Hugh  Bradley,  Harold 
Burr;  Washington  Star.  Francis  Stan; 
Washington  Herald,  Bernie  Harter,  Bob  Con- 
sidine;  New  York  American,  Sid  Mercer; 
H'ashington  Post,  Shirley  Povich,  Paul  Fer¬ 
ris;  Boston  Globe,  Victor  Jones,  Jim  O’Leary, 
Mel  Webb;  Cincinnati  Enquirer,  Jack  Ryder, 
Jack  Hendricks. 

Cincinnati  Post,  Tom  Swope,  Stewart  " 
Quinn;  Grand  Rapids  Press,  Roscoe  Bennett;,’ 
Madison,  Wisconsin,  News,  Howard  Purser; 
Westbrook  I’egler;  London  Free  Press,  How-  " 
ard  Broughton;  Stratford  Beacon,  Chich  • 
.Appel;  St.  Petersburg  Times,  A1  F.  Lang; 
Ja.r  Journal,  Charles  Baker;  Orlando  Senti¬ 
nel,  Martin  Anderson;  Springfield  Journal, 

R.  A.  Drysdale. 

Peoria  Star,  Fred  Tuerk;  Davenport  Demo¬ 
crat,  John  O’Donnell;  Burlington  Hawkeye, 
Bill  Bayless;  Lexington  Leader,  G.  B.  I.each; 
Paducah  Democrat,  Jas.  Lagore;  Who’s  Who, 
Harold  Johnson;  Indianapolis  News.  William 
Fox;  Springfield  Republican,  Walter  Gra¬ 
ham;  Springfield  Union,  Leslie  B.  Stearns. 

Baseball  Magazine  F.  C.  I..ane,  Cliff  Blood- 
good;  Sport  Story  Alagazine.  Arthur  Mann; 
.Very  York  Press,  Frank  A.  Miller;  Lima 
Neivs,  Wilbur  Snypp;  Winnipeg  Tribune, 
Jack  McConnell;  Toronto  Mail  &  Empire, 
Edwin  Allen;  New  York  Daily  News  car¬ 
toonist,  Gus  Edson,  Grant  Powers;  Tri-State 
News  Bureau.  John  Hernon. 

Tampa  Tribune,  Red  Newton;  Youngstown 
I'indicator.  Frank  Ward;  Youngstown  Tele¬ 
gram,  Rayen;  Little  Red  Book,  Charley 
White;  Chatham  News,  Jack  Calder;  Edmon¬ 
ton  Journal,  F.  M.  Gerrie;  Port  Huron  Her¬ 
ald,  Fred  Vincent;  Sarnia  Observer,  O.  N. 
Wilson;  Charlevoix  Daily  Mail,  Harry 
Barnett. 

Chicago  Daily  Jezvish  Courier,  S.  V.  Strub; 
Detroit  Jewish  Chronicle,  J.  II.  Schackne; 
Jewish  Daily  Forward,  J.  Bernstein;  De¬ 
troiter  Abend  Post.  Ernst  Beurlen;  Bristol 
Herald  Courier.  Roy  McClure;  Trenton 
Times.  Russ  Thomas;  Holland  Sentinel, 
\Vatson  Spoelstra;  Royal  Oak  Tribune,  Law- 
son  E.  Parker. 

Wyandotte  Daily  Neivs,  James  EL  Ostrum; 
Kalamazoo  Gazette,  Jerry  Hagen;  Adrian 
Telegram,  H.  L.  Gay;  Saginaw  Daily  News, 
\V'.  E.  Whatley  and  E.  E.  Whatley;  Jackson 
Patriot,  J.  F.  Fleming;  Monroe  Everting 
News,  J.'  S.  Gray;  Battle  Creek  Enquirer, 
11.  H.  Chipman;  Bay  City  Daily  News,  Glerin 
McDonald;  Ann  Arbor  Daily  News,  Mill 
Marsh. 

New  York  Enquirer,  Gittleman;  Sandusky 
News,  Ben  Pollinger;  Cleveland  Plain  Dealer, 
James  Doyle,  Alex  Zirin,  Milton  Yelski; 
United  Press,  Winthrop  Lyman  and  James  C. 
Austen;  Denver  Post,  Norton^  Darnell  and 
Walter  Judge;  Montreal  Daily  Star,  Joe 
Page;  Pittsburgh  Press,  Chester  L.  Smith. 

Louisville  Courier  Journal,  Bruce  Dudley; 
Columbus  State  Journal,  Bob  Hooey;  Los  An¬ 
geles  Illustrated  News,  Bob  Cronin;  Los  An¬ 
geles  Times,  Bob_  Ray;  St.  Louis  Post  Dis¬ 
patch.  Frankie  Frisch  and  Ixm  McKenna; 
Minneapolis  Star,  Charles  Johnson;  Minne¬ 
apolis  Evening  Tribune,  George  Barton; 
Cleveland  News,  Dan  Taylor  and  Nate  Cook. 

Newark  Evening  News,  Fred  Bendel;  Phila¬ 
delphia  Ledger,  Jimmy  Fox  and  William  Dun¬ 
can;  New  York  Daily  News,  Jack  Miley, 
George  Dixon  and  John  Ebinger;  .9t.  Paul 
Pioneer  Press,  George  Christmas;  Neiv  York 
World  Telegram,  Tom  Meany  .and  Willard 
Mullen  and  E’rank  Wallace;  Baltimore  Even¬ 
ing  Sun,  Paul  Menton;  Minneapolis  Journal, 
Halsey  Hall. 

New  York  Evening  Journal.  W.  S.  Farns¬ 
worth  and  Max  Kase;  Indianapolis  Star, 
Walker  Winslo  and  W.  Blaine  Patton;  Mil¬ 
waukee  Journal,  Sam  Levy  and  Richard 
Davis;  Chicago  American,  Jimmy  Dykes  and 
James  Corcoran;  Kansas  City  Star,  C.  L. 
McBride. 

Providence  Journal  Bulletin,  J.  D.  Mc- 
Glone;  San  Francisco  News.  Tom  Laird;  Chi 
cago  Herald  Examiner,  EMgar  Munzell  and 
llarry  McNamara  and  Wayne  K.  Otto; 
N.E.A.,  Art  Krenz,  M.  Berg  and  Harry 
Grayson;  City  News  Bureau.  Glen  Burchard; 
National  I.eague  Service  Bureau.  Bill  Brandt. 

Toledo  Blade.  Robert  E'rench;  Toledo 
Times,  Paul  Schrader;  Toledo  News  Bee, 
Frank  Buckley;  Associated  Press,  C.  W. 
Dunkley,  D.  J.  Wilkie;  New  York  American, 
.\.  M.  I.andon;  N.A.N.A.,  John  I.ardner; 
Buffalo  Courier,  Ray  Schalk;  Windsor  (Ont.) 
.S'lar,  Douglas  Vaughn;  Chicago  Tribune, 
Arch  Ward;  Milwaukee  Sentinel.  Ronald 
McIntyre  and  Amos  Thistal;  Baltimore  Nezvs 
Post,  Roger  H.  Pippen ;  Chicago  Daily  News. 
James  Kearns. 

5an  Francisco  Chronicle,  Harry  B.  Smith 
and  Tallant  Tubbs;  Buffalo  Courier,  Mur¬ 
ray  Robinson;  Newark  Star  Eagle,  Ed  Car¬ 
rol;  Syracuse  Journal,  Bob  Kenefick; 
Rochester  Democrat  and  Chronicle,  Mat 


Herald  Review,  Howard  Millard. 

Buffalo  Evening  News,  Bob  Stedler;  Buf¬ 
falo  Times,  Bill  Abliott;  New  Orleans  States, 
llarry  Martinez;  Dayton  News,  Si  Burick; 
Pittsburgh  Post  Gazette,  Ed  Ballinger  and 
Havey  Boyle;  Pittsburgh  Press,  Volney 
Walsh;  Sporting  News  (St.  Louis),  Fred  C. 
l.ieb,  J.  G.  T.  Spink  and  Frank  Bradsby. 

Chattanooga  Times,  Wirt  Gammon;  Nash¬ 
ville  Banner,  E'red  Russell;  Chattanooga 
.\eivs,  Wilbur  Kinley;  Knoxville  News  Sen¬ 
tinel,  Bob  Wilson;  Knoxville  Journal,  Marvin 
Thomson;  Seattle  Post  Intelligencer,  Leo  H. 
Lassen;  Charleston  Gazette,  Frank  A.  Knight; 
Boston  Globe,  Gerry  Moore. 

Associated  Press,  T.  F".  Coman  and  Earl 
1.  Hilligan;  Fairmont  Times,  William  De 
Muth;  Jennings  News  Service,  W.  P. 
Schragen  and  George  S.  Jennings;  Albany 
.Xeies,  Charles  Young;  Jackson  Tribune,  A1 
Colton;  Pontiac  Press,  Dale  Stafford;  Mar¬ 
shall  Chronicle,  Frank  R.  Moses. 

Lansing  State  Journal,  K.  C.  Park;  Albion 
Recorder,  W.  S.  Kennedy;  Flint  Advertiser. 
Harry  Dayton;  Flint  Journal,  John  Bethurun; 
.Muskegon  Chronicle,  James  F.  Henderson; 
Battle  Creek  Moon  Journal,  G.  B.  Dolliyer, 
Ir.:  Mt.  Clemens  Leader,  Barnard  Ballan- 
tine;  Ypsilanti  Daily  limes,  Ray  Smith, 
.Syrian  .\'ews,  George  Aboud. 


Transradio -Cuts  In  On 
Worlds  Series  ^Rights’ 

■  Successful  operatioiT'.  of  a  portable 
short  wave  transmitter  small  enough  to 
he  handled  in  an  ordinary  spt^ator’s 
seat  in  covering  the  Baer-Louis  fight 
has  given  Transradio  Press  Service  a 
precedent  for  broadcasting  the  World 
Series  games  despite  sale  of  the  broad¬ 
cast  rights  to  Ford  Motor  Co.  for 
$100,000. 

Herbert  Moore,  president  of  Trans¬ 
radio,  is  standing  on  his  previous  de¬ 
cision,  maintained  in  the  face  of  pres¬ 
sure  from  NBC  and  the  New  York  fight 
promoters  last  week,  that  exclusive 
rights  to  such  news  cannot  be  sold  and 
that  as  soon  as  an  incident  in  the  game 
takes  place  that  incident  becomes  news 
and  is  the  property  of  any  observer. 

Moore  plans  to  offer  his  clients  the 
same  continuous  service  on  the  baseball 
series  as  he  did  on  the  fight. 

ADMIRAL.  GENERAL  HONORED 

Japanese  Visitors  Tendered  Luncheon 
by  C.  Kuriyama 

The  distinguished  Japanese,  Admiral 
Isamu  Takeshita  and  General  Harushige 
Ninomiya,  who  recently  were  guests  of 
American  Veterans  of  Foreign  Wars  at 
their  convention  at  New  Orleans,  were 
tendered  a  complimentary  luncheon  at 
the  Hotel  Astor,  New  York,  Sept.  27  by 
Chojiro  Kuriyama,  chief  American  rep¬ 
resentative  of  Tokyo  Nichinichi  and  the 
Osaka  Mainichi, 

.\mong  the  guests  were  Arthur  Bris¬ 
bane,  Hearst  Newspapers;  Karl  A. 
Bickel,  Scripps-Howard  Newspapers ; 
C.  M.  Lincoln,  Nexv  York  Times;  Wil¬ 
bur  Forrest,  Ne7V  York  Herald  Trib¬ 
une;  Dr.  Mackenzie,  Associated  Press; 
.Arthur  Sinnott,  Netiwk  News;  Carl 
.Ackerman,  Dean,  Pulitzer  S<iiool  of 
Journalism.  Columbia  University;  J.  H. 
Furay,  United  Press;  Lee  Wood,  New 
York  World-Telegram  and  a  score  of 
others. 

Mr.  Kuriyama  presided. 

Informal  talks  were  made  by  the  Ad¬ 
miral  and  the  General,  the  Admiral  re¬ 
lating  incidents  of  his  association  with 
the  late  President  Theodore  Roosevelt 
during  the  Russian-Japanese  War,  the 
General  relating  incidents  of  the  Man¬ 
churian  campaign. 

JOINING  WASHINGTON  CORPS 


lico,  Jimmy  Powers. 

Cleveland  Press,  Franklin  Lewis,  Stuart  Jackson;  Pueblo  Star  Journal,  Paul  Benko; 


Mrs.  Esther  Tufty  Will  Represent 
Michigan  League  of  Dailies 

Mrs.  Esther  Van  Wagoner  Tufty, 
formerly  editor  of  the  Evanston_  (Ill.) 
News-Index,  has  gone  to  Washington, 
D.  C..  where  she  will  be  Washington 
correspondent  for  26  Michigan  daily 
newspapers.  She  will  write  a  thrice- 
weekly  column,  “This  Is  Washington, 
T(X),”  and  will  also  conduct  a  Wash¬ 
ington  news  letter. 

Mrs.  Tufty,  who  was  a  member  of 
the  Daily  News-Index  staff  for  ^  tw 
years,  will  be  employed  by  the 
gan  League  of  Home  Dailies,  compris¬ 
ing  24  members,  and  by  two  other 
Michigan  papers,  Pontiac  Daily  Press 
and  Lansing  State  Jottmal. 
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duction  of  payments  already  made  from 
that  figure  represented  by  iyi  per  cent 
ot  the  individual’s  total  earnings. 

While  the  interest  of  the  employe  is 
thus  protected,  no  provision  is  made  for 
restitution  to  the  employer  of  his  con¬ 
tribution  made  on  behalf  of  tlie  indi¬ 
vidual.  The  employer’s  portion  remains 
in  the  fund. 

Administration  of  the  fund  is  set  up 
in  the  Federal  Treasury  and  annual  ap¬ 
propriations  will  'i)e  made  to  the  ac¬ 
count. 

Private  pension  or  annuity  plans  are 
given  no  recognition  under  the  Federal 
Act,  although  the  question  of  exemption 
in  some  form  for  employers  operating 
such  systems  is  to  be  studied  by  a  com¬ 
mittee  named  for  this  purpose,  which 
is  to  submit  a  report  at  the  opening  of 
the  next  congressional  session. 

Unemployment  Compensation:  This 
represents  one  of  the  most  important 
sections  of  the  Act.  The  Federal  part 
of  the  plan  is  fully  operative  only  when 
the  state  co-operates  along  plainly  des¬ 
ignated  lines.  As  a  first  step,  a  Fed¬ 
eral  tax  is  levied  on  employers,  with 
certain  exceptions  for  designated 
classes  of  labor,  as  in  the  case  of  Re¬ 
tirement  Benefits.  If  a  state  has  no 
unemployment  compensation  law  that 
meets  the  standards  established  by  the 
Federal  Act,  its  citizens  derive  no  di¬ 
rect  benefit  from  the  tax ;  if  the  state 
has  such  a  law,  employers  who  come 
within  its  provisions  are  granted  relief 
from  tlie  Federal  tax  up  to  ‘>0  per  cent 
of  the  contributions  made  to  the  state 
fund.  The  result  is  readily  apparent  in 
that  it  virtually  forces  all  states  to  pass 
laws,  in  the  main  standardized  with 
relation  to  the  Federal  statute,  and  re¬ 
quires  employers  to  contribute  to  the 
Federal-State  plan  by  paying  a  small 
part  of  their  contributions  to  the  Fed¬ 
eral  government  and  a  larger  portion 
to  the  state. 

Employers  are  subject  to  the  .\ct  if 
they  have  employed  eight  or  more  per¬ 
sons  20  days  during  the  taxable  year, 
each  day  being  in  a  different  calendar 
week.  The  weeks  need  not  be  consecu¬ 
tive  nor  is  it  required  that  the  same 
persons  be  employed  in  each  of  the  20 
weeks. 

Contributions  to  the  Federal  portion 
of  the  Unemployment  Compensation 
program  are  payable  by  employers  only. 
It  is  within  the  power  of  the  state  to 
require  contributions  from  employes  as 
well  and  accordingly  increase  the  bene¬ 
fits  or  lengthen  the  period  over  which 
benefits  are  payable. 

1936  is  the  first  taxable  year  and  re¬ 
turns  must  be  filed  on  or  before  Janu¬ 
ary  31  next  following  the  close  of  the 
Uxable  year.  Payments  may  be  made 
in  quarterly  installments. 

The  Federal  tax  rate  for  Unemploy¬ 
ment  Compensation  is  as  follows:  1936 
— 1  per  cent;  1937 — 2  per  cent;  1938 
and  thereafter  3  per  cent. 

In  computing  contributions  to  the  Un¬ 
employment  Compensation  section  of 
the  program,  the  entire  wage  or  salary 
of  every  employee,  including  executives, 
is  to  be  included.  All  remuneration,  in¬ 
cluding  wages,  salaries,  bonuses,  com¬ 
missions  or  allowances  are  to  be  in¬ 
cluded.  The  following  exemptions  are 
provided :  agricultural  workers,  domes¬ 
tic  servants  in  private  homes,  officers 
or  members  of  a  crew  on  vessels  on 
navigable  waters  of  the  U.  S.,  parents; 
minor  children  or  spouses  of  employers ; 
government  employees  and  employes  of 
certain  non-profit  organizations. 

In  the  absence  of  an  Unemployment 
Compensation  law  in  the  state,  the  em¬ 
ployer  will  simply  pay  the  Federal  con¬ 
tributions  at  the  rates  specified  into  the 
U.  S.  Treasury. 

If  the  state  has  an  Unemployment 
Conipensation  law  meeting  federal  re¬ 
quirements,  the  employer  can  offer  as 
a  credit  against  the  R\leral  Tax  the 
contributions  which  he  has  made  to  the 
stote  fund  for  the  ta.xable  year,  pro¬ 
vided  the  state  contributions  has  been 
paid  before  the  date  of  filing  the  Fed¬ 


eral  return.  The  credit  allowed  is  up 
to  90  per  cent  of  the  Federal  tax.  The 
remaining  10  per  cent,  for  which  credit 
is  not  allowed,  will  be  i>aid  to  the  Fed¬ 
eral  government  and  used  for  Federal 
administrative  ex])enses  and  allotted  to 
eligible  states  for  their  expenses  under 
the  law. 

Here  is  the  way  the  tax  will  oi)erate. 
The  rate  used  for  the  Federal  contri¬ 
butions  is  that  which  will  be  applicable 
in  1938  and  thereafter: 

Example  No.  1 

(Based  on  payroll  of  $20,000  for 
the  year  in  absence  of  a  state  en¬ 
abling  act) 

Federal  tax  at  3  per  cent  .  $(»00 

Example  No.  2 

(Based  on  payroll  of  $20,000  for 
the  year  with  state  enabling  act  in 
effect  at  rates  identical  with  Federal 


^  Act) 

Federal  tax  at  3  per  cent .  $(j00 

State  tax  at  3  per  cent  .  600 


$1,200 

90  per  cent  credit  on  Federal  levy 
for  state  contribution  .  540 


Actual  cost  to  employer  .  $660 


It  is  within  the  jMwer  of  the  state 
to  call  upon  employes  to  share  the  cost 
of  Unemployment  Compensation.  The 
following  will  illustrate  the  financial 
oi)eration  of  a  program  of  this  type: 

Example  No.  3 

( Based  on  payroll  of  $20,000  for 
the  year  with  state  tax  payable  one- 
half  by  employer  and  one-half  by  em¬ 
ploye  if  the  state  law  so  provides.) 


State  tax  on  employer,  at  1)4  per 

cent  .  $300 

Federal  tax  before  credit  for 
state  tax  paid  by  employer ....  600 


$900 

Deductible  from  Federal  tax  by 
reason  of  state  tax  payment . .  .300 

Net  Federal  tax  .  300 

Total  Federal  and  State  Tax  on 
Employer  .  $600 


Of  vital  importance  is  study  and  con¬ 
templation  of  rates  which  will  be  em- 
Ixjdied  in  any  state  enabling  legislation 
and  particularly  that  such  state  laws 
shall  provide  recognition  of  a  go^  rec¬ 
ord  of  sustained  employment  in  the 
form  of  eventual  reduction  in  contribu¬ 
tions  which  will  not  affect  or  in  any 
way  diminish  benefits  to  be  derived  by 
employees. 

The  Federal  Act  grants  to  the  state 
♦he  right  to  provide  for  such  reductions 
after  specific  requirements  have  been 
met.  These  requirements  deal  with  the 
necessity  of  proof  that  the  stablized  em¬ 
ployment  claimed  has  been  maintained 
consistently  and  that  the  employer  has 
likewise  accumulated  in  the  insurance 
fund  a  designated  percentage  of  his 
average  payroll  which  shall  be  deemed 
adequate  to  afford  the  protection  pro¬ 
posed  by  the  law. 

In  any  circumstances,  it  is  to  be  un¬ 
derstood,  however,  that  a  decreased 
contribution  in  the  form  of  a  state  tax 
by  reason  of  a  high  standard  of  sus¬ 
tained  employment  would  not  reduce  the 
actual  dollar  and  cents  cost  to  the  em¬ 
ployer  unless  the  employer  were  per¬ 
mitted  to  gain  credit,  in  computing  his 
Federal  tax,  as  though  no  reduction  had 
been  made  in  the  state  rate.  For  ex- 
amnle,  should  an  employer’s  state  tax 
represent  $500  and  by  reason  of  a  sus¬ 
tained  employment  record  lie  earned  a 
reduction  of  this  figure  to  $200,  he 
would  still  be  permitted  to  take  credi'. 
for  $500  from  his  Federal  tax.  Provi¬ 
sion  is  made  for  allowing  such  full 
credits  in  the  Federal  statute. 

The  states  will  not  be  permitted  to 
place  in  effect  a  scale  of  reductions  for 
sustained  employment  until  they  have 
had  at  least  three  years’  actual  experi¬ 
ence  with  operation  of  the  plan.  (How¬ 
ever,  a  state  enabling  act  may  contain 
provisions  that,  at  the  end  of  the  three- 
year  period  of  operation,  such  reduc¬ 
tions  may  be  made  available  to  those 
employers  who  can  qualify  for  them. 
In  substance,  as  an  essential  to  so  quali¬ 
fying,  it  will  be  necessary  to  establish 
that  at  all  times  during  the  three  years 
an  eligible  employee  must  have  been 
able  to  secure  benefits  from  the  fund. 


I  EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  7 — Ontario-Quebec  Circu¬ 
lation  Managers*  Assn,,  fall  meet¬ 
ing,  Windsor  Hotel,  Montreal. 

Oct.  7 — New  Jersey  Newspaper 
Institute,  Rutgers  University, 
New  Brunswick,  N.  J. 

Oct.  7 — New  York  State  Society 
of  Newspaper  Elditors,  fall  meet¬ 
ing,  Hotel  Syracuse,  Syracuse, 

N.  Y. 

Oct.  8-9 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  smni- 
annual  meeting.  Hotel  James¬ 
town,  Jamestown,  N.  Y. 

Oct.  10-11 — Association  of  Ca¬ 
nadian  Advertisers,  annual  meet¬ 
ing,  Royal  York  Hotel,  Toronto. 

Oct.  14-15 — Newspaper  Adver¬ 
tising  Executives  Assn.,  fall  meet- 
j  ing.  Hotel  Stevens,  Chicago. 

1  Oct.  15 — New  England  Daily 
Newspaper  Assn.,  fall  meeting, 
Copley  Plaza  Hotel,  Boston,  Mass. 

Oct.  15-16 — Inland  Daily  Press 
Assn.,  fall  convention.  Congress 
Hotel,  Chicago. 

Oct.  16 — Major  Markets  News¬ 
papers,  Inc.,  annual  meeting. 
Hotel  Stevens,  Chicago. 

Oct.  16 — Agricultural  Publish¬ 
ers’  Assn.,  annual  meeting.  Hotel 
Stevens,  Chicago. 

Oct.  17-18 — A.B.C.,  annual  con¬ 
vention,  Hotel  Stevens,  Chicago. 

Oct.  17-19 — Missouri  Press 
Assn.,  convention,  Kansas  City. 

Oct.  20-22 — California  Circula¬ 
tion  Managers’  Assn.,  San  Diego,  I 
Cal. 

i  Oct.  21-22 — California  Circula- 
I  tion  Managers’  Assn.,  meeting, 

San  Diego,  Cal. 

Oct.  21-22 — Carolinas  Circula¬ 
tion  Managers’  Assn.,  16th  annual 
meeting,  JWinston-Salem,  N.  C. 

Oct.  29-30 — Ohio  Circulation 
Managers’  Assn.,  38th  semi-annual 
meeting,  Neil  House,  Colum¬ 
bus.  O. 


Standards  are  established  for  state 
enabling,  Acts,  specifying  how  and  by 
whom  benefits  are  to  be  paid;  deposit 
of  all  funds  in  an  Unemployment  Trust 
Fund  created  in  the  U.  S.  Treasury; 
that  all  funds  paid  into  this  fund  are  to 
be  used  exclusively  for  payment  of  bene¬ 
fits  and  that  none  may  be  diverted  to 
administrative  expenses.  Of  particular 
interest  is  a  provision  that  an  unem¬ 
ployed  person  cannot  be  refused  benefits 
if  he  refuses  preferred  employment  in  a 
situation  occasioned  by  a  strike,  lockout 
or  other  lalxir  dispute;  where  hours  or 
wages  are  substantially  less  favorable 
than  those  prevailing  for  similar  work 
in  the  community,  or  that  the  person  be 
compelled  to  join  any  company  union  or 
refrain  from  joining  any  labor  organi¬ 
zation. 

While  certain  general  standards  are 
established  in  the  Federal  Act,  the  mat¬ 
ter  of  benefits,  their  amount  and  the 
length  of  payment,  will  rest  entirely  in 
the  hands  of  the  states.  Considerable 
variance  is  thus  probable  as  between 
states. 

Nine  states  now  have  Unemployment 
Compensation  laws  in  operation.  They 
are  Alabama,  California,  Massachusetts, 
New  York,  New  Hampshire,  North 
Carolina,  Utah,  Washington  and  Wis¬ 
consin.  With  two  exceptions,  each  of 
the  laws  so  far  enacted  provides  con¬ 
tributions  will  be  payable  after  January 
1,  1936,  on  1936  payrolls.  In  Wisconsin, 
contributions  have  been  payable  since 
July  11,  1934. 

The  Federal  Act  leaves  the  states  free 
to  adopt  their  own  unemployment  com¬ 
pensation  laws.  Such  laws  fall  into 
three  classes,  or  variations  thereof;  the 
Pooled  Fund  type,  and  the  Individual 
Employer  .\ccount  type  and  the  Guar¬ 
anteed  Employment  type. 

In  the  Pooled  Fund  type,  the  contribu¬ 
tions  from  all  employers  are  commingled 
and  unemployed  benefits  are  payable 
from  this  fund  to  employes  regardless 
of  the  employer  for  whom  they  work. 
In  the  Individual  Employer  Account 
type,  separate  accounts  are  kept  by  the 
state  for  each  employer  and  the  pay¬ 


ment  of  benefits  from  an  employer'!  k 
count  is  made  only  to  the  employe!  ’ 
that  particular  employer.  In 
words,  each  employe  looks  to  hit  (», 
employer's  account  for  benefits.  ^ 

In  certain  cases  a  guarantee  of  m*. 
mum  employment  may  be  made  by  tk 
employer,  providing  a  minimum  of  c 
weeks’  employment  during  the  raUn^jjj 
year,  and  if  accepted  by  the  state,  tk 
guarantee  may  be  taken  as  a  substh* 
for  state  contributions.  However  » 
such  cases.  Federal  contributions  nm, 
be  made  and  the  net  tax  can  be  reducet 
only  after  successful  ojieration  has  bte 
demonstrated  under  prescribed 
tions.  As  an  added  condition,  the 
ployer  must  maintain  a  reserve  in  tk 
general  fund  to  further  substantiate  Ik 
guarantee  from  which  would  be  paidar 
deficiency  in  wages. 

State  administrative  agencies  are  pe.  j 
mitted  considerable  latitude  in  fonm. 
lating  rules  and  regulations  with  resptc 
to  such  guarantees  of  employment  A 
condition  provided  by  the  F^eral  Ao,  * 
however,  specifies  that  the  guarankt  i 
must  have  been  fulfilled  in  the  preced¬ 
ing  year  and  his  guaranteed  employ.; 
ment  account  in  the  state  fund  mutt 
amount  to  at  least  7)4  per  cent  of  ha 
guaranteed  payroll. 

A  preliminary  study  of  the  entire 
subject  leads  to  the  suggestions  that 
the  most  advantageous  program,  froo 
the  newspaper  standpoint,  would  lie  k 
a  state  law  which  would  create  the  in¬ 
dividual  accounting  type  fund.  Here 
the  individual  publisher  would  have  di- 1  j 
rect  and  full  benefit  of  his  preferred  | 
employment  status,  for  in  the  ahina  1  j 
of  claim.s  against  his  account  growii^  [  i 

out  of  unemployment  among  his  own  L  ' 

workers,  he  would  accumulate  a  reserve  I  I 
in  the  state  fund  which  would  operate  I 
to  diminish  and  eventually  eliminate  Hs  f 
state  contributions,  so  long  as  his  r^  ! 
serve  remained  at  a  designated  level  k 
It  would  seem  that  in  the  Pooled  Plan,  I 
as  was  proposed  in  the  Pennsylvania  | 
bill  introduced  in  the  last  session,  pub-  f 
lishers  might  not  be  in  a  position  to  | 
gain  as  complete  credit  and  a  cones-  f 
ponding  reduction  in  their  tax,  for  their  ' 
preferential  employment  record 
An  example  of  how  the  individual  ac¬ 
counting  plan  would  operate  to  further 
reduce  the  cost  to  the  employer  is  pro¬ 
vided  by  again  using  a  payroll  b^  of 
$20,(W  and  extending  the  matter  of 


cluctions  through  state  credits. 
Federal  tax  at  3  per  cent....  $600 

State  tax  at  3  per  cent .  6M 

^  $1^ 

Credit  on  Federal  tax  (90  per 
cent)  .  540 


Possible  credit  on  state  tax, 
reduced  to  2  per  cent . 


$660 

400 


-Actual  cost  of  tax  (possible)  $260 
The  new  act  is  certain  to  entail  many 
new  and  complex  problems.  The  first 
of  these  is  the  need  for  clearly  defind 
relationship  with  independent  contrac¬ 
tors  and  sub-contractors  who  may  op¬ 
erate  for  you  or  in  your  behalf.  The 
P.N.P.A.  proposes  to  shortly  present 
suggested  forms  which  may  be  stanqied 
oc  print^  on  all  contracts  to  the  end  of 
elimination  of  responsibility  for  theb 
payroll  tax. 

Most  important  of  all  is  to  be  the 
setting  up  and  maintaining  of  accurate 
records  of  employment  and  personnd 
This  is  to  be  absolutely  essential. 


FINED  FOR  FALSE  AD 

Appealing  from  a  justice  court  con¬ 
viction  of  furnishing  an  untrue  state¬ 
ment  to  a  newspaper,  J,  E.  Lindsay  d 
Phoenix,  Ariz.,  pleaded  not  guilty  in 
Maricopa  County  Superior  Court  and 
his_  trial  was  set  for  Nov.  1.  He  was 
adjudged  guilty  by  Justice  of  Peace 
Harry_  Westfall  _  of  furnishing  to  the 
Phoenix  Republic  an  untrue  statement 
that  a  certain  Phoenix  grocery  store 
named  in  an  advertisement  wanted  to 
employ  three  male  clerks  who  were 
“hustlers.”  More  than  50  persons  ap¬ 
plied  for  the  supposed  jobs.  Lindsay 
appealed  from  the  conviction  and  fine  « 
$50  or  50  days  in  jail. 


Significant  Index 
Of  Bnsiness  Activity 


Advertising  activity  is  an 

important  current  index  and  an 
index  of  the  future  as  well.  The 
advertising  gains  of  The  New  York 
Times  are  significant  business  news. 

In  September,  The  Times  pub¬ 
lished  1,908,454  lines  of  total  ad¬ 
vertising,  a  gain  over  September  of 
last  year  of  155,327  lines.  In  retail 
advertising  for  the  month.  The 
Times  gained  92,048  lines;  in  de¬ 
partment  store  advertising,  48,089 
lines. 

In  real  estate  advertising  in  Sep¬ 
tember,  The  Times  gained  12,514 
lines,  more  than  any  other  New 
York  newspaper.  In  classified  ad¬ 
vertising  for  the  month.  The  Times 
gained  38,943  lines,  again  more 


than  any  other  New  York  news¬ 
paper.  In  financial  advertising. 
The  Times  gained  38,804  lines, 
70  per  cent,  which  also  was  more 
than  any  other  New  York  news¬ 
paper  gained. 

In  September,  The  Times  pub¬ 
lished  more  total,  national,  finan¬ 
cial  and  classified  advertising  than 
any  other  newspaper  in  this  market. 

The  Times  gained,  also,  in  cir¬ 
culation  during  September.  Its 
weekday  net  paid  sale  averaged 
480,658,  a  gain  of  22,479  over  Sep¬ 
tember,  1934,  and  a  new  high 
record  for  any  September  in  its 
history.  Sunday  net  paid  sale 
averaged  706,558  copies  for  the 
twelve  months  ended  September  30. 


More  business  means  more  advertising.  More 
advertising  means  more  business — if  it’s  placed  in 
the  nation’s  greatest  market  before  its  greatest 
audience  of  intelligent,  able-to-buy  and  ready- to- 
buy  prospects,  the  audience  of  The  New  York  Times. 


Slje  Simris 
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$56,561,466  PAID  FOR  RADIO  TIME  THIS 
YEAR;  AUGUST  48.6%  AHEAD 

Summer  Slump  Cut  in  Half,  National  Non-Network  Making  Actual 
Gain  Over  July — Department  Stores  Use  56.8% 

More  Time  Than  Year  Ago 
By  ROBERT  S.  MANN 


By  ROBERT 

A  SHARP  pre-season  upturn  in  the 
comparative  trend  of  broadcast  ad¬ 
vertising  time  sales  is  indicated  by  re¬ 
ports  for  August,  compiled  by  the  Na¬ 
tional  Association  of  Broadcasters,  of 
which  Jamec  W.  Baldwin  is  managing 
director.  Actual  time  sales  for  August 
held  up  within  some  $200,000  of  the 
July  figure  despite  the  usual  summer 
slump,  this  decrease  being  less  than  half 
of  that  recorded  in  the  summer  of  1934. 
The  result  is  shown  in  the  widening 


B.  report,  was  principally  responsible 
for  this  big  gain.  In  the  automotive 
field  alone,  national  non-network  broad¬ 
casting  amounted  to  $192,190,  in  com¬ 
parison  with  only  $20,400  in  .August, 
1934.  Material  increases  were  shown 
in  non-network  advertising  of  drugs, 
foods,  beverages,  and  household  equip¬ 
ment. 

In  the  network  field  the  advertising 
of  household  equipment  was  more  than 
three  times  that  of  a  year  before. 
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BROADCAST  ADVERTISING  RECORD 
(From  reports  of  National  Association  of  Broadcasters.) 


August 

Time  %  of 

Sales  1934 

National  networks  $2,939,097  130.7 
Regional  networks  82,993  194.4 

National  non-net¬ 
work  .  1,347,440  228.2 

Local  .  1,267,960  122.0 

July 

Time  %  of 

Sales  1934 

$3,175,042  127.2 
92,102  279.6 

1,297,065  168.6 
U83,795  118.8 

First  Half  of 
A’ear 

Time  %  of 

Sales  1934 

$26,120,410  118.2 
465.899  147.0 

8,591,053  113.2 
9,898,610  119.3 

Total  .  $5,637,490  148.6 

$5,848,004  133.2 

$45,075,972  117.9 

spread  between  the  1934  and  1935  lines 
on  the  accompanying  chart. 

Total  time  sales  m  August,  accord¬ 
ing  to  the  N.A.B.  figures,  amounted  to 
$5,637,4%,  which  was  48.6  per  cent 
ahead  of  August,  1934,  and  52.5  per 
cent  ahead  of  August,  1933.  These  per¬ 
centages  of  gain  are  the  largest  record^ 
since  the  N..\.B.  tabulations  began  in 
the  middle  of  1933.  The  July  total  had 
shown  the  largest  percentage  of  gain 
previously,  being  33.2  per  cent  ahead 
of  July,  1934,  and  49.5  per  cent  ahead 
of  July,  1933. 

The  first  eight  months  of  1935  have 
now  piled  up  a  total  of  $56,561,466  in 
time  sales,  or  more  than  $24,000,000  be¬ 
yond  the  $32,234,549  reported  for  the 
national  networks  upon  whom  outside 
attention  is  usually  focused.  This  addi¬ 
tional  income,  aside  from  a  comparative¬ 
ly  small  amount  ($640,994)  spent  with 
regional  networks,  has  been  fairly  even¬ 
ly  divided  between  national  non-network 
broadcasting  (time  sales  by  individual 
stations  to  national  advertisers),  and 
local  advertisers’  broadcasts.  The  na¬ 
tional  non-network  figure  for  the  eight 
months  was  $11,235,558,  and  the  local 
figure  $12,450,365. 

National  non-network,  incidentally, 
was  the  first  classification  to  start  the 
seasonal  fall  advance  this  year ;  its  Aug¬ 
ust  figure  of  $1,347,440  showed  an  ac¬ 
tual  as  well  as  a  relative  gain  over  July 
and  was  more  than  double  the  corres¬ 
ponding  figure  for  August,  1934.  Rising 
volume  of  non-network  broadcasting  in 
the  Middle  West,  according  to  the  N.A.- 


REACH 


BUYERS 


Group  coverase  amons 
Journal  and  Bulletin  read¬ 
ers  ranses  From  about  40% 
among  the  lower  working 
class  to  90%  of  the 
wealthy  Families. 


PROVIDENCE 

JOURNAL-BULLETIN 


ASSAULT  CASES  CONTINUED 

The  cases  of  William  L.  Dailey  and 
Frederick  E.  Hetu,  two  striking  print¬ 
ers  of  the  Springfield,  Mass.,  news- 
Iiairers  charged  with  assault  with  a  dan¬ 
gerous  weapon  on  a  non-union  printer 
liave  Ireen  continued  to  the  December 
sitting  of  the  Siqrerior  Court. 


weekly  supplement  of  "cwspapof,  3 
culation  to  lie  on  a  week-day, 
liorted.  National  advertising  is  bi 
solicited  throughout  the  country.  ^ 
of  the  newsiiapers  are  in  the  sub-awi 
ixilitan  cities  of  California,  Was''i»S 
and  Oregon,  it  wa>  learned. 


NEW  COLOR  MAGAZINE 
STARTING  ON  COAST 


"Five  Star  Weekly”  Planned  For 
Distribution  With  115  News¬ 
papers — Frank  L.  Baker 
Is  Publisher 


MORGAN  GOING  TO  MOSCOlT' 

Chicago  Daily  News  Writer  Trs*. 
ferred  to  Foreign  Service 

Gene  Morgan,  Cliicai/o  Daily 
reporter  and  former  columnist,  wit 
lea\e  Chicago  Oct.  lO  for  Russia  u, 
take  over  the  _ _ 


Five  Star  Weekly,  designed  to  pro¬ 
vide  115  Pacific  Coast  newspapers  with 
a  wc*ekly  magazine  in  color,  will  make 
its  Ikiw  shortly,  it  was  learned  follow¬ 
ing  the  filing  of  incorixiration  ijajters  at 
Sacramento,  Cal.  Plans  call  for  a 
$5tK),000  capitalization,  although  no 
stock  will  Ite  offered  for  sale,  it  was 
learned. 

The  enterprise  was  described  as  a 
cooperative  venture  with  newspapers 
sharing  in  the  returns  obtained  through 
national  advertising  on  a  pro  rata  basis. 
A  circulation  in  excess  of  800,000  is 
assured  for  the  first  issue,  it  was  stated 
at  San  Francisco  offices  of  M.  C.  Mo- 
gensen  &  Co.,  sales  agents  for  the  Five 
Star  Weekly  Ixith  on  the  Coast  and 
throughout  the  United  Slates. 

Frank  L.  Baker,  general  manager, 
San  Jose  (Cal.)  Mercury- Herald,  is 
publisher  of  the  weekly.  Harvey  W. 
Malotte  is  the  sales  manager  and 
.Arthur  J.  Ritchie  editor.  Mr.  Malotte 
has  lieen  in  charge  of  color  sales  for 
Western  newspapers  with  offices  in 
Chicago  and  recently  was  with  the  San 
prnneiseo  Sen's.  Mr.  Ritchie  form¬ 
erly  was  editor  of  the  Sca’tic  (Wash.) 
Star. 

Plans  call  for  central  printing  of  a 
weekly  in  four  colors.  The  Five  Star 
Weekly  will  lie  distributed  as  a  once- 


The  Fort  Worth  Star-Telegram’s 

Daily  Circulation  Is  Greater  By — 


In  the  local  classification  the  interest 
of  department  stores  in  broadcasting 
was  shown  by  a  gain  of  56.8  per  cent 
over  August,  1934.  This  was  almost  the 
same  as  the  55.9  per  cent  gain  for  re¬ 
tailers  in  general. 


78,048 


F.  SMOTHERS  TO  PEIPING 

Frank  Smothers,  Chicago  Daily  Ncivs 
Shanghai  correspondent,  has  been  tem- 
jKtrarily  transferred  to  Peiping,  (Thina. 


Than  any  5  daily  newspapers  published  in 
Fort  Worth  and  Central  West  Texas  with  a 
saving  in  rate  o£  3c  per  line;  Fort  Worth  Star- 
Telegram’s  Sunday  circulation  is  greater  by 
147739  than  all  10  Sunday  papers  published  in 
Fort  Worth  and  West  Texas  with  a  saving  in 
rate  of  29c  per  line. 


Star-Telegram  Daily  Circulation 


101, Z32 


SUNDAY .  108,750 

(Publisher’s  Interim  Statement  June  30.  1935) 


Circulation — Reader  Response — Lowest  Miliine  Rate  in  Texas — That’s 
Why  The  Star-Telegram  Is  Doing  a  Paying  Job  for  Its  Advertisers 


The  Fort  Worth  Star -Telegram 

MORNING  EVENING  SUNDAY 

Jap  Newton  Jr,.  National  Adt'ertising  Matiager 

**Largest  Circulation  in  Texas” 


Moscow  post  as  ^  ; 

Daily  News  cor-  4H||[|^. 

respondent,  Hal 

O’Flaherty,  chief  4^ 

of  the  Daily  News  > 

h'oreign  Service,  Bt 

announced  this 

week.  Transfer  of 

Mr.  Morgan  to  jb  [T 

Moscow  is  in  line  MM 

with  the  Daily 

News’  policy  of  ^^M 

sending  trained 

members  of  its 

local  staff  into  Gene  Moigae 

foreign  service. 

Joining  the  Daily  News  shortly  befort 
the  World  War,  Mr.  Morgan  has  been 
with  that  newspaper  ever  since,  except 
during  his  service  overseas  and  for  a 
short  period  after  the  war  when  he  was 
in  the  public  relations  department  of 
Swift  &  Co.  Upon  his  return  to  the 
Daily  News,  he  wrote  a  daily  column, 
"Right  in  Morgan’s  Mit,”  on  the  sports 
I>age.  He  succeeded  the  late 
Preston  as  conductor  of  the  column, 
“Hit  Or  Miss.”  With  the  discontimanct 
of  this  column  several  years  ago.  Mr. 
Morgan  was  transferred  to  the  local 
staff.  His  speciality  has  been  feature 
stories. 

.As  past  commander  of  the  Advertis¬ 
ing  Men's  Post,  .American  Legion,  Mr. 
Morgan  was  honored  this  week 
inemtiers  at  their  luncheon  meeting. 


fIRSt  IN  NTTSBURCH-TMIRO  IN  THE  WORLD 


ADVERTISING 


VOLUME 


Editor  &  Publ  is  h 


Fr,m  Tti  Pnu,  Fnisy,  Stft.  (,  ;9J5 


»  Business 


By  J.  FRANK  BEAMAN 
Press  Financial  Editor 

Another  million  dollars  is  to  be  spent  in  this  district 
immediately  by  the  United  States  Steel  Corp. 

This  is  in  addition  to  the  more  than  $15,000,000  which 
already  has  been  announced  as  appropriated  for  the  new 
plate-strip  mill  of  Carnegie  Steel  Company  at  the  Home- 

ttfsd  Works.  ♦ - 

few^  days  this 

pmticall^  all  Other  steel-makers  J^L  l^|||| 

and  to  some  additional  Indus-  MpkaaiHM  IShvVi 


New  Industry  Here 

Changing  over  the  j  blast 
lumace  is  expected  to  take 
aboat  six  months  requiring  addi- 
fimai  electrical  equipment  and 
other  appliances,  but  when  it  is 
completed  Pittsburgh  will  be  pro¬ 
vided  with  a  new  industry  and 
Carnegie  with  an  important  ele¬ 
ment  in  its  profit  and  loss  state¬ 
ment. 


Just  Another 


for  your  advertising  program  in  Pittsburgh,  not  forgetting, 
of  course,  that  The  Pittsburgh  Press  has  a  51 -year-old 
habit  of  producing  results. 


Atubtrtty^  M$dt4  Emtfds 


The  Pittsburgh  Press 


MEMBER  OF  THE  UNITED  PRESS 
AUDIT  BUREAU  OF  CIRCULATIONS, 
THIS  WEEK.  METROPOUTAN  SUNDAY 
NEWSPAPERS  and  of 
media  records,  INC. 
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Lucky  Strike  Suit  Raises  Query 

Over  ^Property  Rights^  in  Ideas 


Legal  by-play  marked  the  only  ac-  betwera  a  magazine  page  or  newspaper 
^  tivity  this  week  in  the  $5UU,0U0  advertisement,  for  which  1  had  sub¬ 


damage  suit  hied  last  week  against  the  mitted  the  illustrative  and  text  matter, 


affidavit.  American  Tobacco  attorneys 
have  moved  to  have  the  case  shifted 
to  federal  court  because  of  the  plain¬ 
tiff’s  place  of  residence,  but  it  is 
thought  that  Phillip  S.  Rivlin,  who 
represents  Mr.  Griswold,  will  strongly 
oppose  this  move. 


American  Tobacco  Co.  by  Arthur  H.  and  the  shorter  phrasing  rendered 


Griswold,  one-time  vice-president  of  necessary  by  the  exigencies  of  street 
McCann-Erickson  agency.  Mr.  Gris-  car  advertising.  .  .  . 


wold  has  sued  the  Lucky  Strike  people  “The  closing  and  distinctive  words 


FEDERAL  TAX  BASED 
ON  COPY  CLAIMS 


for  alleged  appropriation  of  his  ideas  of  the  advertisement  submitted  by  me, 
in  the  campaign  just  halted  by  Lord  &  constituting  a  distinctive  slogan  with 


Thomas,  Lucky  Strike  agency,  based  which  the  product  could  be  identified, 
upon  the  animation  of  the  cigarette  as  were  these:  ‘Buddies  never  let  you 


“your  best  friend.” 


down.’  The  virtual  identity  between 


Talk  was  current  in  some  quarters  such  words  and  the  words  appearing 
that  the  suit  came  only  after  efforts  at  ii:  the  New  York  Herald-Tribune  in 


Firms  Advertising  Products  As  Cos¬ 
metics  Must  Pay  Cosmetic  Tex 
Internal  Revenue  Bureau 
Holds 


settlement  out  of  court  broke  down  an  advertisement  recently  published,  to 
when  a  basis  for  settlement  could  not  refer  to  but  one  of  the  series  of  such 


be  mutually  agreed.  Filing  of  the  suit  advertisements,  seems  inescapable,  since 
against  the  advertiser  and  its  agency  in  such  latter  advertisement  the  slogan 


served  to  focus  interest  on  the  perennial  appears,  ‘Try  me.  I’ll  never  let  you 
discussion  of  property  rights  in  ideas,  down.’ 


In  a  lengthy  affidavit  filed  in  the  Su-  “In  the  copy  submitted  by  me,  there 


areme  Court  along  with  the  complaint,  appears  these  words:  ‘You  get  to  de- 
Mr,  Griswold  told  of  originating  a  plan  pend  on  Buddy  because  it  is  always  the 


lor  promotion  of  a  new  cigarette  to  be  same  cool  friendly  smoke  that  tunes  in 
calM  Buddy  with  the  central  theme  the  with  the  time  and  the  place.’  In  the 


animation  of  the  cigarette  as  a  “best  New  York  Times  of  recent  date  there 


appears  the  picture  of  a  girl  in  auto- 


He  told  of  preparing  layouts  and  a  mobile,  lighting  a  cigareUe  for  a  mw, 
formal  presentation,  which  he  ultimate-  under  the  caption,  ‘To  distress  I  bring 


ly  made  in  1932  before  W.  E.  Wiuleben,  comfort.  I  am  your  best  friend.  I  am 
advertising  manager  for  American  Tobac-  ycur  Lucky  Strike.’  This  language  is 


CO,  as  the  result  of  which  he  charges  Mr.  virtually  an  abbreviated  paraphrase  of 
Witzleben  promised  to  take  the  matter  up  the  suggested  copy  in  the  advertisement 


with  Mr.  Hill,  American  Tobacco  pres-  submitted  by  me.  The  slogan  ‘I  am 
ident  and  also  with  Lord  &  Thomas,  your  best  friend’  is  the  one  that  was 


Inc.  He  said  that  when  Mr.  Witzleben,  suggested  to  Mr.  Witzleben  at  the  con- 
during  the  course  of  the  conversations,  ference  on  March  21,  1932.  The  man 


during  the  course  ot  the  conversations,  lerence  on  March  ivoz.  me  man 
said  Lucky  Strike  would  not  consider  and  woman  in  the  automobile,  with 
putting  another  cigarette  on  the  mar-  the  woman  lighting  the  cigarette  for 


Mr.  Griswold  suggested  the  ap-  the  man,  together  with  the  use  of  the 


plicability  of  his  Buddy  campaign  for  copy,  is  not  only  an  outright  appro- 
promotion  of  Lucky  Strike  without  qny  priation  on  the  central  theme,  but  de- 


appreciable  change  in  copy.  The  plan  picts  the  identical  episode  or  circum- 
was  rejected,  he  says  in  his  affidavit,  stances  contained  in  the  photograph 


March  30,  1932,  and  that  “in  or  about  which  had  been  submitted  by  me. 


the  early  part  of  1935,  I  began  to  be  “Another  suggested  advertisement 


aware  of  (Lucky  Strike)  advertising  which  had  been  submitted  by  me,  con- 
.  .  .  (which  represent^  a  virtual  tained  this  headline  caption,  the  words 


piracy”  of  the  plan  he  submitted  in  representing  the  speech  of  the  cigarette 


copy  and  that  the  current  campaign  had  early  in  1935,  an  advertisement  of  the 
been  curtailed  abruptly,  although  a  high  American  Tobacco  Company,  appears 


had  no  set  period  of  duration. 


in  ideas: 

“One  of  the  advertisements,”  says  Mr 


ence  upon  March  21,  1932,  contained  a  by  me.” 


photograph  of  a  yoimg  man  and  woman  An  indication  of  Lucky  Strike’s  de¬ 


ways  of  New  York  City  during  May 
of  1935.  A  variation  of  the  same  pic¬ 
ture,  which  however  retained  the  es¬ 
sential  theme,  appeared  in  the  New 
York  World-Telegram  the  early  part 
of  1935,  and  in  other  publications  as 
well. 

“Copy  appearing  in  the  suggested 
advertisement,  illustrative  of  the  basic 
idea  which  had  been  submitted  to  Mr. 
Witzleben,  contained  these  among  other 
words:  ‘I’ve  been  ‘third  party’  on  so 
many  a  joy  ride,  so  many  a  stroll  on 
a  moonlit  beach  .  .  and  was  three  a 
crowd?  Don’t  make  me  laugh.’  The 
headline  caption  thereof  was  ‘The 
Third  Party.’ 

“The  advertising  copy  on  the  car 
card  which  recently  appeared  in  Man¬ 
hattan  and  which  I  believe  is  being 
currently  displayed  in  various  adver¬ 
tising  mediums,  reads  as  follows : 
‘When  two  is  company,  I  don’t  make  a 
crowd.’  The  slight  alteration  in  phrase¬ 
ology  between  the  car  card  and  the 
copy  submitted  by  me  might  be  ex¬ 
plained  by  the  necessary  differentiation 


Stores  .... 


For  the  first  eight  months, 
more  Manhattan  depart¬ 
ment  stores  have  in¬ 
creased  their  space  in  the 
Herald  Tribune  than  in 
any  other  New  York  news- 


NBW  YORK 

3i(taUi  ^Tribune 


{Special  to  Edito*  &  Pubusheb) 

Washington,  D.  C.,  Oct.  3 — Com¬ 
modities  of  whatever  description,  if  ad¬ 
vertised  as  having  the  properties  of  a 
cosmetic,  are  being  subjected  to  cos¬ 
metic  tax  under  a  policy  established 
several  months  ago,  and  supported  in 
a  second  decision,  handed  down  in  Mil¬ 
waukee,  Wis.,  about  two  weeks  ago. 

The  Bureau  of  Internal  Revenue  is 
attempting  to  discourage  conjecture  as 
to  how  far  the  government  intends  to 
go  in  the  application  of  court  decisions 
to  tax  collection,  and  so  far  has  re¬ 
fused  to  point  out  the  line  of  demarca¬ 
tion  which  its  proclaimed  “rule  of  com¬ 
mon  sense”  is  supposed  to  define. 

The  Federal  bureau  was  sent  into 
new  fields  of  cosmetic  taxation  in  the 
March  term  of  the  United  States  Dis¬ 
trict  Court  for  the  Eastern  District  of 
Pennsylvania,  when  Judge  Welch  ruled 
that  Hexylresorcinol  is  a  toilet  prep¬ 
aration  or  cosmetic,  because  advertised 
as  usable  for  mouthwash. 

A  more  recent  decision  declared  yeast 
is  a  cosmetic  when  advertised  as  usable 
in  the  form  of  a  facial  pack. 

Strict  application  of  the  revenue  law 
is  intended  as  a  means  by  which  to  raise 
the  government’s  income,  but  it  will 
al^  have  the  effect  of  discouraging 
widespread  advertising  of  articles,  rang¬ 
ing  from  cigarettes  to  common  table 


staples,  as  having  b^utifying  propertid  I 

The  Bureau’s  policy  is  ceruin  to  ha»  I 
its  effect  upon  the  advertising  badM|  I 
ot  concerns  which  have  been  devdopM  I 
new  outlets  for  their  products,  hJJJj  I 
upon  their  discovery  of  new  uses— pr«.  I 
cipally  use  as  cosmetics.  In  the  Mj.  f 
waukee  case,  the  yeast  company— 

Star  Yeast  &  Products  Company— (fc. 
dared  the  court’s  interpretation  will  r^ 
quire  it  to  pay  $1,000,000  annually  ig 
additional  taxes.  The  alternative  U  to 
cancel  advertising  campaigns  which 
feature  the  use  of  yeast  as  a  facial  aid 

The  legal  division  of  the  Bureau  oi 
Internal  Revenue  agreed  this  week  tha 
the  new  tax  drive  presents  difficult  quet- 
tions,  but  intends  to  answer  each  upn 
its  own  facts,  without  setting  up  an  in- 
elastic  rule. 

This  much,  however,  is  certain:  Ifi 
product  is  sold  as  a  cosmetic,  whette 
or  not  any  such  representations  are 
made  in  its  advertising,  it  will  b( 
subject  to  tax.  In  other  words,  it  will 
not  be  possible  to  get  around  the  revenue 
act  by  publicizing  a  trade  or  brand  name 
only,  then  capitalizing  on  its  cosmetic 
properties  by  over-the-counter  sales 
talk. 

The  legal  division  admitted  it  was 
without  an  answer  to  various  hypotheti¬ 
cal  cases.  For  instance,  if  a  firm  runs  a 
$10,000  advertising  campaign  on  its 
yeast  as  a  component  of  foodstuffs,  and 
a  $5,000  campaign  on  yeast  as  a  blem¬ 
ish  remover  or  cosmetic,  it  was  pr^ 
sumed  it  would  be  necessary  to  trace 
actual  sales  to  determine  which  were 
taxable. 

In  case  an  individual  yeast  company 
advertises  its  product  wholly  as  a  cos¬ 
metic,  while  all  other  yeast  companies 
advertise  theirs  as  a  focxl  product,  the 
first  advertiser  might  be  taxed  on  hh 
entire  sales,  and  the  others  only  on  those 
actually  made  on  representations  of  cos¬ 
metic  value. 

Such  “curbstone  opinions”,  the  legal 
division  said,  would  have  no  weight 
when  the  facts  of  an  actual  case  were 
presented  for  decision. 


in  keeping  with  the  basic  concept  of 


There  was  no  denial  this  week  of  a  animating  the  cigarette  and  endowing 
published  statement  that  several  me-  it  with  the  power  of  speech:  ‘When 


diums  had  received  cancellations  of  con-  she  turned  him  down — I  stood  by  him.’ 
tracted  space  cm  the  “I’m  Your  Friend”  In  the  New  York  Evening  Journal 


First  With  the  War  News ! 


Lucky  Strike  official  did  tell  Editor  in  a  substantially  similar  headline,  in 
&  PuBUSHER  that  the  campaign  had  these  words:  ‘On  your  ups  and  downs 


I  am  your  best  friend.’  The  variation 


Following  are  the  highlights  of  Mr.  in  the  language,  doubtless  deliberately 
Griswold’s  affidavit,  which  may  be  a  resorted  to  to  avoid  complete  identity 


vast  importance  later  if  the  case  tends  with  the  copy  which  had  been  submit- 
to  set  up  standards  for  property  rights  ted,  merely  serves  to  emjffiasize  the 


Transradio  Press  demonstrated  once  again 
its  unrivalled  speed  with  a  20-hour  beat  on 
the  Italian  invasion  of  Ethiopia.  TP  led  with 
the  first  break  on  the  Italian  bombardment 
of  Adowa. 


complete  adoption  and  appropriation  by 
the  defendants  of  the  basic  plan,  slogans 


Griswold,  “which  had  been  submitted  and  text,  as  well  as  the  photographic 


by  me  with  the  plan  upon  the  ctmfer-  material  which  had  been  submitted 


riding  in  automobile,  the  girl  being  por-  fense  is  contained  in  letters  from  the 
tray^  in  the  act  of  lighting  a  cigarette  company  to  Mr.  Griswold  maintaining 


for  the  man.  An  essentially  similar  that  the  copy  “was  worked  out  ex¬ 
picture  in  the  American  'Tobacco  Com-  clusively  by  our  advertising  agencies.” 


Transradio  flashes  move  with  the  instant 
swiftness  of  radio,  over  a  world-wide  system 
of  wire  and  wireless  circuits.  TP  news  from 
East  Africa  is  not  at  the  mercy  of  the  hope¬ 
lessly  congested  commercial  facilities. 


pany’s  c^paign  appeared  on  the  car  These  letters  are  reproduced  in  the 
cards  which  were  displayed  in  the  sub- 


Transradio  has  its  own  correspondents  at  the 
front,  with  the  Itahan  and  Ethiopian  armies. 
American-born  and  trained  newsmen  are  cov¬ 
ering  the  major  developments  behind  the  fines 
and  in  the  European  capitals. 


Transradio  offers  daily  newspapers  a  fast 
and  comprehensive  coverage  of  the  African 
War,  in  any  quantity  desired.  Hourly  flash 
service  by  teletype  or  telegraph  is  available, 
plus  exclusive  and  copyright  features  via  air 
mail. 


Wire  or  W'rite  for  Rates 


TRANSRADIO  PRESS  SERVICE,  INC 

342  MADISON  AVENUE 
NEW  YORK  CITY 
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_ DAILY  NEWS.  THURSDAY,  OCTOBER  8.  198S  . 


2 ITAUM  ARMIES  MVADE 
ETHIOPttlNIITIIK  BEGIRS 

§  Br  WEBB  MILLER.  ^ 
i  (Otwngkt  im  br  UaiM  rrmt}J 

^neral  He^quartera,  Italian  Asmara),  Thursday,  Oct  3. — The  Italian 

advance  into  Ethiopia  was  starti^  this  momingr.  The  initial  objective  -was  Aduwa,  where  an  Italian  army  was 
ripped  to  pieces  39  years  ago! 

The  Itatians  cross^  the  Mareb  nver  frontier  at  widely  separated  points,  all  converriag  in  heavy  columns  toward  Adnwa.- 
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in  BHNlem  history.  Pi  tVt®  ^  ’ttcA  * 
balcony  of  Venezia  Paia«  ^yan*^^^ 

Italian  people  on  a  one*wt 
or  ruin. 

In  words  as  irrevocable  as 
any  official  declaration  of  war, 

II  Duce  reaffirmed  Italy's  re¬ 
solve  to  win  herself  an  empire 
in  Africa  at  whatever  cost.  I 
Making  no  effort  to  conceal  ' 

the  risks  of  the  adventure,  he  ^ 

pledged  himself  to  do  every- 
thiiv  possible  to  prevent  his  1 
African  campaign  from  in- 

volving  Italy  in  a  Enropnnr  ~~*r^ 
war.  Championship  baseball 

ciwiy  infoiiMS  th*  world  what  off  the  transatlantic  ether 
liaiy>  policy  wiu  bo  is  thoM  lanes  yesterday. 
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Selassie  Reports 
Invasion  to  League. 

By  EDWABO  W.  BEATTIE. 
tL'mied  Proas  Siall  Conraopapdaotl 
AddiB  AbftbA,  Oct  2.— Tht  Kint 
of  Kififa  cabled  teXeiiPva  tAdaw 
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[lAUAN  RYERS  SET  ADllWA  AFlitE; 
MM  REPORTED  KILLED  BY  BOMBS 


TIGERS’  BACKS  General  Advance  Is  Launched 
TO  WALL  AFTER  I  By  Mussolini’s  African  Troops 
CUBS’ CLAWING 

Plana*  Take  Lead  ai  Italians  Cross  Fronlv 


WHERE  ITALY  BEGAN  HOSTIUTIES  IN  ETHIOPIA 


■duyCMhnMCdBfM 
Ttav  Bridfcs  to  Get 
ffii  Oil  of  the  JuL 


Plana*  Take  Lead  as  Italians  Cross  Froi^ 
— Infantry. Begins  March  Up  M 
Ethiopian  Valleys.  ^ 


,  GENERAL  HEADQUARTERS.  HKin  / 

Ha  IM  et  me  jib.  Pjew  (VI*  Asmir*.  Eritres)  Oct.  f  (U.  P.) 

'  armies  befan  a  fsneral  advance  int^ 
niMiJt  ROOT  FOR  CHICAGO  initial  objectives  here  on  the  nOTthernfffiW^ 
■  —  ’  where  en  Italian  army  was  tUahed  to  piecea^ 

Sd  Bexes  With  Ta&  ^  Adimt  to  the  east  M 

•I  WiraBli*e  FmI  m  reports  today  indicated  that  evpn^r 

«  IM  wiM  S  r«i  m 

iciiMity  I  bat.  Italian  advance  into  Ethiopia. 

-  -  ---  Soon  after  dawn  squadrons  of  9.\^m 

The  Order.  ^  sises  roared  acroaa  the  frontier. 

cnwe*  owt^  army. 

0«>iB  If.  Wtott*.  ef.  MiIsssLisfcMe 

se.  CoctoreiM.  e.  Muroueners  erv 

LiBaww.  «f.  OdtortBew.  sto.  Thin  tinea  of  skirmitbera  mois 
SSS  i.  ssry  **-  'Ri«r.  .vslltr  b«tw««  ^ 

GBeemtu.  IS.  roee.  rf.  into  Ethiopia.  Machine  A/  . 

o25S.*’5.  '  columns  of  infantry. 

Kmi.  %  BrMew-  a  I  It  wet  aeosasar>’  to  mo^V 

liteff  decided,  on  accourt^ 
fM*.  MeOewen  <A  L).  fim  )  ,  .  x 

feaM:  aterk  IN.  U).  wcotie  kMt:  .  Of  tnc  terrain,  to  movi^^v 
Nww^  <A.  u>.  tMpe  bM«.  columns  eiossp^r 

I  ner  k«cuM  et  l.M  P.  M.  .....  .  * 

j  at  wnMy  separated 

■tni.tTm.  iZero  hour  was  6;30^F 

DmoiT.oct.i(A.p  >^  I  Standard  Time).  ^ 
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DUCK’S  PLANES  DROP 
MISSILES  ON  AFRICANS 

Women  and  Children  Reported  Killed — 
Haile  Selassie  Order*  Ahystinian 
Warrior*  Mobilized. 

✓SuChETIN. 

PARIS,  Oel.  ifw.  •’•I-TtA  new.  agency  ditpstch 
'~om  Cairo  todsf^epop^  that  Aduws,  which  was 
'd  hy  the  Italisn*,  it  ia  flsmet  and  that  many 
-e  killed. 
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thWr  low  »a4  hurM  Sack  wt  tkotr  j 
kooto  la  tka  epowng  tawa  •(  tka  i 
«arM  oonw  tka  Tiftro  gatkorae  \ 
ikiwwkm  ter  aaoibrr  aBWult  vpwi  i 
Um  ChW  teSay.  Tka  tlickt  aC  tlw^ 
Btaeali  wawt  Rrortooly  deBpdio:^! 
k«  R  ww  kaaarSow. 
tkry  okauM  tow  a«ata  teear 
ka«t  M  aMTvo  to  Ckieace  tawotfowT 
tva  4e«a  to  tka  aateataklac  Caki. 


ywfW  to  ka  w  tar  to)  ar4at  to  rwU  There 
tkraaea  to  aa  ulttonata  irtowsk.  '  from  one 

naatwff  Ika  (MW  al  Wrtflay  Pi^  Manv 

li  Witar  Uiaa  a  waa  a  ataaS  )ok  «ay  enemy.  MAny  ^ 

Say  la  I kt  arwk.  Baatinf  (kaw  tt  the  SeiO  hOUr. 
kwTTilwil'alU*'?  troops  took 

tkat  waana  a  yeckat  it  dausk  tw  the  north  shores  of  the  Mareb 
!?n?LlIrLt?a‘)riw  *1.11*^^  mishers  posted  et  intervals  aiont  the 
tka  vary  Wot  affarti  of  Dairwra  low.  slugfish  Mareb  snd  With  their  bayor.^^H 
fcwa*cir^iar*a«?*ia*iha°ji»K  Stepped  across  into  Ethiopian  soil  The! 
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Oct.  3f(U.  P.)^An  enttraly 
Italians  had 
*  the  louthem  front 
*>ted  to  cliarfo 


A  Ababa  cor* 
I  .nsifeant  tolc* 

Iy  A  had  occurrod 

in  tbo  Danakil 
^ter  an  Italian  ad* 
toward  the  French 
^  to  Addis  Ababa. 

— Italian  military  pianos 
4  towns  today,  killing  and 
civilians,  an  official  com* 
ricr  Emporor  HaiU  Solassio 
Aobiliaation  of  bis  10,000*000 


the  army  followed. 


Army  Beftaa  Adva 


^  w  ta*tw?rT»ewm*M^9rt  I  The  army  took  off  from  the  hills  on  the  Italian  side  of  the  i 


Okrtty  neat  vkaa  Uw  flrtat 


In  The  Sun  Todny 


^  \lt  vw  kman  UM  nisM  •!  • 
rSaw  tkkt  (k«  wra  kaur  ww  i 

^  IrR  a««y-  Twa  of  tkauaaa4a 


workmen  n  Duea  a^^^^^^ 
pices,  at 

plied  them  mack  awna  at  kawc^^H^^^^^ 

IM#  A#  otAraa  ywwrSay  la  a  frast. 

tons  M  stores  omeuu  die 

snds  of  low  I  dieata  wkaa  tka  forward 

the  Asmara  and  draytat 

rkartw  ky  Hallo  SalaMU  toi  a  ttU-  ParaMa 
A  .al  AiA  tr*"»  «•  tka  Loacua  of  NailOM  at  anraaalva 

did  Elklayua  vll-  Utwt  rwayUtaTi^^^ 

'th.cpisn  Ugaa  ky  Itatlaa  alrylaaw  Tkc  oral  maWVUatiaB  of 
Kw  »raaR  riartad  aa  0  caawfytnf  fareaa-ao  act  vkuk 

oy  yreat  tmetrul  can  to  araw.  dicaet.  imawdlata  ikraat  ta^^^H 

that  pre-  tka  otf»cUt  cowaiMOUw  wid,  aad  iraaea  la  Caat  Africa. 

ithout  >. 

- I  ■  -  -  ■  Tka  trloeraw  to  tka  Uafu#  fraw 

*..*•  Rns  ARsin  piwp  I  Daatoo  Ptaaa  Sawkardwaa*.  i  AddU  Akoka  aald  inforwallaa  tw 
I  JO  DIE  In  Snlr  rlKt  ■,  ai  uw  aawa  tlw#  tk#  luiua  Owr- .  caivtd  fraw  Rw  tcyuw  ladlcatad 
.  loraiaaet  officially  doalcd  ckariw  i  tkat  Itollaa  military  airylaaw  kaan 


<sv  ,  ^^7  A.  in  Agama  provinco,  tbo  conunu* 

)  ^0''  o  •  .^<1  destruction  of  ptopoity  ns  well 

^  A  ^  a  *  children  in  bombardments 

- -  .>*•«  an  Italian  eapeditionnry  force 

n  *** — Adigmt 

'  *?  /  Kings,  whose  general  mobiliution 

^-Aa  *  native  followers  on  tho  march  to  the 

J'/t  4///  /  .oCwtsd  to  th*  LesfU*  of  Nstioas,  slUging 

^  y  *****  ^  EAiopin*s  frontiers,  and  n 

rm  of  the  league  covenant. 

^  w  asse  Youm,  Governor  of  Eaat  Tigre  ^ovince, 

.  X  rdcring  on  Italy's  colony  of  Eritrea  where  neerly 

M  •  quarter  of  a  million  Italian  troopa  have  been 

g  massed,  conveyed  the  first  news  of  the  bombard* 

m  *  ment  to  the  Emperor  and  reported  that  the  results 

/  uj  of  the  still-raging  battle  were  unknown. 

and  g  jw*to  While  historic  Aduwa.  Ethiopia's  "Verdun.’*  slept  in  the 

•‘•r^NwiM  kt  **  mominf  hours  of  today.  .Mussolini's  sirplsnea  bombarded 

ctkioyua  vll-  Utwt  rawyivt*  wkJiiwf  **ty.  the  Government  announcement  saidi  as  a  prelude 

*cBnaitruifir7^  f^kT^^^'^ki^  /•  *  to  what  fT.icht  prove^one  of  the  most  bloody  wars  in  the 

I  call  to  arwa.  dttkrt.  imwaduta  Ikraat  |  history  of  the  dsrk  continent  of  Africa. 

If^'lcriiraa’  "rw  **  ****  Africa.  ^  Word  that  numbers  of  women  and  children  nonecunbaU 

t  accardtacty"  ^  ctviiww  N****^*  ^  j  tants  were  killed  and  injured  horrified  the  King  of  Kings. 

••kardwMi.  I  Addta  *  wfiTwatlin  ta>  ^  •tatowt  nl&  ky^h*  iaa«ya.  Tka  i  who  dispatched  his  protest  to  the  Lcafue  immediately, 

tka  iiaiua  Owr- .  caivad  fraw  ftaa  tcyaw  |  [‘■***^ijj?***  The  eonquerinf  idon  of  Judah  was  reported  to  have  smt 

daalad  ekarawitkat  lUllaa  nilltarv  airWaaw  kaa»-  tk  ka  wkatkar  latorcaytlM  la  _  't  .  . _ . _ 
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faf  away.  Taaa  of  tkauaaada  af  ghow  Troupe  Viefime  in  " 
traaya  wara  aa  tka  wava  aevtk*  gUae  Ceiw^  hy  ^irefeA  |  ‘ 
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daCaatad  forty  ywra  aco-and  Adi- 1' 
frat,  laktM  ananraaa  vtettwai 
{ aaaaae  tka  cIviNaa  y  ny Utlaa. 


Ml-  four  refiments  of  50,000  soldiers  to  Aussa.  to  most  an  evm* 
^  tual  Italian  attack  near  Mussa  Ali.  where  the  Ethiopian 
Government  said  it  had  established  that  Italian  troopa  nh 
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Editor  &  Puhlither  for  October  5,  1935 


3,000  PAY  TRIBUTE  TO  MAJOR  BERRY 
AT  GATHERING  IN  TENNESSEE 

Chief  of  Pressmeii’s  Union  Given  Big  Ovation  at  Rogenville 
** Appreciation  Day”  Celebration — ^Appointed  U.  S. 
Industrial  Coordinator 

Major  GEORGE  L.  berry,  “Major  Berry  was  called  in  and  he 
nresident  of  International  Print-  said  to  the  men :  ‘Whv  do  vou  want  a 


president  of  International  Print¬ 
ing  Pressmen  and  Assistants’  Union, 
was  honored  at  an  Appreciation  Day 
program  in  Rogersville,  Tenn.,  Sept.  27. 

Some  3,<J00  people,  many  from  distant 
cities,  but  most  of  them  fellow  Hawkins 


“Major  Berry  was  called  in  and  he 
said  to  the  men:  ‘Why  do  you  want  a 
union?  You’re  already  being  paid  more 
than  the  union  scale.  You  fellows  don’t 
need  a  union.  Any  time  the  paper 
won't  treat  you  right,  let  me  know.’ 

“That  settled  it.  There  was  no  union.’’ 


government  to  be  cautious  in  taxing 
industry  “lest  it  destroy  initiative  and 
impose  such  a  burden  that  will  destroy 
industry  itself.” 

At  the  barbecue  which  followed  Ma¬ 
jor  Berr^  spoke  briefly.  “If  it  takes  a 
constitutional  amendment  to  put  the 
nation’s  unemployed  back  to  work,  then 
1  propose  that  this  should  be  done. 

“I  am  not  saying  I  am  against  the 
constitution.  I  simply  am  committing 
myself  to  the  conservation  of  the  con¬ 
stitution.  The  document  itself  gives 
us  the  right  to  change.  It  has  been 
done  in  many  cases.” 

F.  SALE  PROMOTED 

Frederick  Sale  was  named  local  ad¬ 
vertising  manager  of  the  Richmond 
(Va.)  Times-Dispatch,  effective  Oct. 
1,  succeeding  the  late  W.  Nash  Penny, 
who  died  Sept.  24.  Mr.  Sale  was  a 
member  of  the  local  advertising  depart¬ 
ment,  joining  the  daily  in  1930,  and  be¬ 
fore  that  was  business  manager  of  the 
Mobile  (Ala.)  Press.  He  also  served 
with  the  Birmingham  Pos*,  Greemille 
(S.  C.)  Piedmont  and  the  Richmond 
N  eit's- Leader. 

FOOTBALL  WIREPHOTO  SERVICE 

Plans  for  regional  telephoto  service 
on  important  Pacific  Coast  football 
games  have  been  announced  by  Tom  L. 
Sears,  feature  and  photo  editor,  San 
Francisco  office.  Associated  Press.  The 
service  will  be  in  addition  to  and  with¬ 
out  liandicapping  the  regular  transcon¬ 
tinental  telephoto  sch^ule,  it  was 
stated.  The  service  will  be  between 
Los  Angeles  and  San  Francisco,  with 
air  mail  supplementary  service  for  the 
Pacific  Northwest  and  other  points. 


MARK  HELUNGER  RESIGNS  I 

Says  “10  Years  as  Long  as  Csl^l 
nist  Can  Take  It”  I 

Mark  Hellinger,  Nerv  York  DaI 
Mirror  columnist,  this  week  anno^l 
that  he  was  cancelling  his  lorgSr 
contract  with  the  paper,  effective  D* 

21  with  the  words  that  “10  yeari , 
about  as  long  as  a  columnist  can 
it.”  With  three  months  to  go,  y, 
Hellinger  declined  to  discuss  his  futat 
plans. 

The  columnist  was  in  New  Yort 
seven  years  before  joining  the  Mirra 
serving  with  the  New  York  Dab 
News  and  the  Chicago  Tribune  Sjs 
dicate.  He  has  written  books,  mi» 
cal  shows,  plays,  radio  script. 

Mrs.  Hellinger  will  continue  withtk 
Mirror  as  beauty  editor. 

‘PUFF  SHEET*  FRAUD  ORDER 

A  supplemental  fraud  order  has  beei 
issued  by  the  Post  Office  Departnn* 
against  Lester  Swartz  for  the  promj. 
tion  of  a  “puff  sheet”  under  the  naat 
of  National  Industrial  IPorld.  A  sini 
lar  fraud  order  was  issued  againt 
Swartz,  on  Nov.  15,  1934,  doing  busi- ' 
ness  as  the  American  System  Publio- 
tion  and  James  E.  Russell,  editoi 
Shortly  after  he  resumed  business  under ' 
the  name  National  Econonw  Review, , 
but  abandoned  this  enterprise,  accont 
ing  to  postal  authorities,  upon  thn^. 
ened  criminal  prosecutions.  In  the 
latest  enterprise  he  used  the  fietkn  i 
names  Ralph  A.  Morgan  and  James  W  ' 
Grant,  listing  himself  as  business  man- 1 
ager.  He  was  charged  with  a  scheme 
to  obtain  money  through  the  mails  by 
means  of  false  and  fraudulent  pretenses. 


Major  Berry  and  W.  W.  Hawkins,  vire-ehairman  of  the  board  and  general 
manager  of  the  Scripps-Howard  newspapers,  who  journeyed  from  New  York 
to  participate  in  the  celebration  honoring  Mr.  Berry. 


countians,  gathered  on  the  high  school 
lawn  and  for  two  hours  listened  to 
speeches  lauding  the  county’s  most  dis¬ 
tinguished  citizen.  A  barb^ue  on  Ma¬ 
jor  Berry’s  farm  at  Mooresburg,  IS 
miles  from  Rogersville  wound  up  the 
celebration. 

The  affair  had  been  arranged  at  least 
a  month  in  advance  but  it  so  happened 
that  less  than  24  hours  before  it  was 
held  President  Roosevelt  appointed  Ma¬ 
jor  Berry  to  the  most  important  of  the 
many  jobs  he  has  held  under  the  New 
Deal — that  of  “federal  co-ordinator  for 
industrial  cooperation.”  The  new  ap¬ 
pointment  enabled  the  speakers  to  add 
to  their  list  of  the  Major’s  achievements. 

Newspapermen  from  ail  over  the 
state  sent  men  to  cover  the  celebration, 
partly  because  there  was  a  feeling  that 
Major  Berry  might  use  the  occasion  to 
announce  his  candidacy  for  governor. 
Gov.  McAlister  is  serving  his  last  term, 
and  with  the  primary  less  than  a  year 
away  there  is  as  yet  no  candidate  in 
the  field  for  the  Democratic  nomina¬ 
tion,  Major  Berry  is  being  groomed 
for  the  po^. 

However,  nothing  like  that  came  out 
at  the  celebration.  In  fact,  C.  W.  Mar¬ 
graves,  Rogersville  lawyer  who  lielped 
arrange  the  affair,  declared  from  the 
platform  that  "there’s  no  politics  in  this, 
in  spite  of  mnors  to  the  contrary.” 

Then  1  Hrlgr  Walker,  editor  of  the 
Chattamoogu  Tmes.  took  the  speaker’s 
stand  to  urge  the  Major  to  stay  out  of 
politics. 

Berry  is  one  of  the  greatest 
nten  in  the  country  and  for  that  reason 
he  ought  to  stay  out  of  politics,”  he  said. 

“Once  before  there  was  talk  of  run¬ 
ning  him  for  governor.  At  that  time 
1  advised  him  to  stay  out  and  he 
followed  my  advice.  Now  we  hear  that 
same  talk  again,  and  if  he  asks  me.  I’ll 
tell  him  to  stay  out  of  it — though  I’m 
for  him  anything  he  wants.” 

Mr.  Walker  cited  as  an  example  of 
Major  Berry’s  fairness  in  labor  disputes 
an  instance  of  some  years  ago  when 
some  of  the  mechanical  employes  of  the 
(Thattanooga  Times  wanted  to  form  a 
imion  and  that  newspaper  was  against 
it  “because  we  had  always  operated  our 
paper  as  a  family  affair. 


Representative  J.  Will  Taylor  of  the 
second  Tennessee  district,  a  Republican, 
called  Mr  Berry  “the  Henry  Ford  of 
the  South”  and  held  him  up  as  an  ex¬ 
ample  of  rugged  individualism.  He 
also  harked  back  to  the  good  old  “horse 
and  buggy  days”  in  which  Berry  first 
made  his  mark.  Both  of  these  refer¬ 
ences  were  slaps  at  the  Roosevelt  ad¬ 
ministration. 

Major  Berry  replied  to  them.  He  re¬ 
turned  the  praise  that  the  Congressman 
had  heaped  on  him,  and  then  dealt  with 
the  other  two  matters.  He  admitted  he 
lived  in  the  “horse  and  buggy”  days  but 
he  said  those  days  as  well  as  those  of 
“individualism — when  a  person  lived 
only  for  himself  and  gave  no  thought  to 
the  welfare  of  his  fellow-man” — were 
things  of  the  past. 

“Are  we  to  exnect  that  our  present 
economic  status  shall  be  permanent  in 
its  character?”  he  asked.  “To  say  so 
would  be  ridiculous  and  reactionary. 

“If  God  had  intended  that  we  should 
have  perfection  he  would  have  given  it 
to  us  in  the  beginning.  It  is  up  to  us 
to  continue  to  strive  for  it.”  > 

Major  Berry  also  admonished  our 
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Peter 


Circulation  -  builder 

Extraordinary 

Enterprising  newspaper  publishers  are 
cashing  in  on  the  drawing  power  of  America’s 
top  humorist-artist.  Peter  Amo  cartoons  in  the 
NEW  YORKER  cost  the  publishers  five  hundred 
dollars  a  picture.  Newspapers  using  Publishers 
Service  contests,  however,  get  Amo,  John  Held, 

Jr.,  and  Roland  Coe,  without  cost.  These  con¬ 
tests,  now  bringing  substantial  circulation  gains 
to  newspapers  l£U‘ge  and  small,  are  self-financing 
and  entail  no  investment,  risk  or  gamble. 

Particulars  Sent  Promptly! 

PuBUSHERS  Service 
Company,  Inc. 

75  WEST  STREET,  NEW  YORK,  N.  Y. 
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SIXTY  WOOD 


The  PHILADELPHIA  EVENING 
BULLETIN  Orders  Sixty  Additional 
Autopasters. 

Having  used  this  full- speed  paper  re¬ 
plenishing  device  upon  its  W ood 
Steel  Press  and  demonstrated  its  extra¬ 
ordinary  usefulness,  this  newspaper 
has  decided  to  equip  its  pressroom 
with  Autopasters. 

Autopasters  save  paper- waste  and 
hard  work  and  greatly  increase  press 
production, while  insuring  uniformity 
of  appearance  by  permitting  the  main¬ 
tenance  of  a  uniform  printing  speed. 


AVTOPASTERS 
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tion  was  peculiarly  representative  of 
the  day-by-day  staff. 

The  history  of  the  paper  from  its 
start  on  October  1,  1885,  was  traced  in 
detail. 

The  greater  part  of  the  anniversary 
section  was  given  over,  however,  to  a 
full  and  coordinated  history  of  Dal¬ 
las  and  North  Texas. 

With  staff  writers  at  work,  local  and 
national  advertising  staffs  took  up  their 
share  of  the  -work  early  last  summer. 
It  was  announced  in  advance  that  ad¬ 
vertising  copy  would  be  limited  to  one- 
half  page  from  any  one  advertiser. 
This  seemed  a  revolutionary  dictum  at 
first,  but  advertisers  themselves  co¬ 
operated  fully  with  this  requirement  as 
the  special  reasons  for  it  an  the  result¬ 
ing  advantages  were  studied.  The  total 
amount  of  advertising  was  also  set  at  a 


You  are  at  the  very  heart  of 
things  when  you  stop  at  The  Waldorf- 
Astoria.  3  minutes  from  Grand  Central. 
15  minutes  from  Pennsylvania  Station. 
8  minutes  from  Times  Square  and 
theatres.  IS  minutes  from  Wall  Street. 
Next  door  to  shops,  churches,  and  im¬ 
portant  clubs.  Rates  from  $5  the  day. 

THE 

WALDORF-ASTORIA 


the  newspaper  ad^'erlisers  Ja^’oriUi 
business  paper.  It  is  devoted  solely 
to  his  interest  and  weljare.  Thai'f 
why  your  sales  message  will  receive^ 
attention — will  result  in  sales  Jor 
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150-PAGE  ISSUE  MARKS 
DAlLY^S  50TH  YEAR 

Advertisers  Were  Limited  to  One-Half 
Page  by  Dallas  News — All 
Material  Written  By  Staff 
Members 

The  fiftieth  anniversary  edition  of  the 
Dallas  Morning  News,  issued  Tuesday 

_ Oct.  1,  was  called 

the  greatest  co¬ 
operative  effort 
among  the  500  or 
more  members  of 
the  News  organi¬ 
zation  in  a  half 
century  of  labor. 

The  lead  m 
preparing  for  this 
Golden  Jubilee 
edition  was  taken 
by  G.  B.  Dealey, 
president  of  the 
company,  as  long 
G.  B.  Dealey  ago  ^  1925.  As- 
scmbling^  ox  dSLtAs 
old  pictures  and  other  items  to  be  used 
was  continued  by  the  management  and 
active  editorial  work  by  a  special  staff 
within  the  organization  was  started 
two  years  ago.  From  its  inception  it 
v^as  decided  to  make  the  edition  as 
accurate,  comprehensive  and  interesting 
a  summary  of  the  life  of  newspaper 
and  home  community  as  possible.  It 
was  determined,  however,  that  mere 
buik  or  size  would  noi  be  sought,  em¬ 
phasis  being  placed  on  quality  inst^d 
in  both  reading  matter  and  advertising. 

The- end  product  was  an  edition  held 
within  150  pages,  including  the  regular 
news  sections.  Six  sections  of  16  pages 
each  carried  the  anniversary  feature  ma¬ 
terial  and  a  16-page  rotogravure  sup¬ 
plement  underscored  the  summary  of  50 
years  of  progress  with  pictures  old  and 
new. 

Discarding  the  idea,  sometimes  fol¬ 
lowed  of  having  outside  experts  and 
famous  “name  writers”  fill  page  after 
page  of  an  anniversary  edition,  the 
management  asked  each  member  of  the 
editorial  and  reiiorting  staffs  to  con¬ 
tribute  one  article  in  his  own  particu¬ 
lar  field.  Each  contribution  carried  the 
bv-line  of  the  writer  and  hence  the  edi- 


fifty-fifty  basis  with  text,  so  that  copy 
was  accepted  on  what  amounted  to 
invitation  only.  The  older  and  best 
established  firms  were  given  the  first 
opportunity  to  take  space.  Price  adver¬ 
tising  was  definitely  discouraged  and 
institutional  copy  advocated. 

The  circulation  force  then  began 
early  to  prepare  for  the  edition.  Under 
a  sales  promotion  campaign  conducted 
in  the  columns  of  the  paper  itself  and 
by  word  of  mouth  on  the  part  of  staff 
members.  A  month  before  the  edition 
rolled  off  the  presses  it  was  seen  that 
25,000  extra  copies  would  be  needed 
and,  within  two  weeks  of  press  time, 
advance  sales  had  stepped  this  figure  up 
to  50,000. 

Mr.  Dealey,  who  was  appointed  busi¬ 
ness  manager  of  the  Dallas  Morning 
News  on  its  start,  and  has  been  con- 
tinously  with  the  paper  since  then,  was 
presented  a  hand-lettered  testimonial  on 
parchment  in  connection  with  the  anni¬ 
versary.  This  was  signed  by  each  mem¬ 
ber  of  the  News  family.  He  and  the 
newspaper  were  the  recipients  of  nu¬ 
merous  congratulatory  messages  and 
letters. 

NEW  DAILY  STARTS  OCT.  22 

The  Louisville  (Ky.)  News-Enquirer, 
new  daily  and  Sunday  newspaper  being, 
backed  by  a  group  of  15  prominent 
Democrats  of  the  state,  has  definitely 
announced  first  publication  date  as  Oct. 
22.  sextuple  Goss  press  is  being  in¬ 
stalled  at  the  plant,  116  South  Brook 
street,  Louisville,  as  well  as  equipment. 
The  paper  will  use  Transradio  wire  ser¬ 
vice  for  general  news,  and  United  Fea¬ 
tures. 

NEW  TEXAS  DAILY 

The  Cisco  (Tex.)  Press,  a  new  even¬ 
ing  and  Sunday  daily,  recently  made 
its  appearance.  B.  A.  Butler  is  pub¬ 
lisher  and  business  manager;  Livius 
Lankford,  circulation  manager ;  Leon¬ 
ard  Hudson,  national  advertising  man¬ 
ager  and  W.  B.  Brechsen  mechanical 
superintendent.  Frost,  Landis  &  Kohn 
is  representing  the  paper  nationally. 


TODAY’S  CENTER 


SCHUTZ  WILL  ADOPT 
‘CAP-SEALED’  CANS 

Continental  Can  Used  Full  Pages  to 
Announce  New  Container — Schlitx 
Will  Announce  Innovation 
October  15 

President  Erwin  C.  Uihlein  of  the 
Joseph  Schlitz  Brewing  Company  an¬ 
nounced  this  week  that  his  company 
will  soon  introduce  Schlitz  l.ager  beer 
in  a  new  type  of  “cai>-sealed”  cans. 
Contracts  have  been  placed  with  the 
Continental  Can  Company  and  public 
announcement,  probably  through  news¬ 
paper  advertising,  of  the  new  Schlitz 
container  will  be  made  at  an  early 
date,  around  Oct.  15. 

Continental  Can  Company  recently 
u.sed  a  full-|)age  newspaper  copy  to 
introduce  their  new  container,  which 
“opens  like  a  Ixittle  and  [)ours  like  a 
bottle.”  Schlitz  is  planning  to  feature 
this  type  of  container,  pointing  out 
there  is  no  possibility  of  danger  from 
cut,  jagged  edges,  as  opposed  to  an¬ 
other  type  of  beer  can  now  on  the 
market. 

In  commenting  upon  the  new  depart¬ 
ure.  Mr.  Uihlein  said; 

“When  the  idea  of  beer  in  cans  was 


first  considered  we  were,  frankly 
souri-minded  about  it.  We 
be  shown  that  any  departure  f 
long  standing  practice  in  the 
ing  of  beer  would  be  entirely  i 
After  months  of  painstaking  i 
in  our  own  laboratories  we  were 
vinced  that  beer  in  cans  had  merit 

President  Uihlein  also  directed 
remarks  to  dealers  who  sell  S  ^ 
l)eer,  outlining  the  campany’s 
in  connection  with  the  new  type 
container.  The  distinctive  brown 
will  be  continued,  he  stated. 

“If  anyone  tells  you  that  it  U 
intention  to  divert  sale  of  Schlitj 
from  our  long  establishetl  and  sucli. 
trade  channels  to  other  lines  of  wh 
.sale  or  retail  business,  you  are  I 
misinformed,”  he  said.  “We  shall  ^ 
careful  that  our  marketing  of  car 
beer  is  in  no  manner  detrimental  to 
sales  of  Schlitz  draught  and  bo 
beer.” 

Details  of  what  markets  will 
get  Schlitz  Lager  in  the  new  can, 
media  and  methods  to  Ije  used  ' 
introduction,  will  be  announced  s 
according  to  Ray  Weber,  adv 
manager. 

The  advertising  for  Schlitz  is 
by  the  Chicago  office  of  Batten, 
ton.  Durstine  and  Osborn. 
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Young  but  important,  he  is  a  symbol 
of  which  we  are  proud — an  exclusive 
carrier  of  The  Detroit  News!  There 
are  3000  like  him,  each  racing  for 
Home  from  one  of  the  135  substations 
strategically  located  throughout  the 
city.  These  boys,  backed  by  a  great 
fleet  of  motor  trucks,  account  for  the 
fact  that  76%  of  the  entire  city  circu¬ 
lation  of  The  Detroit  News  is  hand- 
delivered! 

The  News  leads  the  second  paper 
in  the  Detroit  trading  area  by  over 
24,000  circulation. 

Thorough  surveys  show  that  The 
News  circulation  is  greatest  where 
purchasing  power  is  highest ;  lowest 
where  purchasing  power  is  low. 

Now,  when  Detroit  is  leading  the 
nation  in  industrial  recovery  and  in¬ 
creased  business,  is  a  good  time  to 
introduce  your  product  into  the  homes 
of  Detroit  that  are  most  easily  sus¬ 
ceptible  to  the  buying  urge. 
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THE  HOME  NEWSPAPER — 76%  HOME- D  ELI  VERED  IN  DETROiT 

Member  Metropolitan  Sunday  Newspapers 

NEW  YORK:  1.  A.  KLEIN,  Inc.  CHICAGO:  J.  E.  LUTZ 


CREAYES  E>R«EIE 


mei^spapehs 

39  VITAL  SELLING  FORCES 
IN  18  GREAT  MARKET  AREAS 


The  astute  sales  manager  just  as  instinctively 
senses  his  opportunity  and  uses  the  torrent 
of  advertising  power  inherent  in  Hearst 
newspaper  circulation. 


To  the  engineer,  this  great  rush  of  water 
means  power  ....  potential  energy  to  drive 
the  machines  of  factory  and  mill ....  power 
to  light  a  million  homes. 
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E  D  I 

SOCIAL  SECURITY 

F  the  newspaper  industry  regains  and  bolds  an 
average  of  the  total  income  it  had  in  1930,  it 
will  have  to  set  aside  for  taxes  under  the  recent¬ 
ly  enacted  Social  Security  Act,  a  total  exceeding 
$30,000,000  a  year.  Probably,  after  all  possible  ad¬ 
justments  have  been  made  under  Federal  and  State 
laws,  the  net  effect  upon  the  publishers’  exi)enses 
will  l)e  the  addition  of  an  extra  week’s  payroll  to  the 
year’s  total,  without,  of  course,  any  balancing  extra 
incf)me. 

There  has  been  no  disposition  on  the  part  of 
newspaper  owners,  individually  or  as  organized 
groups,  to  shirk  the  responsibility  placed  upon  them 
by  the  Federal  Government.  resp<.nding  to  a  pressing 
public  need.  The  only  demurrer  to  the  program 
has  been  the  demonstration  of  the  obvious  fact  that 
no  industry  has  surpassed  that  of  newsjjaper  publi¬ 
cation  in  continuity  of  employment  or  maintenance 
of  wage  rates  throughout  hard  times,  and  that  some 
recognition  of  this  element  should  be  given  in  the 
administration  of  the  new  laws.  Provision  is  made 
for  investigation  of  this  circumstance,  and  it  is  not 
to  be  doubted  that  eventually  the  employment  record 
of  newspapers  will  gain  commensurate  benefits  under 
Federal  and  State  legislation. 

To  <late,  only  the  skeleton  of  the  new  structure 
exists.  Besides  the  Federal  law,  there  is  legislation 
in  only  nine  states  enabling  employers  and  employes 
to  participate  fully  in  tbe  old  af^e  benefits  and  unem¬ 
ployment  compensation  funds.  \  tremendous  back¬ 
ground  of  information  must  be  obtained  and  digested  ; 
Ixirderline  cases  must  be  decided  by  administrators, 
thereby  creating  policy;  a  great  mass  of  new  defini¬ 
tions  of  employe  relationships  must  be  created.  All 
employers  will  have  to  hear  the  cost  of  establishing 
and  maintaining  complex  payroll  records  to  guard 
against  over-taxation  and  possible  fraud  against  them¬ 
selves  and  the  public  funds.  It  is  not  improbable 
that  ten,  maybe  20,  years  will  pass  l)efore  all  basic 
questions  liavc  been  answered. 

■At  the  outset,  there  appears  to  lie  one  sound  prin¬ 
ciple  for  newspapers  to  stand  on.  That  is.  that 
they  receive  the  full  benefits  of  their  enviable  and 
expensive  record  of  continuous  employment  at  far 
bigber  than  average  wage  rates  for  most  lalxjr.  .\t 
this  writing,  the  best  method  .seems  to  l)e  one  of  the 
two  plans  approved  by  the  Federal  authorities  for 
the  setting  up  of  unemployment  compensation 
reserves — the  plan  by  which  each  employer  is  re¬ 
sponsible  for  unemployment  compensation  only  to 
his  own  employes.  That  idea  should  have  careful 
.study  from  all  newspaper  organizations  and  from 
the  legislatures  that  during  the  next  two  years  will 
write  the  enabling  acts  which  are  practically  man¬ 
datory  under  the  law  passed  by  tbe  74th  Congress. 


A  radio  iirtvs  monopoly  over  a  bit/  story  ap¬ 
pears  to  be  like  a  naval  blockade — to  be  recofi- 
nized,  it  mtist  be  completely  successful. 

LIQUOR  ADVERTISING 

HE  Washington  (Pa.)  Observer  arid  Reporter 
adhered  to  a  long-established  policy  last  week 
in  refusing  a  brewery  advertising  campaign — 
18  full  pages  over  a  12-week  period,  at  a  cost  of 
$5,000  for  space — and  went  a  notable  step  further 
in  explaining  the  refusal  editorially. 

Consistent  foes  of  the  liquor  traffic  since  long 
before  tbe  prohibition  era,  these  newspapers  and 
their  owner-editor,  John  L.  Stewart,  are  alarmed  at 
current  developments  in  the  booze  trade.  believin.g 
that  they  menace  the  economic  and  moral  welfare  of 
the  nation.  The  liquor  business,  they  point  out. 
made  some  pretense  in  the  old  days  of  trying  to 
protect  women  and  young  boys  from  the  admitted 
perils  of  alcohol,  but  today  it  is  frankly  seeking  new 
customers  in  these  groups.  Conceding  that  the  use 
of  intoxicating  liquor  is  a  personal  matter,  to  Ije 
decided  by  the  individual,  the  Observer’s  editorial 
points  out; 

“Tbe  newspaper  has  an  obligation  and  responsi¬ 
bility  which  reaches  far  beyond  that  of  the  in¬ 
dividual.  It  owes  a  responsibility  to  its  readers  to 
keep  its  columns  free  from  any  advertising  which 
might  even  remotely  or  indirectly  promote  intem¬ 
perance  and  those  evils  which  flow  from  it.’’ 

With  liquor  advertising  now  composing  about  10 
per  cent  of  the  total  appearing  in  newspapers,  editors 
and  publishers  cannot  escape  a  share  in  the  respon- 


^ibility  the  Observer  mentions.  .Abuse  of  alcohol 
is  easy,  especially  for  those  unaccustomed  to  its  con¬ 
sumption.  and  the  most  rabid  wet  won't  argue  that 
iniblic  gotnl  proceeds  from  its  abuse  by  women  and 
minors. 

Revulsion  is  already  apparent  from  the  carefree 
hailing  of  repeal,  and  newspapers  will  lx?  canny  to 
avoid  the  approaching  storm  of  public  resentment. 
Refusal  of  advertising  is  extreme,  and  a  matter  of 
conscience.  Censorship  of  advertising  may  Ijecome 
a  necessary  public  service.  Editorially,  newspajjers 
can  comix*!  enactment  of  adequate  legislation  and 
command  its  decent  enforcement. 

Long  experience  pro\es  that  neither  prohibition 
iKtr  moral  api)eal  can  keep  liquor  from  those  who 
want  it.  The  sound  process  of  booze  control  is  the 
one  which  was  gaining  steadily  until  the  lunatic  pro¬ 
hibition  experiment  wrecked  it — gradually  apprecia¬ 
tion  of  temjterance  as  a  fundamental  of  decent  living. 


.ill  politics  aside,  there  is  a  series  of  tremen¬ 
dous  stories  in  the  altered  social  z’ieifpoint  of 
the  United  States  betiveen  1930  and  1935 — tvell 
loorth  the  time  of  a  good  reporter  in  every  city. 

PROTECTION  OF  CONFIDENCES 

OUR  States  now  have  laws  which  give  to  the 
confidences  of  newspaper  reporters  a  legal  pro¬ 
tection  analogous  to  that  long  enjoyed  by  the 
bar,  tbe  clergy,  and  physicians.  They  are  Maryland, 
which  enacted  the  law  almost  40  years  ago;  Xew 
Jersey.  .Alabama,  and  California.  Tbe  latter  two 
passed  the  legislation  this  year.  Similar  bills  failed 
of  enactment,  in  \ew  York,  or  were  vetoed  by  the 
governor,  as  in  Illinois,  this  year.  In  Pennsylvania, 
the  regional  Guild  organization  favored  introduction 
of  a  confidence  law,  but  it  appears  to  have  l)ecomc 
lost  in  the  legislative  labyrinth.  Nt)  final  action  was 
taken  on  the  Massachusetts  bill,  Iwrn  in  .April.  There 
is  no  record  of  the  fate  of  the  bill  introduced  last 
March  in  the  .Arkansas  legislature,  nor  of  the  pro¬ 
posed  Wisconsin  law.  .Arizona  newspapermen  arc 
now  studying  the  question  with  a  view  to  seeking 
legislation  shortly. 

Xew  York’s  newspaper  owners  and  workers  be¬ 
lieve  that  the  bill  which  failetl  last  spring  will  event¬ 
ually  l)e  passed,  possibly  at  the  1936  session.  It 
died  in  the  Senate  codes  committee,  a  burying  ground 
for  much  legislation  favored  by  newspapess  but  not 
by  lawyer-legislators.  Illinois  editors  are  even  more 
hopeful  of  success,  since  the  bill  they  favored  passed 
Ixjth  houses  and  fell  before  the  governor’s  fear  that 
extension  of  the  confidence  privilege  would  result 
in  harm  to  the  judicial  structure.  The  Chicago 
T ribune,  almost  alone  as  a  newspaper  opponent  of  the 
legislation,  approved  the  veto  and  cast  doubt  on  tbe 
justification  for  the  privileges  granted  the  bar  and 
the  clergy. 

The  depression  crop  of  political  malfeasance  and 
theft  of  public  funds,  usually  uncovered  by  an  enter¬ 
prising  newspaper,  has  placed  many  newspaper  ex¬ 
ecutives  and  reporters  in  danger  of  contempt  of  court. 
To  reveal  the  name  of  a  news  source  in  this  age 
of  rackets  is  to  imperil  its  existence,  and  while  the 
Chicago  Tribune  upholds  a  heroic  idea  of  public 
duty,  most  reporters  and  editors  must  take  nar¬ 
rower  views.  The  coming  winter’s  legislative 
sessions  will  undoubtedly  see  efforts  in  many  states 
to  obtain  legislation  that  will  exempt  newspapermen 
from  examination  as  to  the  .sources  of  their  informa¬ 
tion  and  specifically  free  them  from  the  danger  of 
a  contempt  sentence  for  refusal  to  reveal  those 
sources.  Xewspapers,  we  believe,  can  guard  them¬ 
selves  against  dangerous  alliances  with  the  under¬ 
world  which  the  Chicago  Tribune  and  Gov.  Horner 
fear  might  result  from  the  proposed  laws;  if  not, 
the  protection  can  be  withdrawn  a  good  deal  faster 
than  it  has  l)een  granted. 


I  A  L 

HIGHWAY  HORRORS 

SIXCE  midsummer  a  new  school  .  i  reporting 
motor  accidents  has  gained  general  support  in 
newspaper  offices.  For  years,  th.  re  has  been 
news  in  the  carnage  of  the  highways,  es;  t  cially  over 
week-ends;  it  has  l)een  routine  news,  giving  names 
addresses,  extent  of  injury,  and  probable  cause,  as 
matter-of-fact  as  the  cop’s  notebook  fnm  which  it 
was  copied.  .As  a  chronicle  of  human  madness,  it 
might  have  l>een  called  adequate,  but  as  a  means  of 
curbing  the  motor  mania,  death  and  injury  statistics 
prove  its  futility. 

Then,  last  .August,  a  young  man  named  J.  C.  Fur¬ 
nas,  with  little  previous  writing  experience,  turned 
out  a  piece  for  Reader’s  Digest.  It  was  not  based 
upon  personal  observation,  but  merely  went  a  bit 
further  than  the  routine  police  records  of  accidems 
.Mr.  Furnas  talked  to  a  few  policemen  and  doctors 
about  what  they  saw  when  the  motorcycle  patrols  and 
ambulances  rolled  up  to  the  roadside  where  a  car 
had  turned  over  and  scattered  its  occupants,  battered 
and  broken,  in  every  direction.  It  was  as  raw 
material  as  ever  writer  handled,  and  to  it  the  young 
man  brought  a  vivid  imagination  and  a  command  of 
short  English  words. 

The  magazine  has  since  distributed  1,500,000  copies 
of  the  article,  and  it  has  been  reprinted  and  com¬ 
mented  upon  by  newspapers  across  the  coumry. 
-Magistrates  sentence  indiscreet  motorists  to  read  it 
and  preserve  their  luck.  Bridge  and  traffic  police 
hand  out  copies  with  toll*  receipts.  -And  we  have 
noted  a  dozen  times  in  the  past  few  weeks  that  news¬ 
papers  have  adopted  a  similar  style  of  reporting 
automobile  deaths  when  occasion  warrants.  It  shocks 
you  to  read  of  protruding  ribs,  compound  leg  frac¬ 
tures  described  as  they  look  to  the  immediate  by¬ 
stander,  of  eyes  still  holding  the  glass  slivers  that 
destroyed  their  sight.  The  most  sensational  news¬ 
papers  have  always  avoided  the  utmost  in  horron 
of  word  and  picture  more  carefully  than  the  con¬ 
servative  press,  but  there  is  no  question  of  sensa¬ 
tionalism  in  this  reporting.  It’s  not  designed  to  sell 
papers,  and  may  perhaps  hurt  their  sale.  It  is  an 
honest  effort  by  newspapers  to  cope  with  the  inde¬ 
cency  and  the  lunacy  of  the  road  conduct  of  many 
of  their  readers. 

The  experiment  can  be  overdone.  If  horror  stories 
liecome  commonplace,  their  effect  is  lost.  But  if  the 
reporting  is  done  with  judgment  and  accuracy,  it  is 
wholly  possible  that  the  printed  word  will  accom¬ 
plish  another  miracle.  In  most  cities,  the  police  have 
failed,  and  herculean  efforts  of  insurance  companies 
to  curb  the  slaughter  have  had  no  tangible  results. 
If  their  approach  was  wrong,  the  journalistic  attack, 
w  ith  its  widespread  and  friendly  public  contacts,  can 
l)e  right,  and  can  win. 


Circulation  statements  published  this  zveek 
mark  gains  oz’er  last  year’s  remarkable  record 
— another  inde.v  of  rising  business  confidence  as 
li’ell  as  ez'idence  of  a  fob  uvll  done. 

AGAINST  AFFILIATION 

-ARLY  returns  from  scattered  cities  indicate 
that  the  .American  Xewspaper  Guild  will  not 
vote  for  affiliation  with  the  .American  Fed¬ 
eration  of  Labor.  In  Philadelphia,  the  decision  was 
two  to  one  against  affiliation,  an  emphatic  refusal  in 
the  face  of  the  two-thirds  majority  necessary  to 
make  unionization  a  fact.  The  national  vote,  which 
will  be  known  witbin  tbe  next  few  weeks,  should 
confirm  this  rejection. 

Xo  one  knows  better  than  the  competent  and  coo- 
scientious  reporter  that  he  has  no  place  in  organized 
labor.  Hundreds  of  Guild  members  would  undoubt¬ 
edly  leave  the  organization  if  the  vote  should  favor 
such  a  turn  in  Guild  history.  Hundreds  of  othen 
who  have  w-ithheld  support  until  the  Guild  knew 
where  it  was  going  would  make  their  decision  final 
against  joining  a  union  group.  And  the  remainder 
would  command  little  respect  from  publishers,  accus¬ 
tomed  to  dealing  with  organized  labor  which  neither 
has  nor  permits  doubts  as  to  its  status. 


September  was  a  month  of  e.rtraordinary  nezvs 
happenings — two  hurricanes,  dramatic  sea  stories, 
the  zvhirhoind  rush  of  the  Cubs  to  a  baseball 
championship.  President  Roosez'elt’s  “breathing 
spell’’  letter,  a  million  dollar  prize-fight,  and  the 
ever  present  threat  of  war. 
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PURELY  PERSONAL 

OL  R.  K.  McCORMICK,  Chicago 
Tribune  editor  and  publisher,  ad¬ 
dressed  the  Republican  Round  Table  in 
Chicago,  Sept.  30.  Col.  trank  K.n03^ 
Chicago  Daily  News  publisher,  served 
as  chairman. 

Col.  h'rank  Knox,  publisher,  Chicago 
Daily  Neiis.  on  Sept.  27  became  the 
••favorite  son”  presidential  candidate  of 
organized  Illinois  Republicans  by  a  vote 
of  the  party’s  state  central  committee. 

Harry  F.  Byrd,  publisher,  IVinchester 
(Va.)  Star,  and  United  States  Senator, 
is  president  of  the  newly  organized  hrm 
of  H.  F.  &  T.  B.  Byrd,  Inc.,  which  has 
been  chartered  with  $100,000  capital  to 
engage  in  a  general  orchard  and  farming 
business. 

George  Morris,  assistant  publisher, 
Memphis  (Tenn.)  Commercial  Appeal, 
received  slight  cuts  and  bruises  about 
the  body  when  an  airplane  in  which  he 
was  en  route  to  Meridian,  Miss.,  nosed 
over  in  a  forced  landing  about  four 
miles  north  of  that  city  Sept.  26. 

F.  A.  Miller,  president  and  editor. 
South  Bend  T ribune,  has  been  appointed 
to  the  executive  committee  of  the  South 
Bend  Community  Fund,  Inc. 

W.  R.  Sharkey,  publisher.  Martinet 
(Cal.)  Contra  Costa  Gazette,  and  state 
senator  has  been  elected  lieut.-govemot» 
of  the  Second  Division,  California-Ne- 
vada  Kiwanis.  He  is  the  second  news- 
liaperman  to  hold  the  jHisition,  A.  B. 
Cargill,  publisher,  Burlingame  (Cal.) 
Advance-Star,  being  district  leader  in 
1931. 

diaries  K.  Robinson,  editor,  Ashe¬ 
ville  (N.  C.)  Times,  addressed  the 
Asheville  Optimist  club  at  its  last  meet¬ 
ing  on  the  assured  “Skyline  Drive”  in 
the  Great  Smoky  Mountains  National 
Park.  E.  M.  Ball,  Asheville  Citizen- 
Times  staff  photographer,  and  Herbert 
M.  Schachte,  classified  advertising  man¬ 
ager  of  the  two  newspapers,  also  par¬ 
ticipated  in  the  program,  and  the  latter 
was  named  to  aid  in  a  special  program 
for  CCC  youths. 

Carl  Hanton,  editor.  Fort  Myers 
(Fla.)  News-Press  has  been  appointed 
by  Governor  Sholtz  to  the  Okeechobee 
flood  control  lioard. 

Walter  Kennedy,  publisher,  Albion 
(Mich.)  Evening-Recorder  attended  the 
Louis-Baer  fight,  making  the  trip  by 
airplane. 

.\ndrew  J.  MeWain,  editor,  Batavia 
(N.  Y.)  News,  is  improving  at  his  home 
from  a  serious  illness. 

Pierre  H.  Fike,  editor,  Spartanburg 
(S.  C.)  Journal  has  been  elected  as¬ 
sistant  teacher  of  the  Men’s  Bible  class 
at  Bethel  Methodist  Church,  Spartan¬ 
burg. 

I.  K.  Stone,  president  of  the  Duplex 
Printing  Press  Co.,  Battle  Creek,  Mich., 
participated  in  the  Battle  Creek  Horse 
Show  and  Steeplechase  Sept.  29. 

P-  Wortman,  editor,  Malvern 
(la.)  Leader,  was  recently  elected  pres¬ 
ident  of  the  laymen’s  organization,  em¬ 
bracing  the  southern  half  of  Iowa  at  the 

Moines  conference  of  the 
Methodist  church  meeting  in  Des 
Moines. 

RoWt  Miller,  assistant  publisher  of 
the  Battle  Creek  (Mich.)  Enquirer- 
News,  and  Neil  S.  Purdy,  advertising 
manager  of  the  Battle  Creek  Moon- 
Journal,  are  serving  on  committees 
namrt  m  connection  with  the  annual 
Battle  Creek  (Community  Fund  drive, 
mother  of  Robert 
Miller  and  wife  of  the  publisher  of  the 
c.nquirer-News,  is  also  serving  on  the 
committee. 

B.  Dolliver,  publisher,  the 
Hattie  Creek  (Mich.)  Moon- Journal, 
was  toastmaster  at  a  banquet  held  in 
•Kellogg  Inn,  Battle  Creek,  Oct.  3  in 
TOnnection  with  the  dedication  of  the 
General  Ezra  Convis  memorial. 

Irving  L.  Smith,  son  of  the  late  Earl 
ismith,  publisher  of  the  Spokane 
y  alley  Herald,  OK>ortunity,  Wash.,  has 
succeeded  his  father  as  publisher  of  the 
P®pcr.  Mrs.  Neta  L.  Frazier,  associate 


John  Baldridge  Will  Succeed  His 

Father  in  Managing  Weekly  Chain 

Kenneth  el  BALDRIDGE,  Si^a  Delta  Chi,  professional  jour- 
Bloomfield.  Iowa,  recently  retired  nalistic  fraternity. 

The  younger  Mr.  Baldridge,  six  feet. 


IV  Bloomfield,  Iowa,  recently  retired 
president  of  the  National  Editorial  As- 

_  sociation,  is  train- 

ing  his  son,  John, 
21,  to  succeed  him 
in  the  manage¬ 
ment  of  seven 
weekly  papers  in 
Southeast  Iowa 
owned  and  pub¬ 
lished  by  Mr. 
Baldridge. 

The  younger 
Mr.  Baldridge 
graduated  this 
J  une  from  the 
U  n  i  V  e  r  s  ity  of 

John  Baldridge  Missouri  sch^l 
of  journalism.  He 
plans  to  obtain  experience  on  metro¬ 
politan  newspapers  before  joining  his 
father’s  organization. 

Mr.  Baldridge,  48  years  old,  began 
newspaper  work  26  years  ago  on  the 
Bloomfield  Democrat,  which  he  now 
owns.  He  attended  Drake  university, 
graduating  in  law.  His  experience  as 
correspondent  for  the  Democrat  while 
in  high  school  led  him  to  the  newspaper 
field  after  his  graduation.  Shortly  after 
returning  from  Drake  university,  he 
purchased  the  Democrat  and  began  the 
career  that  developed  his  present  ex¬ 
tensive  holdings. 

He  is  a  past  president  of  the  Iowa 
Press  Association  and  Iowa  News¬ 
papers,  Inc,  as  well  as  the  N.E.A. 
Serving  now  as  federal  relief  adminis¬ 
trator  for  Davis  county,  he  was  also 
recently  appointed  acting  postmaster  at 
Bloomfield. 

Mr.  Baldridge’s  chief  hobby,  according 
to  Mrs.  Baldridge,  is  “hard  work.” 

He,  like  his  son,  is  a  member  of 

editor  of  the  paper  for  the  past  six  years, 
has  lieen  promoted  to  editor. 


IN  THE  BUSINESS  OFFICE 

LROY  philips,  Asheville  (N. 

•  C.)  Citizen-Times  advertising 
manager,  was  toastmaster  at  a  “ladiea 
night”  banquet  and  dance  staged  by  the 
•Asheville  Lions’  Qub  at  its  last  meet¬ 
ing.  He  is  a  former  president  of  the 
club. 

Louis  G.  Buisch,  assistant  general 
manager,  Ilornell  (N.  Y.)  Evening 
Tribune,  attended  the  crime  conference 
in  Albany  this  week  on  invitation  of 
Governor  Lehman. 

James  E.  MaePherson,  comptroller 
and  assistant  treasurer,  Tacoma 
(Wash.)  News  Tribune  and  Ledger, 
has  just  returned  from  a  fishing  trip  to 
Powell  Lake,  British  Columbia. 

Vernon  M.  Place,  for  the  past  10 


Kenneth  E.  Baldridge 
four  inches  in  height,  was  an  outstand¬ 
ing  student  in  Missouri  university,  grad¬ 
uating  this  year  with  honors.  He  was 
elected  to  Kappa  Tau  Alpha,  a  distinc¬ 
tion  won  for  highest  grades  in  journal¬ 
ism.  He  is  also  a  member  of  Phi  Delta 
Theta,  social  fraternity. 

He  has  worked  each  summer  on  the 
Bloomfield  Democrat,  having  acquired 
a  taste  for  journalism  early  in  life,  as 
did  his  father. 

years  with  the  Matwhester  (N.  H.) 
Union-Leader  advertising  staff  has  been 
appointed  head  of  the  daily  newly  or¬ 
ganized  merchandising  department.  He 
will  edit  the  retail  merchandising  sup¬ 
plement,  in  addition  to  his  other  duties. 

Don  Anderson,  business  manager, 
Madison  IVisconsin  State  Journal,  has 
been  elected  to  the  board  of  directors 
of  the  Madison  Association  of  Com¬ 
merce. 

Julius  C.  Dubin,  promotion  director, 
Pittsburgh  I^ost  Gazette  and  Mrs.  Dubin 
are  the  parents  of  a  Judith  Allen  Dubin, 
born  recently. 

Tom  J.  Sinnott,  formerly  promotion 
manager,  Sacramento  (Cal.)  Union,  is 
enroute  to  New  York  City  to  return 
to  advertising  and  promotion  work.  His 
Coast  departure  followed  a  visit  with 
his  parents  in  Oregon. 

(Continued  on  next  Page) 


WILL  ROGERS  LIVES! 

His  personality  in  his  latest  motion  picture 
is  as  vital  as  ever  it  was  during  his  lifetime. 
Few  films  have  been  so  successful. 

WMLL  ROGERS  SAID: 

Is  a  new  feature,  full  of  the  Rogers  vitality  and 
humor.  Daily  and  Sunday. 

The  daily  is  short,  made  up  of  four  to  six 
pungent  paragraphs,  each  with  the  characteris¬ 
tic  Rogers  pvmch. 

The  Sunday  is  longer. 

Much  hitherto  unpublished  material. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK 


CHARLES  V.  McADAM 
Pmident 


WllEN  HUGH  JOHNSON 
steps  out  as  New  York  City’s 
WPA  administrator,  October  15, 
he  will  start  upon  a  three  months’ 
swing  around  the  nation  to  find 
out  how  things  stand — and  to 
write  about  them. 

He  will  talk  to  the  man  at  the 
executive  desk,  at  the  factory 
lathe,  in  the  tractor  seat,  on  the 
employment  agency  bench,  in  the 
street. 

From  what  they  say  auid  from  how 
they  are  faring  he  will  gather  facts 
at  first-hand  to  form  a  complete 
and  true  picture  of  American  con¬ 
ditions  as  they  are  today. 

.A.ND  this  picture  he  will  bring 
vividly  before  the  eyes  of  every 
reader  of  his  brief  daily  column — 
together  with  his  incisive  and  clear 
interpretation  of  its  meaning  and 
plain-spoken  recommendations  for 
its  betterment. 

Wlule  HUGH  JOHNSON  gets  ready- 
to  go  places  and  see  things,  get  your 
newspaper  and  its  circulation  ready 
to  go  places  with  him.  Start  pub¬ 
lishing  his  articles  now.  Write  us 
today  for  samples  and  for  terms. 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York. 
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(Continued  from  page  27) 

Elmer  C.  Meslin,  country  circulation 
manager,  Philadelphia  Evening  Ledger, 
and  Commissioner  from  the  11th  Ward 
of  Upper  Darby  Township,  was  de¬ 
feated  for  renomination  in  the  recent 
Republican  primary  by  the  narrow  mar¬ 
gin  of  six  votes. 

J,  H.  Boyce  of  the  Charlotte  (N.  C.) 
Observer  advertising  staff  was  recently 
elected  vice-president  of  the  Charlotte 
Writers’  Club  at  its  annual  dinner 
meeting. 

John  Siemonds,  former  advertising 
manager,  San  Mateo  (Cal.)  Times  & 
News-Leader,  has  join^  the  Pancounvr 
(Wash.)  Columbian  advertising  staff. 

Guy  Vaughan,  of  the  Spartanburg 
(S.  C.)  Herald  and  Journal  advertising 
department,  has  been  named  publicity 
director  for  the  Spartanburg  Lions 
Club. 

George  Smith  has  joined  the  adver¬ 
tising  department  of  the  Merced  (Cal.) 
Sun  and  Star.  Mr.  Smith  formerly  was 
with  Meyer  &  Frank,  Portland,  Ore., 
department  store. 

Miss  Lorna  Warden,  of  the  Tacoma 
(Wash.)  Tribune  national  advertising 
staff,  captured  second  place  in  a  spe¬ 
cial  pony  race  that  was  a  feature  of 
Tacoma  Day  at  the  recent  Western 
Washington  Fair  at  Puyallup,  Wash. 

W.  T.  Sparkman,  Jr.,  has  been 
nsmed  general  manager  of  the  Adver¬ 
tiser  Publishing  Company,  publishers  of 
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Siae  of  type  page  8%  z  12  inches — 168  agate  lines 
(12^  oms)  on  four  columns — total  of  672  agate 
lines  to  the  page— 

Largest  type  page  in  the  builneti  paper  field — 
Display  advertising  rates:  transient.  75c.  per  agate 
line,  or  series  of  insertions  as  follows: — _ 

I  Iw  |AM|TfL4TlLa|Tlww|TUuH|TUm| 


«73  tuo  tass  aKM  W90  US8 

m  140  i|»  no  lao  os 

IW  76  TO  «S  00  55 


TIm  .incl.  frtinin  focty-UM  11m  me  lukw  cud  u 

•  cast  at  lit  DU  Mdk  wm  u  1m>  a  lala  on  a 
ll-tlBa  huU  aa  any  othu  irO.ilali.  naa^,  1101 
pu  oaam  tti  half  aa«a:  555  «m4u  Dad. 
ClauUM  laUa:  Tic.  nu  acaU  Um  om  lUu:  lOti 
DU  acata  Um  fan.  Uum 

Sltuttlon.  wanted:  SOc.  pu  acata  Um  om  tlm; 
4tc.  pu  acata  11m  tluaa  time,  (count  .ti  word,  ta 
tba  11m). 

Miiilntloa  ratu:  By  mall  payabto  in  adrinea 
DnUaO  Malw  and  laland  Puamilnni  |4  pu  year; 
Canada  14. St;  tatlca  IS. 

Charter  Meaiber  at  the  Audit  Bnraau  ef  ClreutaUana 
with  an  ararace  certifled  ’‘A.B.C."  u  followi: 


8U  ModUw 

NM 

Paid 

Total  Dlw- 
trtbutlon 

June  30,  1935 . 

10.226 

11.333 

1934 . 

9.359 

10.692 

1933 . 

8.796 

10.320 

1932 . 

9,920 

10,987 

1931 . 

10.497 

11,509 

1930 . 

10.816 

12.216 

1929 . 

9.878 

11.106 

1928 . 

8.982 

10.233 

the  Moss  Point  (Miss.)  Advertiser  and 
the  Pascagoula  (Miss.)  Chronicle  Star, 
succeeding  Walter  Lewis.  He  has  been 
with  the  company  for  14  years  and  re¬ 
ceived  his  early  training  under  his 
father,  who  has  been  with  the  organi¬ 
zation  many  years. 

J.  N.  Smissen,  formerly  city  circula¬ 
tion  manager  of  the  Daily  OklaJtoman 
and  Times,  Oklahoma  City,  has  joined 
the  Seminole  (Okla.)  Producer  as  cir¬ 
culation  manager. 

Howard  F.  Smith,  office  manager  and 
cashier  for  the  Oklahoma  City  Okla¬ 
homa  News,  returned  from  a  two-week 
vacation  recently. 

Miss  Ruth  Schureman,  society  editor, 
Seminole  (Okla.)  Morning  Reporter, 
has  resign^  to  join  the  Port  Collins 
(Cblo.)  Express  advertising  staff.  Lu¬ 
cille  Moore  succeeds  her. 

George  W.  Ciampbell,  advertising 
manager,  Owosso  (Mich.)  Argus-Press 
and  a  member  of  the  Michigan  State 
Board  of  Athletic  Control,  attended  the 
Louis-Baer  fight. 

Paul  Randolph,  formerly  with  the 
Tulsa  (Okla.)  World,  has  joined  the 
Vinita  (Okla.)  Leader- Journal  as  ad¬ 
vertising  salesman. 

G.  Hutton  Schnaitman  and  Victor 
Modeer,  both  advertising  solicitors  for 
the  St.  Joseph  (Mo.)  News-Press,  were 
injured,  but  not  seriously,  in  an  auto 
collision  in  Kansas  City,  Sept.  15. 

Lester  Burmeister,  for  the  past  10 
years  in  the  advertising  department  of 
the  Fond  dtt  Lac  (Wis.)  Common¬ 
wealth-Reporter,  has  resigned  to  become 
advertising  director-manager  at  Hill 
Brothers  department  store.  He  succeeds 
Miss  Helene  Brandt,  who  was  trans¬ 
ferred  to  head  Hill’s  advertising  de¬ 
partment  at  the  Sheboygan  store. 

IN  THE  EDITORIAL  ROOMS 

'  I  'ERRY  DeLAPP,  day  city  editor, 
*  Los  Angeles  Times  lias  resigned  to 
take  charge  of  the  Paramount  publicity 
studio  news  department.  Dana  Burk- 
halter,  former  picture  editor,  succeeds 
him,  and  Guy  Stafford,  reporter,  be¬ 
comes  picture  editor. 

Max  Corliett,  assistant  city  editor. 
Salt  Lake  Ci’y  Deseret  News,  has  been 
transferred  to  the  sports  desk,  and  is 
succeeded  by  Henry  Smith,  church  sec¬ 
tion  editor.  James  Kennard,  a  head 
writer,  is  the  new  editor  of  the  church 
section. 

Joseph  A.  Shafer,  news  editor,  Mead- 
^nlle  (Pa.)  Tribune-Rcpiiblican,  has 
joined  the  Harrisburg,  Pa.,  staff  of  The 
Associated  Press. 

Betty  Blair,  conductor  of  “Hearts’ 
Haven”  in  Salt  Lake  Telegram,  will 
preside  over  a  series  of  radio  broad¬ 
casts  featuring  dramatized  problems  of 
everyday  life  experiences  presented  to 
her. 

Robert  M.  Brannon,  bridge  editor, 
Charlotte  (N.  C.)  Nezvs,  has  resigned 
and  will  move  to  New  York  City  to 
live.  The  daily  space  given  over  to  his 
column,  “Brannon  on  Bridge,”  is  be¬ 
ing  taken  over  by  the  syndicated  bridge 
feature,  “The  Four  Aces.” 

Thomas  G.  Ford,  copyreader  on  the 
Albany  (N.  Y.)  Times-Union,  has 
been  appointed  assistant  publicity  direc¬ 
tor  of  the  Works  Progress  Administra¬ 
tion  for  upstate  New  York. 

Sherman  Montrose,  fish  and  game 
editor,  Sem  Francisco  News,  proved  his 
practical  ability  by  shooting  a  fine  buck 
on  a  recent  hunting  trip. 

Judy  Dart  (Mrs.  Bert  Massee),  Chi¬ 
cago  American  shopping  editor,  ad¬ 
dressed  the  Chicago  Rotary  Club  Oct. 
1  on  the  subject  of  “Turning  Houses 
Into  Homes.” 

Christine  Diemer  has  joined  Trans¬ 
radio  Press  Service,  Inc.,  as  assistant 
editor  of  the  woman’s  department.  For 
the  past  three  years  Miss  Diemer  has 
worked  on  the  news  desk  of  Renters 
Agency  in  Shanghai,  China. 

Key  Hart,  drama  critic  and  reporter 
on  the  Chattanooga  (Tenn.)  Times, 
has  resigned  to  become  public  relations 
adviser  with  the  Resettlement  adminis¬ 
tration  at  Raleigh,  N.  C. 


I  FOLKS  WORTH  KNOWING 

MISS  SUSAN  CONTESSE,  col¬ 
umnist  and  church  editor  of  the 
Paterson  (N,  J.)  Morning  Call,  was 
honored  at  a  din¬ 
ner  Sept.  29  to 
commemorate  the 
completion  of  60 
years  in  newspa¬ 
per  work.  Among 
the  speakers  at 
the  dinner  in  the 
Hamilton  Club, 
Paterson  were: 
Henry  A.  Wil¬ 
liams.  secretary 
of  the  concern 
which  publishes 
the  Paterson  Call ; 
„  _  Gari’in  P.  Taylor 

Susan  CONTESSE  Montclair, 

president  of  the  New  Jersey  Press 
.Association;  Mayor  John  V.  Hinch- 
life  of  Paterson,  Dr.  Andrew  F.  Mc¬ 
Bride,  former  state  labor  commissioner. 

One  of  Miss  Contesse’s  classmates  in 
her  school  days  was  Dr.  Nicholas  Mur¬ 
ray  Butler,  president  of  Columbia  Uni- 
'•ersity.  A  congratulatory  message 
from  him  was  read  at  the  dinner. 

From  her  associates  on  the  Call  staff 
Miss  Contesse  received  a  wrist  watch, 
as  well  as  a  gift  from  the  publishing 
concern.  The  dinner  was  in  a  measure 
a  Paterson  Call  “family  affair”  includ¬ 
ing  the  directors,  editorial  and  business 
office  staffs  as  well  as  a  few  close 
friends  of  Miss  Contesse. 

Nearing  the  age  of  77,  Miss  Contesse 
still  retains  the  capacity  for  work  of  a 
much  younger  newspaper  writer,  pre¬ 
paring  her  popular  “Heard  and  Seen” 
column  each  day  and  participating  in 
church  activities  with  the  same  interest 
which  has  created  hundreds  of  friends. 


LeRoy  Poiie  has  joined  the  news  de- 
ixirtment  of  the  AshciHlle  (N.  C.)  Citi¬ 
zen. 

Jack  Button,  formerly  state  news  edi¬ 
tor  of  the  Knoxville  (Tenn.)  Journal, 
has  joined  the  Spartanburg  (S.  C.) 
Herald  news  staff. 

Fred  Minshall,  formerly  city  editor, 
Spartanburg  Herald,  has  joined  the 
Charleston  (S.  C.)  News  and  Courier 
news  staff. 

Ernest  Moorer,  state  news  editor, 
Spartanburg  (S.  C.)  Herald,  has  re¬ 
signed  to  join  the  United  Press,  hav¬ 
ing  l)een  assigned  to  file  the  night  re¬ 
port  from  the  Atlanta,  Ga.,  bureau. 

Betty  Frey  Borden,  wife  of  Gail  Bor¬ 
den,  Chicago  Daily  Times  columnist  and 
daughter  of  Charles  Daniel  Frey,  Chi¬ 
cago  agency  executive,  is  writing  a 
Sunday  book  review  column  for  the 
Chicago  Sunday  Times. 

Robert  Lee,  son  of  Earl  Lee  of  the 
stage,  recently  graduated  into  the  re¬ 
porter  class  on  the  San  Francisco  News 
after  serving  as  office  boy. 

Walter  Spearman,  for  the  past  seven 
years  with  the  Clujrlotte  (N.  C.)  News 
reportorial  staff  has  resigned  to  accept 
an  instructorship  in  journalism  at  the 
University  of  (>iarlotte. 

Pierce  Davenport,  formerly  with  the 
Macon  (Ga.)  Telegraph  &  Neuv,  is 
now  associate  with  the  Hayes  Clothing 
Company  in  that  city. 

Chester  V.  Clifton  of  Sumner,  Wash., 
who  before  entering  the  United  States 
Military  Academy  at  West  Point  was  a 
member  of  the  staff  of  the  Seattle  Post 
Intelligencer,  has  been  named  editor  of 
The  Pointer,  official  publication  of  the 
West  Point  Corps  of  Cadets.  He  is  in 
his  third  year  at  West  Point. 

Charles  Ashley,  formerly  of  the  edi¬ 
torial  staffs,  Brockton  (Mass.)  Times 
and  Fitchburg  (Mass.)  Sentinel,  has 
joined  the  Quincy  (Mass.)  Evening 
News  staff. 

Robert  Newcomb,  son  of  District  At¬ 
torney  Walter  C.  Newcomb  of  Erie 
County,  has  become  a  reporter  for  the 
Buffalo  (N.  Y.)  Evening  News. 

Miss  Mary  Virginia  Taylor,  daughter 
of  Frank  W.  Taylor,  Jr.,  managing  edi¬ 
tor  of  the  St.  Louis  Star-Times,  is 


broadcasting  a  program  called,  “A  Wo. 
man  V’iews  the  News,”  from  Staticp 
WTMV  in  East  St.  Louis,  lU  ^ 
10:30  A.  M.,  each  Monday,  We^Mt- 
day  and  Friday.  Miss  Taylor  is  a  grjd. 
uate  of  Maryville  College  and  stndiol 
for  a  year  at  the  Sorbonne  in  Parii, 
John  L.  Bowen  of  the  New  Kofj 
Journal  copy  desk  and  KenneA  Eagc*, 
formerly  of  the  Winnipeg  Free  Pren 
are  recent  additions  to  the  Pkiladelpkn 
Ledger  copy  desk. 

James  W.  Gantz,  sports  editor,  Pliiii. 
dclphia  Record,  and  Mrs.  Gantz  m 
the  parents  of  a  daughter,  Mary  Am. 

WEDDING  BELLS 

Edgar  william  spargo,  mao. 

aging  editor,  Quincy  (Mas.)  Evn- 
ing  News  to  Miss  Katherine  Elizabeft 
Sheridan  of  Quincy  in  that  city  Sept  25, 
Bob  White,  editor  Los  Angeles  Timtt 
Sunday  Magazine  to  Ellin  Boyer,  mo. 
tion  picture  secretary.  Sept.  20. 

Edward  E.  Stevens  of  the  Intematioo. 
al  News  Service  staff,  Columbus,  0,  to 
Miss  Dorothy  Stephens,  Sept.  12,  y 
Mansfield,  O. 

Miss  Geraldine  Zumwalt,  daughter  oi 
1.  G.  Zumwalt,  co-publisher,  Coluu 
(Cal.)  Times,  to  Zerrel  Bransford,  ad¬ 
vertising  manager  of  the  Times,  Sept 
21. 

John  T.  McAllister,  business  manager 
of  Pleasantville  (N.  Y.)  Townsmm\i) 
Miss  Eleanor  H.  Porter,  in  Pleasant¬ 
ville,  Sept.  21. 

Roland  W.  Belknap,  treasurer,  Bel- 
Imi’S  Falls  (Vt.)  Times,  to  Miss  Aim 
Bennett,  of  the  paper’s  editorial  stafi 
Sept.  28  in  First  Congregational  Church, 
Springfield,  Vt. 

William  G.  Weart,  Philadelthia 
bureau  manager  of  International  Ne»s 
Service,  to  Miss  Bernice  D.  Fulton  of 
New  Brunswick,  Canada,  Sept.  27. 

PRESS  ASSOCIATION  NOTES 

E  WALLACE  SMITH,  veteran  AP 
•  operator  and  for  many  years  in  the 
Asheville  (N.  C.)  Citizenr-Times  wire 
news  room  is  recuperating  from  a  se 
rious  illness.  Richard  Outlaw  is  snb- 
stituting  during  his  absence. 

Joseph  A.  Shafer,  of  the  Meadville 
(Pa.)  Tribune,  has  joined  the  Harris¬ 
burg  office  of  the  Associated  Press. 

Miss  Marylla  Chrzanowska,  Asso¬ 
ciated  Press  correspondent  at  Warsaw, 
arrived  in  New  York  on  the  SS  Pil- 
sudski  and  will  spend  the  next  few 
weeks  in  this  country. 

Joseph  Edelstein,  formerly  of  theBif- 
falo  Times  editorial  staff  joined  the  .Al¬ 
bany  bureau  of  the  United  Press  this 
week. 

George  C.  Jordan,  former  corresjoid- 
ent  of  the  Associated  Press  at  Santiago, 
Chile,  has  been  assigned  to  the  Rome 
bureau. 

Herbert  Caryl,  New  England  mana¬ 
ger,  International  News  Service,  Im 
returned  from  a  two-week  vacation  ^ 
by  automobile  covering  2,000  miks 
through  the  plains  states. 

SPECIAL  EDITIONS 

OKLAHOMA  City  Daily  Oklah- 
man.  Sept.  22,  80  pages,  Oklahoina 
State  Fair  and  Better  Times  edition. 

Louisville  (Ky.)  Courier- JoiK*i,i 
Sept.  29,  National  Furniture  Wedc  sec¬ 
tion,  10  pages,  full  size. 

Troy  Record,  Sept.  25,  12-pjie 
loid,  fadl  fashions.  I 

Albany  Times-Union,  Se|iL  2S,  12 
pages,  regular  size,  fall  howehold  set- 
1  tion. 

Charlestom  (S.  C.)  News  & 
and  Evening  Post,  Sept.  25,  fislu* 
supplement,  16  pages,  tabloid  size, 
i  Los  Angeles  Herald  &  Espttti,\ 
Men’s  Fashions  for  Fall  sectieo.  Sept- 
25,  8  pages. 

Birmingham  (Ala.)  Nnvs,  Sept 
announcing  “Pizitz’s  $100,000  Day,"  w 
pages,  tabloid  size  front  and  back  paF’ 
in  three  colors. 

Altoona  (Pa.)  Mirror,  Sept.  30  Ns- 
■  tional  Furniture  Week  E^tioa  12  ptf*- 
i  The  first  page  contained  color. 


In  North  Carolina,  a  banner  Tobacco  crop  has 
been  harvested.  Over  the  next  few  months 
Tobacco  sales  money  by  the  tens-of-millions  will 
flood  The  Old  North  State. 

525,614,000  pounds — that  is  the  official  estimate* 
for  the  1935  yield.  And  figuring  at  the  average 
price  of  28>^c  a  pound  received  in  1934,  we  find 
a  return  of  approximately  3150,000,000.00  in  store 
for  North  Carolina  growers ! 

This  tremendous  amount  of  spendable  income 
makes  itself  felt  immediately,  and  powerfully, 
throughout  the  state.  The  four  Tobacco  belts  and 


their  40  large  markets  are  well  scattered  over  North 
Carolina’s  area. 

These  Tobacco  tens-of-millions  are  one  reason  why 
North  Carolina  leads  the  entire  Southeast  in 
volume  of  retail  trade.  .  . 

And  certainly  a  compelling  reason,  too,  why  your 
advertising  messages  should  be  pointed  in  this 
direction — right  now! 

Hurry  your  schedule  to  take  advantage  of  this 
strong  sales  stimulus! 

*State-Federal  Crop  Reporting  Service — 
September  1  Estimate. 


These  NORTH  CAROLINA  DaHies  Afford  the  Most  Complete  Covert 


Asheville  Citizen 
Asheville  Times 
Burlington  Times-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
Nbw  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 


One  of  North  Carolina's  Fall  Trade  Stimulants 
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CALL  IS  ISSUED  FOR 
A.B.C.  CONVENTION 

Bureau  Views  Chicago  Gathering  Oct. 

17>18  As  On  of  Most  Important 
In  Bureau’s  History — 

Beck  to  Speak 

{Special  to  Editor  &  Pobusher) 

Chicago,  Oct.  1 — A  general  call  l^s 
been  issued  to  Audit  Bureau  of  Cir¬ 
culations  members  for  the  22nd  annual 
convention  to  be  held  here  at  the 
Stevens  Hotel,  Oct.  17  and  18.  The 
announcement  states  "the  forthcoming 
annual  convention  will  be  one  of  the 
most  important  in  the  bureau’s  history.” 

Paramount  interest  centers  around  the 
compromise  plan,  recently  agreed  upon 
by  the  A.B.C.  directors,  following  a 
conference  meeting  between  a  board 
committee  and  the  newspaper  committee 
appointed  a  year  ago  to  study  rules  and 
regulations  of  the  bureau.  Under  the 
compromise  program,  which  is  expected 
to  minimize  the  possibility  of  a  reorgani¬ 
zation  fight  on  the  convention  floor, 
the  newspaper  division  will  get  two 
more  directors.  However,  agreement  of 
the  joint  committee  must  be  ratified  by 
a  majority  of  bureau  members  before  it 
becomes  effective. 

The  convention  will  follow  the 
general  plan  of  preceeding  years,  with 
a  general  session  Thursday  morning 
at  which  leaders  in  the  publishing  and 
advertising  fields  will  speak.  There 
will  be  a  luncheon  address  with  the 
afternoon  devoted  to  divisional  meetings. 
Another  general  session  will  be  held  on 
Friday  to  pass  upon  resolutions  pre¬ 
sented  and  to  dispose  of  routine  business. 

T.  H.  Beck,  vice-president  of  Crow¬ 
ell  Publishing  Company,  John  Cowles, 
Def  Moines  Register  and  Tribune,  and 
Ken  R.  Dyke,  advertising  director  of 
Colgate- Palmolive- Peet  Company,  are 
schooled  to  speak  at  the  opening  gen¬ 
eral  session,  Thursday  morning.  G.  K. 
Sandwell,  ^itor  of  Toronto  Saturday 
Night,  will  be  the  Thursday  luncheon 
speaker. 

Members  are  urged  to  submit  topics 
for  discussion  in  advance  of  the  con¬ 
vention.  It  is  also  pointed  out  that  re¬ 
cording  of  proxies  ends  12  o’clock  noon, 
Oct.  15,  in  accordance  with  a  resolution 
adopted  by  the  general  convention  last 
year  and  an  amendment  to  the  rules 
as  approved  by  the  board  last  June. 

A  special  invitation  is  also  extended 
to  circulation  managers  to  attend  the 
convention.  The  general  call  refers  to 
circulation  managers  as  follows: 

“The  bureau  extends  a  cordial  in¬ 
vitation  to  these  men  who  have  the 
most  frequent  contact  with  the  bureau’s 
auditors  and  who  have  the  clearest  con¬ 
ception  of  the  bureau’s  problems.  Cir¬ 
culation  men  will  find  much  to  interest 
them  at  a  bureau  convention  and  their 
attendance  makes  for  a  better  under¬ 
standing  of  mutual  interests.” 

TRUCK  FLEET  WINS  PRIZE 

The  fleet  of  160  Chicago  Herald  and 
Examiner  trucks  has  been  awarded 
the  safety  prize  in  the  sixth  annual  in¬ 
terfleet  drivers’  contest  sponsored  by 
the  Chicago  Safety  Council  among  de¬ 
livery  fleets  of  Chicago  newspapers.  A 
total  of  183  trucking  fleets  competed 
in  22  divisions  and  the  average  acci¬ 
dent  rate  of  45.3  for  each  million  driv¬ 
ing  miles  was  the  lowest  since  the 
safety  council  began  the  contest.  A 
plaque  was  given  to  Robert  J.  Cor¬ 
rigan,  Herald  and  Examiner  circulation 
manager.  Paul  Harvey,  garage  super¬ 
intendent  of  the  Herald  and  Examiner, 
said  that  safety  was  stressed  among 
drivers,  rather  than  speedy  delivery  at 
a  hazard  to  the  public. 

HAS  MODEL  GROCERY  DISPLAY 

The  Manchester  (N.  H.)  Union- 
Leader  has  opened  a  1936  Model  Gro¬ 
cery  Display  in  a  store  in  the  city’s 
retail  section.  Nothing  will  be  sold  in 
the  store  during  the  four  weeks  it  will 
remain  open.  It  is  entirely  a  good¬ 
will  project  by  the  newspaper.  Mer¬ 
chants  are  using  special  12-page  sup¬ 
plements  as  a  tie-up  with  the  display. 


CONDUCTED  ‘HOSTESS  WEEK’ 


Yonkers  Daily’s  School  Aided  Con¬ 
sumers  In  Search  For  Quality 

The  Yonkers  (N.  Y.)  Herald-States¬ 
man  in  conducting  its  cooking  school 
which  opened  Oct.  1  and  closed  Oct.  4 
emphasized  quality  and  urged  those  at¬ 
tending  to  study  the  trademarks  and 
labels  on  every  article  they  purchase. 

At  the  school,  known  as  "Hostess 
Week,”  problems  of  the  American 
housewife  were  discussed  with  sessions 
devoted  to  interior  decoration,  home 
funiishing  and  kitchen  arts. 

A  budget  costume  contest  was  held. 
Budgets  were  set  in  four  classifications 
of  women’s  clothes  and  local  women’s 
clubs,  using  their  own  models,  assembled 
costumes  within  the  range  of  the  re 
spective  budgets  with  the  aid  of  local 
merchants.  Every  organization  which 
participated  in  the  contest  was  required 
to  answer  a  questionnaire  which  proved 
that  it  had  inquired  into  the  manufacture 
of  the  fabrics,  had  obtained  the  maker’s 
name  and  identified  his  label,  examined 
the  garments  from  the  standpoint  of 
detail,  workmanship,  fastness  of  color, 
cleaning  qualities  and  had  obtained  the 
exact  fiber  contents. 

A  style  show  was  presented  by  the 
International  Silk  Guild  on  the  closing 
night. 

In  conjunction  with  the  school  a 
special  Fall  Review  supplement  was 
issued  on  Oct.  4. 

SPONSORED  PROGRESS  EXHIBIT 

Thousands  of  persons  this  week  at¬ 
tended  the  Euff^o  (N.  Y.)  Er'ening 
News  Progress  Exposition  in  the  106th 
Armory,  which  had  136  exhibitors,  com¬ 
bined  an  electrical  display,  food  fair, 
industrial  and  commercial  exhibits,  all 
under  the  direction  of  John  J.  Silver- 
man,  newspaper  exhibition  director. 
The  Exposition  started  Sept.  28  and 
ran  to  Oct.  5.  Thousands  of  samples 
were  distributed  daily  to  visitors  to  the 
show,  and  merchandise  prizes  with  a 
total  value  of  $5,000  were  awarded  dur¬ 
ing  the  week.  A  12-page  exposition 
section  was  issued  by  the  News. 

ADDS  NEWS  FEATURE  SECTION 

With  its  home  delivery  edition  of 
Sept.  30,  the  Milwaukee  Sentinel  started 
a  special  4-page  “News  Feature  Sec¬ 
tion”  printed  on  peach-colored  paper. 
This  section,  containing  stage  and 
screen  news,  short  stories,  motion  pic¬ 
ture  theatre  advertisements,  and  other 
feature  articles,  was  eliminated  in  the 
street  sales  edition,  with  a  greater  por¬ 
tion  of  the  material  interspersed 
throughout  the  pages  of  the  later  edi¬ 
tions. 


TYPICAL  NEWSPAPER  BOY 


Lawrence,  Mass.,  Oct.  2 — Greater 
->  Lawrence,  Mass.,  embracing  150,- 
000  people,  selected  a  high  school  fresh¬ 
man  as  the  most  typical  newspaper  Iwy 
in  the  community.  His  name  is  Tim¬ 
othy  Joseph  Buckley  and  he  is  14  years 
of  age. 

The  novel  contest  drew  15  contend¬ 
ers,  chosen  from  15  groups  of  boys, 
representing  carriers  employed  by  the 
Eagle-T  ribune. 

Their  photographs  were  published  in 
the  Eagle-Tribune  by  number  alone,  1 
to  15,  with  the  identities  a  secret,  and 
the  Eagle-Tribune  readers  cast  ballots 
only  on  appearance.  In  addition,  each 
reader  was  privileged  to  write  a  brief 
letter  on  the  qualifications  a  good  news¬ 
paper  boy  should  possess. 

The  winner  was  given  a  complete 
outfit  of  wearing  apparel  as  his  prize, 
and  will  also  be  featured  as  the  princi¬ 
pal  subject  of  a  new  14-foot  electric 
sign  which  the  Eagle -Tribune  will  in¬ 
stall  shortly  on  the  front  of  its  compar¬ 
atively  new  publishing  home. 

Seven  cash  prizes,  totaling  $20,  were 
awarded  for  the  best  opinions  of  a 
newspaper  boy’s  qualifications.  The 
original  selection  of  the  15  contenders 
was  made  by  the  members  of  each  indi¬ 
vidual  group  personally. 


HELD  “CARUSLE  DAYS” 

More  than  5,000  persons  witnessed 
the  awarding  of  the  grand  prize  which 
climaxed  “Carlisle  Days,”  a  three-day 
sales  event  last  week,  sponsored  by  the 
Carlisle  Retail  Merchants  Bureau  with 
the  cooperation  of  the  Carlisle  (Pa.) 
Evening  Sentinel.  The  daily  issued  a 
^-page  special  suppletr-nt,  the  largest 
in  its  history.  Lester  L.  Day,  adver¬ 
tising  manager  of  the  Sentinel  was  a 
member  of  the  executive  committee  in 
charge  of  the  event. 


KNOX  CIRCULATION  CHIEF 

The  appointment  of  P,  M.  Knox, 
publisher  of  the  Monrovia  (Cal.)  News- 
Post  as  circulation  manager  of  the 
Oakland  (Cal.)  Tribune,  to  succeed  the 
late  W.  E.  D.  Brown,  was  announced 
this  week.  He  assumes  his  new  duties 
Oct.  14.  Mr.  Knox  was  originally  with 
the  St.  Paul  (Minn.)  News  and  had 
served  the  McClatchy  Newspapers  in 
Sacramento  and  Fresno,  and  with  the 
San  Francisco  Bulletin  before  joining 
the  Copley  Newspapers. 


SPONSORED  RADIO  SHOW 

The  Richmond  (Va.)  Times-D  is  patch 
in  cooperation  with  the  Richmond  Radio 
Dealers’  Club  sponsored  a  radio  show 
which  concluded  Sept.  28,  with  heavy 
attendance  throughout  the  entire  week. 
More  than  300  different  radio  models 
of  11  makes  were  displayed  in  51  booths 
by  26  dealers.  An  elaborate  program 
was  presented  each  night.  I.  R.  Van 
Aurmen,  business  manager  of  the 
Times-Dispatch  and  the  late  W.  Nash 
Penny,  advertising  manager,  were  in 
charge  of  arrangements  for  the  show. 


130,000  SAW  EXHIBIT 

More  than  130,000  visitors  attended 
the  San  Francisco  Exatnitter’s  four-day 
“Better  Living  Exposition”  at  the  Civic 
.Auditorium.  Free  admission  tickets 
were  obtainable  through  advertisers  or 
the  Examiner  while  special  entertain¬ 
ment  features  and  30  awards  daily 
marked  the  event. 


PUBLISHER'S  COMMENT  ON 

IWorri$on  Plii 

,  •  CAM  PAIQ  NS  • 

'  THE  PROVEN  circulation  BUIIDER 


“We  hA?e  riMcked  over  the  “MORRI* 
SON  PLAN**  cainpBiRn  which  you  put 
on  for  the  TRIBUNE^GAZETTE. 
You  have  Increased  our  clrcuUUoo  and 
you  have  collected  accounU  of  arraar* 
ages,  that  we  could  not  have  obtained 
in  any  other  way.  I  can  recooiineod 
the  **MORRlSON  PLAN**.  Wo  have 
had  no  complaints,  and  we  have  had 
many  words  oompUmentaiy  to  Morrison 
manaicement  and  to  the  TRIBUNE- 
GAZETTE  campaign. 

E.  J.  Feullng.  Publisher. 

New  Hampton  Tribune*Oaaetts. 

New  Hampton,  lows 


(ncJdbnTlHomsonC 

NEWSPAriRDPMJ  IfADINO 

•(IRCUL\TION  BUILDERS- 


HAD  FLOAT  IN  PARADE 

The  Danbury  (Conn.)  Netot-JL^ 
had  a  printing  exhibit  float  in  the  (3? 
recent  parade  celebrating  the  Coo^ 
cut  Tercentenary,  displaying  the^ 
inal  Washington  hand  press  used  1^ 
paper  and  also  one  of  the  original 
cases  with  a  veteran  compositor  »! 
ting  type  by  hand.  The  history  of  tb 
paper  was  outlined  in  a  full-page  si> 
flyer,  printed  against  the  backgromj 
of  a  present-day  first  page,  and  ^ 
sands  of  copies  were  distributed  aim 
the  parade  route.  ™ 

CARRIERS  GET  SKY  RIDE 

Fifty-three  carriers  of  the  Qmk, 
(Mass.)  Patriot-Ledger  were  treated i 
a  flight  in  a  Curtis  Condor  plane  dn. 
ing  its  visit  to  the  Quincy  airport,  Sa 
25.  The  pilots  were  Col.  CUro,, 
Chamberlain  and  Ruth  Nichols.  C«. 
riers  securing  new  subscriptions  wot 
eligible  for  the  flight. 

ISSUED  154-PAGE  EDITION 

{Special  to  Editor  &  Pubushu) 

Omaha,  Neb.,  Sept.  30— The  Osiii 
World-Herald  celebrated  Sunday  tb 
50th  anniversary  of  its  founding  by  tb 
late  Hon.  Gilbert  M.  Hitchcock,  fa 
two  terms  U.  S.  Senator  from 
braska,  with  a  huge  special  edition  a 
154  pages  and  eleven  sections.  Hem 
Doorly  is  president  and  publisher. 

ISSUES  HOUSING  EDITION 

The  Nassau  Daily  Review  and  Nu 
sau  Daily  Star  of  Freeport-Lynbroot 
N.  Y.,  published  a  28-page  tabloid  sec 
tion  in  color  Sept.  25,  devoted  to  hom¬ 
ing  improvements  in  Nassau  Oiinity 
Its  surveys  indicate  the  largest  volt®  1 
of  construction  activity  this  year  sim 

1929.  - 

NEW  DAILY  FEATURE 

A  daily  except  Sunday  feature  en¬ 
titled  “Our  Indiana”  was  added  to  tb 
Indiatiapolis  Star  Sept.  16,  made  up  of 
a  pithy  paragraph  each  day  of  aixn 
75  to  100  words,  covering  history,  gor- 
ernment,  statistics  or  general  news  coi- 
ceming  the  state. 
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N  IMPORTANT 
NEW  FEATURE! 


Unemployment  insurance 

and 

old  age  pension  forum 


A  semi-weekly  column  dealing 
with  all  Federal  and  state  Ian 
now  in  existence  or  pending. 

Latest  rulings  in  each  field. 

Questions,  answers  and  expit* 
nations. 


Write,  wire  or  telephone  fer 
proofs  and  prices. 


ELYTON  SYNDICATE 
60  E.  42n(l  Sl  Murray  HU! 

New  York.  N.  Y.  6250 
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Again  Intertype  Steps  Ahead!  This  time  giving  you  low-quad  slugs  for  mount¬ 
ing  cuts,  and  as  low  as  type  founders'  depth  for  direct  printing.  Low-Slug  Quad- 
ding  on  the  Intertype  is  fully  automatic — No  special  matrices  are  needed. 

Think  of  All  the  Advantages.  Cuts  in  run-arounds  can  be  mounted  directly 
upon  the  slugs  as  cast ...  No  sawing ...  No  base  material  needed . . .  Cuts  con  be 
placed  close  to  type . . .  Facilitates  composition  of  run-arounds — left  or  right. 


low-slug  quadding  can  be  furnished  for 
•osy  mounting  of  cuts  directly  upon  In- 
••rtype  slugs.  No  sawing,  no  bothering 
with  base  material.  It's  fully  automatic. 


Think  of  Your  Job  Department,  Too.  Intertype  slugs  can 
now  be  quadded  as  low  as  type  founders'  depth.  No  more 
chiseling  or  routing  of  quadded  lines ...  no  more  ugly  spots 
and  spoilage  due  to  quadded  lines  smudging  the  paper. 

Intertype  Low-Slug  Quadding  eliminates  hand  opera¬ 
tions,  saves  time,  and  results  in  better  printing.  The  crea¬ 
tion  of  this  new  use  for  the  Intertype  Automatic  Quadding 
and  Centering  Device  is  undoubtedly  one  of  the  most 
profitable  improvements  ever  offered  to  the  industry. 

(Patents  granted  and  others  pending  in  the  U.  S.  A.  and  other  countries) 

STEP  AHEAD  WITH  INTERTYPE 


intertype  corporation  .  360  FURMAN  STREET,  BROOKLYN,  NEW  YORK 

IMt  INTEITrrf  IN  CAIIO 
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AD  CLUB  ANNOUNCES  COURSE 

30  Speaker*  Said  to  lafluence  $150,> 
000,000  of  Advertising 

Twenty-nine  men  and  one  women 
said  to  influence  an  annual  advertising 
expenditure  of  over  $150,000,000  will 
serve  this  year  as  the  faculty  of  the 
annual  advertising  and  selling  class 
conducted  by  the  Advertising  Club  of 
New  York. 

The  course  will  open  at  7 :45  p.  m. 
Oct.  21  at  the  Engineering  Societies 
Building,  29  West  39th  street.  Atten¬ 
dance  is  expected  to  be  over  500,  an 
all-time  high. 

The  class  is  open  to  all  with  a  suffi¬ 
cient  business  or  school  training  to 
grasp  advertising  principles. 

The  lectures  at  the  first  week’s  ses¬ 
sions  will  be: 

Oct  21 :  H.  B.  LeQuatte,  president. 
Advertising  Qub,  and  president,  Chur- 
chill-Hall,  Inc. ;  Gilbert  T.  Hodges,  for¬ 
mer  president.  Advertising  Club,  mem¬ 
ber  of  the  board.  New  York  Sun; 
Charles  E.  Murphy,  former  president. 
Advertising  Club,  attomey-at-law. 

Thursday,  Oct  24:  Mr,  Hodges, 
“How  to  Get  Ahead  in  Advertising.” 

JANSSEN  RETAINS  GOTHAM 

The  Gotliam  Advertising  Company  of 
New  York  has  been  appointed  by  Jans¬ 
sen  Piano  Co.  of  New  York  as  adver¬ 
tising  counsel.  Newspaper  and  trade 
campaigns  are  being  prepared.  Sanford 
H.  Lane  of  Gotham  is  account  execu¬ 
tive.  The  Gotham  company  has  also 
been  appointed  by  the  American  South 
African  Line  to  handle  its  advertising. 
Newspapers  chiefly  are  being  used. 
William  Menkal  is  account  executive. 

JORDAN  ELECTED  BY  M.N.A.M.A. 

The  semi-annual  meeting  of  the  Mid¬ 
west  Newspaper  Advertising  Managers’ 
Association  was  held  at  the  Hotel  Kan¬ 
sas  Citian  at  Kansas  City,  Mo.,  Sept. 
29  and  30.  Newly  elected  officers  are: 
J.  H.  Jordan,  Duluth  Herald  and  News- 
Tribune,  president;  Joel  B.  Bixby, 
Muskogee  Phoenix  and  Times-Demo- 
crat,  vice-president;  Luther  Lau,  Beau¬ 
mont  Enterprise  and  Journal,  secretary- 
treasurer. 

ADDS  SUNDAY  EDITION 

The  Quincy  (Mass.)  Evening  News 
has  announc^  the  addition  of  a  Sun¬ 
day  edition  which  will  make  its  appear¬ 
ance  Oct.  6.  The  Saturday  ^ition 
will  be  discontinued.  The  edition  will 
carry  eight  pages  of  color  comics. 
Robert  Frank  Evans  and  Donald  W. 
Re:palds  are  co-publishers  of  the  daily, 
which  was  formerly  owned  by  the  (Jen- 
eral  Newspapers  Corporation,  headed 
by  W.  D.  S.  Shields,  as  president  and 
treasurer. 

lOOTH  ANNIVERSARY  NUMBER 

The  Michigan  City  (Ind.)  News  cele¬ 
brated  its  100th  anniversary  Sept.  25 
with  a  100-page  special  edition,  one  of 
the  largest  newspaper  issues  ever  pub¬ 
lished  in  northern  Indiana.  It  included 
43,200  ^uare  inches  of  reading  matter. 
It  required  10  tons  of  newsprint  to  pub¬ 
lish  the  issue.  The  front  page  contained 
a  letter  of  congratulations  from  Presi¬ 
dent  Franklin  D.  Roosevelt.  H.  R. 
Misner  is  publisher. 

DEAN  MARTIN’S  MOTHER  DEAD 

(Special  to  Editor  &  Publisher) 
Lincoln,  Neb.,  Oct.  2— Funeral  ser¬ 
vices  were  held  here  today  for  Mrs. 
Anna  Grace  Martin,  82,  pioneer  Ne¬ 
braskan  and  mother  of  Frank  L.  Mar¬ 
tin,  dean  of  the  school  of  journalism  at 
the  University  of  Missouri.  Dean  Mar¬ 
tin  was  at  his  mother’s  bedside  at  the 
time  of  her  death. 

COUTURIER  NAMES  GRAY 

Herman  Patrick  Tappe,  Inc.,  cou¬ 
turier,  New  York  City,  has  appointed 
Jerome  B.  Gray  &  Company,  Philadel¬ 
phia  and  New  York  agency,  to  handle 
its  advertising.  The  account  will  be 
serviced  from  the  agency’s  New  York 
office.  Newspapers  and  direct-mail 
will  be  used. 


BUT  WAR  HAD  BEGUN 

‘*$eace  on  Cartfi . . . 
l^tll  tKotoarb  iHen" 


Sachs’  peace  advertisement 

“War  begins,”  shrieked  a  headline  on 
the  front  page  of  the  New  York  Daily 
News  Oct.  3.  But  inside  a  full-page 
advertisement  was  headed  “Peace  on 
Earth.  .  .  .  Good  Will  Toward  Men.” 
The  advertisement  was  inserted  by 
Sachs  Quality  Furniture  Inc.,  operating 
four  stores  in  New  York  City.  Over 
the  signature  of  Israel  Sachs,  president, 
it  made  a  strongly  worded  challenge 
that  “There  must  not  be  another  war.” 
A  coupon  was  included  on  which  read¬ 
ers  were  asked  to  pledge  their  support 
in  every  effort  to  avert  war,  and  Mr. 
Sachs  promised  to  forward  all  coupons 
to  President  Roosevelt  in  Washington. 

Nathan  Sachs,  treasurer  of  the  or¬ 
ganization,  told  Editor  &  Publisher 
that  the  advertising  had  been  under  con¬ 
sideration  for  some  time,  and  that  coin¬ 
cidence  timed  its  appearance  with  the 
opening  of  fighting  in  Ethiopia.  The 
theme  was  inspired  by  the  advertising 
activities  of  World  Peaceways.  If  the 
response  to  the  first  insertion  was 
suffeient,  he  said,  other  copy  of  the 
same  nature,  already  prepar^,  would 
be  run.  While  the  advertisement  made 
no  commercial  appeal,  he  said  he  con¬ 
sidered  it  good  institutional  copy. 

L.  P.  Wiener,  advertising  manager 
and  vice-president,  made  a  peace  ap- 
pral  twice  this  week  on  the  Sachs 
nightly  radio  program  over  station 
WMC.^,  New  York.  No  buying  appeal 
was  voiced  on  these  programs. 

SEEKS  11  NEW  STATIONS 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  31— Em¬ 
mons  L.  Abeles,  secretary  of  a  part¬ 
nership,  with  headquarters  at  Minnea(M- 
lis,  Minn.,  has  hied  11  applications  with 
the  Federal  Communications  Commis¬ 
sion,  for  100  watt  stations.  According 
to  Abeles’  applications,  the  stations 
would  be  locat^  at  the  following  points : 
Wausau,  Wis. ;  Winona,  Minn.;  Fort 
Dodge,  Iowa;  Mason  City,  Iowa;  Ap¬ 
pleton,  Wis.;  Clinton,  Iowa;  Burling¬ 
ton,  Iowa;  Hastings,  Nebr. ;  Mankato, 
Minn.;  St.  Paul,  Minn.;  and  Glen 
Island,  Minn. 

FLORIDA  MEN  IN  CUSTODY 

(By  telegraph  to  Editor  &  Publisher) 

Tallahassee,  Fla.,  Oct.  3 — Walter 
Annenberg,  publisher  of  the  Miami 
Beach  (Fla.)  Tribune  and  Paul  J.  Jeans, 
editor,  facing  charges  of  criminal  libel, 
were  ordered  returned  to  the  technical 
custody  of  the  sheriff  of  Dade  County 
(Miami),  by  the  Supreme  Court  of 
Florida,  yesterday.  The  charges  against 
the  Miami  Beach  newspapermen  were 
instituted  by  former  Mayor  E.  G.  Sewell 
of  Miami  in  connection  with  cartoons 
dealing  with  the  official’s  activities. 

RICHARD  MEYER  PROMOTED 

Richard  Meyer,  for  five  years  finan¬ 
cial  advertising  manager  of  the  Wall 
Street  Journal,  New  York,  has  been  ap¬ 
pointed  assistant  advertising  manager. 


TWO  IOWA  DAIUES  SOLD  SOUTHERN  CIRCULATORS  Mfrr 

W.  S.  Rupe  Sell*  Cretton  Paper  and  Pr®**-***  During  1935  Reported  k 
Buy.  Ame.  Tribune-Time*  Se**ion 

Sale  of  two  Iowa  daily  newspapers,  SAVANNA^H^*('a  ^Oct*  ^a**^**^ 
the  Ainps  Tribune-Times  and  the  Cres-  •  i  th#»  Wm  r 

N^.A^r,i.er,  SlrHu  Sl'lS  ’A 

Oct.  1  when  the  new  owners  took  poses-  convention  of  the  SoutlSSi  & 

chaser  of  the  Ames  paper.  Rupe  m  diction  earlier^in  the  dav* 

turn  sold  the  News- Advertiser  to  Wil-  earlier  m  the  day- 

mot  E.  Day,  who  goes  to  Iowa  from  convention  opening  this  morning. 

the  advertising  department  of  the  Kan-  official  welcomes  and  responw^ 

sas  City  Star  Pres.  J.  L.  Barb. 

Hollis  Nordyke,  associated  with  Rupe  HerM. 

at  Creston,  is  the  new  business  manager  reports  were  among  the  in. 

at  Ames.  Retirement  of  Thomas  F.  business  matters,  showing  substan- 
Crocker  from  the  managing  ^itorship  t>al  prepress  in  the  as^iations  affain 
at  .-Vmes  is  the  only  editorial  depart-  paperi 

ment  change  thus  far  announced  on  ^“diatM,  in  eight  Semtheastera  states, 
either  paper.  He  goes  to  Washington  ^  ^”®duled  included: 

as  secretary  to  Congressman  Hubert  Iv-l*ws 

Utterback.  resolutions ;  Fred  M.  Grimm,  Jack- 

J.  L.  Powers,  president,  also  is  retir-  ^nville,  nwmbership;  J.  C.  (loonciL 

ing  from  the  Tribune-Times.  The  Tampa,  auditing;  A,  D.  Potter,  Mont- 

commercial  printing  department  of  the  gomery,  publicity ;  Ral^  B. 
Tribune-Times  has  been  retained  by  C,  Shreveport,  advertising;  Don  R.  fb™ 
O.  Powers  and  J.  L.  Powers,  Jr.  Birmingham,  program;  J.  M.  Bhd, 

Mr.  Day  in  Creston  will  be  pub-  New  Orleans,  conventiim,  and  E  D. 

Usher  and  also  will  act  as  business  man-  Hood,  Savannah,  entertainment 
ager. 

Frank  C.  Travers  remains  as  editor 
of  the  News-Advertiser. 

Mr.  Day  attended  the  University  of 
Kansas  and  gained  his  journalism  ex¬ 
perience  on  the  Hutchinson  News  and 
for  the  past  two  years  has  held  a  po¬ 
sition  in  the  advertising  department  of 
Kansas  City  Star.  His  wife  is  the 
daughter  of  John  T.  Barrens,  advertis¬ 
ing  manager  of  the  Star. 

Clyde  Knox  of  Kansas  City  handled 
negotiations  for  both  deals. 


MISSOURI  A.  P.  EDITORS  ELECT 
W.  J.  Sewall,  publisher  of  the  Cartk. 
age  Press,  was  re-elected  president  of 
the  Missouri  Associated  Press  at  a  meet, 
ing  in  Kansas  City,  Mo.,  Sept.  30.  Odw 
officers  named  were :  Fred  Naeter,  Cole 
Girardeau  Southeast  Missourian,  vi(^ 
president,  and  Edward  Stanley,  nevi 
editor  of  the  southwest  division,  secr^ 
tary.  The  Kansas  City  Star  was  hoit 
at  a  buffet  dinner  following  the  bnti. 
ness  meeting. 


ARTHUR  KUDNER  Inc. 

an  organization 
of  working  advertising  men 

^Announces 

its  establishment  and  the  opening  of  its  offices 
in  the  International  ‘Building 
B^ckefeller  (Renter 
York 

telephone  Circle  6-J200 


New  Center  Building 
Madison  5315 


WASHINGTON 
Albee  Building 
National  5506 
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SMASH 

THE 


BEATS  ON 

WAR 


HERE  THEY  ARE! 

SEPTEMBER  20  —  Mussolini  per¬ 
mitted  Floyd  Gibbons  to  fly  to  Ethi¬ 
opian  "front"  FIRST  ahead  of  oil 
other  correspondents. 

SEPTEMBER  25-h.  r.  Knicker¬ 
bocker  FIRST  with  the  news  from 
Ethiopia  on  the  war-drum  mobiliza¬ 
tion  in  Abyssinia. 

OCTOBER  1  -H  .  K.  Reynolds  re¬ 
ported  EXCLUSIVELY  from  London 
that  the  British  government  had 
obandoned  hope  of  preventing  war 
and  was  concentrating  on  efforts  to 
localize  it. 

OCTOBER  2  -WORLD-WIDE  BEAT 

on  the  news  of  the  FIRST  outbreak 
of  actual  fighting  in  Ethiopia 


Headed  by  Floyd  Gibbons  and  H.  R.  Knickerbocker,  the  Inter¬ 
national  News  Service  staff  of  world-famous  correspondents  in  the 
Italo-Fthiopian  war  zone  has  scored  four  outstanding  news  beats. 
Gibbons  is  now  with  the  Italian  invading  armies  on  the  Eritrean  front; 
Knickerbocker’s  base  is  Addis  Ababa,  where  he  has  the  confidence 
of  Emperor  Haile  Selassie.  Other  trained  correspondents  are  cover¬ 
ing  European  chancellories  for  important  news  that  may  break. 
With  such  coverage  your  newspaper  needs  the  accurate,  depend¬ 
able  and  speedy  INS  reports  of  these  momentous  events. 


Read  these  comments  by 
editors  on  outstanding  INS  coverage 


SEPT.  16.  FROM  MILWAUKEE:  "Your 
story  from  Floyd  Gibbons  today  is  a 
knockout’* 

SEPT.  26,  FROM  BLOOMINGTON, 
ILL:  "Your  INS  stories  from  the  African 
war  sector  were  so  outstanding  yesterday 
that  I  feel  thanks  and  congratulations 
should  be  extended.  The  combination  of 
Gibbons*  first  article  from  Africa  and 
Knickerbocker’s  great  mobilization  yarn 
gave  us  a  great  news  smash.” 

OCT.  2.  FROM  BUENOS  AIRES: 

"Knickerbocker* s  story  on  first  fighting  in 


Ethiopia  three  hours  ahead  opposition.” 

OCT.  2,  FROM  ST.  LOUIS:  "We  are 

way  ahead  with  Knickerbocker.  Using 
telegraph  story  for  lead.” 

OCT.  2.  FROM  COLUMBUS.  OHIO: 

"Opposition  badly  beaten  by  INS  and 
hasn’t  caught  up  yet.  They  uncarried  inva¬ 
sion  till  9:59  A.M.  Knickerbocker  stream¬ 
er  ed  8  cols.,  set  double  column.” 

OCT.  3.  FROM  LONDON,  ENGLAND: 

"We  take  our  hats  off  to  you  unreservedly 
for  magnificent  Floyd  Gibbons  and  Knick¬ 
erbocker  cables  reaching  us.” 


International  News  Service 

235  East  45th  Street  New  York,  N.  Y. 
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EYES  OF  THE  PRESS 


GETS  $1,500  FOR  ADVICE 


STILL  AFTER  HSCHER 


WoHd-Telecram  Financial  Writer  Libel  Cbarge*  Nol-ProMed  Bat  Sa^ 


Testi&et  He  Aided  Oil  Promoter 
By  Jack  Price  Revelation  by  Ralph  Hendcrshot,  True  bills  returned  last  week  by  ■ 

XHE  manufacturers  of  cameras  and  the  camera  to  the  manufacturer  of  the  financial  editor  of  the  YorkW^  Sil^al^‘'cr?miSir"t!hcTn^u'*!^ 

1  camera  accessories  have  been  con-  gun.  Much  of  this  trouble  and  incon-  relegram,  that  he  had  accepted  $1,5 W  <^rig mai  ^ 

sistently  lax  in  developing  apparatus  for  venience  would  be  eliminated  if  the  for  three  months  work  m  organizing  Je 

the  press  photographer,  and  over-cau-  camera  makers  provided  the  shutter  National  Petri^um  Council  for  ind^  Suoreme  Court  at’Xrenton  sothl^^ 

tious  about  adding  proved  improvements  necessary  for  this  synchronization.  P^^ducers  and 


The  manufacturers  of  cameras  and  the  camera  to  the  manufacturer  of  the 
camera  accessories  have  been  con-  gun.  Much  of  this  trouble  and  incon- 


•eding  Indictment*  To  Be  Pre*ti4« 

True  bills  returned  last  week  by 
Ocean  County  grand  jury  .'iipersede 


the  press  photographer,  and  over-cau¬ 
tious  about  adding  proved  improvements 


appeared  a  closed  issue  in  New  York 


to  their  standard  output.  This  indict-  Broad  experience  in  the  news  photo-  appeared  a  closed  iss 

ment  does  not  overlook  the  realignment  graphic  held  has  demonstrated  that  a  this  week.  The^«t'ate  announced  further  --- 

of  production  equipment  or  the  read-  shutter  of  the  Compur  type  is  best  Mr.  Hendershot  s  testimony  was  on 

justLnt  of  the  sLs  promotion  program  suited  for  this  purpose.  Even  though  given  at  the  trial  of  Wilham  HJlatelK  tion  of  Mr  Fischer  lA# 

that  a  policy  of  broader  cooperation  there  is  no  occasion  to  use  it  for  speed  former  investigator  of  the  ^unties  ctorpes  ^  accusT ^ 

with  the  men  nf  the  nre«  wo, .Id  entail,  flash  work  this  shutter  answers  the  re-  and  Exchange  Commission,  who  is  ac-  publican  organization,  accused  ^  the 


Supreme  Court  at  Trenton,  so  the  o 
nal  charges  were  nol-prossed  by  tjm 
body  Oct.  2. 

The  state  announced  further  prosn 
tion  of  Mr.  Fischer  on  criminal  li_ 


with  the  men  of  the  press  would  entail. 
It  is  directed  specitically  against  a  dis¬ 
regard  of  this  cooperation  between  the 


flash  work  this  shutter  answers  the  re¬ 
quirements  of  nearly  all  other  types  of 
work. 

Viewed  from  another  angle,  a  share  of 


cused  of  having  accepted  $250  from  J.  editor  of  misfeasance.  Fischer  charig. 
Edward  Jones,  oil  promoter,  whose  ac-  that  gambling  was  carried  on  abool 
tivities  are  being  investigated  by  the  *  showboat  anchored  at  Point  PI  _ 


makers  and  the  users  of  this  type  of  V  lewed  from  another  angle,  a  share  of  yviues  are  oeing  mvcsugaiOT  uy  me  .  .  from  cn.mtir  ^ 

photographic  equipment.  There  is  much  this  general  criticism  may  safely  be  SEC  RaWl  is  charged  with  having 
lo  support  the  complaint.  directed  at  the  manufacturers  of  the  sol.a  ed  $27,500  for  J^es  in  return  for  *^®"*;'VnublicTn 

The  Graphic  camera  may  be  cited  as  flash  bulb.  For  some  unaccountable  Rabell  s  promise  to  be  a  witness  (^ev  of  iSev  Citv 

an  outstanrLg  illustration  of  the  back-  reason  they  have  left  to  others  the  re-  for  the  commission  at  that  body  s  hear-  ^itor 

c<  .he  manufacurers  in  U.i,  »p..nsihili.y  of  di«ov.,i„g  n  method  for  mg^s  ™  .'S, 


photographic  equipment.  There  is  much  this  general  criticism  may  satety  be 
to  support  the  complaint.  directed  at  the  manufacturers  of  the 

The  Graphic  camera  may  be  cited  as  flash  bulb.  For  some  unaccountable 
an  outstanding  illustration  of  the  back-  reason  they  have  left  to  others  the  re- 
wardness  of  the  manufacturers'  in  this  sponsibility  of  discovering  a  method  for 
respect.  For  approximately  20  years  adapting  it  to  speed  flash  photography, 
this  camera  has  ^en  a  favorite  with  the  This  is  but  another  instance  where 
news  cameramen,  yet  during  this  entire  (evidently)  the  news  cameramen  were 
period  there  have  been  no  noteworthy  not  consulted.  The  perfection  of  the 
changes  in  its  design  or  improvements  speed  flash  gun  by  these  photographers 
in  its  effectiveness.  Despite  the  fact  was  the  big  factor  in  popularizing  the 
that  a  demand  for  this  camera  in  a  use  of  these  bulbs, 
smaller  than  4x5  size  has  existed  for  Film  manufacturers  have  been  slow 
some  time  it  was  not  until  last  year  in  producing  a  speed  film  to  meet  the 


This  is  but  another  instance  where  that  he  had  been  paid  $500  a  month  by  little  oligarchy  worse  than  Hitler  or  a% 
(evidently)  the  news  cameramen  were  Jones  to  help  him  organize  the  Council,  other  dirtator,  sought^ a_  quashing!  j 
not  consulted.  The  perfection  of  the  set  up  state  organizations  and  draw  up  the  indictments  rather  th^  a  'lole-pA 
speed  flash  gun  by  these  photographers  a  constitution  for  the  body.  He  edited  But  Justice  .paries  W.  I  arke^, 
w^s  the  big  factor  in  iwpularizing  the  a  sample  bulletin  for  the  council  but  the  opinion,  s^d  Carey  s  motion  coi^ 
use  of  these  bulbs.  after  three  months  this  idea  was  drop-  uot  be  grant^  since  by  nol-prosi 

Film  manufacturers  have  been  slow  P«f.  Jones’  activities  in  vyhich  Mr.  “there  is  nothing  left  to  quash  bef 


some  time  it  was  not  until  last  year  in  producing  a  speed  film  to  meet  the  Hendershot  aid^  were  outside  of  fin-  ^ 

that  the  x  454  size  was  introduced,  demands  of  the  news  photographers.  At  ancial  circles,  his  efforts  fiejng  c^n-  J  •  ..  .  .  ,  .  th.* 

In  ever>'  practical  respect  this  smaller  present  there  is  no  film  to  compare  in  centrated  upon  org^ization  of  the  in- 

camera  is  but  a  duplicate  of  the  larger  daylight  r,peed  with  plates  of  an  H  &  dependents.,  Mr.  Hendershm  told  the  |Sarv  of 

and  older  one.  D  3(KK)  test.  Progress  has  been  made  court  and  jury  that  the  World-Tele-  Mathis  Srolf 

Had  the  manufacturers,  li^fore  pro-  in  producing  super-sensitive  pan-chro-  sram  had  been  impartial  in  its  treat-  Ihomas  A.  ^ 

ducing  it.  consulted  a  reasonable  number  matic  film  the  principal  characteristic  nient  of  news  concerning  various  ^  saT ‘Ws 

of  cameramen  on  the  metropolitan  dailies  of  which  is  its  advantage  over  other  factions  in  a  national  petmleum  fight-  controlled* hv  noliti’cal  influencM^ 

thev  would  have  incorporated  several  films  when  used  under  artificial  light,  and  Lee  \\W  exwutive  editor  of  the  - 


camera  is  but  a  duplicate  of  the  larger 
and  older  one. 

Had  the  manufacturers,  liefore  pro¬ 
ducing  it,  consulted  a  reasonable  number 
of  cameramen  on  the  metropolitan  dailies 
they  would  have  incorporated  several 


incv  wouia  nave  mcorporaiea  several  uscu  uuuc,  -  j  ,  ,  .  /  .  ”  TVia  nrPCAnt 

vital  improvements  recommended  by  The  newspaper  photographer  is  accus-  paper  said  he  had  found  no  mention  in  I'is 

these  men.  These  recommendations  tomed  to  working  with  high  speed  the,  World-Telegram  of  the  things  in  "J.  '■ 


would  have  included  a  number  of  neces-  plates.  He  would  gladly  adopt  film  of 
sary  additions  to  the  camera,  most  of  the  same  speed  were  it  available, 
which  should  long  ago  have  been  part  The  few  instances  cited  here  of  the 
of  its  standard  equipment.  Obviously  remissness  of  manufacturers  of  cameras 
it  is  mistake  not  to  solicit  these  opinions  and  photographic  materials  are  but  a 


which  Mr.  Jones  was  interested. 

RITCHIE  SUCCEEDS  PATTIE 

Miller  Ritchie,  formerly  a  teacher  in 


complexion.” 

O’NEIL  CASE  DISMISSED 

A  Harrisburg,  Pa.,  grand  jury  Sept 


as  they  are  born  of  the  practical  neces¬ 
sities  of  the  newspaper  photographer’s 
work. 


few  of  many.  They  are  set  forth  in 
the  belief  that  they  will  encourage  a 
closer  and  more  helpful  cooperation  t>e- 


the  Woodrow  Wilson  High  School,  19  ignored  charges  of  assault  and  bat- 
Waynesboro,  Va.,  has  been  named  tery  against  State  Sen.  James  J.  Coyne, 
managing  editor  of  the  IVaynesboro  brought  by  Thomas  P.  O’Neil,  political 


The  competitive  spirit  which  has  al-  tween  the  manufacturers  and  the  news- 
ways  existed  among  news  cameramen  is  paper  photographers.  The  good  result- 
largely  responsible  for  the  development  ing  from  such  an  alliance  can  be  ap- 
of  many  practical  devices  in  every-day  praised  in  terms  of  improved  equipment 
use  by  the  professionals  but  absolutely  for  the  photographer  and  a  broader  out- 


Xcu’s  Virginian,  succeeding  Barton 
Pattie,  resigned. 


writer,  Philadelphia  Record,  based  on 
an  encounter  in  a  local  hotel  last  spring. 


disregarded  by  the  manufacturers.  It 
seems  singular  that  it  never  occurred  to 
the  makers  of  the  speed  Graphic  to  pro¬ 
duce  this  camera  in  more  compact  de- 


let  for  the  goods  of  the  manufacturer. 

*  *  * 

A  DVERTISING  agencies  alive  to  the 


CANDID  EYES  FOR  NEWSMEN 


great  interest  displayed  by  camera  NEW 


sign  or  to  substitute  light  metal  for  enthusiasts  in  making  pictures  during 
wood  in  order  to  reduce  its  weight,  the  progress  of  a  radio  broadcast  have 
With  all  of  its  shortcomings,  most  of  "t^^e  special  arrangements,  and  issue  a 
which  could  be  eliminated  without  any  free-for-all  invitation  to  snapshot  fans 
material  change  in  design  or  addition  figuratively  to  shoot  their  heads  off  dur- 
to  its  cost,  it  is  still  in  the  forefront  actual  program  presentation.  To 

of  the  cameras  used  by  newspaper  photo-  accommodate  them  and  to  facilitate  their 


feica 


"1000' 


graphers. 


work  extra  high-powered  lighting  has 


This  criticism  is  not  directed  at  the  installed  in  studios  where  such 

Graphic  or  its  makers  alone.  In  many  broadcasts  are  staged.  The  same  thing 
respects  it  applies  with  equal  force  to  **  being  done  in  theatres,  giving  ama- 
other  cameras  and  other  makers.  Un-  opportunity  to  illustrate  their 

doubtedly  the  manufacturers  can  offer  ability  in  candid  camera  photography, 
sound  reasons  for  their  laxity  in  keep-  B  seems  that  the  camera  manufac- 
ing  pace  with  the  news  cameraman’s  ‘urers  have  overlooked  a  good  bet  or 
demand  for  modernization  of  his  equip-  awakening  to  the  trade  value 

ment.  But  they  cannot  be  unaware  of  oi  such  presentations.  Tickets  for  these 
the  great  collective  buying  power  of  performances  are  distributed  by  camera 
the  photographic  departments  of  the  clubs  and  photographic  dealers  for  the 
newspapers.  asking.  Here  is  a  chance  for  the  em- 

Whether  or  not  the  manufacturers  ’’cyo  photographer,  candid  or  otherwise, 
admit  it  to  themselves  it  cannot  be  dis-  real  practice, 

puted  that  news  photographers  are  re-  It  is  a  golden  opportunity  for  the  be- 
sponsible  for  the  ever-increasing  popu-  g'uner  to  train  himself  in  the  art  of 
larity  of  photography  and  the  growing  sighting,  focusing,  distance  guessing  and 
demand  for  more  and  better  equip-  Proper  exposure.  Several  New  York 
ment  resulting  from  it.  theatres  have  cooperated  in  staging  these 


demand  for  more  and  better  equip-  Pfoper  exposure.  Several  New  York 
ment  resulting  from  it.  theatres  have  cooperated  in  staging  these 

Among  the  most  practical  of  all  the  candid  camera  contests.  This  column 
improvements  in  the  field  of  news  hopes  that  this  practice  will  become 
photography  is  the  speed  flash  synchro-  nation  wide.  It  is  good  fun,  good  ex- 
nizer.  This  is  the  invention  of  the  Perience  ;ind  offers  a  chance  to  win  a 
news  cameraman — not  any  one  man  but  Pcize. 

the  combined  efforts  of  many.  Much  - 

individual  experimenting  was  done  and  CANCELED  TRIP  TO  WED 
expense,  incurred  before  it  assumed  the  Dropping  plans  for  a  scheduled  tiger 
proportions  of  a  practical  device.  It  hunting  trip  in  Indo-China,  Miss  Mary 
remained  for  several  obscure  manufac-  .Allison  Reed,  Wyncote  society  girl, 
turers  to  discover  its  possibilities  and  raced  back  from  San  Francisco  by  trans¬ 


produce  it  on  a  commercial  scale. 


continental  plane  Sept.  27  and  was 


In  the  light  of  its  demonstrated  use-  married  the  following  day  to  Robert 
fulness  it  seems  extraordinary  to  note  Barry,  2d,  of  the  Philadelphia  Evening 
that  even  now  there  is  no  provision  Ledger  rewrite  staff.  Miss  Reed  is  the 
made  by  the  camera  manufacturers  for  daughter  of  the  late  Alan  Reed,  assis- 
the  adaptation  of  this  device  to  their  tant  business  manager  of  the  Curtis 
cameras.  For  a  proper  hookup  of  the  Publishing  Companv  for  12  years  be- 
speed  flash  gun  it  is  necessary  to  send  fore  his  retirement  in  1928. 


Model  G  with  f:*  Summat  Lem 


LEICA  SEES  ALL  AND  GETS  ALL.  INSIDE  OR  OUT 

*  Great**!  ranq*  of  miniature  camera  shutter  *p**d* — (1/1000  of  a  second 
to  one  full  second).  No  news  too  fast. 

*  High  speed  f :  2  Summar  Len*.  'Versatil* — for  indoor  candid  action  picture*, 
or  shot*  in  bright  sunlight.  You  can  get  unusual  unposed  shots  regardless  of 
lighting  conditions. 

*  Virtually  silent  focal  plan*  shutter.  Snapshots  on  the  "Q.  T."  'Where  camefo* 
ore  forbidden  Leica  con  get  the  scoop  for  your  paper. 

*  Built-in  automatic  rang*  finder.  Quickly  focuses  exact  distance*.  Negative* 
will  be  needle  sharp,  tor  perfect  enlargement*. 

*  Location  of  film  winder  and  shutter  speed  dial  on  top  of  camera  make* 
adjustment*  so  easy  that  machine  gun  action  is  possible  for  36  successive  shots. 

*  Fit*  in  your  pocket:  You  can  smuggle  a  Leica  into  a  night  court  or  even 
the  Senate*. 

*Thomas  D.  McAvofs  Leica  got  the  on/j  news  futures 
ever  taken  of  the  Senate  in  session.  (See  ''Time",  Sept,  g) 

Send  post  cord  for  free  illustrated  booklets. 

Your  office  should  hove  a  copy  of  the  Leica  Manual,  a  new  500-page  book  on 
all  phases  of  Leica  Photography.  $4.00  at  all  Leica  dealers. 

g  INC  •  DEPT.  79  •  60  EAST  10th  STREET.  NEW  YORK  CITY 

Brunch  offios*  in  CHICAGO  •  WASHINGTON  •  LOS  ANGELES  •  SAN  FRANCISCO 


H  M  M  A  ■  IHI  ■  Within  the  hour  they  occur,  the  printed  word  is  bringing  today’s 
Wm  wjU  I  I  events  into  the  reader’s  mind.  Give  it  to  him  in  a  type  that  will 
W  Hi  I  V  ■  l^r  I  flow  swiftly  and  easily  through  the  eye  . . .  leaving  no  ache  or 
strain  to  mark  its  passage.  There  are  five  such  faces  now  available  to  you . . .  offering  a  full  range  of 
choice  to  meet  the  varied  requirements  of  taste  or  printing  conditions. 


LINOTYPE  IONIC  NO.  5  LINOTYPE  PARAGON  LINOTYPE  EXCELSIOR  LINOTYPE  OPTICON 

7  POINT  ON  0  POINT  BODY  7  POINT  ON  8  POINT  BODY  7  POINT  ON  8  POINT  BODY  7  POINT  ON  8  POINT  BODY 

There  are  two  hurdles  news  must  suT-  There  are  two  hurdles  news  must  There  are  two  hurdles  news  must  sur-  There  are  two  hurdles  news  must 
i  mount  in  its  quick  trip  from  the  Lino-  surmount  in  its  quick  trip  from  the  mount  in  its  quick  trip  from  the  Lino-  surmount  in  its  quick  trip  from  the 
type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s  type  keyboard  to  the  reader’s  mind.  Linotsqje  keyboard  to  the  reader’s 
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other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye.  other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye. 

Modem  newspaper  printing  condi-  Modern  newspaper  printing  condi-  Modern  newspaper  printing  condi-  Modem  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from 
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The  well-designed  news  face  makes  The  well-designed  news  face  makes  The  well-designed  news  face  makes  The  well-designed  news  face  makes 
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the  letter  so  that  it  actually  looks  big-  and  around  the  letter  so  that  it  actu-  the  letter  so  that  tiiiuiircitAiirt  ^  actually  looks 

!  ger  than  it  is.  Points  of  difference  be-  ally  looks  bigger  than  it  is.  Points  of  bigger  than  it  is.  P  ^  ®  ints  of  difference 

tween  similar  letters  are  deftly  em-  difference  between  similar  letters  between  similar  1  ’There  are  two  hurdles  news  must  sur-  tters  are  deftly 
I  phasized,  and  the  individual  letters  are  deftly  emphasized,  and  the  indi-  emphasized,  and  t  mount  in  its  quick  trip  from  the  Lino-  e  individual  let- 

drawn  so  that  they  will  knit  firmly  vidual  letters  drawn  so  that  they  tres  drawn  so  tha  type  keyboard  to  the  reader’s  mind,  t  they  will  knit 

together  into  words  and  aid  the  swift  will  knit  firmly  together  into  words  firmly  together  in  One  is  in  the  newspaper  plant;  the  o  words  and  aid 

movement  of  the  eye  as  it  skims  the  and  aid  the  swift  movement  of  the  the  swift  moveme  other  is  in  the  reader’s  eye.  Modern  t  of  the  eye  as  it 

column.  eye  as  it  skims  the  column.  skims  the  column,  newspaper  printing  conditions  offer 

i  All  these  things  help  the  newspaper  All  these  things  help  the  news-  All  these  things  many  hazards.  To  survive  the  ordeal  of  s  help  the  news- 
:  reader  to  absorb  the  day’s  news  paper  reader  to  absorb  the  day’s  paper  reader  to  a  dry-mat  stereotyping  ...  a  type  face  bsorb  the  day’s’ 

I  quickly,  easily,  and  with  a  minimum  news  quickly,  easily,  and  with  a  news  quickly,  eas  must  be  sturdy,  free  from  thin  lines  ily,  and  with  a 

1  of  eye-strain.  minimum  of  eye-strain.  minimum  of  eye-s  and  delicate  serifs.  It  must  be  designed  rain. 
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FLEISCHMANN  HITS  AT 
QUAKER  OATS  COPY 

Letter  to  Newspapers  Protests  Adver¬ 
tised  Comparison  Witb  Yeast — 
Some  Publishers  Bar 
Campaign 

Recent  launching  of  a  new  advertis¬ 
ing  campaign  by  Quaker  Oats  Company, 
as  describe  in  this  paper  Sept.  21, 
brought  a  quick  protest  to  newspapers 
on  behalf  of  Fleischmann’s  Yeast.  Point 
of  the  controversy  was  the  claim  that 
a  cent’s  worth  of  Quaker  Oats  con¬ 
tained  “as  much  Vitamin  B'  for  keeping 
fit  as  in  three  cakes  of  fresh  yeast.” 
Newspapers  on  the  Quaker  Oats  sched¬ 
ule  found  themselves  in  an  uncomfort¬ 
able  position  between  the  combatants, 
and  a  disputed  number  of  publications 
declined  to  carry  the  protested  advertis¬ 
ing. 

The  Fleischmann  protest  was  made 
in  a  letter  from  J.  Walter  Thompson 
Company,  New  York,  expressing  “deep 
regret”  on  behalf  of  itself  and  its  client, 
Standard  Brands,  Inc.,  “that  your  pub¬ 
lication  was  one  of  those  which  has 
already  published  some  of  the  Quaker 
Oats  copy  which  trades  on  the  health 
value  of  yeast.”  Publishers  were  asked 
to  state  definitely  “whether  future  copy 
containing  statements  or  illustrations 
similar  to  those  indicated  are  acceptable 
to  your  publication  ” 

The  Thompson  agency’s  letter,  signed 
by  S.  Hunter  Richey,  vice-president, 
argued  that:  “The  comparison  made 
with  ‘fresh  yeast’  is  in  fact  a  direct 
comparison  with  Fleischmann’s  Yeast 
for  health.  Since  all  but  a  fraction  of 
fresh  yeast  eaten  by  consumers  is 
Fleischmann’s,  this  advertising  singles 
out  a  specific  advertiser  for  attack.” 

Another  objection  expressed  was  that 
“the  Vitamin  B  content  of  fresh  yeast 
is  only  one  of  its  many  health  quali¬ 
ties,”  and  that  the  protested  compari¬ 
sons  might  “mislead  the  reader  to  as¬ 
sume  that  the  values  of  yeast  are 
largely  contained  in  oatmeal.” 

“Many  leading  metropolitan  publish¬ 
ers,”  the  letter  stated,  “have  already 
decided  that  this  copy  in  its  present 
form  may  not  appear  in  their  publica¬ 
tions.  Those  with  whom  we  have  had 
an  opportunity  to  discuss  this  matter 
personally  have  all  agreed,  and  the 
Scripps-Howard  and  Hearst  organiza¬ 
tions  have  ruled  against  it  for  their 
entire  list  of  papers.  This  is  also  true 
of  the  newspapers  published  by  Paul 
Block,  and  he  has  written  those  he 
represents  strongly  urging  that  they 
refuse  similar  copy. 

“We  know  of  no  New  York  publisher 
who  will  accept  this  copy.” 

Representatives  of  all  parties  to  the 
controversy  were  reluctant  to  discuss 
the  matter  publicly.  A  Quaker  Oats 
official  expressed  belief  that  only  four 
newspapers  of  the  64  on  the  list  had 
declined  copy,  mentioning  one  in  Bos¬ 
ton,  one  in  Washin^on  and  two  in 
New  York.  It  was  indicated  that  the 
campaign  would  not  be  changed.  A 
representative  of  the  Thompson  agency 
belittled  the  controversy,  saying  he  con¬ 
sidered  it  a  closed  matter. 

The  letter  was  obviously  in  error  as 
to  the  attitude  of  some  newspapers. 

Copy  appearing  in  the  New  York 
Herald  Tribune,  Oct.  3  was  in  con¬ 
tinuity  strip  form,  closing  with  the 
statement  about  yeast,  illustrated  with  a 
drawing  of  a  bowl  of  cereal  and  three 
yeast  cakes.  The  Hearst-owned  New 
York  Evetting  Journal  on  the  same  day 
used  different  copy,  which  contained  the 
statement  but  no  illustration  of  yeast. 
It  was  understood  that  all  Hearst  papers 
were  free  to  use  copy  of  the  sort  ap¬ 
pearing  in  the  Journal,  but  that  a  close 
check  would  be  kept  on  all  copy. 

Some  newspapermen  pointed  out  that 
the  Quaker  Oats  copy  named  no  com¬ 
peting  advertiser,  but  referred  merely 
to  a  commodity. 


GETS  OIL-BURNER  ACCOUNT 

The  Petroleum  Heat  and  Power 
Company,  Stamford,  Conn.,  maker  of 
Petro  and  Nokol  oil  burners,  has  ap¬ 
pointed  Rickard  &  Co.,  Inc.,  New  York, 
to  handle  its  advertising. 


NEW  CHICAGO  AGENCY 

(Special  to  Editor  &  PurlisherI 

Chicago,  Oct.  1 — Bert  S.  Presba. 
formerly  vice-president  of  the  Mantle 
Lamp  Company  of  America,  Chicago,  is 
president  of  the  new  Chicago  advertis¬ 
ing  agency,  Presba,  Fellers  &  Presba, 
Inc.,  at  N.  Michigan  avenue.  E.  A. 
Fellers,  formerly  assistant  to  Mr,  Pres¬ 
ba  at  the  Mantle  Lamp  Company,  is 
vice-president.  W.  B;  Presba,  son  of 
the  president,  will  become  associated 
with  his  father  in  the  near  future.  The 
agency  is  placing  the  following  ac¬ 
counts  :  Mantle  Lamp  Company  of 
America,  Crest  Lamp  Company  and 
Alladin  Industries,  all  of  Chicago.  Na¬ 
tional  publications  and  radio  are  being 
used  on  Mantle  Lamp,  trade  papers  on 
Crest  and  newspapers  and  national  mag¬ 
azines  on  Alladin  Industries,  the  prin¬ 
cipal  products  of  the  latter  being  vac- 
cum  jars  and  bottles. 


MAGAZINES  APPOINT  YOUNG 

James  W.  Young,  professor  of  adver¬ 
tising  in  the  school  of  business  at  the 
University  of  Chicago,  has  been  ap¬ 
pointed  by  a  group  of  large  magazine 
publishers  to  conduct  studies  on  the 
general  subject  of  “how  to  increase  the 
effectiveness  of  magazine  advertising,” 
it  was  announced  this  week.  Publishers 
sponsoring  the  program  are :  Curtis 
Publishing  Company,  Crowell  Publish¬ 
ing  Company,  International  Magazine 
Company,  and  McCall  Company.  Em- 
I^asized  in  the  program  of  research, 
according  to  Prof.  Young,  will  be  a 
continuation  of  the  work  he  has  done 
during  the  last  two  years  to  develop 
methods  of  increasing  the  productive¬ 
ness  of  magazine  advertising  copy. 


NEW  HOOVER  PRODUCT 

Introduction  of  a  new  vacuum  cleaner 
to  sell  for  $49.75  by  Hoover  Company 
will  be  announced  soon  through  news¬ 
paper  and  magazine  advertising,  accord¬ 
ing  to  U.  K.  Colvin,  advertising  man¬ 
ager  of  Hoover,  In  addition  to  adver¬ 
tising  in  12  magazines,  the  company 
will  spend  approximately  $50,000  in 
newspaper  copy,  based  on  the  sales 
volume  appropriation  in  different  mar¬ 
kets.  The  copy  theme  will  stress  the 
new  price,  using  newspaper  bulletin 
technique.  The  advertising  is  being 
placed  by  Erwin,  Wasey  &  Company 
and  Leo  Burnett,  Inc.,  Chicago,  with 
the  latter  agency  handling  the  news¬ 
paper  schedules.  The  Burnett  agency 
will  take  over  the  entire  Hoover  ac¬ 
count  the  first  of  next  year. 


COAST  A.  A.  A.  A.  MEETINC 


Member*  Will  Convene  at  Del  ||^ 
Cal.,  Oct.  24-25 


T.  P.  SEYMOUR  NOMINATED 

Theodore  P.  Seymour  has  been 
nominated  for  commander  of  the  New 
York  Ad* Men’s  Post  No.  209,  .American 
Legion,  subject  to  election  to  lie  held 
Oct.  21  at  the  Advertising  Club  of 
New  York.  Other  names  submitted 
by  the  nominating  committee  are :  Ad¬ 
jutant,  James  Demarest;  finance  of¬ 
ficer,  John  Barron;  vice-commanders, 
Earl  Townsend,  Sidney  L.  Weedon, 
Julius  Fidel,  .\rthur  Carey  and  Hannes 
Hoving ;  sergeant-at-arms,  George 
Boehlen ;  chaplain,  Frank  Peer  Beal ; 
historian,  Dave  Carpenter. 


More  than  265,000 

Prosperous  Michigan 
Families  Read  These 

BOOTH  NEWSPAPERS 


GRAND  RAPIDS  PRESS 
FLINT  DAILY  JOURNAL 
SAGINAW  DAILY  NEWS 
KALAMAZOO  GAZETTE 
JACKSON  CITIZEN  PATRIOT 
MUSKEGON  CHRONICLE 
BAY  CITY  DAILY  TIMES 
ANN  ARBOR  DAILY  NEWS 


I.  A.  Klein,  Inc. 
NEW  YORK 


J.  E.  Lutz 
CHICAGO 


UCHTENBERG  RESIGNS 

Bernard  Lichtenberg,  vice-president 
and  a  director  of  the  .Alexander  Hamil¬ 
ton  Institute,  and  with  the  company  for 
over  25  years,  has  resigned  as  vice- 
president,  effective  Nov.  1.  Dissension 
in  the  company  among  the  principals 
culminated  recently  in  a  battle  for  con¬ 
trol  of  the  company,  and  a  new  Board 
of  Directors  was  elected  on  which  only 
three  of  the  old  directors  remained.  Mr. 
Lichtenberg  formerly  was  president  of 
the  Association  of  National  Advertisers 
and  chairman  of  its  board. 


Announcement  of  the  first 
Pacific  Coast  convention  of  the 
ican  Association  of  Advertising 
cics.  Hotel  Del  Monte,  Del  M«ite^ 
Oct.  24  and  25,  is  made  by  Walterx 
Burke,  McCann-Erickson,  Inc.,  coom 
tion  secretary.  A  delegation  from  ^ 
east  headed  by  John  Benson,  A.Ajj. 
president,  is  expected. 

“Off-the  record”  conferences  m 
planned  for  Oct.  24,  with  a  formal  b» 
quet  scheduled  for  the  second  niik 
Leading  (mblishers  of  coast  newspaS 
will  be  included  among  the  inviw 
guests. 

Louis  R.  Honig,  Erwin-Wasey  4  Ct 
is  general  convention  chairmaa  ^ 


R.  &  R.  APPOINTMENTS 

Robert  L.  Nourse,  Jr.,  Pacific  Coast 
manager  of  Ruthrauff  &  Ryan,  Inc., 
this  week  announced  additions  to  the 
staff  of  the  Los  Angeles  office.  Ilona 
Magory  has  been  made  space  buyer, 
and  A.  P.  Eckley  appointed  director 
of  radio  for  the  three  coast  offices  in 
Los  Angeles,  San  Francisco,  and 
Seattle  Mr.  Nourse  also  announced 
that  Bart  L’Hommedieu,  coast  account 
executive  for  Dodge  Division,  Chrysler 
Motors,  and  the  B.  F.  Goodrich  Com¬ 
pany,  had  in  addition  tieen  made  coast 
director  of  publicity  for  all  Ruthrauff 
&  Ryan  accounts. 


AMONG  ADVERTISING  MEN 

Harry  C.  Michaels,  former  vice-prei 
dent  and  treasurer  of  the  United  Ai 
vertising  Agency  and  later  widi  tk 
New  York  Times,  has  joined  the 
.Advertising  Agency,  New  York,  * 
head  of  its  new  business  depanngg 
Richard  E.  James,  formerly  with  I 
Walter  Thompson  agency  and  the  G* 
eral  Electric  Company,  has  joined  tk 
agency’s  copy  staff. 

C.  L.  Reely,  for  the  past  four  vein 
director  of  merchandising  of  the  liai*. 
field  Tire  &  Rubber  Company,  ha 
joined  the  staff  of  Fuller  &  Smith  1 
Ross  in  Cleveland  office,  as  an  accota 
executive. 

Story,  Brooks  &  Finley  Inc.,  publishen’ 
representatives,  have  added  to  theii 
Philadelphia  staff,  Theo.  G.  KnoHanch 
formerly  of  the  .A1  Paul  Lefton  Com¬ 
pany,  Philadelphia. 


AGENCY  CHANGES  NAME 

Julian  G.  Pollock  has  announced  the 
resignation  of  Harry  M.  Ditman  as 
vice-president  and  treasurer  of  Ditman- 
Pollock  Company  and  a  change  in  the 
Philadelphia  agency’s  name  to  Julian 
G.  Pollock.  Inc.,  following  his  purchase 
of  Mr.  Ditman’s  interest  in  the  firm. 
John  C.  Fairchild,  formerly  copy  chief 
for  the  Jerome  B.  Gray  agency,  has 
joined  the  new  organization,  which  has 
increased  copy  and  production  staffs. 


NEW  AYER  ACCOUNT 

N.  W.  Ayer  &  Son,  Inc.,  has  been 
appointed  to  direct  the  advertising  and 
promotional  campaign  of  the  Standard 
Safety  Razor  Corporation  of  East  Nor¬ 
walk,  Conn. 


A  PUBLISHER  COMMENTS  ON 


“Home  Economics” 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


"W*  have  M  inertu*  of  fifty-tj«  hundred 
lints  of  local,  and  throuth  your  efforb, 
forty-five  hundred  lines  of  additional  na¬ 
tional  advertisinf  over  last  year's  School”  .  . . 
“To  say  we  are  gratified  it  puttin*  it  mildly, 
and  I  assure  you  it  would  be  a  pleasure  to 
recommend  Home  Economics  cooking 
schools  to  any  newspaper."  .  .  . 

(From  a  Pennsylvania  Newspaper) 


We  saarantee  amd  deliver  a  definite 
nmoiml  of  additional  national  advertising 


HOME  ECONOMICS 

SERVICE  CORPORATION 

New  York 


S47  Pmk  Ave. 

ESTABLISHED  1924 


UNCOLN  UFE  IN  TEST 

Lincoln  National  Life  Insurance 
Company,  Ft.  Wayne,  Ind.,  launched  a 
newspaper  test  campaign  in  52  dailies 
throughout  the  country  this  week. 
Newspapers  are  being  used,  according 
to  company  officials,  because  they  offer 
an  ideal  medium  of  reaching  prospects 
concentrated  in  branch  office  territor¬ 
ies.  The  account  is  handled  by  the 
Chicago  office  of  Maxon,  Inc. 


SALES  GROUP  TO  MEET 

The  American  Society  of  Sales  Ex¬ 
ecutives  will  hold  its  semi-annual  meet¬ 
ing,  Oct.  3-5  at  White  Sulphur  Springs, 
W.  Va.  The  chairman  is  C.  King 
Woodbridge,  Arbuckle  Brothers. 


HAS  FOLEY  ACCOUNT 

Lausen  and  Salomon,  Chicago,  has 
been  appointed  to  direct  the  advertising 
of  Foley  &  Co.j  Chicago.  Newspapers 
will  be  used  m  the  future.  F.  P. 
Wagener  is  account  executive. 


''Sure,  i  can  make 
BAD  plates 


from 


GOOD  mats,** 


Admits  the  stereo  Foreman 
.  “But  neither  I  nor  anyboii' 
can  make  good  plates  from  bic| 
mats.  We  are  getting  too  man) 
bad  ones  in  recent  shipments. 

“I  was  getting  the  low  dowio: 
Certified  Mats  at  the  stereo  c® 
vention.  The  boys  I  talked  to  litK 
them  every  way  but  said,  parti 
ularly,  that  they  run  oven— fvffj 
mat  right  up  to  standau'd.  Thai 
why  the  requisition  says  CertifieiJ 
It’s  time  for  a  change.” 

For  dependable  stereotyping, 
on  Certified  Mats,  made  in 
U.  S.  A. 


CERTIFIED  DRY  MA 
CORPORATION 

340  Madison  Ave.,  New  York,N- 
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an  advertisement  in  the  forthcoming 

MARKET  GUIDE  FOR  1936 

WILL  HAVE  A  WHOLE  YEAR  OF  LIFE 


The  1936  Market  Guide,  which  goes  to 

press  in  November,  will  carry  complete  information 
of  great  value  to  national  advertisers  and  their  adver¬ 
tising  agents.  The  Guide  describes  every  daily  news¬ 
paper  market  throughout  the  country  by  means  of 
standard  tabulated  market  data.  This  makes  it  easy 
to  select  newspaper  markets. 

Your  advertisement  displayed  on  the 

page  next  to  your  city’s  survey  will  tie-up  the  selling 
value  of  your  paper  in  your  market  so  thoroughly — 
so  completely — and  so  effectively  that  it  will  assure  in¬ 
creased  linage  to  you.  It  will  be  seen  and  read  often. 
It  will  influence  business.  It  will  live  for  a  year,  yet 
you  pay  for  it  on  the  basis  of  one  insertion  only. 

That  the  Market  Guide  is  an  active, 

energetic,  consistent  builder  of  national  linage  is  indi¬ 
cated  by  the  fact  that  so  many  of  the  daily  newspapers 
not  only  use  display  advertisements  year  after  year, 
but  also  increase  the  size  of  their  space.  Your  adver¬ 
tisement  here,  with  your  survey,  will  compel  advertisers 
to  consider  your  medium  as  they  study  your  market. 


UnU  CLOSING  DATE  FOR  THE  MARKET  GUIDE 

IlUff.  JFOR  1  9  3  6.  ACT  NOW.  SEND  IN  YOUR  RESERVATION. 
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BEHIND  THE  CAMPAIGNS 


A  PHOTOGRAPH  of  a  typical 
American  crowd,  enlarged  to  a 
startling  life  size,  covers  one  whole 
wall  of  Arthur  Kudner’s  new  blue  and 
buff  office  high  up  among  the  towers 
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of  Rockefeller  Center,  New  York. 
Confronting  liiin  every  time  he  lifts  his 
eyes  from  his  desk,  it  constitutes  an 
eternal  reminder  of  where  all  advertis¬ 
ing  must  find  its  target,  all  advertisers 
the  source  of  their  business. 

Out  in  the  working  rooms  of  .\rthur 
Kudner,  Inc.,  where  all  the  staff  may 
see  it  daily,  is  the  familiar  quotation 
from  George  XN’ashington,  “Let  us  raise 
a  standard  to  which  the  wise  and  hon¬ 
est  can  repair.” 

These  two  items,  Mr.  Kudner  told 
an  inquirer  this  week,  indicate  the  pol¬ 
icies  uiKin  which  he  is  founding  this 
newcomer  among  the  countr>’’s  big  ad¬ 
vertising  agencies. 

Opening  of  the  new  agency  this  week 
was  marked  by  crowds,  flowers,  con¬ 
gratulatory  telegrams ;  also  by  Mr. 
Kudner’s  apixiintment  of  four  vice- 
presidents  from  among  his  long-time 
associates  in  advertising  agency  work. 
They  are  J.  H.  S.  Ellis,  in  charge  of 
copy  ;  Edward  J.  Owens,  general  service 
manager  and  chief  of  contacts  on  the 
Goodyear  account;  Charles  F.  Gannon, 
head  of  the  radio  department,  and  Sam¬ 
uel  D.  Fuson,  head  of  the  publicity  de¬ 
partment.  In  addition.  H.  F.  Douglas 
was  named  office  administrator. 

*  * 

Prosperity  Foothills 

The  present  appeals  to  Mr.  Kudnet 
as  an  auspicious  moment  for  his 
venture. 

“Certainly  it  is  a  time  when  busi¬ 
ness  of  all  sorts  has  every  need  of 
the  best  possible  counsel  in  an  adver¬ 
tising  way,”  he  told  us  in  response  to 
questions. 

“At  the  same  time  every  economic 
authority  agrees  that  we  are  on  the 
foothills  of  new  prosperity  levels.  Busi¬ 
ness  has  the  opportunity  to  make  a 
tremendous  climb  in  the  next  decade. 


TEXAS 

Properly  to  oover  this  creot  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (EveninE) 
'illE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

tfatitnal  R*pr*§tnlalnt$ 

Now  Tark  Ckiaaaa  Detroit  San  Franeisee 


By  Robert  S,  Mann 

“In  this  situation  we  expect  to  build 
carefully,  doing  what  we  can  to  take 
mere  showiness  out  of  advertising  and 
seeking  to  lierfect  a  system  of  pro¬ 
fessional  counsel  on  a  sound,  durable 
basis. 

“To  the  advertiser,  conditions  now 
offer  no  reason  for  any  waiting  policy. 
On  the  contrary,  every  advertiser  who 
goes  ahead  with  a  carefully  planned 
campaign  that  is  reasonably  sure  of  suc¬ 
cess,  is  contributing  to  a  restoration  of 
normal  business  and  social  conditions. 

"For  instance,  in  the  newsiaper  field 
— since  you  ask  about  that — the  adver¬ 
tiser  is  not  only  taking  advantage  of 
the  newspapers’  vitality  of  action,  but 
is  giving  siipix>rt  to  an  imixjrtant  bul¬ 
wark  of  American  institutions. 

“That  doesn’t  mean  that  we  favor 
one  medium  over  others.  They  are  all 
good,  and  in  no  real  conflict.  We  ex¬ 
pect  to  use  all  media,  and  trust  to  use 
them  well  enough  to  lieiiefit  both  the 
advertiser  and  the  medium.” 

What,  we  wanted  to  know,  are  the 
IK>ssil)ilities  for  a  beginner  in  advertis¬ 
ing  at  this  time,  when  big  agencies 
seem  to  dominate  the  scene? 

Two  qualities  the  young  man  needs, 
was  the  reply — “a  sound  brain  and  a 
gift  of  public  understanding.” 

“Therein  lies  the  whole  essence  of 
effective  advertising,”  he  went  on.  “If 
the  young  man  has  those  qualities  he 
will  go  farther  in  advertising  in  the 
next  ten  years,  I  lielieve,  than  i)erhaps 
in  any  other  work ;  for  those  are  the 
qualities  that  business  needs  more  now 
than  it  ever  needed  them  Ijefore.” 

*  *  m 

Accounts  and  Personnel 

The  new  agency,  “an  organization 
of  working  advertising  men,”  as  the 
engraved  announcements  put  it,  gets 
under  way  with  the  following  list  of 
clients,  including  some  not  previously 
announced:  Anchor  Line,  Buick  Motor 
Company,  Biobasic  Products,  Inc., 
Fisher  Body,  General  Motors  Corpor¬ 
ation,  Koppers  Connecticut  Coke  Com¬ 
pany,  Koppers  Gas  &  Coke  Company, 
Inc.,  National  Distillers  Products  Cor¬ 
poration,  New  York  Evening  Journal, 
Standard  Air  Conditioning,  Inc.,  Good¬ 
year  Tire  &  Rubber  Company,  Inc., 
True  Story  Magazine,  Wood  Briquet¬ 
tes,  Inc.,  Walter  Kidde  Sales  Company. 

Beside  the  main  offices  on  the  32d 
floor  of  the  International  Building,  630 
Fifth  avenue.  New  York,  there  are 
branches  in  the  New  Center  Building, 
Detroit,  with  Robert  Copeland  in 
charge,  and  in  the  Albee  Building, 
Washington,  with  Frank  Getty  in 
charge.  Copy  is  all  placed  from  the 
headquarters  office. 

Initial  staff  of  the  agency  numbered' 
114.  In  addition  to  men  already  named 
thev  are : 

itayward  Anderson,  Alice  Anscombe,  Don 
Andrus,  Esther  Ash.  Frank  Armstrong,  Erik 
Barnouw,  Helen  Black,  Anthony  Cacalano, 


Joseph  Calabrese,  James  Cannon,  T.  E.  Ca¬ 
ruso,  Helen  Casey,  Frank  Chance,  Charles 
Chappell,  C.  G.  Christiansen,  Bertha  Cooper, 
llelgo  Culemann,  .\llethaire  David,  Lloyd  De¬ 
laney,  Shafto  Dene,  George  B.  Dietrich,  Ade¬ 
line  Dolan,  Earl  Drewry,  Beatrice  Durward, 
Band  Dustman,  Vincentia  Engelbach,  Eileen 
Enright,  Evelyn  Erick.son,  Catherine  Farley, 
Dorothy  Farnworth,  Helen  Farrell,  Kichard 
W.  Ferri,  Mary  Fleming,  Millicent  F'ord,  Or- 
leen  Fuller. 

James  F'uson,  Jr.,  A.  \V.  Gorton,  Clarence 
Goshorn,  Kenneth  Gritfiths,  Muriel  Griffiths, 
l.add  Haystead,  Ann  Hicks,  Philo  Higley, 
Margaret  Holmes,  Harriet  Holstander,  Frank 
Inguglia,  Margaret  Inman,  Florence  James, 
Caroline  Jordan,  Hazel  Keeley  Alsamene 
King,  Lucian  L.  King,  .M.  Klyce,  kuth  Knapp, 
Madelyn  Kroebel,  Schuyler  Kudner,  Ethel 
Lake,  Dorothy  Liberton,  Gerald  Link,  Ella 
Lippincott,  Alexandrine  Lowell,  Katharine 
Lukens,  Stuart  .Mac  Niven,  Fred  Mahlstedt, 
Sally  .Martin,  Catherine  McKeon,  J.  W.  Mil¬ 
lard,  Edna  Muller,  Frank  Nolan. 

Chester  Nygren,  George  O’Neill,  Anne 
Pfund,  Florence  Porter,  Daniel  Pykett,  Mar¬ 
tin  B.  Rice,  Yvonne  Kigney,  Margaret 
Robins,  Jack  Robinson,  Lester  Rounds,  Ro- 
wena  Runette,  James  Ryan,  Barnett  Satz, 
W.  H.  Schaeffer,  John  Schneider,  Edward 
Schwencker,  Virginia  Seymour,  Andrew  Sor- 
bie,  Graham  Starr,  Frances  Steifel,  Robert 
Stewart,  Janet  Straat,  Jack  Teninga,  H.  R. 
Titman,  Harry  Turner,  Dorothy  L.  'Twesten, 
Frank  Webb,  Thomas  W'eddell,  Helen  Wel¬ 
ler,  Paul  Weller,  Margaret  Welsh,  R.  Wer¬ 
ner,  Bob  White,  Emily  Whitehill,  Fred  Wil¬ 
son,  James  P.  Wines,  Arden  Yinkey. 

♦  ♦  * 

Depression  Prodigy. 

Another  agency  president  who 
voiced  good  cheer  over  the  out¬ 
look  this  week  was  Henry  Eckhardt, 
preside4it  of  Kenyon  &  Eckhardt,  Inc., 
depression-reared  agency,  which  has 
formed  the  liabit  of  announcing  busi¬ 
ness  increases  each  year  regardless  of 
the  ebb  and  flow  of  industry.  This  year 
as  usual,  the  agency  celebrated  its 
birthday  at  a  staff  dinner  Oct.  1,  re¬ 
porting  its  1935  business  ahead  of  1934, 
with  a  20  per  cent  increase  indicated 
for  1936. 

Backing  up  this  forecast,  Mr.  Eck¬ 
hardt  told  us  his  agency  had  occupied 
20  per  cent  more  floor  space  as  of  Oct. 
1,  and  had  increased  its  personnel  10 
per  cent  in  the  last  month.  The  staff 
has  more  than  doubled  in  the  six  years 
since  the  agency  was  established  in  the 
prosperity  sunset  of  October,  1929. 

Seventy  members  attended  this  year’s 
birthday  dinner,  held  at  the  Park  Lane 
Hotel,  including  the  three  major  part¬ 
ners,  Otis  A.  Kenyon,  Mr.  Eckhardt 
and  Thomas  D’A.  Brophy. 

*  *  * 

No  Blackballs 

CAN’T  say  that  we  ever  heard  of  a 
paid  subscription  being  blackballed 
by  a  newspaper,  but  some  readers  may 
have  their  doubts.  Here  is  a  letter 
that  the  Corpus  Christi  (Tex.)  Caller 
received  from  a  Mexican  reader: 

“Dear  Sirs:  I’ve  found  interest  in 
your  morning  paper  and  will  be  glad 
to  be  a  subscriptor  to  your  morning 
Caller  Paper  and  if  I  am  excepted 
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kindly  please  deliver  your  tnomi,. 
paper  and  I  will  be  glad  to  take  ^ 
the  week.  ...  I  thank  you.  - 
“Ne^less  to  say,”  writes'  Geiiri, 
Kunkel,  managing  editor,  who  says  i 
really  happened,  “it  was  not  necessan 
to  call  a  meeting  of  the  board  of  t 
rectors  to  get  him  ‘excepted’  among  tb 
ranks  of  the  ‘subscriptors.’  ”  ^  ^ 

♦  ♦  ♦ 

Radio  Audit 

r\ISCUSSIONS  of  possible  forna. 

tion  of  a  radio  audit  bureau  cot 
tinue,  with  meetings  from  time  to  ti« 
by  a  committee  representing  broj*. 
casters,  and  advertisers,  and  advertish* 
agencies.  Decision  of  the  commit 
to  make  no  statement  of  progress  until 
its  work  is  completeil  reflects  the  dif¬ 
ficulty  of  the  problem. 

*  ♦  ♦ 

Mailer  of  Record 

LJ  1.  PHILLIPS,  slightly  dizzy  from 
AX.  reading  too  many  security  advtr- 
tisements  on  the  financial  pages,  comes 
to  bat  this  week  with  a  series  of  as¬ 
sorted  advertisements  in  his  “Sun  DiaT 
column  in  the  New  York  Sun,  from 
which  we  clip  this: 

CLOSING  OUT  SALE  OF 
GOLF  BALLS! 

.Any  golf  ball  in  our  stock,  3S 
cents  1  Three  for  a  dollar ! 
REGULAR  75c  to  $1.25  VALUE! 
We  will  positively  close  out  our 
stock  of  more  than  500  cases 
of  golf  balls  within  the 
next  three  days! 

THIS  IS  YOUR 
OPPORTUNITY! 
Chewago  Sporting  Goods  Co. 

N.  B. — IVe  are  inserting  this  ad¬ 
vertisement  so  we  can  have  a 
printed  record  of  what  we  are  doing. 
Under  no  circumstances  will  people 
who  use  golf  balls  consider  that  m 
are  in  the  business  of  selling  golf 
balls.  Please  understand  that  we 
are  not  soliciting  business.  As  a 
matter  of  fact,  we  have  no  golf 
balls. 


COPY  DEFEATED  CONVENTION 

William  B.  Bray,  of  the  Stewart-Jor- 
dan  Advertising  Company,  handled  the 
Pennsylvania  state-wide  advertising  pot 
out  by  a  committee  in  opposition  to  the 
proposed  constitutional  revision  conten¬ 
tion  which  was  an  issue  before  the 
voters  at  the  primaries  Sept.  17.  Prac¬ 
tically  all  the  dailies  and  most  of  the 
weeklies  throughout  the  state  were  used, 
the  contract  covering  a  $35,000  expen¬ 
diture.  Tlie  voters  defeated  the  conven¬ 
tion  resolution,  and  the  Philadelphia 
Record,  gave  editorial  credit  for  the 
defeat  to  the  advertising.  The  conven¬ 
tion  prop'jsal  was  backed  by  Governor 
Eaile  and  the  Democratic  state  admin¬ 
istration. 
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PASS  IN  REVIEW 

Ad  of  the  Month  The  Herald  Tribune’s  Lang 

SOME  ads  are  good  because  of  their  Some  people  (including  many  promo- 
appearances  or  cleveriiess  or  their  yjon  managers)  think  that  the  promo- 
fve-catching  devices  or  their  brilliant  tJon  manager’s  job  is  the  toughest  of 
copy.  Other  ads  are  good  because  of  the  aH  newspaper  jobs.  If  you  ever  get 
j(jtas  behind  them.  An  excellent  exam-  yourself  worked  up  into  the  frame  of 
pie  of  the  latter  group  is  the  Scripps  mind  that  it’s  more  than  you  can  stand, 
Howard  ad  ‘‘Seeing  Is  Believing !  Ap-  remember  that  the  promotion  manager¬ 
pearing  a  few  days  sfter  the  famous  ship  of  one  of  the  most  prominent  news- 
Uoosevelt-Roy  Howard  "breathing  spell  papers  is  being  taken  care  of  success- 
letters,  it  was  perfectly  timed  and  per-  fully  by  a  woman,  an  attractive  and 
iectly  keyed ...  and,  what  is  just  as  im-  charming  woman,  at  that, 
poriant,  widely  used.  £lsjj  Lang  has  been  in  the  New  York 

To  those  who  vyere  skeptical  about  Herald  Tribune  promotion  department 
Roosevelts  contention  that  business  is  eJgyen  years,  and  has  been  promo- 
picldng  up  the  ad  _  gave  something  to  manager  for 

think  about.  Business  .sees  daylight - 

now!”  said  the  copy... and  ‘‘it  tosses 
the  dark  prophecies  of  gloom  out  the 
uindow.”  To  support  its  optimism 
Scripps  Howard  quoted  numerous  ex¬ 
amples  from  numerous  sources  of  better 
business,  bigger  sales.  The  copy  ends 


“Seeing  is  Believing!” 

say  s  .American  Business 


•S':::!:;; 


Elsa  Lang 
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NEWSPAPERS 
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seven  of  them. 
Before  that  she 
functioned  as  a 
one-man  promo¬ 
tion  department 
for  the  New 
York  Evening 
Post.  Her  ap¬ 
prenticeship, 
which  she  recalls 
with  affectionate 
appreciation,  was 
spent  on  a  trade 
paper  called  “The 
Nautical  Gazette” 
where  she  liter- 
erally  did  everything,  and  was  succes¬ 
sively,  and  sometimes  simultaneously, 
associate  editor,  advertising  assistant 
and  circulation  manager.  In  spite  of 
all  this  experience  she  is  still  what  is 
known  as  a  young  woman.  We  can’t 
tell  you  her  exact  age. 

On  the  Herald  Tribune  Miss  Lang 
handles  all  types  of  promotion — circu¬ 
lation,  advertising,  classified.  About 

fourteen  people — copywriters,  artists, 
layout  men,  statisticians — do  the  work 
connected  with  these  departments  with 
a  large  staff  handling  reader  response 
records  and  other  supplementary  pro¬ 
motion  activities 

Although  now  well  represented  in  as¬ 
sociation  work  (inaugurated  the  N.  N. 
P.  A.  Bulletin  last  year,  and  this  '-ear 
is  N.  N.  P,  A.  Secretary)  she  didn’t 
attend  the  meetings  of  the  New  York 
promotion  group  until  after  she  had 
been  promotion  manager  for  several 
years  because  she  had  been  erroneously 
informed  that  “the  boys”  wouldn’t  wel¬ 
come  a  woman.  Now  she  attends  the 
monthly  meetings  regularly,  and  doesn’t 
mind  it  any  more  if,  in  a  heated 
discussion,  one  of  the  boys  forgets  him¬ 
self. 

She  has  the  distinction  of  being  the 
only  woman  promotion  manager  on 
NEWSPAPER  promotion  depart-  major  newspaper,  but  it’s  a  matter  of 
ments  are  growing  not  only  in  im-  pride  with  her  that  her  sex  makes  no 
“  difference  in  her  work  or  her  associa¬ 

tion  with  her  fellow  workers.  She 
firmly  believes  that  it  has  neither  helped 
nor  hindered  her  in  achieving  any¬ 
thing  she  thought  she  was  capable  of 
doing. 

She  admits  she  may  be  deluding  her 


with  the  challenging  advice  to  business 
men  to  “dust  off  those  long-deferred 
plans  for  sales  expansion.” 

It’s  the  kind  of  an  ad  that  gets  a 
reading — because  it  has  a  news  angle, 
because  it  has  the  force  of  an  editorial. 
With  it  and  with  the  Roy  Howard  cor¬ 
respondence  that  preceded  it,  Scripps 
Howard  becomes  the  champion  of  the 
contention  that  business  is  getting  bet¬ 
ter.  We  hope  that  it  is.  .Anyway,  it’s 
a  good  idea  and  a  gcxid  ad  and  we 
bestow  upon  it  the  distinction  of  being 
the  best  newspaper  promotion  ad  dur¬ 
ing  September. 

*  « 

Another  New  Promotion  Manager 


portance  but  in  numbers.  Every  few 
v/eeks,  it  seems 


some  newspaper 
is  adding  a  pro¬ 
motion  depart¬ 
ment,  appointing 
a  promotion  man¬ 
ager.  Significant, 
too,  is  the  fact 
that  not  only 
newspapers  in  the 
largest  markets, 
but  also  those  in 
smaller  cities,  are 
realizing  its  im¬ 
portance. 

For  instance,  an 
John  L.  Miller, 
manager,  says 


Clak  R.  Marshall 
innouncement  from 

president  and  general  _ 

<hat  the  Cedar  Rapids  Gazette  has  just  together 


CTMted  a  promotion  department,  ap- 
pomted  Qare  R.  Marshall  promotion 
manager,  given  him  the  task  of 
handling  development  work  in  all  de¬ 
partments.  For  the  last  ten  years  Mr. 
Marshall  has  been  conducting  an  en- 
graving  business.  Other  jobs  he  has 
held:  advertising  manager  of  the  Des 


self,  but  she  likes  to  think  the  men  who 
work  with  her  never  think  about 
whether  she’s  a  man  or  a  woman. 

She  rides  no  spirited  hobbies.  En¬ 
joys  working  in  her  garden,  likes  good 
food  (d(x:sn’t  think  she  shows  it  yet) 
and  is  a  pretty  fair  cook.  Next  to 
working  on  the  Herald  Tribune  she 
likes  to  be  on  a  ship  at  sea — any  kind 
of  a  ship,  going  anywhere ;  she  assuredly 
has  been  in  more  obscure  banana  ports 
than  all  other  promotion  managers  put 
Next  to  ships  she  likes  air 


planes  (she  flew  to  the  promotion  con 
vention  and  back)  ;  she  abhors  “rough 
ing  it”  and  any  sport  more  active  than 
walking.  She  refuses  to  learn  to  play 
bridge  but  plays  a  snappy  game  of 
pinochle,  which  she  learned  at  the  age 
of  ten;  likes  bloody  murder  mysteries 
and  reads  about  two  a  week ;  likes  Cas 


Moines  Capital,  advertising  manager  of  Old  Style  best  of  all  types;  hates 
the  National  Clothier.  It  won’t  be  long,  crowded  ads,  prefers  short  ones,  but 
we  bet,  before  Mr.  Marshall  will  get  a  doesn’t  think  long  ones  are  necessarily 
^nn  invitation  from  watchful  Dan  had.  Still  writes  a  good  bit  of  copy, 
Sullivan  to  join  the  NNPA  and  if  Mr,  hates  to  read  anything  she’s  writ 
Marshall  is  wise  he’ll  accept  the  invita-  ten  after  it’s  in  print, 
ht®-  Allen  French. 


Business  Sweeps 
Upward  to  1931  's 
Record  for  City 


HEADLINES 

Tell  the  STORY 

of 

BETTER 

BUSINESS 

in 


Rochester 


Chamber,  U.  S.  Bureau 
See  Further  Gains 
For  Rest  of  Year 


Rochester  business  has  swept  up¬ 
ward  to  the  1931  level. 

In  the  most  cheering  report  since 
the  depression,  the  Chamber  of 
Commerce  finds,  six  important 
business  yardsticks  now  on  a  par 
with  those  four  years  ago. 

Meanwhile  from  Washington 
comes  prediction  Rochester  busi- 
nes  will  make  further  advances 
during  the  rest  of  the  year.  This 
city  was  one  of  34  surveyed  by  the 
Bureau  of  Census. 

The  Chamb3;::.-  report, 
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The  Rochester  Times-Union  and  Democrat  8s  Chronicle 
offer  a  complete  and  economical  coverage  of  the  Rich 
Rochester  Market.  Reaching  piractically  every  one  of  the 
able-to-buy  families  in  the  city  and  trading  area,  these 
newspapers  directly  influence  the  buying  habits  of  families 
who  spend  more  than  $288,000,000.  each  year.  An  inquiry 
will  bring  further  details,  together  with  an  outline  of  the 
merchandising  assistance  which  the  Times-Union — Demo¬ 
crat  8s  Chronicle  offer  to  advertisers  of  reputable  products. 


J.  P.  McKI^EY  and  SON 


NEW  YORK 


NATIONAL  REPRESENTATIVES 
CHICAGO 


SAN  FRANCISCO 


THE  GANNETT  NEWSPAPERS 

The  Rocheiter  Times-Union,  The  Rochester  Democrat  8s  Chronicle,  The 
Hartford,  Conn.,  Times,  The  Elmira  Star-Gazette,  The  Elmira  Advertiser, 
The  Elmira  Telegram,  The  Utica  Observer-Dispatch,  The  Utica  Daily  Press, 
The  Ithaca  Journal,  The  Newburgh  News,  The  Beacon  News,  The  Albany 
Knicicerbocker  Press,  The  Albany  Evening  News,  The  Ogdensburg  Journal, 
The  Plainfield,  N.  J.,  Courier-News,  The  Olean  Times-Herald,  The  Malone 
Telegram,  The  Danville,  Ill.,  Conunercial-News,  The  Saratoga  Springs 
Saratogian. 
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Editor  &  Publisher  for  October  5,  1935 


Retail  News  and  Notes 


25  stress  good  wholesale  business  and 
increased  industrial  "•  activities  and 
better  employment  conditions — especially 
around  New  York,  Philadelphia,  Cleve- 


By  RICHARD  WEBSTER  around  New  York,  Philadelphia,  Cleve- 

AT  the  Boston  Conference  on  Retail  from  the  standpoint  of  wholesalers  and  Buffalo,  Charleston  and  Memphis 

•  Distribution  the  most  constructive  retailers,  is  that  they  have  forced  lower  thoth  with  heavy  hosiery  orders,) 
and  striking  address  was  the  defense  prices  and  improved  methods  of  store  Detroit,  Indiana^hs,  Los  Angeles  and 


and  interpretation  of  the  New  Deal  by  operation.  Wholesalers  and  their  re- 
Major  L.  L.  B.  Angas  of  Brookmire,  tailers  are  really  fighting  the  chains 


Louisville.  Retail  sales  dropped  in  Chi- 


London.  The  President’s  problem,  ac-  in  the  hope  of  establ 
cording  to  the  Major,  was  triple:  end-  and  better  profits.” 
ing  the  depression ;  preventing  more  Several  speakers 


tailers  are  really  fighting  the  chains  cago,  St.  Louis  and  Kansas  City,  com- 
in  the  hope  of  establishing  higher  prices  l»ared  with  the  preceding  week. 


Several  speakers  at  the  Conference 


depressions ;  and  saving  the  country  commented  on  the  marked  quality  trend. 


Government  figures  on  August 
business  now  include  for  the  first 


from  “the  socialistic  hurricane  which  Italics  for  retail  advertisements  were  time  sales  of  chain  drug  stores,  and 


(in  addition  to  Massachusetts  retail 


has  swept  over  Europe.”  Mr.  Roose-  recommended  by  Gilbert  P.  Farrar  of  (in  addition  to  Massachusetts  retail 
velt  wisely  “crammed  the  agony  into  as  the  Americcan  Type  Founders  Sales  sales)  sales  in  the  independent  retail 
short  a  period  as  possible,  so  that  the  Corporation.  He  urged  those  at  the  stores  in  Indiana  and  Illinois, 
mental  disturbance  could  be  got  rid  of  Boston  Conference  to  use  Garamond  Cliain  drug  store  sales  for  August 
quickly. . .“We  are”  (still  quoting  Ma-  italics  in  copy  addressed  to  women  and  1935  were  5.4%  more  than  in  August 
jor  Angas),  “just  entering  the  third  Bodoni  italics  in  advertisements  for  1934  and  3.2%  more  than  this  July, 
phase  of  the  New  Deal,  where  Mr.  men — and  “four  inches  of  white  space  Tobacco  sales  were  up  9.3%  over  last 
Roosevelt’s  probable  policy  will  be  to  for  every  inch  of  black  type.”  year,  and  up  3%  over  this  July.  Foun- 


Cliain  drug  store  sales  for  .August 


italics  in  copy  addressed  to  women  and  1935  were  5.4%  more  than  in  .\ugust 
Bodoni  italics  in  advertisements  for  1934  and  3.2%  more  than  this  July. 


out-Coolidge  Coolidge  in  giving  indus¬ 
trial  prosperity  to  .\merica . . .  The  bar¬ 
rage  of  new  legislation  now  seems 


year,  and  up  3%  over  this  July.  Foun¬ 
tain  sales  were  8.8%  better  than  a  year 


the  last  week  of  September  showed  chain ‘"Sug* Spirts  Ir^f^ni^lb’ rijre- 
A  a  little  slackening  m  retail  trade  _ •  ^  .  -.l _ 


new  leKisiaouii  iiuw  aev.i,;.  .  retail  traHp  me  iinni  in  lep.e- 

over.  Mr.  Roosevelt  perliaps  will  out-  .  , .  ,  ,  ®  sentatives  chains  with  more  than  30% 


Baldwin  Mn  Baldwin  ^  England  in  Th;  pl^:  ^ 


giving  industry  a  rest.  The  way  is  now  Illinois’s  August  sales  in  560  retail 

Until  9ents  hrst_ speech  on  his  uesteni  tour  crmiinQ^  u;^r^  nhniit 


paved  for  pro-profit  recover>'.  Both  u  s  arsi  speec.  on  .us  » csic...  lour  ^ 

labor  and  Capital  will  be  given  a  fair  h*  ^^me  as  in  Jidy  of  this  year,  but  12% 


lauui  aiiu  will  Lie  rivcii  a  i«i4  -  v^rv  icen#*®  nf  ihf^  as  iii  j  mis  **.  /€/ 

deal.  The  third  phase  of  the  New  ® full  .TrimL  Mr  R,i^=pipit^c  '‘c«er  than  in  August  1934.  Gams  by 


UC411.  1  lie  Liiiiu  ui  me  ..i  a.  ■  a  j  ii  o  ia>  I'eiier  m«fcii  iii  .^ukusi  vjaiiis  uy 

Deal,  as  I  see  it,  will  be  not  Social  newspai^/s  that  printed  Mr.  Roosev^^^^  hardware,  22%;  lumber  and 


Stecurity  but  Profit  Security.” 

The  other  side — an  attack  on  .'Admin¬ 
istration  policies — was  in  several 


talk  at  FremonC  Neb.  also  summamed  — iaT’l8l>r%;  T- 


household 


istraiion  policies-^^^^^^^^  ^Te^l  '-hich  he  called  A.AA  a  ‘Gc^^nd  appliance's  Tsi^  iTrcouh- 

speeches.  Colby  M.  Chester,  president  to  farmers  and  warned  the  R^iubhcan  try  general  stores,  71/2%;  miscellaneous 
ofGeneral  F<xils,  was  most  outspoken  Platfonn  makers  that  putting  the  i«rty 

— criticizing  the  New  Deal  in  general  record  against  the  A.\.\  ''Ohld  re-  Indiana,  305  independent  retail 

it.  thrp:.t  n{  invp.tloration  of  the  tlitce  tlic  chaiice  of  Winning  the^  Farm  t  f^itrht  arming)  haH  thic 


and  its  threat  of  an  investigation  of  the 
food  industry  in  particular.  Profes-  hack  to.  the  Republican  column.  ^his  July  and 

sor  Malcolm  P.  McNair  of  the  Harvard  'Vhether  or  not  that  takes  the  farm  22%  better  than  August  of  1934.  The 
Business  School  recognized  a  great  im-  P^**cy  of  the  -  dministration  out  o  combined  business  of  the  305  stores  was 

provement  in  retail  trade-with  three  P^htics  it  should  be  received  as  proof  ^  $3,000,000  this  August. 

“buts”-frut  dollar  sales  volume  of  1929  S°od  business  in  agncultural  areas, 

— V  K-  At  the  other  end  of  the  line  of  baro-  ^  ..,wwi;»c 


In  Indiana,  305  independent  retail 
stores  (eight  groups)  had  sales  this 


can’t  be  reached  until  prices  return  to  *7^  ' 

the  1929  levels;  but  “improvement  in 

retail  trade  mav  not  be  relied  on  gradu-  Baer-Louis  pnze  fight.  Better 


^  a  little  over  ^,000,000  this  August, 
areas,  largest  gains  over  last  year  were 

57%  for  lumber  and  building  supplies 
®  and  40 '/2%  for  motor  vehicles. 
iKcs  at  Massachusetts,  861  retail  stores 


retail  trade  mav  not  be  relied  on  gradu-  Baer-Louis  prize  fight.  Better  takes  at  Massachusetts,  861  retail  stores 

ally  to  bring  back  a  complete  business  "'8*^  clubs  and  theatres  are  other  signs  August  had  sales  only  0.4%  better 
recovery”:  and  hut  current  gains  are  lat  easy  money  is  coming  back.  Maybe  i,,  August  1934. 

coming  in  suite  of  and  not  because  of  "*  I  j’f  ^  th^tre  business  again!  Domestic  Cotmnerce,  the  three-times- 

Administration  spending.”  -  quickly  settled  bituminous  strike  a-month  nnhliratinn  nf  the  IT.  S.  Denart- 


Less  theoretical  and  more  practical 


was  Professor  McNair’s  advice  to  re-  Retail  sales  did  not  actually  falj  off 
tailers:  to  safeguard  working  capital  in  Pf^s  of  the  MiddU 

any  period  of  inflation;  to  court  public  Dun  &  Bradstreet  hgurei 

opinion  in  order  to  be  safe  from  the  *«''  1  ^he  month  show 

anti-big  agitation;  and  to  establish  heas-y  sams  over  the  preceding  weel 

reserves  against  tax  increases.  ““'I  OY"  ^^e  same  w^l 

P.  A.  O’Connell,  president  of  the  ^  gams  of  12  to  30%.  In 


ence  stressed  taxation  as  a  serious  prob-  20%;  Middle  Wert,  October  1935 


lem  that  will  become  even  more  serious.  spotty  losses;  North- 


When  the  new  social  security  taxes  18  to  payrolls 


approaching  1929  figures;”  South,  12  to 


reach  their  peak,  Boston’s  29  depart-  approaenmg  ngure 
ment  stores  and  their  13,000  employes  :  Southwest  spotl 
will  pay,  he  figures,  $1,3^,000  a  year.  Pacific  coast,  15  to  - 
New  England  retail  sales,  he  reported,  much  as  35%. 

are  16  to  18%  better  than  a  year  ago.  ,  The  department  of  C( 
Professor  Robert  Elder  of  Massa-  fcon^^itie^o^he^ 
chusetts  Institute  of  Technology  at- 

tacked  the  sales  tax  on  two  main  AMERICA  AND  HER 
grounds.  Too  many  legislatures  rec¬ 
kon  this  form  of  money-raising  is  the 
sole  and  single  solution  of  thejr  prob-  The  orator  in 
lems.  “For  the  retailer  the  w'orst  fea¬ 
ture  of  the  sales  tax  is  the  slowing  up  I  could  not  tall 
of  the  transaction,  increasing  costs  ot 
selling  and  requiring  a  new  set  of  com¬ 
plicated  records.”  I  lUl  D 

New  methods  of  distribution  were 
considered  at  the  Conference — notably  ig  tHc  dcTtH 

consumer  cooperatives,  with  remarks 
by  J.  P.  Warbasse  of  the  Cooperative 

League  on  their  development  in  Great  As  radio  has  opened 
Britain;  and  expense  reduction — along  paper  has  broadeneo 

British  lines  again,  as  summarized  by  tc-  cknws  tl 

Colonel  Philip  J.  Reilly  of  the  Retail  .l ?  of  tL  n 
Research  Association  under  two  heads. 

British  retail  organization  has  a  'ncrea  ins  capac  ty 

simpler  top  executive  scheme — not  so  natural  because  he 

much  specialization  as  there  is  in  Ameri-  *lo9an 

can  stores;  and  the  whole  British  man-  m 

agement  routine  is  less  elaborate  and 
expensive.  i 

Dr.  Paul  H.  Nystrom,  president  of  V 

the  Limited  Price  Variety  Stores  As-  0 . 

sociation,  told  the  Conference  that  chain  .hBM 

store  distribution  seems  to  have  stabi- 
lized  at  about  25%  of  the  total  retail  il 

trade  of  the  country,  and  that  there  is 

no  longer  any  marked  trend  away  from  J 

independents  toward  chains.  Rather  epi-  _ 

grammatically  he  said :  “The  worst  WOOD  DRV  MATS 

thing  the  chains  are  really  guilty  of, 


2t)% :  Southwest,  spotty,  10  to  25%,  of  the  Atlanta  Constitution  has  been 
Pacific  coast,  15  to  25%  with  some  named  sports  editor  of  the  Richmond 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  orator  in  days  of  old 
could  not  talk  round  the  world 


"IMPROVE!"" 

is  the  demand  of  Progress 


H  IM 


As  radio  has  opened  the  pathway  to  vast  audiences  everywhere,  so  the  news¬ 
paper  has  broadened  the  reach  of  the  printed  word  and  picture. 

The  record  shows  that  Wood  Dry  Mats  have  had  a  larse  share  in  developins 
the  speed  of  the  newspaper  for  this  modern  news  distribution.  Steadily 
increasins  capacity  of  Wood  mats  to  keep  ahead  of  your  requirements  is 
natural  because  the  suidins  spirit  in  the  Wood  orsanization  is  found  in  its 
slosan — 


IMPROVE! 


FLONG  OORPCmAIION 

HOOMCB  auxs.  N.Y. 


WOOD  DRV  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILICS 


STEWART  SUCCEEDS  ESSEX 


M-G-M  Man  Now  Chicago  Daflj 
Times  Promotion  Manager 

{Special  to  Editos  &  Pubusbu) 

Chicago,  Oct.  1—  Russ  Stewart,  (« 
mer  Bridgeport,  New  York  and  U 
Angeles  newspaperman  and  more  ^ 
cently  with  Me 

tro-  Goldwye 
Mayer’s  trard- 
ing  studio,  has  r^ 
turned  to  1^  fiij 
love-intereit— tM 
newspaper  boj. 
ness— as  CkUm 
Daily  Times  fn- 
motion  manage 
succeedingH^! 
old  Essex,  r^ 
signed,  it  was  ai- 
nounced  here  to¬ 
day.  Mr.  Stewart 
Russ  5tewa»i  will  have  conipltd 

charge  of  editor¬ 
ial  and  circulation  promotion  on  the 
Times. 

Mr.  Stewart  started  his  newspaper 
career  on  the  old  Bridgeport  (Cxmn.) 
Times,  later  becoming  drama  critic  for 
the  Bridgeport  Times-Star.  He  wai 
also  Bridgeport  correspondent  for  the 
New  York  Times  prior  to  joining  the 
New  York  American  as  a  reporter. 
From  the  .American  he  went  to  the  ui 
Angeles  Record  and  then  into  theater 
and  motion  picture  publicity  work. 

Mel  Barker  of  the  Daily  Tirnes  pro¬ 
motion  department  will  continue  in 
charge  of  advertising  promotion. 

Mr.  Essex,  who  has  been  promotioo 
manager  of  the  Daily  Times  for  the  past 
five  years,  has  not  as  yet  announced  hi 
future  plans. 


Domestic  Commerce,  the  three-times- 
a-month  publication  of  the  U.  S.  Depart¬ 
ment  of  Commerce,  in  its  September 
20th  issue  has  brief  studies  of  the 


WADE  SUCCEEDS  MePHEE 

Douglas  G.  MePhee,  editor  of  West¬ 
ern  Advertising  for  the  past  10  yean, 
lias  resigned  to  devote  his  time  to  mag¬ 
azine  writing  and  research.  Robert 
EL  Wade,  Jr.,  managing  editor  for  two 
years,  lias  been  named  editor. 


except  in  some  parts  of  the  Middle  of  small  and  large  retail  stores 

\Ves  The  Dun  &  Bradstreet  figures  Qhio  and  Indiana  which  should  be 
tor  the  last  week  of  the  month  show  valuable  to  newspaper  students  of  mar- 
eerage  gams  over  the  preceding  week  ^^ts  and  distribution  in  those  states, 
t  2  to  10%,  and  over  the  same  week  mnclr  a 


reserves  against  tax  increases.  same  students  should  consult  a 

P.  A.  O’Connell,  president  of  the  *  gams  of  1-  to  30%.  In-  j.page  leaflet  on  “Activities  of  the 

E.  T.  Slattery  Company  and  general  creases  over  last  year  by  grographic  Marketing  Research  and  Service  Divi- 
chairman  of  this  session  of  the  Confer-  ^feas  were,  tiast.  lit  to  loyo ,  iNew  n<-nQf-tTnpnf  nf  rr.mtTi»tw” 


sion  of  the  Department  of  Commerce,” 


JONES  SUCCEEDS  HOUSTON 

Jimmy  Jones,  assistant  sports  editor 


gains  as  much  as  35%.  (Va.)  Times  ~  Dispatch,  succeeding 

The  department  of  Commerce  reports  Charles  Houston,  Mark  Ethridge,  presi- 
from  33  cities  for  the  week  ending  Sept,  dent  and  publisher  has  announced. 


the  bis  story 
breaks  abroad 


ARE  YOU  READI! 
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UR  OVN  VOR!^ 

or  Letters  . 


OXALU  PRESS  COMPAxXY  has 
just  published  "Advertising  Lay- 
urtind  Tvpograpliy :  A  Quick  Easy 
'for  Every  (Jne  Who  Pre- 
^  Advertising  with  Simple  Methods 
^r^'oosing  and  Calculating  Type.”  by 
de  Lopatecki.  Tlie  author  has 
re&gned  the  typography  and  layout 
of  several  periodicals  and  is  now  doing 
layout  and  tyiiography  for  the  Ilearst 
Busine.-^s  Magazines. 

The  volume,  only  133  jiages  (includ¬ 
ing  a  three-iwge  Index),  is  crammed 
»ith  suggestive,  stimulating  practical 
stuff,  ft  a  two-layer  method— 
»htfe  so  many  business  books  have  net 
one  thin  layer ;  each  chapter  is  set 
in  a  different  face  lo  illustrate  the  main 
styles,  and  at  the  beginning  of  the  chap¬ 
ter  there  is  a  history,  description  and 
explanation  of  the  face  used.  Naturally 
sooT of  the  faces  are  more  suited  than 
others  for  book  use.  One  whole  chap¬ 
ter  is  devoted  to  Identification  of  Type 
Faces  and  How  to  Use  Type — with 
much  simple,  solid  sense  and  rare  inter- 
preution  like  the  characterization  of 
^oni  as  "cold  and  austere.”  of  Cas- 
loo  as  “warm  and  sympathetic,”  of 
Scotch  as  "matter  of  fact  and  honest.” 

The  excellent  chapter  How  Type  is 
Calculated  and  Measured  is  set  in  "eco¬ 
nomical”  Garamond  and  is  full  of  prac¬ 
tical  matter.  Practical  and  manual  are 
also  the  chapters  on  the  “esquisse”  at 
the  opening  of  the  bexvk  and  visualizing 
at  the  end. 

The  other  three  chapters  in  this  little 
nosterpiece  are  mainly  theory;  one  on 
Design.  Contrast  and  Balance;  one  on 
D«ign,  Proportion  and  Rhythm;  and 
one  on  the  Three  Basic  Formats — the 
classic  or  book  style,  the  romantic  or 
euitorial  (magazinish,  you  might  say), 
and  the  mcxiernistic. 

There  are  about  40  diagrams  or 
sketches  and  a  fair  number  of  samples 
of  faces,  part  from  the  eight  in  which 
the  eight  chapters  are  set.  And  in  the 
chapter  on  Display  Type  and  Hand 
Lettering,  Mr.  de  Lopatecki’s  advice  to 
learn  styles  and  faces  by  tracing  and 
iree-hand  copies  is  valuable — take  it  from 
a  teacher  who  has  found  it  works ! 
-R.  W. 

*  *  * 

The  lead  article  in  the  October 
American  Mercury,  “America  Is 
Conservative,”  is  by  Frank  K.  Kent, 
columnist  on  national  affairs  for  the 
Biilimore  Sun —  Percy  Hammond, 
.\w  York  Herald  Trilnme  drama 
critic,  writes  “The  Theatre”  in  the 
same  issue.  The  editors  announce  that 

ji^ill  contribute  from  time  to  time _ 

They  also  promise  that  Laurence  Stall¬ 
ings,  literary  editor,  will  resume  his 
post  on  returning  from  Ethiopia,  where 
he  is  reporting  for  N.  A.  N. 

George  Fort  Milton,  editor  of  the 
lr.attanooga  News,  contributes  “His¬ 
tory  as  a  Major  Sport”  in  the  current 

American  Rcinew _ Nezi'  Masses 

f^tober  1st  contains  “Mussolini’s 
tress  by  James  Carrol.  A  similar 
Wide  on  Germany,  by  the  same  author, 
IS  announced — “New  Orientations  on 
™e  Left”  in  the  October  2d  New  Re- 
tupuc  is  written  jointly  by  Ludwig 
for  15  years  editor  of  The  Nete 
rortfr  V  olksseitung,  and  by  John 
-trachey,  English  writer  and  lecturer, 
much  newspaper  linage 
tI/*T T*  •  deportation  from 

“K  United  States  some  months  ago. 
tie  article  contains  accounts  of  the 
ecent  Socialist  Labor  meeting  in  Brus- 
*is  and  the  Communist  conclave  in 
Moscow— C.  G.  T. 

JULIAN  MEADE  lives  in  Virginia, 
and  insists  on  telling  the  world 
>wut  it.  There  is  no  law  against  ful- 
•InKnt  of  such  desires,  and  the  im- 
P*dial  critic  should  view  the  ordinary 
ceader  of  “I  Live  in  Virginia,  (Long- 
"““s.  Green  &  Co.,  $2.50)  as  the  in- 
“ocent  bystander  who  sees  and  won¬ 


ders  but  isn’t  bothered  much  one  way 
or  another. 

The  tirst  works  of  no  author  are 
his  lx;st.  On  that  premise  it  is  safe 
to  assume  that  Mr.  Meade  will  go  on  to 
bigger  and  better  things.  This  hard- 
to-classify  liook  will  not  be  his  master¬ 
piece.  It  is  neither  odessy  nor  travelog, 
yet  it  is  not  fiction  nor  fable.  It  is 
another  "Personal  History”  less  color¬ 
ful  but  more  akin  to  things  American 
than  that  of  Vincent  Sheean. 

Mr.  Meade  was  an  instructor  in 
Danville  schools  until  the  call  came 
through  from  the  United  Press  for 
coverage  of  the  textile  workers  strike. 
This  iiart-time  assignment  put  him  in 
a  position  to  learn  Virginia  from  top 
to  bottom.  Later,  as  a  factory  hand 
who  was  eventually  to  go  on  relief,  he 
learned  it  much  better — from  the  bot¬ 
tom  up.  It  must  lie  said  that  he  saw 
well  and  records  faithfully. 

An  isolated  incident  in  which  he 
promised  the  governor  to  suppress  a 
story  on  condition  the  governor  would 
not  tell  any  other  newsi>aper  man  gave 
him  an  insight  into  one  phase  of  news- 
papering.  ikeing  the  governor  talking 
to  the  friendly  Danville  Register  and 
liee  man,  Meade  sent  the  story  into 
United  Press  headquarters  and  the  UP 
was  criticized  by  the  local  paper  for 
hampering  strike  negotiations.  Meade 
said  that  the  next  day  he  heard  from 
more  bosses  than  he  ever  knew  he 
had. — B.C. 

*  « 

George  F.  PIEROTT,  managing 
editor  of  the  American  Boy  maga¬ 
zine,  Detroit,  is  the  author  of  “The 
Vagabond  Trail”  (D.  Appleton-Cen- 
tury  Co.),  a  personal  history  of  trav¬ 
els  around  the  world. 


EDWIN  EDGETT  RETIRES 


Press  A^enVs  Story 

Gets  Him  Jail  Term 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  Oct.  2 — Convicted  of 
making  false  report  to  the  police  to 
get  publicity  for  his  client,  George  H. 
Talbot,  New  York  publicity  man,  is 
serving  a  100  day  sentence  in  the  city 
jail.  Talbot’s  hoax  was  a  report  of  an 
asserted  robbery  July  31  in  which  he 
claimed  his  client,  Geneva  Mitchell,  ac¬ 
tress,  and  he  were  robbed  of  money  and 
a  valuable  wrist  watch.  As  a  result  of 
the  report  a  suspect  was  lield  for  sev¬ 
eral  days  by  police.  “I  got  a  little  too 
eiithusisatic,”  Talbot  said  before  his 
trial  last  week. 


JOINS  ST.  LOUIS  STAR.TIMES 

Phil  M.  Hitchcock,  advertising  and 
sales  manager  for  Sears  Roebuck  & 
Co.,  which  operates  two  major  depart¬ 
ment  stores  in  St.  Louis,  for  the  last 
seven  years,  has  resigned  to  join  the 
staff  of  the  St.  Louis  Star-Times  as 
advertising  counselor  and  manager  of 
the  advertising  promotion  department, 
taking  over  his  new  duties  Sept.  30. 
W.  D.  Ager,  who  has  been  advertising 
and  sales  manager  for  Feibelman-Sears, 
New  Orleans,  for  the  last  three  ye^s, 
succeeds  Mr.  Hitchcock  at  Sears. 


Boston  Transcript  Literary  Editor 
Served  Daily  34  Years 

Edwin  F.  Edgett,  literary  editor  and 
book  critic  for  the  Boston  Ei'ening 
Transcript  retired  last  week  as  active 
head  of  the  daily’s  literary  department 
which  he  had  served  for  34  years.  He 
will  continue  to  write  for  the  paper, 
however. 

Mr.  Edgett  was  born  in  Boston,  Jan. 
12,  1867.  After  being  graduated  from 
Harvard  University  he  went  abroad 
where  he  worked  in  London  as  assistant 
editor  for  The  King  from  1894  to  1899. 
He  then  returned  to  the  U.  S.  and  be¬ 
came  drama  editor  for  the  Transcript. 
l.ater  he  became  literary  editor. 

Charles  B.  Palmer  formerly  magazine 
editor  for  the  paper  will  assume  the  duties 
formerly  handled  by  Mr.  Edgett.  E. 
Bigelow  Thompson  will  shoulder  the 
responsibility  of  the  special  feature  sec¬ 
tion  of  the  paper  which,  incidentally, 
has  grown  to  be  one  of  the  outstanding 
elements  of  the  Transcript. 


NEW  SYNDICATE  FORMED 

{.Special  to  Editor  &  Publisher) 
Washington,  D.  C,  Oct.  2 — Carlisle 
Bargeron,  formerly  a  columnist  on  Wash¬ 
ington  newspapers,  and  Glenn  1.  Tucker, 
formerly  in  the  Washington  bureau  of 
the  New  York  World  and  subsequently 
with  N.  W.  Ayer  &  Son  have  orpn- 
ized  Washington  Features  to  syndicate 
Bargeron's  feature  and  others.  Bar¬ 
geron  has  worked  on  the  Washington 
Post  and  Washington  Herald. 


PAPERS  TAKING  TRANSRADIO 

Along  with  several  stations,  two 
more  newspapers  with  stations  have 
subscribed  to  Transradio  Press  Service, 
according  to  Herbert  Moore,  president 
of  Transradio.  They  are  the  Tampa 
Times,  which  has  a  joint  arrangement 
but  will  use  it  only  for  its  station, 
WDAE,  and  the  Roanoke  Times  and 
World-News  which  will  use  Trans¬ 
radio  over  its  WDBJ. 


DROPS  TELEGRAPH  DATE  UNES 

The  Battle  Creek  (Mich.)  Enquirer- 
Nczi’s  has  joined  dailies  which  have  re¬ 
moved  the  date  from  telegraph  stories. 


'T'HE  books  advertised  below  (or  ANY  other  book,  new  or  old)  are 
available  to  EDITOR  &  PUBLISHER  readers,  by  return  mail,  at  list 
price,  or  less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will 
return  the  proper  change.  Remit  the  stated  amount  by  check,  P.  O.  money 
order  or  postage  stamps. 

SPECIAL  BARGAIN  OFFER 

Thouaaiids  of  quenlnna  are  answered  lo  “The  Law  od  AdTertlsInc,”  a  SOO-paae  book  by  dowry 

Ghapman.  of  the  New  York  bar,  with  Introduction  endoraement  by  E:mest  Elmo  Galkins.  The 


book  bean  the  date  1939  and  was  made  to  sell  at  S7.SO. 
Mart  offers  a  limited  number  while  tbey  last  at  $2.95. 


ThrouRh  special  arraiuiement.  the  Book 
Add  35e.  to  cover  postage. 


Journalism 


Newspaper  WrtUnf  and  Editing,  by  W.  O. 

Bleyer.  Thorounhly  up  to  date,  the  second 
Revised  FMItlon  rtvee  lust  the  Information  and 
Illustration  material  the  beginner  needs.  493  pp. 

Ulus . $$.25 

Main  Currents  In  the  History  of  American 
Journalism,  by  W.  U.  Bleyer.  To  Rive  the 
student  of  loumallsm  a  bacRRround.  the  aim, 
throuKhout  the  book,  has  been  to  select  those 
historical  threads  and  materials  that  have  a 
a  siRnIfleant  bearlnR  on  the  present-day  situation 
In  American  journalism.  Ulus.  474  pp.,  formerly 

$4.00.  Now . $$.M 

Newspaper  Management,  by  Frank  Tbayer. 
This  book  covers  toe  whole  fleld  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organisation  of  plant,  offlee,  cireulatlon 
and  advertLslng  departments  to  the  formulation 
of  an  editorial  policy  for  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  success . $4.M 

Women  In  Journalism,  by  Genevieve  Jackson 
Boughnet.  A  guide  to  the  opportunities  and  a 
manual  of  the  technique  of  women's  work  for 

newspapers  and  magasines . $2.5$ 

The  Gommnnity  Newspaper,  by  E.  P.  Harris 
and  F.  H.  Hooke.  A  full  and  practical  appUoi- 
tlon  of  the  principles  of  modem  Joumallsm  to 

the  needs  of  the  local  newspaper . $2.5$ 

The  (kiuntry  Weekly,  by  Pbll  C.  Bing.  Dis¬ 
cusses  the  Innumerable  problems  connected  with 
the  management  of  a  country  newspaper .  .  $2.5$ 
Principles  of  Journalism,  by  Casper  S.  Yost 
A  stuefy  of  Journalism  as  a  profession,  of  Its 

alms.  Ideals,  and  standards . .  . $1.5$ 

Newspaper  Make-w  and  Headlines,  by 
Norman  J.  Radder.  1116  principles  and  practice 
of  newspaper  copy  beading  and  make-up . .  $2.5$ 

JUST  OUT 

Freedom  of  the  Press,  by  George  Seldes. 
In  this  lively  and  fearless  book  a  veteran  news¬ 
paperman  tells  what  Is  wrong  wltb  our  press. 
He  exposes  the  forces  working  against  our  free 
press.  He  pulls  no  punches . $2.75 

New  Books 

“I.iets  Get  What  We  Want,”  a  strong,  com¬ 
pelling  argument  against  those  who  advocate 
government  regulation  of  advertising.  Readable 

and  entertaining . $2.$$ 

“The  Reporter  and  the  News,”  a  practical 
exposition  of  news  gathering  methods.  Written 
by  two  newspapermen,  Philip  Porter,  (Tty 
Editor,  (Teveland  Plain  Dealer,  and  Norval  Nell 
Luxon,  Asst.  Prof,  of  Journalism,  Ohio  State 
University.  Excellent  text-book  tor  a  beginner. 

Octavo,  560  pages . $2.75 

How  to  Package  for  Prott.  by  C.  B.  Ijirrabee. 
Here's  a  new  complete  book  that  tells  how  to 
make  the  package  sell.  Indispensable  to  manu¬ 
facturers  and  advertising  men.  Ill . $2.5$ 

How  to  Run  Better  Sales  Contests,  by  M. 
Zenn  Kaufman.  Pep  up  your  salesmen.  Use 
the  selling  contests  outlined  In  this  book.  Ill.$3.5$ 
Straight  Thinking,  by  William  J.  Reilly. 
Illustrated  by  typlcu  marketing  problems  of 
companies  which  the  author  has  bellied  to  solve 

for  them . $1.75 

Newspaper  Desk  Work,  by  R.  M.  Neal.  $3.9$ 
Practical  Exercises  In  Newswriting  and  Edit¬ 
ing.  by  D.  W.  MUIer . $2.24 

The  Advance  In  Science,  by  Watson  Davis. 

$3.5$ 


Special 


Brewer  Dictionary  of  Phrase  and  Fable 

(frequently  referred  to  as  the  Editor's  Handbook) 
standard  at  $7.50  price,  offered  here  at  $3.50. 
Half-morocco,  1 .440  pages,  over  14.000  references. 
LYank  H.  VTietelly,  LItt.D.,  says:  "Full  of  meat 
as  an  egg."  A  gift-book  not  to  be  overlooked. 

American  Women,  edited  by  Durward  Howes. 
A  book  of  great  service  to  anyone  desiring 
Information  about  outstanding  American  women. 
Regular  price  $10.00.  Special  offer  to  news¬ 
papers  and  libraries . $8.$$ 

America’s  Young  Men,  edited  by  Durward 
Howes.  The  ofhclal  Who's  Who  among  the 
young  men  of  the  nation.  Regular  price,  $12.50. 
Special  price  to  newspapers  and  libraries. . .  $$.$$ 


Advertising 


Making  Millions  Read  and  Buy,  by  William 
A.  Thomson.  New.  Expert  analysis  of  market¬ 
ing  through  newspaper  advertising.  Cloth .  $$.$$ 

Silent  Merchandise  Man,  by  George  Levlnton. 
A  recent  new  publication  In  loose  lest  form 
designed  to  serve  as  a  guide  for  retailers  and 
newspaper  advertising  salesmen.  Free  counsel 
service  Is  offered  for  a  period  of  one  year  on 
retail  advertising  problems  to  newspapers. .  $1.$$ 

2222  Retailing  Ideaa,  compiled  by  Emanuel 
Lyons.  Successful  methods  used  In  nearly  every 
retailing  activity.  Can  be  used  In  the  advertising 
promotion  department  as  well  as  by  local  space 
salesmen  and  users  of  space.  Cloth . M.$$ 

World  Marketing,  by  V.  D.  Collins.  A  com¬ 
plete  guide  to  wond  market  merebandlslngand 
selling  of  the  new  era . .$2.5$ 

Making  Advertisements,  by  R.  S.  Durstine. 
Able  exposition  of  general  advertising  technique. 
Cloth . $$.$$ 

Newspaper  Advertising,  by  James  M.  Muldoon. 
A  sales  presentation  using  "Better  Retailing" 
us  a  manual.  I^vldes  a  definite  formula  to  aid 
advertising  salesmen  to  more  sales . $1.$$ 

Careers  In  Advertising,  arranged  and  edited 
by  Alden  James.  This  is  a  symposium  of  the 
advertising  business  written  especially  by  Its  best 
known  leaders.  Every  aspect  of  advertlslM  Is 
covered.  677  pp . $2.5$ 

Advertising,  Its  Economics,  Philosophy  and 
Technique,  by  Herbert  W.  Hess.  A  book  which 
enables  tbe  reader  to  comprehend  in  a  single 
volume  every  phase  ol  merchandising . $5.$$ 

Law  of  the  Press 

Newspaper  IjUW,  by  W.  W.  Loomis.  Cloth  .$2.5$ 

The  Law  of  Newspapers,  by  Arthur  A  Crosman. 
Complete  exposition  of  libel,  slander,  contempt. 
Cloth . $3.5$ 


Circuiatlon 

Newspaper  District  Management,  by  Lloyd 
Smith.  A  textbook  for  men  In  charge  of  news¬ 
paper  carrier  salesmen.  111.  Cloth . $5.0$ 

The  Paper  Route,  by  Lloyd  Smith . $1.0$ 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended:  History:  Main  Currents,  by  W.  G.  Rleyer,  $$,$$,  Editorial  Technique: 

Newspaper  ReMrtlpg  of  Public  ARalrs,  by  Bush,  $$.$$.  Newspaper  Writingand  Editing, 
by  Bleyer,  $2.25.  RKhts  and  ravlleges  of  the  Press,  by  siebert.  n.$$.  The  Working 
Press,  l»- Sorrels.  $2.$$.  The  l.iaw  of  the  Newspapers,  by  Arthur  A  Croaman.  $2.5$.  News¬ 
paper  Reference  Methods,  by  Desmond,  $2.5$.  News  Photography,  by  ITioe.  $2.0$. 
For  Inspiration;  Behind  the  Front  Page,  Forrest,  $2.5$.  Releienoe-  March’s  Thesaurus 
Dictionary,  $$.$$. 


Quoted  prices  include  cost  of  'wrapping  and  mailing.  Add  10%  to  Canadian 
orders. 

Address:  Book  Mart  EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 
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Selling  The  Classified  Pages 


By  L.  P.  LIKELY 


The  Reeaon  Why 

DP:TR0IT  free  press  classi¬ 
fied  advertising  section,  until  re¬ 
cently,  had  been  published  in  tabloid 
form  on  Sundays.  In  reply  to  a  query 
as  to  the  reason  for  discontinuance  of 
such  style,  Walter  Campbell,  classified 
manager,  states : 

“We  discontinued  the  tabloid  section 
because  of  mechanical  difficulties.  It 
was  necessary  to  fold  the  tabloid 
around  our  society  section.  This  was 
objectionable  to  the  classified  depart¬ 
ment  because  the  tabloid  came  apart 
when  lifted  from  the  paper.  It  was 
also  objectionable  to  the  users  of  our 
society  section. 

“The  tabloid  want  ad  section  was  easy 
to  read  and  easy  to  handle.  A  recent 
survey  among  our  advertisers  showed 
them  overwhelmingly  in  favor  of  the 
tabloid  section.  Qne  very  prominmt 
real  estate  man,  writing  us  on  the  dis¬ 
continuance  of  the  section,  said,  ‘You 
have  made  a  great  backward  step.’  ” 


news  items,  used  the  purse  ad  as 
basis  for  some  pointed  pictorial  quips. 


Newspaper  Advertising  Executives  ' 
Will  Hold  2‘Day  Chicago  Meeting 


Roto  ClmMified 

An  innovation  in  paid  classified  ad¬ 
vertising  appeared  on  Sunday, 
Sept.  22,  in  the  rotogravure  section  of 
the  Rochester  Democrat  &  Chronicle. 

Flanked  by  pictures  appeared  a  few 
inches,  single  column,  headed  “Gravure 
Personals.” 

Several  five  to  seven  line  want  ads 
offering  various  types  of  merchandise 
and  service  were  printed  in  this  classi- 
lication. 

Albert  W.  Fell,  business  manager  of 
the  papers,  states  that  this  novelty  natu¬ 
rally  brings  a  much  higher  rate  than 
l)lack  and  white  classified,  and  that  it 
is  the  intention  to  build  up  rotogravure 
classified  as  a  regular  department.  An¬ 
thony  T.  Powderly  is  classified  man¬ 
ager. 


(.Speciat  to  Edito«  &  Pubushke)  An  executive  dinner  session  will  hi 

Chicago,  Oct.  1— Improvements  in  de-  held  Monday  evening,  Oct.  14,  withtt 
partment  store  advertising  typography,  Xewspaiier  Committee  of  the  .\meri» 
problems  ahead  in  business  and  adver-  •  '  »  j - •  •  ^ 


Convicted 

Through  efforts  of  the  Arizona 
Press  Club,  this  section  was  written 
into  the  statute  books  of  Arizona: 

“Every  person  who  contributes  or 
furnishes  any  statement  or  news  item 
to  a  newspaper  published  within  the 
state,  knowing  that  such  statement  or 
news  item  is  untrue,  shall  be  guilty  of 
a  misdemeanor,  and  shall  be  punished 
by  a  fine  not  exceeding  $300  or  by  im¬ 
prisonment  in  the  county  jail  for  a 
period  not  exceeding  three  months,  or 
by  both  such  fine  and  imprisonment.” 
Last  month  in  Phoenix,  J.  E.  Lind- 


IN  the  same  section  FiiKher  Motor 
Co.  used  a  full  page  to  announce 
that  it  again  makes  history  by  its  Big 
Fall  Opportunity  Sale  of  used  cars,  fea¬ 
turing  over  100  “Fincherized”  autos. 

Eleven  cars  were  reproduced  with 
large  and  small  price  spots.  A  long 
list  of  machines  not  pictured  was  car¬ 
ried  down  the  left  side.  In  general  the 
ad  was  along  the  line  of  any  full  page 
oil  used  cars,  except  that  its  appear¬ 
ance  in  the  roto  section  seemed  subcon¬ 
sciously  to  lend  an  atmosphere  of  in¬ 
disputable  quality  to  the  cars  them¬ 
selves  and  to  the  house  offering  them. 


tising  and  the  general  subject  of  news- 
jiaper  advertising  are  to  be  discussed  by 
three  guest  speakers  during  the  two-day 
meeting  of  the  Newspaper  Advertising 
Executives  Association’s  semi-annual 
conference  here  Oct.  14  and  IS  at  the 
Stevens  Hotel,  according  to  program 
plans  announced  this  week  by  Irving  C. 
Buntman,  secretary-treasurer  of  the  or¬ 
ganization. 

The  forthcoming  meeting  is  a  depar¬ 
ture  from  the  customary  one-day  fall 
session  held  during  “.\.B.C.  Week.” 
Discussions  this  fall  will  be  confined  to 
executive  sessions.  Guests  and  friends 
are  invited  to  attend  the  luncheons  on 
Monday  and  Tuesday,  according  to 
President  Irwin  Maier,  Milivatikee 
Jonrttal,  and  Thomas  G.  Murphy, 
Janesz’ille  (Wis.)  Gasette,  chairman  of 
the  program  committee. 

Floyd  Parsons,  associate  editor  of 
Adi'ertising  &  Selling,  will  discuss 
“Problems  .\head  in  Business  and  Ad¬ 
vertising”  at  the  Monday  luncheon.  Gil¬ 
bert  D.  Farrar,  New  York  typographic 
consultant,  will  talk  on  “Department 
Store  Advertising  Improvements  on 
Typography,  Layout  and  Display”  at 
the  Wednesday  luncheon.  The  other 
guest  speaker,  Roy  Ozonne,  president 
of  Continental  Marketing  Corporation, 
Chicago,  will  speak  on  “Newspaper 
Advertising”  Monday  afternoon. 


.\ssociation  of  Advertising  .\gendes 
and  the  Agency  Committee  of  tht 
N.A.E.A.  at  which  the  subject  d 
“Newspaper  Relations”  will  be  thepfin. 
cipal  topic  of  discussion.  Representhg 
the  newspaiier  executives  at  this  di^ 
will  be  Don  Bridge,  New  York  Timet, 
chairman:  Col.  Leroy  Herron, 
ington  Evening  Star,  T.  Norman  WB. 
Hams,  Cincinnati  Enquirer,  Frank  West- 
cott,  Gary  (Ind.)  Fost-Tribttne,Thi^ 
G.  Murphy,  Janesville  Gazette,  Geoigt 
J.  Auer,  Nezv  York  Journal,  represent¬ 
ing  the  N.A.E.A.  board  of  directors. 
President  Maier  and  Secretary-Treas¬ 
urer  Buntman. 


The  N.A.E.A.  board  of  directors  will 
meet  here  Sunday  evening,  Oct.  13,  to 
discuss  important  subjects  relating  to 
the  conference  and  to  set  up  an  associa¬ 
tion  program  for  the  coming  year. 

Vice-President  Norman  S.  Rose, 
Christian  Science  Monitor,  will  presiik 
at  the  Monday  morning  session.  Presi¬ 
dent  Maier  will  take  charge  of  the  Mon¬ 
day  afternoon  and  Tuesday  sessions. 
P'orrest  Geneva,  Des  Moines  RegiOer 
and  Tribune,  will  present  a  report  on 
"Newspaper  Promotion”  that  will  be  of 
special  interest  to  members.  A  special 
invitation  has  b^n  extended  to  publish¬ 
ers’  representatives  and  to  the  News¬ 
paper  Representatives  Association  of 
Chicago  to  attend  the  luncheon. 


Back  in  the  Fold 


say  was  fined  $50  by  Justice  of  Peace  T  M.  NIEHAUS,  classified  manager  plained  by  stating 
Harry  Westfall  for  furnishing  an  im-  *J  •  of  the  New  Orleans  Item-Tribune,  vacancies  are  now 


inches  of  display  type  annotmeing  that 
the  chance  of  a  lifetime  is  here  to  make 
dreams  come  true.  This  is  further  ex- 


A.  P.  DIRECTORS  MEET 


true  statement  for  publication 
classified  ad  in  the  Arizona  Republic. 
Following  conviction,  appeal  to  the  su¬ 
perior  court  was  announced  by  Lind¬ 
say’s  attorney,  and  the  defendant  posted 
a  $100  appeal  bond.  Lindsay  had  of¬ 
fered  no  defense  testimony. 

Conviction  in  the  J.  P.  court  was. 
based  on  a  want  ad  to  the  effect  that 
a  Phoenix  grocery  store  wished  to  em¬ 
ploy  “three  male  clerks,  hustlers.” 

J.  C.  Rhoton,  grocery  owner  and 
neighbor  of  Lindsay,  testified  that  he 
neither  placed  nor  authorized  said  ad 
in  the  Republic.  From  the  city  and 
countryside  had  come  54  respondents  to 
Rhoton’s  food  emporium.  He  had  been 
obliged  to  explain  to  each  that  he  knew 
nothing  of  the  advertisement,  had  but 
one  store,  needed  no  clerks. 

Prosecution  testimony  traced  the  ad 
from  Lindsay,  through  other  parties,  to 
the  newspaper  office. 

The  defense  unsuccessfully  sought 
dismissal  of  the  charge  on  the  grounds 
that  the  complaint  was  improperly 
drawn,  and  that  the  matter  complained 
of  was  a  paid  advertisement  while  the 
law  applied  only  to  news  items. 


firm  believer  that  one  seldom  re 
ceives  more  than  one  gives,  whether  in 
tangibles,  intangibles,  or  just  plain  hu¬ 
man  effort.  In  hoping  to  continue  to 
receive  ideas  that  “us  foreigners”  can 
use,  he  sends  one — a  dandy — just  used 
in  his  Sunday  paper  for  real  estate. 
Welcome  back,  Louisiana! 

It’s  a  four-page  section  jammed  with 
nothing  but  real  estate  for  sale.  The 
first  page  is  pictorial,  starting  off  with 
a  big  spot,  “Now  You  Can  Own  a 
Home.” 

Forty-four  one-column  cuts  of  houses 
are  numbered,  with  addresses  and  “for 
complete  details,  see  page  — ,  column 


that  New  Orleans 
now  actually  less  than 
one-third  of  normal.  The  Realtor  seal 
is  used  in  this  copy. 

The  three  following  pages  are  com¬ 
pletely  given  to  unbroken  columns  of 
regular  selling  copy  about  the  houses 
pictured  on  the  first  page,  and  many 
others. 

On  these  jiages  are:  one  full  three- 
column  ad;  three  full  two-column  ads; 
eleven  full  single  columns;  and  eight 
half-column  ads. 

The  paper  doesn’t  break  column  rules 
so  some  of  the  longer  words  in  the 
multiple  column  spaces  were  divided 
by  the  vertical  rules. 


— directly  beneath  each.  The  identi-  MatlV  National  Fiaures 
lying  numbep  do  not  appear  m  any  j  m 


order,  are  mixed  up. 

Half  the  house  cuts  are  above  the 
fold,  half  l^low.  Across  the  center  of 
the  page  in  diagonal  fashion  are  six 


At  Florida  Reunion 


JAST  week,  the  Associated  Press 


quoted  these  classified  ads  with 
brief  stories  over  its  wires : 

“Job  wanted  as  President  of  the 
United  States.  Can  lift  the  depression 
in  thirty  days.” 

The  above  was  inserted  by  Julian 
Johnson  in  the  Situations  Wanted 
classification  of  the  Phoenix  Gasette. 
Johnson  told  employes  of  the  newspaper 
that  a  dream  prompted  him  thus  to  ad¬ 
vertise.  Johnson,  a  Gazette  staff  man, 
learned  is  a  former  Republican  who 
■“turned  Democrat,”  but  who  thinks  the 
New  Deal  “all  wet.”  He  has  been  on 
relief  for  two  years. 

“FOUND — Lady’s  purse  left  in  my 
car  while  parked.  Contains  papers,  ^ 
in  change,  etc.  Owner  can  have  same 
by  describing  property  and  paying  for 
this  ad.  If  owner  can  explain  satis¬ 
factorily  to  my  wife  how  purse  got  into 
car  will  pay  for  ad  my.self.  R.  C.” 

This  one  appeared  in  the  Grand 
Coulee  (Wash.)  News. 

The  New  York  World-Telegram, 
which  publishes  a  daily  series  of  hu¬ 
morous  cartoons  as  a  take-off  on  odd 


NEWSPAPER 

MEN 

For  Any  Department 

•  ADVERTISING 

•  EDITORIAL 

•  CIRCULATION 

•  CLASSIFIED 

•  PROMOTION 

•  MECHANICAL 

ISo  Charge  to  Employer 


Personal  bulletins  of  available 
men,  with  photosraphs;  will  be 
sent  you  promptly  when  you  in¬ 
quire  for  prospective  employes. 


E  &  P  Personnel  Service 

L.  P.  LIKELY.  Msr. 

1700  Times  Bldg.  Times  Square 
New  York 


(By  telegraph  to  Editor  &  Publisher) 
Boston,  Mass..  Oct.  3 — The  sixth 
annual  northern  reunion  of  the  com¬ 
mittee  of  One  Hundred  of  Miami  Beach, 
Florida,  under  the  presidency  of  Dr. 
Clayton  Sedgwick  Cooper,  brought  to¬ 
gether  here  today  leaders  in  finance, 
commerce,  industry  and  journalism, 
among  them  Charles  F.  Kettering, 
American  engineering  genius;  Irving  j. 
Reuter,  retired  vice-president  of  General 
Motors;  Dr.  Joseph  H.  Adams,  head 
of  .\dams  Foundations,  Brooklyn,  N. 
Y. ;  John  Hays  Hammond,  (ieorge  .\de, 
Harvey  S.  Firestone,  Col.  Frank  B. 
Shutts,  Miami  Herald;  Frank  E.  Gan¬ 
nett,  the  Gannett  Newspapers;  Paul 
Block,  the  Paul  Block  Newspapers,  and 
local  newspaper  men. 

Tomorrow  the  members,  numbering 
about  300,  will  be  guests  of  John  Hays 
Hammond  and  Leslie  Buswell  at  their 
estates  at  Gloucester,  after  which  the 
ladies  will  join  the  group  for  a  shore 
dinner  and  dancing  at  the  New  Ocean 
House,  Swampscott.  The  scheduled 
speakers  for  the  banquet  tonight  at  the 
Copley  Plaza  hotel  are  former  Presi¬ 
dential  candidate  Hon.  Alfred  E.  Smith, 


FO 


DiscuBsiona  In  New  York  City  Cow 

Wide  Field — No  Announcementi 

The  full  board  of  directors  of  the 
.Associated  Press  were  meeting  this 
week  in  the  board  room  at  A.P.  in 
New  York  City,  the  first  two  days  on 
Wednesday  and  Thursday  being  taken 
up  with  routine  business  discussions. 

The  subject  of  the  A. P.’s  position  on 
radio  newscasting,  slated  to  be  one  of 
the  chief  topics  for  discussion,  was  to 
lie  brought  up  Friday  with  Jackson  D- 
liott.  assistant  general  manager,  pas^ 
on  to  the  board  the  reactions  he  received 
from  a  survey  of  opinion  among  a 
limited  section  of  the  membership.  The 
A.P.  offices  said  the  question  of  Wire 
photo  had  not  come  up. 

In  addition  to,  the  two  vice-presidents, 
Houston  Harte,  San  Angelo  (Tex.) 
Standard-Times  and  W.  J.  Pape, 
lYaterbury  (Conn.)  Republican  and 
.Imcrican,  all  the  board  members  at¬ 
tended  : 

Frank  B.  Noyes.  IPashington  Star; 
Frank  E.  Gannett,  Gannett  Newspapen; 
Robert  McLean,  Philadelphia  Bullet*: 
Frederick  E.  Murpihy,  Minneapelit 
Tribune;  Paul  Patterson,  Baltimtrt 
Sun;  W.  H.  Cowles,  Spokane  Spoktr 
man  Review  and  Chronicle;  E.  Lansing 
Ray,  St.  Louis  Globe-Democrat;  (ii 
R.  R.  McCormick.  Chicago  Tribme; 
(ieorge  B.  Longan,  Kansas  City  Sior; 
L.  K.  Nicholson,  New  Orleans  Times- 
Picayune;  Clark  Howell,  Atlanta  Co»- 
stitution;  Stuart  Perrv,  Adrian  (Mick) 
Telegram;  J.  R.  Knowland,  Oakland 
Tribtme;  Paul  Bellamy,  Cleveland 
Plain  Dealer  and  John  Cowles,  Des 
.Moittes  Register  and  Tribune. 
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_ ,  Fred  Allen.  _ „  __ 

Senator  Moses,  Former  Mayor  Nichols  brushes  has  been  placed  with  Pedlar  4 


BRISTOL-MYERS  APPOINTS 

Bristol-Myers  Company,  New  Yoit 
has  placed  the  advertising  of  Sal 
Hepatica  and  Minit-Rub  with  Yoi^ 
&  Rubicam,  Inc.,  New  York,  effecti« 
Nov.  1.  The  apoointment  includes 
handling  the  Bristol-Myers  radio  pro¬ 
gram,  “Town  Hall  Tonight.”  featuring 
Advertising  of  Rubberset 


and  Gov.  Louis  Brann. 


LUNCHEON  FOR  WHALEN 

Grover  A.  Whalen,  past  president  of 
the  Advertising  Club  of  New  York, 
will  be  guest  of  honor  at  a  luncheon 
to  be  given  by  trade  and  civic  organi¬ 
zations  of  the  city  Oct.  15  at  the  Hotel 
Astor. 


Ryan,  New  York,  and  of  Petersons 
insecticide  products  with  Thompsoo- 
Koch  Company,  Cincinnati. 


GETS  COFFEE  ACCOUNT  , 
Arbuckle  Bros.,  New  York,  have  aP" 
pointed  Hanff-Metzger,  Inc.,  New  York, 
tc>  direct  the  advertising  of  Yuban 
Coffee. 


A 


Editor  &  Publisher  for  October  5,  1935 
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founder  of  MILWAUKEE 
JOURNAL  DIES 


NEWBOLD  RELATIVE  KILLED 

Washington 


(Continued  from  page  9) 


Mr.  Niemaii’s 


Ijur  events  proved 
-construction  had  been  right.  But 
oitoier  there  was  a  story,  sometimes  a 
“beat,"  for  SO  ^trid  look  for 

things  when  you  know  they  are  to  be 

''’^r)thing  that  interested  him  gave 
him  an  idea  for  the  paper.  Nothing 
•hat  he  saw  was  too  good  for  the  Jour- 
nJ  and  there  must  be  a  way  of  getting 
it  So  it  came  about  that  the  Journal 
ftas  the  lust  paper  in  Milwaukee  to 
use  typewriters  in  editorial  offices,  the 
hrs  to  use  Linotypes,  the  first  to  use 
niotor  trucks.  In  1912  it  made  the 
lint  delivery  of  newspapers  by  air¬ 
plane  in  Wisconsin  and  in  1918  was  the 
first  newspaper  to  issue  a  special  air¬ 
plane  edition.  Not  all  these  things  were 
Mr.  Nietnan’s  own  thoughts;  but  any¬ 
one  with  an  idea  that  was  interesting 
ioaid  him  a  ready  listener. 

In  sports  Mr.  Nieman  early  took  an 
interest  in  golf,  playing  with  a  few 


Member  of  Prominent 

Publishing  Family  Asphyxiated 

(.S fecial  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  3 — Hey- 
wood  Newbold,  30,  member  of  a  promi¬ 
nent  Washington  publishing  family,  died 
of  asphyxiation  at  his  home  here  Wed¬ 
nesday.  Fumes  escaping  from  a  gas 


J.  B.  WEBB  OF  DETROIT 
NEWS  DIES  AT  53 


Was  Director  of  Advertising  Sales  for 
Daily  and  Manager  of  Its  Radio 
Station — 111  Only 
Ten  Days 


ALBERT  B.  KINGSBURY 

Albert  B.  Kingsbury,  75,  who  for  36 
yeais  was  an  editorial  writer  for  the 
New  York  IV  or  Id  died  Sept.  27  at  his 
home  in  Quincy,  111.,  following  a  long 
illness.  He  was  graduated  from  Har¬ 
vard  in  1882  and  two  years  later  joined 
the  Chicago  Daily  News,  later  serving 
as  foreign  editor.  In  July,  18^,  he 
went  to  New  York  as  special  Eastern 


joined  the  New  York  World  remaining 
until  1923  when  ill-health  forced  his  re¬ 
tirement.  During  his  association  with 
the  World  he  specialized  in  book-re¬ 
viewing.  His  wife  survives. 


1  a  r>  CT  WCIII.  lO  incw  i  ufr.  as  spcuiai  ii-asicm 

He  was  a  nephew  of  Fleming  New-  ,^^5^  civic  circles,  died  suddenly 
bold,  business  manager  of  the  IVashtng-  29  at  his  home  in  Detroit  after 

Ion  Ei’cning  Star  a  nephew  of  Mrs.  iHness  of  10  days. 

I'rank  a  Noyes,  wife  of  the  president  jn  shullsburgi  Wis.,  Mr.  Webb 

ot  the  Star  and  the  .Associated  Press,  graduated  from  the  Hampton,  la., 
a  cousin  of  Newbold  Noyes,  assistant  school,  where  his  parents  had 

editor  of  the  Star,  and  a  cousin  of  Lady  jj,oved  when  he  was  five  years  old. 

His  entry  into  the  business  world  was 
in  a  lumber  office  in  Eldora,  la.,  and 
later  he  was  with  two  lumber  firms  in 
Chicago. 

During  the  World  War  he  was  di¬ 
rector  of  Liberty  Loan  Sales  in  De¬ 
troit  and  later  was  manager  of  the  De- 
roit  Symphony  Orchestra  and  the  De¬ 
troit  (jpera  Co.  He  was  vice-president 
of  the  Detroit  Symphony  Society  for 
12  years  and  had  served  as  a  Recreation 


Wilmott  Lewis,  wife  of  the  Washington 
correspondent  of  the  London  Times. 


HARRY  E.  SLEP 


Vice-pretident  of  Altoona  Mirror  Co. 

Dies  at  48 

Harry  F.  Slep,  48,  vice-president, 

,  treasurer  and  director  of  the  Mirror 

otber  Milwaukee  pioneers  in  what  he  Printing  Company,  publishers  of  the 

always  called  a  "pasture.”  So  presently  Altoona  (Pa.)  Mirror,  died  Sept.  29  at  .  . 

the  Journal  sensed  that  golf  had  become  his  home  in  Altoona  after  a  illness  of  Comtnissioner^  of  Detroit  under  ^Sen- 
apme  for  the  public  and  had  its  golf  nine  months. 

editor.  Mr.  Slep  succeeded  his  father  as 

Watched  over  by  a  wife  whose  life  superintendent  of  the  Mirror  composing 
was  devoted  to  making  him  happy  in  room  a  number  of  years  ago  and  had 
his  later  years,  he  took  life  more  easily,  spent  virtually  his  entire  newspaper 
often  calling  upon  his  will  power  to  re-  career  with  the  paper.  Prominently 
sist  getting  too  deeply  immersed  in  his  identified  with  the  civic  life  of  the  com- 
dd  duties.  And  so  he  prolonged  the  munity,  he  was  a  director  of  the  cham- 

years  of  his  care  of  the  paper  that  had  her  ot  commerce  and  was  a  charter 

been  his  life.  member  of  the  American  Business  Qub. 

In  laying  the  cornerstone  of  the  Jour-  serving  as  president  in  1932-33. 


GEORGE  SLATE  DIES 

George  Slate,  vice-president  and  a 
director  of  the  Simmons- Boardman 
Publishing  Co.,  New  York  business  pub¬ 
lishing  house,  died  at  Overlook  Hos¬ 
pital,  S\immit,  N.  J.,  Sept.  26,  at  the 
age  of  61  years. 


ator  James  Couzens  when  the  latter 
was  mayor.  He  was  a  member  of  the 
Board  of  Trustees  of  the  Grace  Hos¬ 
pital,  a  director  of  the  Children’s  Hos¬ 
pital,  a  former  president  of  the  De¬ 
troit  Board  of  Commerce  and  was  the 
only  one  ever  to  have  been  twice  elected 
president  of  the  Detroit  Rotary  Club. 
He  was  a  prominent  Mason  as  well 
as  active  in  other  organizations. 

In  1930  Mr.  Webb  became  manager 


nal’s  present  home,  on  April  12,  1924,  was  also  affiliated  with  several  fraternal  of  WWJ,  the  radio  station  of  the  De- 


Ur.  Nieman  said: 

“The  Journal  has  grown  up  with  the 
people  of  Milwaukee.  It  has  lived  close 
to  them.  It  has  never  cared  about 
classes,  but  about  people.  Children’s 
interests  have  been  close  to  its  heart 
and  baseball  on  the  sandlots  has  meant 


and  civic  organizations. 


troit  News  and  four  years  ago  accepted 
the  position  of  director  of  advertising 
sales  for  the  News. 

He  is  survived  by  his  wife,  Ella  Hill 
Webb;  a  son,  Jerry;  four  brothers, 
H.  Eugene  Webb,  of  Detroit ;  R.  C. 
Webb,  of  Council  Bluffs,  la.,  and  W. 
T.  and  F.  E.  Webb,  of  Hampton,  la., 
and  two  sisters,  Mrs.  W.  D.  Ott,  of 
Hampton,  and  Mrs.  E.  W  Shafer,  of 
la.  Funeral  services  and 


THOMAS  E.  THOMPSON 

Thomas  E.  Thompson,  75,  who  on 
Oct.  17  would  have  served  out  54  years 
as  editor  of  the  Howard  (Kan.)  Cour- 
more  to  it  than  the  profes^onafieagws.  Tuesday,  Oct.  1,  at  his  home 

“One  of  its  most  important  policies  Howard.  The  writing  of  newspaper 

has  been  to  get  all  the  information  it  paragrajUis,  good  humored  bits  of  philo-  _ ^ 

could  about  matters  of  importance  to  sophy  and  observations  of  our  scene  Waterloor. 
the  public,  giving  them  all  sides  of  a  times  was  a  special  talent  of  Tom  burial  were  in  Detroit  on  Wednesday, 
question.  It  has  never  denied  any  man  Thompson,  as  he  was  known  to  editors  Qct.  2, 
who  had  a  case  the  opportunity  to  state  Kansas  and  in  many  parts  of  the 
it  United  States.  Mrs.  Thompson,  who 

“In  its  news  stories  it  has  kept  up  had  bwn  her  husband’s  assistant,  is 
unceasingly  the  effort  not  to  do  injustice  recognized  for  her  own  ability  as  a 
to  anyone  or  bring  into  its  stories  what  columnist.  -A  son.  Clad  H.  Thompson, 
might  hurt  people  innocent  of  all  offense,  learned  newspaper  work  on  the  Cour- 
“This  we  do  not  think  of  as  some-  For  the  last  17  years  he  has  been 

thing  particularly  virtuous,  but  simply  Ihe  editor  of  “Starbeams”  on  the  Katir- 
«  tiy-ing  to  be  square,  a  policy  which  -ro-r  City  Star. 
makes  a  newspaper  trusted  and  wins  it 


ACCURACY 


*  *he  life  of  the  community.” 

These  words  come  as  near  as  anyone 
can  to  putting  down  a  life  record  in 
sentences.  For  a  newspaper’s  policy 
Mnot  readily  put  into  a  definition, 
'*  •’crealed  in  the  way  it  meets  the 
problems  of  a  community’s  life. 

^r.  Nieman  was^  married  Nov.  28, 


KARL  E.  HARRIMAN 
Karl  E.  Harriman,  one-time  man¬ 
aging  editor  of  the  Ladies  Home  Jour¬ 
nal,  Red  Book  and  Blue  Book,  died 
in  his  suburban  home  near  Philadelphia 
Oct.  1.  He  was  60.  Mr.  Harriman’s 

-  —  _ _  -’V”.  ‘•u,  early  career  in  newspapering  began  on 

to  Agnes  Elizabeth  Guenther  Ihe  Detroit  Journal.  He  later  wrote  a 
Wahl,  daughter  of  Christian  Wahl,  daily  editorial  column  for  the  Detroit 
father  of  Milwaukee’s  parks,”  who  Pree  Press  and  acted  as  that  news- 
snmves  him.  He  is  also  survived  by  a  paper’s  correspondent  in  England  be- 
sBter,  Mrs.  Lettie  McBeath,  and  a  (ore  entering  the  r^agazine  field. 


mece.  Miss  Faye  McBeath.  both  of  Mil¬ 
waukee. 


.  servires  for  Nieman  were  to 

Pe  held  Oct.  4  in  forest  home  cemetery 
®apel  with  Rev.  Holmes  Whitmore 
pastor  of  St.  Pauls  Episcopal  church, 
inducting  services. 


I^TEReIIATIOIVAL 
SERVICE 
Sydney  'R.  Clarke 


I’resident 


76,  Rue  des  Petits-Champs 
Paris,  France 


T»l^phone:  Oprra  66-27 
l.abl«  Addrratt  Kirantalir,  1‘aria 


Travel  Experts 


New  York  Hepreaentative: 

JL  T.  Henderson  Company,  Inc. 

•I  f¥lh  Avenue  New  York,  N.  Y. 

VAnderbUt  3-4760 


"Hey,  General!  Good  advertis¬ 
ing  strategy  reaches  the  Top— Third 
of  Iowa  buyers  at  lowest  milline 
rates  in  Iowa  through  The  Des 
Moines  Register  and  Tribune’s  more 
than  quarter  million  circulation. 


Trained  and 
Experienced  Men 
in  Journalism 


The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  oF  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreign  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $1 5,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 


PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  DUrcIoi 
836  ExekMSB  AvtRM  Chkato 


NO  CHARGE  TO  EMPLOYERS 


United  Press 


SPEED 


y'Ae  ^koLi 


oice 


OF  THE  WORLD’S  LEADING 


PUBLISHERS 


CLINE  PRESS  DRIVES 
and  CONTROL . . 

Reels,  Tensions,  and  Pasters 


CLINE  ELEC.  MFC.  CO. 


Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bldg. 


1/  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  Intematiocud 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 


Address:  Clarence  E.  Byster, 
Secretary-Treasurer,  Tha 
Peoria  Star,  Peoria,  lliiiwiiB. 
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AGENCY  COPY  SEEKS  Staff  In  Turmoil  As  Fond  Mother 
TO  AID  RECOVERY  _  _ 


Advertising  ns  Business  Force  Is 
Theme  of  Lord  Sc.  Thomns  Cam* 
pnign  to  Start  Next 
Week 


Reconciles  Self  to  Engagement 


STATE  PLEASED  WTIH 
TAX  COPY  RESULTS 


ag’in,  on  ag’in,  Finnegan”  was 
V-/  a  veritable  piker  compared  with 


(.Special  to  Editor  &  Publisher) 

Chicago,  Oct.  2 — A  forthright  chal¬ 
lenge  to  American  business  executives 
to  consider  the  value  of  modern  adver¬ 
tising  as  a  fundamental  aid  to  business 
recovery,  is  contained  in  the  extensive 
Lord  &  Thomas  advertising  aeency 
campaign  to  be  launched  next  week  in 
metropolitan  and  business  newspapers, 
advertising  journals,  trade  papers  and 
national  magazines. 

The  campaign,  previously  announced 
in  Editor  &  Publisher  by  Albert  D. 
Lasker,  president  of  Lord  &  Thomas, 
will  deal  in  smashing  display  with  the 
concepts  of  advertising,  from  both  con¬ 
sumer  and  advertising  viewpoints,  it  was 
stated  here  this  week.  The  series  of 
full-page  ads  is  designed  as  a  measuring 
stick  to  help  the  business  man  to  under- 
st^d  the  value  of  “printed  salesman¬ 
ship”  and  to  evaluate  his  own  advertising 
efforts.  A  distinctive  typographical 
dress  has  been  adopted  for  the  series 
of  advertisements,  which  will  extend 
into  1936. 

Seventeen  metropolitan  and  business 
newspapers  will  be  used,  with  weekly 
insertions  of  1,200  lines  each.  News¬ 
papers  which  will  run  this  campaign 
are:  Chicago  Tribune,  Chicago  Herald 
S'  Examiner,  Chicago  Journal  of  Com¬ 
merce,  New  York  Times,  Nnv  York 
Herald-Tribune  New  York  American, 
Barron's  Weekly,  Wall  Street  Journal, 
Detroit  Free  Press,  San  Francisco 
Chronicle,  San  Francisco  Examiner, 
Pacific  Coast  Edition  of  Wall  Street 
Journal,  Los  Angeles  Times,  Los  An¬ 
geles  Examiner,  Cincinnati  Enquirer, 
Dayton  News,  and  United  States  News. 

Seven  advertising  journals,  including 
Editor  &  Publisher,  together  with 
representative  trade  papers  in  the  food, 
drug  and  automotive  fields,  are  also  to 
be  used.  Included  in  the  national  maga- 
.zine  list  are  the  following :  Fortune, 
Nation’s  Business,  Bicsincss  Week, 
Time,  Forbes,  Today,  Saturday  Evening 
Post,  Collier’s,  Atlantic  Monthly,  Es¬ 
quire  and  Ne'^v  Yorker. 


the  parents  of  a  young  Alabama  girl, 
who  recently  kept  the  society  editor  and 
the  state  news  editor  of  the  Chattanooga 
(Tenn.)  Times  in  a  four-day  turmoil 
with  announcements  and  contradictions 
of  their  daughter’s  engagement. 

On  Sept.  24,  the  Times  society  editor 
received  the  announcement  of  the  en¬ 
gagement  of  a  prominent  couple  in  a 
nearby  Alabama  town.  It  was  written 
on  the  business  stationery  of  the  bride- 
to-me’s  father,  and,  at  the  bottom,  it 
bore  a  pencilled  note  from  the  girl : 
“Please  put  this  in  Sunday’s  paper  with¬ 
out  fail !” 

On  Sept.  25,  this  wire  was  received: 
“Please  stop  engagement  announcement. 
Wire  immediately  collect.”  It  was 
signed  by  tbe  girl’s  parents. 

The  society  department  shunted  the 
whole  affair  over  to  Travis  K.  Hedrick, 
state  news  editor,  who  obliged  the 
jiarents  by  wiring:  “Have  cancelled 
engagement  notice.” 

On  Sept.  26,  the  following  wire  ar¬ 


rived:  “This  is  your  authority  to  pro¬ 
ceed  with  announcement  of  engagement.” 
Again  it  was  signed  by  the  parents. 

Then  at  7 :30  o’clock  on  the  morning 
of  Sept.  27,  came  this  telegram:  “An¬ 
nouncement  of  engagement  must  be 
stopped.  This  is  final.”  The  parents’, 
by  now  familiar  to  Mr.  Hedrick,  again 
footed  the  wire. 

But  at  11  ;51  the  same  morning,  young 
love  triumphed,  for  a  wire  brought  the 
following  tidings  to  the  Times :  “Dis¬ 
regard  today’s  message  and  publish  an¬ 
nouncement.  Engagement  sure.”  Father 
and  mother  had  signed  it  again! 

By  this  time,  Mr.  Hedrick  was  won¬ 
dering  if  it  hadn’t  been  a  case  of  Father 
and  other  sending  the  “don’t”  tele¬ 
grams,  and  daughter  signing  their  names 
to  the  “do”  wires.  He  called  up  the 
mother,  and  she  admitted  that  she  sent 
all  the  wires.  “I  just  couldn’t  get  re¬ 
conciled  to  it,  but  I’m  reconciled  now,” 
she  told  him. 

So  the  by  now  historic  announcement 
finally  appeared  in  the  Sunday  edition 
of  the  Times,  Sept.  29. 


$73,600  Spent  Chiefly  In  NewRpRp,^ 
To  Collect  Beck  Texet 
RetuUt  In  Receipts 
of  $10,000,000 


IN 


MOVIE  “COLUMN”  PRAISED 


USED  STORE  STYLE  PROMOTION 


Fox  Mid-west  Chein  Approves  New 
Advertising  Form 

(Special  to  Editor  &  Publisher) 

Sedalia,  Mo.,  Oct.  1 — After  a  three- 
week  trial,  managers  of  more  than  100 
theaters  in  the  Fox  Mid-west  chain  are 
convinced  their  experiment  of  supplant¬ 
ing  display  theater  advertising  with  a 
movie  column  set  in  body  type — and 
paid  for  at  prevailing  rates — is  far  more 
successful  than  established  advertising 
methods. 

Success  of  the  plan,  adopted  at  the  an¬ 
nual  convention  of  Fox  managers  last 
month  at  Excelsior  Springs,  Mo.,  was 
summed  up  by  .Man  Karf,  theater  man¬ 
ager  here,  who  said : 

“The  column  is  getting  better  response 
than  any  previous  advertising  we’ve 
used.” 


San  FranciBco  Call-Bulletin  Told  of 
It*  Service*  to  Reader* 

“Something  New  Under  the  Sun” 
was  the  caption  over  an  unusual  full- 
jiage  display  of  a  newspaper  service  “in 
the  department  store  manner”  as  pre¬ 
sented  recently  by  the  San  Francisco 
Call-Bulletin. 

Using  the  same  type  faces  and  illus¬ 
trations  common  to  department  store 
copy,  the  Call-Bulletin  told  of  its  vari¬ 
ous  departments  and  activities  in  the 
latest  style  of  store  advertising. 

The  departmentalized  slogans  ran 
from  “It’s  Equally  Smart  to  he  Smart” 
running  over  a  description  of  the  news 
services  of  the  paiier  to  “We  Know 
Our  Groceries,  Too”  to  call  attention 
to  the  Call-Bulletin’s  food  demonstra¬ 
tions  and  grocery  advertising. 


(Special  to  Editor  &  Publiihu) 

Lansing,  Mich.,  Sept.  30— 
tax  collection  advertising  campaign,  re¬ 
cently  concluded,  proved  one  of  the 
most  profitable  ventures  ever  undertaken 
by  the  state,  according  to  a  survey  oi 
results  just  completed  by  Gus  T.  Hart¬ 
man,  deputy  auditor  general. 

The  state  administrative  board  author¬ 
ized  expenditure  of  $75,000  to  conduct 
the  advertising  drive  and  $73,600  uas 
actually  spent,  most  of  it  for  new 
paper  space.  From  the  time  the  cam- 
paign  began  until  the  Sept.  1  deadliw 
set  up  in  the  statute,  $10,000,000  in 
delinquent  property  taxes  was  paid  in 
to  the  auditor  general  and  the  various 
county  treasurers.  But  even  this 
amount  does  not  represent  the  total 
results  since  some  75  per  cent  of  the 
total  represented  merely  the  first  of  10 
annual  installments  as  provided  under 
a  special  statute  framed  to  present 
property  from  tax  sales  by  spreading  the 
burden  of  delinquency  over  a  10-year 
period.  The  delinquent  levies  affected 
were  those  for  years  prior  to  1933, 
Sept.  1  having  been  fixed  as  the  final 
date  for  taking  advantage  of  the  reliei 
statute.  Delinquencies  for  the  years 
1933  and  1934  may  be  settled  before 
Nov.  1  with  no  iienalty  other  than  a 
small  collection  charge. 

“The  .advertising  campaign  appears 
to  have  been  a  success,”  said  Hartman. 
“More  persons  called  at  the  offices  of 
the  various  county  treasurers  through¬ 
out  the  state  and  this  department  during 
.\ugust  than  during  the  preceeding  12 
months.” 

Practically  all  papers  in  the  state 
were  used  in  the  drive,  liberal  space 
being  purchased  in  both  dailies  and 
weeklies. 


ONTARIO  DAILIES  ELECT 

J.  H.  Johnson  of  the  Brantford  Ex¬ 
positor,  was  chosen  president  of  the 
annual  meeting  of  the  Ontario  Pro¬ 
vincial  Dailies  Association  at  Toronto, 
recently.  Other  officers  elected  were: 
Honorary  president,  A.  D.  McKenzie, 
Sarnia  Canadian  Observer;  vice-presi¬ 
dent,  C.  O.  Tatham,  Woodstock  Sen¬ 
tinel-Review;  secretary-treasurer,  T.  L. 
Ashton,  Peterborough  Examiner;  exec¬ 
utive,  W.  H.  Morton,  Belleville  Intelli¬ 
gencer;  J.  E.  Salight,  Galt  Reporter; 
D.  R.  Harrison,  Fort  William  Times 
Journal;  F.  H.  Leslie,  Niagara  Falls 
Review;  W.  L.  Agnew,  St.  Thomas 
Times-J ournal ;  C.  D.  Dingman,  Strat¬ 
ford  Beacon-Herald,  and  W.  J.  Coyle, 
Kingston  Whig-Standard. 


ALABAMA  TRIAL  OCT.  28 

The  case  of  the  Montgomery  Ala- 
batna  Journal  against  six  .Alabama 
newspapers  charging  violation  of  the 
Sherman  anti-trust  law  has  been  set 
for  trial  Oct.  28  in  U.  S.  District  Court 
in  Montgomery.  The  Journal  in  its 
suit  for  ^0,000  damages  charged  that 
the  Birmingham  Ne^vs,  Birmingham 
Age-Herald.  Mobile  Press,  Mobile 
Register,  Montgomery  Advertiser  and 
Huntxinile  Times  had  joined  together 
in  an  effort  to  control  the  national  ad¬ 
vertising  field  in  Alabama  by  offering 
“group”  rates. 


TRAINER  WHISKIES  TO  GRAY 

Edward  T  rainer,  Philadelphia, 
wholesale  liquor  dealer  and  rectifier  of 
spirits,  has  appointed  Jerome  B.  Gray 
&  Co.,  Philadelphia  and  New  York 
agency,  to  handle  the  advertising  of 
Trainer’s  E-T  and  Pine  Hill  blended 
whiskies.  Newspapers  and  car-front 
posters  will  be  used. 


JAIL  TERM  PAID  DEBT 

.A1  Warden,  sports  editor,  Ogden 
(Utah)  Standard-Examiner,  moved  his 
typewriter  and  copy  to  the  Ogden  City 
jail  for  a  24-hour  term  in  “Suite  Six¬ 
teen,  Cell  No.  2,”  the  result  of  a  Louis- 
Baer  fight  bet  with  Darrell  Shaw,  po¬ 
lice  officer.  Warden  had  more  than 
600  callers  and  received  gifts  from 
flowers  and  vegetables  up  to  tin  hack 
saws  and  chisels  in  cakes.  He  also 
featured  a  broadcast  over  Radio  KLO 
and  provided  plenty  of  merrymaking 
from  songs,  “I’m  in  the  Jail  House 
Na-ow!”  to  the  famous  “Prisoner 
Song.”  “It’s  my  last  foolish  bet,”  says 
Warden. 


WRITER  TAKES  STATE  JOB 

H.  R.  Grobe,  Houston  (Tex.)  Post 
reixirter,  left  Houston  on  ()ct.  1  to  as¬ 
sume  his  new  duties  as  chief  law  tn- 
forcement  officer  for  Texas.  He  was 
appointed  to  the  position  by  Attorne;' 
General  William  McGraw,  his  dose 
personal  friend.  Grobe  will  make  his 
iieadquarters  in  .Austin,  and  will  serve 
directly  under  the  attorney  general 
whom  he  campaigned  for  at  the  last 
general  election  in  November.  His 
duties  will  consist  principally  in  sen- 
ing  as  mediator  in  civil  cases  before 
the  attorney  general’s  department. 


Siren  Will  Herald 
Important  News  Breaks 


•An  electric  siren  has  been  installed 
on  the  roof  of  the  building  of  the  St. 
Louis  Star-Times,  and  will  be  used  to 
herald  important  news  events.  The 
siren  originally  was  erected  on  the  roof 
of  the  old  Times  building  at  Broadway 
and  Chestnut  street,  where  it  sounded 
the  noon  hour. 

The  rotor  is  twelve  inches  in  diam¬ 
eter  and  four  feet  long,  with  a  giant 
bell  or  tone-producing  device  at  each 
end  of  the  rotor  that  whirls  at  3,500 
revolutions  a  minute. 


BIGELOW  JOINS  ULLMAN 

Dana  H.  Bigelow,  until  recently  as¬ 
sistant  advertising  manager  of  the  Re- 
znew  of  Reviews,  has  become  vice- 
president  of  the  Roland  G.  E.  Ullman 
Agency,  Philadelphia,  in  charge  of  the 
new  business  department. 


COTTINGTON  REJOINS  AYER 

C.  Halstead  Cottington  has  rejoined 
N.  W.  Ay’er  &  Son.  Inc.,  as  an  account 
executive  in  the  Philadelphia  office. 
For  the  last  six  years  he  had  been  with 
Campbcll-Ewald  in  Detroit  and  New 
York,  where  he  served  variously  as  art 
director,  radio  executive  and  account 
executive. 


GRISWOLD  WITH  CONE 

Arthur  R.  Criswold,  formerly  net- 
president  of  McCann-Erickson,  Inc, 
and  later  head  of  his  own  agency,  lus 
joined  the  Andrew  Cone  Advertising 
-Agency,  in  the  Empire  State  Building. 
N.  Y.,  as  vice-president  in  charge  of 
new  business.  In  addition  to  develop¬ 
ing  new  accounts  he  will  continue  to 
service  his  present  clients. 
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JOINS  MOGENSEN  STAFF 

Mrs.  Nina  Atkinson,  assistant  adver¬ 
tising  manager  of  A.  Schilling  &  Com¬ 
pany,  San  Francisco,  for  the  past  nine 
years,  has  joined  M.  C.  Mogensen  & 
Co.,  newspaper  representatives,  San 
Francisco  office. 


BREWER  APPOINTS  AGENCY 

Byren-Weil-Weston,  Inc.,  Philadel¬ 
phia  agency,  has  been  appointed  to 
direct  all  advertising  activities  of  the 
John  Hohenadel  Falls  Brewery  of  that 
city.  The  seventy  years’  experience  of 
this  brewer  is  being  featured  in  the 
copy.  Newspapers  and  point-of-sale 
displays  are  being  used. 


NEW  ACCOUNTS  TO  MOR^ 

Morris,  Windmuller  &  Enzinger,  i 
Chicago,  has  been  appointed  to  direct 
the  accounts  of  the  following  Chic^o} 
firms:  Catalog  Association,  Qoi^| 
Auto  Equipment  Company,  QonickI 
Steel  Corporation,  Lion  Auto  P»rh| 
Manufacturing  Company,  and  Stebbinsi 
Hardware  Company. 


STAR  BAKERY  APPOINTS 

'I'he  Qeveland  office  ol  McCann- 
Erickson,  Inc.,  has  been  appointed  ad¬ 
vertising  agent  for  the  Star  Baking 
Company  at  Qeveland.  The  Star  Bak¬ 
ing  Company  is  a  unit  of  the  Hall  Bak¬ 
ing  Company. 


INTRODUCING  NEW  BLEND 

McKesson  &  Robbins,  Inc.,  has  be¬ 
gun  a  newspaper  campaign  for  Old  Cur¬ 
rency  whisky  in  Philadelphia,  with 
Pittsburgh  and  possibly  other  cities  to 
be  entered  later.  Gardner  Advertising 
Company  is  the  agency. 


H.  R.  VAN  GUNTEN  CHOSEN 

H.  R.  Van  (Junten,  space  buyer  in 
the  Chicago  office  of  Lord  &  Thomas, 
has  been  chosen  chairman  of  the  adver¬ 
tising  division  of  the  Chicago  Com¬ 
munity  Fund  campaign. 


DUGGAN  TO  ROCHE  AGENa 

Frank  Duggan,  formerly  of  Freder-- 
ick  &  Mitchell,  Inc.,  Chicago 
now  liquidating,  has  joined  Roche,  Wil-f 
liams  and  Cunnyngham,  Inc.,  ChicMO- 
The  accounts  of  Nurito  Company,  Chi¬ 
cago,  and  Kenton  Pharmacal  CompW 
Covington,  Ky.,  will  be  placed  by 
Roche. 


JOINS  STACK-GOBLE 

James  D.  Shouse,  formerly  with  Col¬ 
umbia  Broadcasting  System  for  seven 
years,  has  joined  Stack-Goble  Advertis¬ 
ing  Agency,  Chicago. 


HAS  FECKER  BREWERY  ACCOUW 

Fecker  Brewing  Company,  Danville 
Ill.,  has  appoint^  the  United 
Advertising  Corp.,  Chicago,  to  handj 
its  account.  Nearby  newspapers 
be  used  for  the  present. 
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INLAND  PRESS  COMPLETES  PROGRAM 
FOR  CHICAGO  MEETING  OCT.  15-16 

Newsprint,  Mechanical,  Free  Publicity,  State  and  Federal  Legisla¬ 
tion  Will  Be  Discussed  During  A.  B.  C. 

Week  Convention 


(Special  t3  Eiutor  &  I’l'blisher) 

Chicago,  (3ct.  2— Meeting  tor  the 
first  time  in  the  Florentine  Room  of 
the  Congress  Hotel,  Inland  Daily  Press 
Association  members  will  hold  their 
fill  convention  here  Week” 

on  Tuesday  and  Wednesday,  Oct.  15 
and  16.  An  interesting  program,  cover¬ 
ing  every  vital  phase  of  newspaper  pub¬ 
lishing,  has  been  prepared  under  the 
direction  of  president  Linwood  1.  Noyes, 
Ironu'ood  (Mich.)  (tlobc. 

E.  \V.  Tinker,  Milwaukee,  U.  S.  re¬ 
gional  forester,  will  address  the  Tues¬ 
day  luncheon,  on  "Significance  of  For¬ 
est  Program  in  Midwest  States.” 

Koderic  Olzendam,  research  director 
of  the  -MetroiKilitaii  Life  Insurance 
Company,  .New  Vork,  will  be  the 
Wednesday  luncheon  speaker.  His  sub¬ 
ject  will  be:  “Realism  in  Social  Se¬ 
curity  and  Industrial  Relations.” 

Jerome  D.  Harnum,  Syracuse  (N.  Y.) 
Post-SUuuiani,  president  of  the  .Amer¬ 
ican  Xewsiiaiier  lAiblishers  Associ¬ 
ation,  will  speak  at  the  Wednesday  af¬ 
ternoon  session  on  "Looking  Ahead  to 
1936.” 

All  convention  sessions,  except  the 
luncheons,  will  be  executive.  A  feature 
of  the  meeting  will  be  a  truck  load  of 
publicity  material,  gathered  by  Ralph 
S.  Kingsley,  Kenosha  (Wis.)  News 
chairman  of  the  Inland  I'ree  Publicity 
Coi^ittee.  This  material  will  be  on 
exhibit  in  connection  with  .Mr.  King¬ 
sleys  remarks  on  how  to  combat  "free 
publicity  hounds.” 

The  complete  program  for  the  two- 
day  meeting  follows: 

Tuesdav  MoRNi.se.  Oct.  15 
9:30  M.— Opening  Session.  President 

Iron- 

(Mich.)  Daily  Dlobe.  Keport  oi  John 
U  Meyer,  ticcrcury -treasurer.  Keport  ot 

Directors,  George  W. 
Purcell,  publisher,  Bloomington  (Ind.l  Hz'e- 
EUS,-.  ^  T'u ■  •  -'Membership  Committee 

faport:  Chairman  J.  .s.  Gray,  tirst  vice- 

piwident,  publisher,  Monroe  lAIich.)  Meuis. 

Newsprint;  Present  Situation,  and  1936: 
(Ia')™W^'  **'  imblisher,  Davenport 

Comparisons:  Chair- 
business  manager,  Coun- 
en  Bluifs  (la.)  Nonpareil. 

Report  of  Office  Forms  and  Practices  Com¬ 
mittee:  Chairman  Victor  L.  .Moffett,  busi- 

new  manager,  .Monmouth  (Ill.)  Atlas-Review. 

Import  oi  .Mechanical  Production  Com- 
mittee:  Chairman  Donald  L.  Breed,  pub- 

Journal-Siandarti. 
a  One-Man  Engraving  Plant 
tor  the  Smaller  Dailies:  Graham  M,  Dean, 
business  manager,  Iowa  City  (la.)  Press^ 

Littsen. 

aJ*’'!  :  Demonstration  with 

lndSna*^“‘’"""'*’  *’*eimett,  Bloomington, 

The  .Vew.spaper  Credit  Man's  Job:  .Mien 
aeioy,  credit  manager,  Chicago  Daily  News. 

Tuesday  .\eternoon 

Industrial  Relations  Review:  Harvey  J. 
A  x’  p  Special  Standing  Committee, 

Witoriai..\ews :  Presiding  for  the  Com- 

(III  ) 

Make-up  and  Typography:  Scott 
Clumbers,  Castle  (Ind.l  Courier-Times. 

“K  1°  ,,(Iyf  Results  in  Combatting  the 
rrM  Publicity  Hounds,"  Chairman  Ralph 
Kingsley,  publisher,  Kenosha  (Wis.)  Eve- 
tup  .\ews. 

Special  Film  Feature,  “I-ooking  Into  a 
Million  Homes’:  Direction  of  William  A. 
j^nomson,  ^Director,  Bureau  of  .\dvertising, 

Pur^ses  and  Plans  of  the  New  Inland 
state  Legislative  Advisory  Committee:  Chair- 
CoRrier  ”  Huston,  publisher,  Ottumwa  (la.) 

T  \  Program  for  the  Inland  on  Federal 
iffi- ^"*1  Laws:  Chairman  Verne  Joy, 
Wblisher,  Centralia  (Ill.)  Sentinel,  and 
Lnairman,  Inland  Board  of  Directors. 
„J'*P°'’t  of  the  Inland  Representative  on 
•'ational  Committee  of  Publishers":  Lin¬ 
wood  I.  Noyes,  president. 

Wednesday  Forenoon,  Oct.  16 
Report  of  Postal  .Affairs  Ckimmittee:  Chair- 
7}?”  B.  I..  Heminger,  co-publisher,  Findlay 
'a  Bepublican-Courier. 

Audit  Bureau  of  Circulations  Committee 
(Chairman  A.  L.  Miller,  publisher, 
”*t/'  (Mich)  Enquirer-News 

lo®  National  Publishers’  ABC  Committee; 
Verne  Joy,  Inland  Member  of  the  Special 
Lommittcc. 

Circulation  Problems:  Chairman  .A.  E. 
Hnald  manager,  Clinton  (la.) 

A  Program  for  1936  by  the  Inland  Com¬ 


mittee  on  .Subscription  Costs:  Chairman  W. 
R.  Ronald,  publisher,  -Mitchell  tS.  Dak.) 
Republic. 

Wednesday  .\eternoon 
Report  ot  Advertising  Promotion  Commit¬ 
tee;  Chairman  Gardner  J.  Thomas,  business 
manager,  .Marion  (Ind.)  Chronicle  and 
1. coder -Tribune. 

Bringing  Home  the  Classified:  Helyn  G. 
.Miller,  classified  manager,  IVatcrloo  (la.) 
Courier. 

Chainstorc-N'ewspaper  Relations.  Latest 
Developments,  from  the  Committee:  Cliair- 
iiiaii  K.  R.  Chapman,  business  manager,  Flint 
(Mich.)  Journal. 

lUiain  Store  .Vdvertising:  1).  D.  Richards, 
advertising  manager  of  Sears  Roebuck  &  lb., 
Chicago. 


NEW  POST  FOR  BALLARD 

Marvin  Thomson,  sports  editor, 
Kno.rznlle  (Tenn.)  Journal,  will  be 
transferred  to  the  general  news  desk 
Oct.  15.  Barney  Ballard,  assistant,  will 
become  sports  editor,  and  Escar 
Thompson,  a  University  of  Tennessee 
alumnus  will  take  over  Ballard’s  post 
as  assistant. 


SPECIAL  GREAT  LAKES 
MEETING  THIS  WEEK 

Fate  of  Paper  Firm  May  Be  Decided 
at  Toronto  Meeting — Four 
Offers  Are  Being  Con¬ 
sidered 


WGN  OPENS  “JEWEL  BOX” 


Col.  McCormick  Expresses  Apprecia¬ 
tion  to  550  Workers 

(Special  to  Editor  &  Pubi.isiier) 

Chicago,  Oct.  2 — With  workers  who 
hiiilt  the  new  half  million  dollar  WXJN 
radio  huilding  as  honored  guests,  the 
Chicago  Tribune's  "jewel  l)ox”  theater 
was  formerly  dedicated  here  last  night. 
Half  of  the  550  engineers,  artists  and 
artisans  who  constructed  the  building, 
which  combines  the  latest  features  in 
radio  broadcasting,  were  present  last 
night.  The  others  were  given  a  simi¬ 
lar  program  tonight.  Thereafter  the 
liuilding  will  lie  given  over  to  the 
general  public. 

Col.  Robert  R.  .McCormick,  Tribune 
editor  and  publisher,  spoke  words  of 
praise  and  appreciation  to  the  workmen 
who  built  the  WGN  studio  theater 
during  a  period  of  276  days.  "This 
means  more  than  just  giving  you  the 
first  show  here,"  he  said.  "This  is  a 
celebration  where  you  in  front  turn  over 
this  building  to  the  jK-ople  on  the 
stage.”  _ 

HODGINS  ‘FORTUNE’  M.  E. 

The  appointment  of  l-'ric  Hodgins 
as  managing  editor  of  Fortune  was  an¬ 
nounced  this  week  by  Henry  R.  Luce, 
editor  and  publisher.  He  succeeds 
Ralph  Mc.\.  Inger.soll.  recently  ap- 
ixiinted  general  manager  of  Time  Inc. 
.\n  associate  editor  of  Fortune  for  the 
past  two  years,  Hodgins  was  formerly 
associate  editor  of  Red  Book  and  also 
served  as  editor  of  Youth’s  Companion 
and  managing  editor  of  Technology 
Rczne7c.  He  was  graduated  from  Massa¬ 
chusetts  Institute  of  Technology  in  1922. 


DAVID  A.  BROWN  RESIGNS 

The  American  Ilebrezv,  New  York, 
last  week  announced  that  David  A. 
Brown  has  resigned  as  president  and 
publisher. 


Outcome  of  a  sjxjcial  meeting  of 
Great  Lakes  PajHir  Company  l>ond- 
holedrs  'Oct.  4  at  King  l-2dward  Hotel, 
Toronto,  to  reconsider  four  bids  to  pur- 
cha.se  assets  of  the  newsprint  mill  now 
in  receivership,  will  he  awaited  with 
keen  interest  by  a  number  of  newspaper 
publishers  in  the  United  States,  it  was 
learned  this  week. 

Four  offers  were  submitted  at  a  meet¬ 
ing  held  Sept.  20  in  Toronto,  but  due 
to  lack  of  a  iiuorum,  the  meeting  was 
adjourned  until  b'riday  of  this  week. 
Those  making  bids  were  given  the 
opportunity  to  submit  detailed  explana¬ 
tions  of  their  respective  offers.  The 
bondholders  committee,  it  is  understood, 
hoixis  that  final  sale  of  the  property 
will  lie  voted  Oct.  4.  Proxies  were  be¬ 
ing  sent  to  the  committee  this  week 
and  no  difficulty  was  anticipated  in  ob¬ 
taining  representation  of  the  necessary 
S5,0()0,(MK)  of  the  $10,000,0()0,  outstand¬ 
ing  bonds. 

.At  the  Sept.  20  bondholders’  com¬ 
mittee  meeting,  the  offer  of  Lynn  E. 
.Mdrich,  Chicago  Daily  Neivs  treasurer, 
and  John  E.  Gefaell,  of  Parsons  & 
W’hittmore,  New  York  paper  brokers, 
was  reported  liest  of  the  four  in  the 
o)>inion  of  the  committee.  The  Aldrich- 
Gefaell  offer,  however,  was  criticized 
1)11  two  counts:  (1)  It  did  not  provide 
for  any  increase  in  the  present  $1,- 
(KK),000  of  working  capital;  (2)  It 
would  give  the  Great  Lakes  Company 
an  advantage  of  tonnage  to  the  detri¬ 
ment  of  other  newsprint  firms  and  the 
industry  as  a  whole.  The  first  criticism, 
it  is  reported,  may  bring  a  revision  of 
the  offer  with  regard  to  working  capi¬ 
tal.  The  second  is  not  being  considered 
seriously  by  the  committee,  it  was  stated 
this  week,  because  of  the  statement  of 
Rt.  Hon.  Arthur  Meighen  chairman 
of  the  bondholders’  committee,  to  the 
effect  that  the  committee  is  determined 
to  get  tonnage  for  Grea  Lakes  regard¬ 
less  of  competing  producers. 

The  offer  of  R.  O.  Sweezey  &  Com¬ 
pany  did  not  mention  tonnage  at  all 
and  it  is  understood  the  revised  bid  to 
be  presented  on  Friday  will  give  some 


indication  of  what  newsprint  tonnage 
the  bidder  can  offer. 

Criticism  of  the  Canadian  Interna¬ 
tional  Paper  Company  offer  was  that 
it  did  not  provide  sufficient  tonnage  to 
make  redemption  of  its  proposed  series 
B  Ixinds  certain.  Tins  may  lead  to  re¬ 
vision  of  the  company’s  tonnage  offer, 
it  was  stated. 

'I'he  fourth  tender  was  that  of  the 
Dominion  Bank  and  Continental  Il¬ 
linois  Bank  &  Trust  Company,  Chicago. 
Chief  criticism  of  this  offer  was  that 
it  did  not  provide  for  depreciation  de¬ 
duction  before  rentals  would  be  pay¬ 
able  to  Great  Lakes  Paper  Company 
Ixmdholders. 

There  has  been  considerable  specu¬ 
lation  as  to  what  American  newspapers, 
if  any,  may  be  represented  in  the  offers 
of  Dominion-Continental  banks  and 
Sweezey  Company.  A.  J.  Thomson,  in 
presenting  the  .Aldrich-Gefaell  offer, 
.stated  in  i>art: 

“The  publishers  I  represent  are  a 
group  of  20  to  25  publishers  .  .  . 

without  exception  in  the  geographical 
field  naturally  served  by  the  Great 
Lakes  Paper  Company.  .  .  .  The 

liondholders  will  still  have  entire  con¬ 
trol  of  this  company  .  .  .  the  pub¬ 

lishers  get  a  leasehold  interest  for  a 
term  of  years.” 

,\n  observed  cognizant  of  the  Ald- 
rich-Gefaell  offer  remarked  to  Editor 
&  Publisher  this  week : 

“It  is  the  first  intelligent  effort  on 
the  jiart  of  the  newsprint  industry  of 
Canada  to  solve  the  problems  of  their 
newsprint  |>roducers.  The  Aldrich-Ge- 
faell  offer  amalgamates  the  producer 
and  consumer  in  a  mutual  interest.” 

The  Great  Lakes  Paper  Company  is 
said  to  he  strategically  located  to  sup¬ 
ply  Chicago  and  midwest  newspapers 
with  newsprint.  It  is  also  stated  that 
the  company  holds  rights  to  timber  and 
pulp  limits  accessible  to  its  mills  suf¬ 
ficient  to  supply  200,000  tons  annual 
newsprint  capacity  for  50  years. 


YOMIURI  OPENS  AMERICAN  OFFICES 


PRICE  GROSS  DECREASES 

Newsprint  Firm  Holds  “Justified” 
Price  Increase  Necessary 

(Special  to  Editor  &  Publisher) 

Quebec,  Oct.  1 — Operating  profits  of 
$681,952,  a  decrease  of  nearly  $300,000 
over  the  previous  year’s  figures,  were 
reported  by  Price  Brothers  and  Com¬ 
pany,  Ltd.,  in  the  annual  report  made 
public  here  by  Hon.  Gordon  Scott, 
official  trustee  for  the  bankrupt  firm. 
For  the  year  ending  March  31,  1934, 
the  company’s  operating  profits  reached 
$1,007,647. 

“From  these  figures”,  said  the  report, 
“it  is  apparent  that  in  conjunction  with 
most  of  the  industry,  the  company  has 
gradually  been  operating  at  an  increas¬ 
ing  rate  of  output.  So  far,  however, 
no  increase  has  taken  place  in  the  pre¬ 
vailing  price  level  for  newsprint  in  the 
United  States  (which  affords  little  or 
no  profit  to  the  industry  generally)  al¬ 
though  fully  justified  by  increasing 
costs.” 

NAMED  CLASSIFIED  MANAGER 

J.  F.  Hanratty,  recently  assistant 
classified  manager  of  the  Washington 
(D.  C.)  Post,  has  been  appointed  classi¬ 
fied  manager  of  the  Newark  (N.  J.) 
Ledger,  S.  I.  Newhouse,  publisher  an¬ 
nounced  this  week.  Mr.  Hanratty 
served  with  the  old  ATcri’  Yorji  _  W orld 
classified  department,  later  joining  the 
New  York  American  as  promotion 
manager,  and  with  the  New  Y c^k 
World-Telegram  in  the  same  capacity. 
He  also  was  classified  manager  of  the 
Cleveland  News,  Albany  Times-Union, 
Brooklyn  Times-Union,  Harrisburg 
(Pa.)  Telegraph  and  the  Washington 
Post.  He  assumed  his  new  duties  this 
week. 


A.  Ichihara  has  opened  New  York  and  Washington  offices  for  the  Yomiuri 
Shimbun,  Tokyo,  Japan,  as  American  correspondent.  The  New  York  office  is 
in  the  International  News  Service  building,  235  East  45th  street,  and  the  Wash¬ 
ington  office  to  be  opened  when  Congress  meets,  will  be  in  the  I.  N.  S.  bureau 
there  Mr.  Ichihara  served  ten  years  on  the  foreign  desk  of  Yomiuri  and 
covered  the  Jehol  and  Manchukuo  expeditions,  and  has  had  experience  also  in 
London  and  Paris 


FOREIGN  CORPS  DINNER 

An  informal  dinner  and  discussion  of 
the  Italian-Ethiopian  situation  was  held 
Oct.  3  at  the  Lombardy  Hotel,  New 
York,  by  the  Association  of  Foreign 
Press  Ojrrespondents.  A.  Arbib-(3o9ta, 
who  recently  returned  from  Italy,  led 
the  discussion. 


Editor  &  Publisher  for  October  5,  19  35 


r 


‘  46 

i 


HOTEL  ENDS  DEFICIT 
BY  ADVERTISING 

Lifting  Promotion  Expenditure  from 
1  %  to  8%  of  Sale*  Volume 
Turn*  Tide,  Say  Detroit 
Tru*tee* 

An  intelligent  advertising  campaign  is 
an  essential  factor  in  the  successful  op¬ 
eration  of  a  hotel,  regardless  of  whether 
the  hotel  is  under  trusteeship,  receiver¬ 
ship  or  privately  owned,  according  to  a 
joint  statement  issued  this  week  by 
James  I.  D.  Straus  and  Paul  A.  Fisher, 
trustees  of  the  Hotel  Webster  Hall,  De¬ 
troit.  Advertising  is  credited  with  be¬ 
ing  the  chief  contributing  factor  in  the 
success  of  that  hostelry. 

“The  estimation  of  advertising’s 
value  held  by  our  management  is  re¬ 
flected  in  the  recent  700  per  cent  in¬ 
crease  in  our  monthly  advertising  ap¬ 
propriation,”  stated  the  trustees.  “We 
are  convinced  that  when  a  comparative¬ 
ly  small  appropriation  helped  turn  the 
tide  from  a  $3,600  monthly  loss  to  a 
$4,000  monthly  profit  after  paying  all 
operating  expenses  and  taxes,  advertis¬ 
ing  is  an  intelligent  and  profitable  in¬ 
vestment.  The  increased  monthly  ap¬ 
propriation  is  being  used  for  newspaper 
display  advertising,  outdoor  signs,  radio 
spot  announcements,  broadcasts,  hotel 
house  organ,  direct-by-mail  contacts, 
music  and  floor  shows. 

“The  average  amount  of  advertising 
and  promotion  tliat  a  hotel  should  in¬ 
cur,  according  to  accounting  authorities, 
should  be  approximately  5  per  cent  of 
the  sales.  During  the  years  of  our 
greatest  loss,  the  advertising  and  pro¬ 
motion  expenditures  amounted  to  only 
1  per  cent.  At  present,  we  are  spend¬ 
ing  8  per  cent,  of  which  half  is  for  ad¬ 
vertising  and  promotion  and  the  bal¬ 
ance  is  for  music  and  entertainment. 
Regardless  of  comparative  percentages, 
this  higher  expenditure  is  more  than 
justified  by  the  immediate  results  of 
changing  a  large  loss  into  a  substantial 
profit.” 

Phil  Cobden,  known  for  his  unusual 
hotel  advertising  ideas,  is  manager  of 
Hdtel  Webster  Hall.  Roland  G.  Sped- 
den  is  advertising  counsel. 


JUDGE  APOLOaZES 


Sorry  Friend  Attacked  Cameraman  at 
Kidnapping  Trial 

iSptcial  to  Editor  &  Pubusher) 

Mexico,  Mo.,  Sept.  30 — A  supreme 
court  judge’s  apology  today  climaxed  a 
courtroom  flareup  between  an  attorney 
and  a  photographer  for  the  St.  Louis 
Post-Dispatch. 

E^ene  Hunter,  the  photographer,  and 
Louis  N.  Wolf,  attorney  in  the  kidnap¬ 
ping  trial  of  Mrs.  Nellie  Tipton 
Muench,  wife  of  a  St.  Louis  physician, 
were  principals  in  the  mixup.  Wolf 
was  restrained  by  friends  after  he  had 
knocked  Hunter’s  camera  to  the  floor 
as  Hunter  sought  to  take  a  picture  of 
Supreme  Court  Judge  Ernest  M.  Tip- 
ton,  brother  of  the  defendant. 

Judge  Tipton,  who  had  not  objected 
to  the  picture  being  taken,  later  sent 
word  to  John  T.  Rogers,  Post-Dispatch 
reporter,  that  he  regretted  the  incident 
and  that  he  felt  his  would-be  defender 
acted  unwisely. 

Mrs.  Muench’s  case,  incidentally,  is 
attracting  thorough  coverage  by  the 
Post-Dispatch  and  the  two  other  St. 
Louis  dailies,  the  Star-Times  and  the 
Globe-Democrat.  As  the  kidnapping 
trial  got  underway  here,  a  hearing  was 
launched  in  St.  Louis  to  determine 
whether  Mrs.  Muench  was  the  mother 
of  a  child  she  asserted  was  born  to  her 
several  weeks  ago.  The  child  is  claimed 
by  an  unmarri^  Pennsylvania  girl. 


HORNER  LEAVES  ATLANTA 

Garnett  D.  Homer,  Chattanoogan 
and  former  member  of  the  Chattanooga 
News  staff,  has  been  promoted  to  the 
New  York  night  news  desk  of  the 
United  Press.  After  leaving  the  News 
two  years  ago,  Mr.  Homer  went  to 
Atlanta  where  he  was  night  editor  of 
the  United  Press  for  the  Southeastern 
Division. 


TRUCKS  EARN  SAFETY  RECORD 


Insurance  Man  Praise*  Record  of 
Omaha  World-Herald 

The  Omaha  (Neb.)  World-Herald 
“has  had  one  of  the  most  remarkable 
safety  records  of  any  large  newspaper 
in  the  United  States,”  the  casualty  de¬ 
partment  manager  of  Foster-Parker  In¬ 
surance  Co.,  Omaha,  said  recently  in 
commenting  on  the  operation  of  the 
paper’s  fleet  of  25  circulation  trucks 
and  editorial  department  cars. 

Guy  Cramer,  the  casualty  dejartment 
manager,  stat^  that  the  majority  of 
newspapers  of  the  country  have  high 
insurance  rates  on  their  cars  and  tracks, 
and  a  number  of  them  can’t  get  insur¬ 
ance  at  any  price. 

“But  the  World-Herald,  due  to  its 
record,  is  on  the  preferred  lists.  Its 
rates  are  40  per  cent  below  the  rates  in 
the  manual,  and  are  merited  by  safe 
operation  of  the  fleet  of  trucks  and 
cars.” 

The  World-Herald  trucks  have  gov¬ 
ernors  on  them,  limiting  their  speed  to 
25  and  30  miles  per  hour.  The  equip¬ 
ment  is  inspected  daily  at  the  company 
garage.  In  two  years  only  $287  has 
been  paid  in  damage  claims,  mostly  for 
dented  fenders. 


MRS.  ELDRED  A  GRANDMOTHER 

A  son  bora  Sept.  30  to  Mr.  and  Mrs. 
Ray  Thompson,  Des  Moines.  la.,  is  the 
first  grandchild  of  Mrs.  Myrtle  Meyer 
Eldr^,  author  of  “Your  Baby  and 
Mine”  column,  distributed  through  the 
Des  Moines  Register  and  Tribune  Syn¬ 
dicate.  Although  Mrs.  Eldred  has 
reared  three  children  of  her  own,  and 
has  consulted  with  thousands  of  mothers 
on  their  own  babies,  she  is  as  excited 
as  the  proud  father  over  this  new  ar¬ 
rival  in  her  family. 


C!^bftuary 

JHAMILTOTN  JOHNSON,  45,  St 
•  Paul  Pioneer  Press  night  news 
editor,  died  at  St.  Paul,  Sept.  27,  ap¬ 
parently  from  heart  disease. 

Charles  James  Murray,  45,  Chi¬ 
cago  American  reporter  and  a  veteran 
newspaperman  of  Philadelphia,  Cleve¬ 
land  and  Chicago,  died  Sept.  29  of  a 
heart  attack  at  Miller,  Ind.  He  was 
formerly  with  the  Chicago  Herald  ama 
Examiner  before  the  World  War  and 
later  with  the  Chicago  Tribune.  In 
1932,  he  was  a  publicity  counsel  for  the 
Illinois  Democratic  headquarters  and 
more  recently  was  with  the  .\merican. 

O.  C.  Morgan,  Sr.,  77,  associated 
with  the  editorial  department  of  the 
Meridian  (Miss.)  Star  intermittently 
for  a  period  of  25  years,  died  Sept.  25. 

Wade  E.  Baugh,  48,  for  many  years 
with  the  San  Antonio  (Tex.)  Express 
editorial  department,  died  Sept.  26  after 
a  long  illness. 

Bronson  A.  Conway,  a  newspaper 
man  in  the  New  Jersey  Oranges  for 
more  than  fifteen  years,  died  Oct.  2 
of  pneumonia.  He  was  36  years  old 
and  resided  in  West  Orange.  He  was 
a  suburban  reporter  for  the  Newark 
Evening  News,  the  Newark  ledger 
and  the  Newark  Star-Eagle. 

Robert  Burns  Cam  mack,  employe 
of  the  Dallas  News  for  40  years,  died 
Sept.  25  at  his  home  in  Dallas.  Cam- 
mack,  62,  was  chief  bookkeeper  and 
cashier.  He  headed  the  auditing  and 
credit  departments  of  the  A.  H.  Belo 
Corporation,  publishers  of  the  Dallas 
News,  Dallas  Journal,  Semi-Weekly 
Farm  News  and  Texas  Almanac. 

Lawrence  S.  Clampitte,  57.  veteran 
newspaperman,  died  at  Louisville,  Ky., 
Sept.  27,  of  heart  disease  and  compli¬ 


cations.  He  started  his  career  witli 
Chattanooga  Times  and  had  worked  oj 
papers  in  Chicago,  Iowa,  Wisconsin  jid 
Ohio.  Before  going  to  Louisville  ht 
was  on  the  copy  desk  of  the  CiHfimiod 
Enquirer.  He  worked  on  the  Louitvik 
Courier- Journal  and  Herald-Post  prior 
to  joining  the  Times  as  make-up  editor 
He  was  a  member  of  the  sports  depart¬ 
ment  when  he  became  ill,  ./\ug.  w 
Surviving  him  are  his  mother,  a  brotk 
er,  sister  and  a  son  and  daughter. 

Nicholas  G.  VanCoes-erinc,  69,  fj. 
ther  of  Jack  X^anCoevering,  wild  Idr 
expert  and  outdoor  editor  of  the  Detroit 
Free  Press,  died  on  Sept.  26  at  his  homr 
in  Grand  Haven,  Mich. 

Col.  Robert  E.  Lee  Davis,  67, 
veteran  of  the  Lexington  (Ky.) 
Leader  news  staff  and  dean  of  Lexing. 
ton  newspapermen,  died  at  his  hoiw 
Sept.  23,  after  a  long  illness.  Retiring 
from  active  service  two  years  ago,  he 
contributed  reminiscenses  and  a  ‘‘Do 
You  Remember?”  column. 

Harry  Eldridge  Tower,  77,  associ¬ 
ate  editor  and  music  editor,  Brooklyi 
Citizen,  died  Sept.  28  at  his  home  in 
Westfield,  N.  J.,  following  a  heart  at¬ 
tack.  During  his  30-year  association 
with  the  daily  he  served  as  assistant 
city  editor,  city  editor,  drama  editor. 

J.  J.  Kelso,  71,  former  Toromo 
newspaperman,  who  for  41  years  was 
Provincial  Superintendent  of  Neglected 
and  Dependent  Children,  died  Sept  30 
at  the  home  of  his  daughter.  He 
served  on  Toronto  Mail  &  Empire  ini 
Toronto  Globe,  and  in  1893  was  presi¬ 
dent  of  the  Press  Gallery  of  the  On¬ 
tario  Legislature. 

DAvnn  T.  Jonas,  73,  editor  and 
owner  of  the  Chariiers  Valley  and 
West  End  Life,  a  weekly,  died  at  Ms 
home  in  Crafton,  Pa.,  Sept.  27. 
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Stereotype  Room 
Elfficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sixe*) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Siqaply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Addre**  NENSCO 
Worcester,  Mas*. 


READ 

Editor  dC  Publisher 

$4.00  A  YEAR  DOMESTIC 
$4.50  A  YEAR  CANADA 
SSUX)  A  YEAR  FOREION 


l^ebuilt  Presses 

SCOTT  24  and  32-p*ge  Prease*.  *1*0  Modern 
Multi-Unit  and  Straight  Unit  Preast*  in 
rarlous  capadUe*. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOB  32-page  4-deck.  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reel*. 

COLOR  PRESSES 

HOB  12  Couple  “Universal  Unit”  Color  Pres*, 
all  couples  reversible.  Print*  from  K'  thick 
■tereotype  or  electrotype  platee  against  hard 
packing.  Also  8  Couple  Hoe  Color  Pres*  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

wAim  scon  &  company 

Msio  OSes  «  Fsciary . Plsinisld,  N.  J. 

Mas  Tsrk  Oacs . ZM  Waal  4lsl  Straal 

CUcataOSca  . IZSt  MaaadiMck  Black 


Foff  Everything  Electric 
See  General  Electric 


The  tsmfUte  G-E  line  enables 
you  to  entrust  sm  msnnfsc- 
tnrer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


For  particulars,  addreu  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


oxmxralMSbixcibic 


■illlllllB 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
dmea  over  in  reducing  costly  registering  time. 


SEND  FOR  DETAIU 


R.  HOE  &  CO.,  INC. 


910  E.  138TH  ST.  (at  East  River)  NEW  YORK  CITY 
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WPA  AIDING  WRITERS 

Sinety  or  more  unemployed  newspa- 
^gten  and  women  and  other  writers  in 
\^iia  will  be  started  upon  the  pro¬ 
ject  of  compiling  and  editing  a  guide  to 
Ljunond  and  13  other  cities  as  soon  as 
,  supervising  editor  for  the  publication 
L  be  selected.  This  announcement 
«is  made  by  the  division  of  writers  of 
(jjc  works  progress  administration, 
#hich  will  carry  through  a  similar  pro- 
goffl  for  the  whole  country. 

3tOR  &  PUBLISHER 
ClaMified  Advertising 
RATES 


SITUATIONS  (Cash  wfth  OHar) 

1  Tim*  —  IMT  Una 
S  Timaa  —  .4*  par  lina 
all  other  CLASSIFICATIONS 
(Caah  with  Ordar) 

1  Tima  —  .7S  par  lina 
4  Timaa  —  .M  par  lina 
Count  aix  worda  to  tha  Una 
t'OKIfS  CLOSE  THUB8.  NOON 


WUta  spaM  cbarced  at  aama  rata  par  lina 
fg  imwtioa  aa  earaad  by  fraqumicy  of 
mwtioa.  Minimum  apaca,  thrw  linaa. 
1b  Editor  A  Publiabar  reaorvaa  tha  ripbt  to 
dnufy.  adit  or  rajact  any  copy. 


Newapaper  Brokers 


BeinSf  Sallins:,  Meryiny  of  newapapera. 
.No  leaaea  or  trades.  No  liatlnK  charge. 
Lm  Felgbner,  lythian  Building,  Nashville, 
Mleh..  or  J.  W.  Mapolea,  111  Old  River 
BMd,  Wilkea-Barre,  Pa. 


.M.  C.  -Moure,  Newapaper  Broker 

Biverly  llllla,  California,  has  weekly  and 
excluaite  daily  paper  to  offer. 


Tw  the  Ijove  of  .Mike  why  allow  oppor- 
tiixitlea  to  pass?  1  have  three  real  op- 
ponunitiea.  t>ne  daily,  one  semi-weekly, 
UM  weekly.  All  earning  dividends,  not 
«w  priced.  J.  B.  Shale,  Times  Building, 
.\'«w  York. 


Two  Iowa  Uailiett  .Sold — The  deal  by  which 
tlie  Creston  (Iowa)  News-Advertiser  and 
the  Ames  (Iowa)  Tribune-Times  were  sold 
Oct.  1,  was  made  by  our  newspaper  sell- 
mj  agency.  This  makes  twenty-nine  dail- 
ia  tliat  we  have  sold  since  June  1,  1927. 
We  Invite  contldential  inquiries  from  buy- 
eti  who  are  llnaneially  responsible.  Clyde 
H.  Knox,  Bryant  Bldg.,  Kansas  City,  Mo. 


Radio  Stations 


Piblishers:  Can  assist  you  flnanclally, 
legally  and  technically  on  matters  per- 
tilning  to  new  and  operating  radio  sta¬ 
tion*.  Address  Box  A-47.  Editor  & 
Pyblisher. 


IC 


Newspapers  for  Sale 


Weekly  In  Putnam  County.  New  York, 
nth  good  equipment.  I7,&00.  A-68.  Edi¬ 
tor  &  Publisher. 


lOdweet  Daily  and  Job  Plant — Count] 
uat  of  4,000.  Grosses  446,000.  Cash  of- 
l5,  A- 70,  Editor  &  Pub 


Book  Trade  Opportunity 


invest  $3,000  li 
■Mbilshed  mail  order  and  publishing  bool 
ijiiness^pportunlty  for  right  party 
Write  Box  A-21,  Editor  &  Publisher. 


Business  Opportunity 


mana«er  with  $16. 
Sbllsher**'^  onutll  dally.  A-29,  Editor 


Circulation  Promotion 

^ed  Campaigns  Succeed— Hudson 
World's  Record  C 
!™tlon  Builders.  24$  Fifth  Ave.,  N.  Y. 


Mwspaperdom’sLeadlngClrculatlonBulldei 
•TU  Morrison  Plan 

Writ!*  Proves  It” 

(ft  fl.  Morrison  Compan] 

«  flr..  Shops  Bldg.,  Des  Moines,  lowi 

JttnJ^  newspapers,  this  27-year-old  li 
M  ®®n“n“e8  ‘o  add  sound,  substar 
^  self-financing  plai 

StlaP  CO.,  Occl 

^tial  Bldg.,  Indianapollg. 


j _ Foreign  Publication 

'rlLj’il’*'®’®”  Newspapers  Books 
^^sfnTTTT  a..,**fF***^  Periodlcs 

lU  news  aobncy 

^West  44th  St.,  N.Y.C..  MEdalllon  3-90 
Multigraphing  and  Mimeographini 
Quick  Service — Quality  Work 
~  **th  St. _  BRyant  9-23 


Newspaper  Printing 


piM.  'Z.vJil.  Avail  youraslTes  of  our  com- 
oomposltlon.  stereotyping, 

4^75"^^  *n  one  plant.  Arnuaen.  4801 


Arnesen,  480$ 
Y.  Tel.  SUnsst 


Photo-Litbographing 


No  Cats  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  eto. 
Lowest  prices,  1.60  per  100;  20c  additional 
lOO’s.  Paasantlno,  260  W.  4tth.  lX>-6-7644. 


Syndicate  Material  Wanted 


Cartoonist-feature  Writer,  if  you  have 
something  worthwhile  will  syndicate  It. 
Submit  samples  In  confidence.  Established 
syndicate  Box  A-74.  Editor  &  Publisher. 


Help  Wanted 


I-arge  metropolitan  dally  has  opening  for 
assistant  classified  advertising  manager. 
Prefer  man  under  36  who  may  now  bs 
classified  advertising  manager  of  medium 
sized  dally.  Write  full  details  as  to  pres¬ 
ent  connection,  salary,  experience.  En¬ 
close  photograph.  Address  A-61,  Editor 
&  Publisher. 


Metropolitan  newspaper  has  opening  on  Its 
local  display  staff  for  two  seasoned  sales¬ 
men.  All  applications  will  bs  held  in 
strict  confidence.  Prefer  men  now  em¬ 
ployed,  26  to  36  years  of  age.  The  men 
sought  may  now  be  advertising  managers 
of  medium  sized  dallies  or  No.  1  sales¬ 
men  on  larger  papers.  To  such  men  who 
are  ambitious  ■  to  become  associated  with 
an  organization  that  offers  its  people 
plenty  of  opportunity  for  growth  and 
development,  this  should  be  of  unusual 
Interest.  Write  fully  Including  age,  edu¬ 
cation,  present  salary,  references  and  re¬ 
cent  photograph.  Address  A-$0.  Editor 
&  Publisher. 


Situations  Wanted 


.Vdvertising  Execotlve,  34.  married,  four¬ 
teen  years  with  metropolitan  dally.  Would 
make  excellent  assistant  to  advertising 
director  or  business  manager.  Forceful  and 
energetic.  Writes  persuasive  promotion 
copy.  Works  In  harmony  with  men  and 
management.  Best  referei^ces.  B-931, 
E  &  P  Personnel  Service. 


Advertising  Mon.  at  present  employed  In 
executive  capacity,  seeks  position  as  ad¬ 
vertising  manager,  publisher's  assistant,  or 
on  advertising  staff  with  advancement 
opportunity.  Seventeen  years  experience. 
Age  36;  married.  Excellent  record  seven 
years  present  position.  Employer  recom¬ 
mends.  A-20,  E  &  P  Personnel  Service. 


.\dvertising  Man,  or  News  Writer;  several 
years  on  New  England  dailies:  highly 
recommended  as  a  man  who  can  prepare 
and  sell  advertising;  and  has  satisfactor¬ 
ily  covered  local  news  and  editorial-page 
matter:  work  supplemented  with  years  of 
travel,  study  and  research.  A-73,  E  &  P 
Personnel  Service. 


Advertising  Manager,  16  years  in  charge 
of  local,  national  and  classified.  Capable 
executive,  excellent  record,  under  40.  Now 
employed.  A-64,  B  &  P  Personnel  Service. 


Advertising  Manager;  Thoroughly  familiar 
with  every  phase  of  newspaper  advertising 
seeks  position  in  city  30,000  to  100,000. 
Now  assistant  in  city  of  100,000  but  wants 
more  responsibility  where  keen  judgment 
backed  by  action  will  provide  a  better 
future.  Present  position  14  years.  Thirty- 
nine.  married,  Fl-otcstant.  A-34,  E  A  P 
Personnel  Service. 


Advertising  Salesman.  Display,  wishes 
position  on  Middle  Western  daily.  33 
years  old,  unmarried,  now  employed. 
Thoroughly  experienced  on  large  and 
small  accounts.  Good  knowledge  of  mer¬ 
chandising;  food  particularly.  Can  make 
good  layouts — and  sell  them!  A-27,  E  & 
P  Personnel  Service. 


Advertising  Salesman,  Manager — Thorough 
experience  selling  on  large  dallies  and 
management  small  dally.  Good  refer¬ 
ences.  A-62,  Editor  &  Publisher, 


IF  you  SEEK 
A  NEWSPAPER  JOB- 

1.  Thise  40-wetd  "ritssUonV  sds  la  EDITOR  a 
PUBLISHER. 

S.  A  3  sionBi  lahseiipMon,  ,oc  ezteuiea,  to 
EDITOR  «  PUBLISH^ 

3.  RsfMrstiea  wNh  E.  A  P,  PsnenasI  Sstvlee 

(sflsacy)  for  lii  moalh*. 

4.  PtspwsUoa  by  as  oi  100  panoaal  baL 

Mas  aboat  yoar  qaaliRcalleBi  aad  az- 
patiaacst  willi  yeat  wiapriiot  ladadad 
tfiarsoa.  Theta  wt  laad  le  nswipapsri 
nsadiai  a  BMa  el  yeer  aWMie*, 

DRAFT  te  ad  aew  R  yea  «a  ttabbif  a  aaw^ 
papar  eeaaacHea,  aad  taad  M  le  at  wMb 
S9.00  ebasb  or  wenay  eidar,  le  cevar  aN 

IW  MVvICVBa  fVVOTOTOTi  WMI 

wiN  Ibaa  ba  seal  yea.  A  tssioasbis  ad- 
dRIeas  pswaalaps  chaifla  will  »a  aMda 
wbaa  aad  R  a  petWea  Is  taemd  Ihieaib 

E&P  PERSONNEL  SERVICE 

1700  TIms  Mdt..  ThaasSgBMa,  N.y.C 


Situationa  Wanteti 


Situationa  Wanted 


Bnalneaa  Manager  of  medium-sized  dally. 
Advertising  trained  executive,  know  me¬ 
chanical,  editorial  and  circulation  prob¬ 
lems  and  how  to  get  production  and 
coordination  from  each  department.  Suc¬ 
cessful  16-year  record,  excellent  character 
and  ability  references.  A-63,  E&P 
I'esonnel  Service. 


Cartoonist,  good.  Young  man,  23,  single. 
Desire  Job  as  staff  artist  on  newspaper. 
Know  general  newspaper  art  work,  re¬ 
touching,  etc.  Have  contributed  to  various 
publications.  Can  furnish  excellent  refer¬ 
ences  from  people  in  the  game.  A  chance 
to  do  the  work  more  Important  than 
salary.  Will  go  anywhere.  A-36,  E&P 
Personnel  Service. 


tTrrulation  Manager — Looking  for  a  pub¬ 
lisher  who  wants  a  sane,  economical  go- 
getter.  A  carrier  result  organizer  who 
gets  results  at  a  minimum  cost.  Know 
circulation  promotion,  personnel  develop¬ 
ment,  rapid  movement  of  editions  and 
necessity  of  harmoniously  and  construc¬ 
tively  working  with  editorial  department. 
Not  a  chair  warmer.  Age  40;  13  years 
as  a  circulation  manager.  A-30,  E&P 
Personnel  Service. 


Circulation  .Manager  or  Assistant — Experi¬ 
ence  on  large  or  small  daily.  Can  show 
results.  A-67,  Editor  &  Publisher. 


Classified  Manager — Now  employed  In 
large  metropolitan  city.  Would  like,  to 
make  a  changd  where  hard,  honest  effort 
and  real  production  will  be  amply  re¬ 
warded.  Twelve  years’  record  of  real 
achievement  on  one  newspaper.  A-66, 
Editor  &  Fubllsher. 


Classified  Manager— 29  years  of  age. 
Christian.  Married.  Capable  of  taking 
complete  charge  of  classified  departmenL 
Thoroughly  familiar  with  promotion,  cred¬ 
its  and  collections.  Best  of  reference 
from  present  employer.  A-66,  E&P 
I’ersonnel  Service. 


Desk  man  and  rewrite  with  18  years’  ex¬ 
perience.  Credited  by  editor  with  writing 
best  stories  ever  to  appear  In  daily  of 
100,000.  Experience  on  every  news  run, 
courts  specialty  assuring  safe  copy.  Best 
education.  37,  family,  successful  executive, 
steady.  A-62,  E  &  P  Personnel  Service. 


Desk  Mjux_26,  married,  editor  suburban 
weeklies.  3  years,  managing  editor  Man¬ 
hattan  weekly  1  year,  U.  R  1  year, 
Newark  News  3  years,  1  year  Travel,  re¬ 
liable.  accurate,  likes  promotion,  has  feel¬ 
ing  for  typography,  good  on  makeup, 
salary  open.  A-43,  E&P  Personnel 


Editor — Writer  exceptional  record.  $36 
week  If  sell  some  Interest  after  year. 
Family,  37,  some  Income,  healthy,  beK 
education,  experience.  A-26,  Editor  & 
Publisher. 


Editor,  thoroughly  experienced  on  Middle- 
West  dailies,  wants  opening  leading  to 
executive  position.  Married.  43,  university 
graduate.  Position  must  be  more  than 
Just  a  Job;  want  opportunity  to  develop 
self  and  newspaper  under  competent  direc¬ 
tion.  A-60,  E&P  Personnel  Service. 


Editorial — Harvard  man,  eight  years’  ex¬ 
perience  editorial,  feature  writing,  make¬ 
up,  wishes  connection.  Excellent  refer¬ 
ences.  Now  employed  on  the  service  of 
two  newspapers  for  which  he  is  writing 
editorials.  A-61,  E&P  Personnel  Ser¬ 
vice. 


Fifteen  years’  experience  as  business  man¬ 
ager  and  manager.  Have  handled  adver¬ 
tising,  circulation,  accounting,  buying  and 
collections.  Understand  mechanical  end 
of  newepapers.  Will  go  anywhere.  Salary 
not  principal  consideration.  A-17,  E&P 
Personnel  Service.  _ 


Experienced  Newsman— College  graduate. 
31.  with  10  years’  metropolitan  and  small 
city  experience.  Including  three  years  as 
bureau  manager  for  leading  press  associa¬ 
tion.  Trained  In  reporting,  feature  writ¬ 
ing,  rewrite  and  desk.  Desire  position 
with  small  or  medium-sized  dally  where 
opportunity  for  advancement  Is  available. 
A-71,  E&P  Personnel  Service. 


Financial  Editor — Young  man.  married, 
seven  years  financial  editor  one  of  largest 
Middle  Western  newspapers  seeks  change 
for  more  profitable  opportunities  and 
chance  for  further  specialization.  No  de¬ 
gree  but  substantial  credits  In  economics, 
accounting,  world  problema  etc..  In  night 
school.  Highest  references.  Salary  sec¬ 
ondary  to  opportunity.  A19,  B  &  F 
Personnel  Service. 


Managing  Editor — 16  years  experience  as 
news  department  executive  on  metropolitan 
and  smaller  newspapers:  tireless  worker; 
efficient:  university  education;  robust 

health:  married;  middle-age  and  sober. 
Let  my  references  tell  you.  Go  anywhere. 
A- 2  2.  E  &  P  Personnel  Service. 


News  Editor — As  reporter,  covered  all  runs 
on  large  and  medium  sized  dailisa.  Later 
served  in  all  desk  poaltions.  Familiar 
with  makeup  and  all  editorial  depart¬ 
ments.  Special  interest,  politics  and 
economics.  Want  permanent  poeltion. 
A-69.  E&P  Personnel  Service. _ 


Meehonlcal  Snperlntendent  —  Prodnetion 
Manager  with  exceptional  ability  and 
training.  Practical  all  departments.  Special 
training  and  experience  in  rendering 
proper  service  to  advertisera  Experience 
on  both  very  large  and  small  papers.  Std- 
ary  secondary  connidoratloa  where  tMge 
is  opportunity  for  ponaanoncy.  A-ll, 
E&P  Personnel  Service. 


Nowspapin  woman  with  outstanding  record 
of  eight  years  at  gsneral  aaslgnmsnt. 
editing  and  makeup  wants  position  with 
trade  or  professional  Journal,  publishing 
house  or  magaslno  la  Now  York  ur  en¬ 
virons.  Age  30.  Attractive  and  adapt¬ 
able  personality.  Groat  capacity  for  work. 
Bxeentlvo  ability.  A-lt,  E&P  Personnol 
Service. 


Promotion  or  Advertleing  Manager, 

or  Business  Manager;  medium  size  paper; 
16  years  manager-partner  nationally  rec¬ 
ognized  agency,  three  years  manager-half 
owner  3,000  dally;  now  advertising  man¬ 
ager  10,000  dally.  Successful  handling 
employes  and  contacting  public;  execu¬ 
tive  ability;  taught  advertising  five  years; 
promotion  plans  and  copy  highly  com¬ 
mended  and  result-producing;  pleasant 
personality,  married,  children;  temperate; 
47;  scores  of  recommendations.  A-72,  B 
&  P  Personnel  Service. 


Reporter — Now  employed  wants  Job  in 
Bast,  Southeast  or  Far  West.  Six  years 
on  large  Midwestern  dally  including  two 
on  copydesk.  Wide  experience  on  general 
assignment,  news  runs,  features,  cutline¬ 
writing.  University  graduate.  Age  26. 
References  If  desired.  A-36,  E&P  Per¬ 
sonnel  Service. 


Reporter — Deskman;  7  years  all-round 
small-town  and  metropolitan  experience; 
age  29,  single,  sober.  College  graduate. 
Go  anywhere.  Modest  salary  to  start. 
References  supplied.  A-37,  E&P  Per¬ 
sonnel  Service. 


Reporting  or  Rewrite — Young  man  with 
police.  Federal  building  and  general  as¬ 
signment  experience  on  large  Southern 
daily.  Also  covered  State  Capitol.  Did 
rewrite  later  while  with  Southern  Bureau 
of  Transradio  Press.  Cum  laude  eollegs 
graduate.  Single.  Will  go  anywhere. 
Highest  references.  Make  offer.  A-33, 
E&P  Personnel  Service. 


Sports  writer,  employed,  28,  University  of 
Missouri  graduate.  Seven  years  experience 
weekly  and  daily  newspapers,  both  writ¬ 
ing  and  editing  copy.  Know  basketball, 
track,  tennis,  golf  as  competitor.  Have 
promoted  tournaments.  Hard  worker. 
References.  Would  consider  general  re¬ 
porting  or  desk  Job.  A-32,  E&P  Per¬ 
sonnel  Service. 


Young  Advertising  Executive  now  at  top 
on  small  city  dally  seeks  connection  with 
corporation  or  agency  to  further  ambi¬ 
tions  In  advertising  profession.  Ohio  pre¬ 
ferred.  Would  consider  newspaper  work 
In  promotion  end  or  as  assistant  to  de¬ 
partment  head.  Married.  Now  head  of 
department  at  good  salary.  Fourteen 
years'  experience  and  special  training. 
Knows  advertising  mechanics  with  work¬ 
ing  knowledge  of  all  branches.  Has  been 
recognized  as  a  copywriter  and  for  ability 
In  merchandising.  Credentials  will  Jus¬ 
tify  your  interest.  A-69,  E&P  Per¬ 
sonnel  Service. 


Newspaper  Machinist 


Moving,  erecting,  dismantling  pressroom 
and  stereotype  equipment.  Call  BE  3-6967. 
H.  Ammon  &  Co.,  96  Clift  St.,  N.  Y.  C. 


Mechanical  Equipment  Wanted 


Fiat  shaver,  full  page  capacity,  in  excel¬ 
lent  condition.  State  make,  age,  condi¬ 
tion,  price.  Free  Press,  Burlington,  Vt. 


Mechanical  Equipment  for  Sole 


Rebuilt  Linotypes,  Intertypee,  Monotypes, 
all  models.  Large  stock  matrices,  moulds, 
etc.  Payne  &  Walsh  Corp.,  213  Centre 
St..  N.  Y.  C. 


Linotypes — 1.  6,  8,  11,  13,  19,  26,  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO.,  4,13  Lafayette  St.,  New  York  City. 


Photo-Engraving  Equipment  for  Sole 


Engraving  Department  Eqnlpment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Bullebarger  Co., 
116  John  Street,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  St..  N.  Y. 


Newspaper  Supplies 


Stereotype  and  Pressroom  Snpplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Maas. 
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Editor  &  Publisher  for  October  5,  1935 


Shop  Talk  JUDGE  JAILS  WOMAN* 

Mr.  O'Shaughnessy  is  one  of  TALKED  TOO  MUOf  ’ 

the  Guest  Conductors  who  will  - - 

write  Shop  Talk  at  Thirty  in  But  Free  Speech  Not  InvolTad. 
the  absence  of  Marlen  E.  Pew,  MainUin.,  Since  She 

who  sailed  last  week  on  a  four-  d  u  4*  xcm.  n  .  ^ 

months*  voyage  round  the  world.  After  Being 

except  that  Willie  kept  editing  to  the  (s,  telegraph  to  Euiro^  & 

hnish.  He  perfected  the  romance  of  St.  Paul,  Oct.  2— A  niunidiS^ 

the  two-jTUii  nlav.  He  never  killed  a  ..  _  .r^ 


the  two-gun  play.  He  never  killed  a  i,,.re  lias  found  a  novel  MLa«  r** 
By  JAMES  O’SHAUGHNESSY  man.  He  was  too  good  for  that.  He  discontent.  ^  to  sikaatl 

Counselor  in  Advertising  just  winged  them.  i,  Uac  .",nt  a  orotestor  in  ioii  . 

Recently  I  observed  that  the  old  B.  Palmer  showed  the  newspapers  how  .\rthur  Brisbane  is  believed  to  be  jays,  not  for  talking  too  much  * 
fight  on  free  publicity  has  been  to  grow  wealthy  through  advertising.  chiefly  responsible  for  enriching  the  but  tor  violating  nrobati*  *** 

revived  by  some  of  die  state  newspaper  Not  many  people  think  of  Frank  professional  side  of  advertising  with  disorderly  conduct.  **  ^  a 

publishers  associations.  The  fight,  of  Vanderlip  as  a  great  newsjiaper  man.  college  men  and  women.  Long  since,  \  i^j^s  Mavme  Tni. 

you  can  really  call  it  that,  is  rather  de-  Not  even  those  who  have  read  his  re-  he  was  quoted  as  saying  that  he  was  ^.h^  has  been  a  thorn  iii  thesid^^ 

sultory  on  the  part  of  State  associa-  cently  published  autobiography.  Well,  essentially  an  advertising  man,  selling  ^j^y  county  and  welfare  offidS?  k! 

tions.  The  A.N.P.A.  is  more  per-  he  was  such  a  good  reporter  that  it  good  tlioughts,  better  ambitions,  the  her’  constant  talking  and 

sistent  in  the  s^e  cause.  was  easy  for  him  to  become  the  biggest  fuller  appreciation  of  his  newspapers  a, pong  the  unemployed,  was  hailedS 

That  chiselling  evil  harks  back,  of  ^ - - - 1  and  incidentally  selling  a  good  many  fore  Judge  Clayton  Parks  of  the  » 

milHons  of  copies  of  them  to  interested  „icipal  bench  and  found  guilty  of  % 
readers.  ^  orderly  conduct.  She  was  found  guik; 

The  daily  column  of  advertising  slapping  the  face  of  a  welfare  agea 

news  is  with  us,  but  has  not  been  «ver  a  “cKeaf 

here  very  long.  It  was  originated,  as  seeking  relieL  Fhe  court  impi^  tl 
I  recall,  in  the  New  York  Ez'emuq  Post,  sendee  of  30  days  in  jail  and  st» 
about  seven  years  ago.  It  must  have  condition  that  she  refraii 

looked  pretty  good  to  John  C.  Martin,  appearing  before  any  offidH 

publisher,  now  of  the  Philadelphia  Eve-  « 

rtitig  Public  Ledger.  He  soon  gave 

Lawrence  Michael  Hughes  a  by-line  once  subject  ner  to  me  j^l  sentenct 
o  Lawyers  explamed  that  this  bmneii 

At  first  the  column  was  acclaimed  putting  the  lady  on  probatiM  wu 

only  mildly  by  advertising  men.  When  ^'if'rely  legal.  It  did  not  infn^  01 
they  liegan  to  see  their  names  in  it,  constitutional  guaranta 

however,  even  the  most  dignified  among  sp^cch.  She  was  found  guilty  of 
them  acquired  a  habit  for  it.  conduct  and  the  pei^ty^wu 

In  the  mutations  of  time,  Michael  l^il  if  she  appeared  before  any  of  the 
Hughes  (he  uses  Lawrence  only  in  his  governmental  agencies, 

penname),  went  over  to  Sales  Manage-  The  distinction  was  that  she  wu  not 
ment,  and  Herbert  L.  Stephen  succeeded  tmking  but  frw®  *ny 

to  the  Post  by-line.  When  the  Post  action  violating  the  terms  of  the  su- 
dropped  it,  tlie  Sun  picked  it  up  and  penned  sentence, 
there  was  Lawrence  Michael  Hughes 

light  on  the  smoky  subiect  again  at  the  top  of  the  column.  The  j 

There  are  ma^  men  in  advertising  O’Shaughnessy  Sun  went  further  in  that  direction, 


tions.  The  A.N.P.A.  is  more  per¬ 
sistent  in  the  same  cause. 

That  chiselling  evil  harks  back,  of 
course,  to  the  individual  newspaper. 
There  it  becomes  a  question  of  one-man 
judgment,  each  with  his  own  notions 
as  to  “pure  news”. 

Perhaps  not  enough  people  know  what 
“pure  news”  is.  It  is  not  easy  to  sift 
out  the  ulterior  stuff  in  the  absence  of 
good  up-to-date  definitions. 

W'hat  is  the  difference  between  news 
and  publicity?  Between  publicity  and 
press  agency ;  between  press  agency 
and  propaganda;  between  propaganda 
and  advertising? 

It  is  not  worthwhile  to  discuss  the 
minor  differences. 

The  ethics  of  the  ramifying  problem 
might  be  explored  to  the  end,  for  the 
general  good.  Somewhere  along  the 
way  it  would  probably  be  revealed  that 
advertising  was  the  thing  that  ought 
to  be  defined  comprehensively  and  pre¬ 
cisely  for  its  own  protection. 

Good,  honest,  open-faced  advertising 
is  so  much  a  part  of  newspaper  vitals 
that  it  may  feel  itself  entitled  to  more 
light  on  the  smoky  subject. 

There  are  many  men  in  advertising 
today  who  were  once  in  newspaper 


he  was  such  a  good  reporter  that  it 
was  easy  for  him  to  become  the  biggest 


James  O’Shaughnessy 


They  still  get  most  of  their  counselor. 


and  best  banker,  and  wisest  financial  with  a  department  of  Retailing  News, 


by  J.  B.  Wallah,  which  is  handsomely  silence^ 


income  out  of  newspapers.  They  would 
seem  to  provide  plenty  of  talent  for 


one  side  of  the  task  of  clarifying  that  to  the  proof  that  financial  and  corn- 
situation  which  is  growing  more  omin-  mercial  problems  come  easy  to  the 
ous.  Here  is  a  list  of  commercial  litera-  star  reporter  if  he  I>ends  that  way,  and 
teurs  for  the  attention  of  Marlen  Pew  Ld  Harden  was  a  star  in  his  reportorial 


when  he  comes  back  from  Ethiopia,  days. 


Edward  VV.  Harden,  another  big  spiced  with  news  of  advertising  angles  t«y  tne  court  issuM  a 

figure  in  the  financial  district,  adds  on  retailing.  Wh  Mr. 

to  the  proof  that  financial  and  com-  For  awhile  the  IVall  S'reet  Journal  'Y ^  ^ 

mercial  problems  come  easy  to  the  printed  a  column  on  merchandising  ■ 

star  reporter  if  he  I>ends  that  way,  and  ideas,  including  advertising  news  by  nxfge  and  demanded  legal  repn 

Fd  Harden  was  a  star  in  his  reportorial  Harry  Klein.  The  .Vew  York  Journal  of  “on. 

days.  Commerce  took  a  fling  in  that  direction  A"  e"oH  was  made  to  real 


Next  day  the  court  issued  a  beach 
warrant.  It  took  a  day  to  serve  it 
When  Mrs.  Jenks  appeared  in  court, 
she  refused  to  answer  questions  of  the 


.\n  effort  was  made  to  reach  her 


This  suggestion  "may  appeal  to  his 
scholarly  mind. 

These  men  could  contribute  hand- 


An<ith.,eisH.rl»nL.Jo«,o„th.  with  stories  oi  advertisi,,.  successes  “'„EllCalk.'*Thfi^ 


Stock  e.xchange;  because  he  just  got  appearing  once  a  week. 


somely  to  an  illuminating  symposium  newspapers,  he  became  a  factor  in  Wall 
on  the  subject:  Street. 


William  H.  Johns  .Arthur  Kudner 

Stanley  Resor  Harry  Dwight  Smith 

Henry  T.  Ewald  John  Benson 

William  C.  D’Arcy  Bernard  J.  Mullaney 

Albert  D.  Lasker  O.  B.  Winters 

A.  W.  Erickson  Paul  Cornell 

Roy  S.  Durstine  Ray  Rubicam 

H.  K.  McCann  James  W.  Young 

Bruce  Barton  Clarence  D.  Newell 

Ernst  Gundlacb  Mark  O’Dea 

Hill  Blackett  E.  E.  Dallis 

Harford  Powel  Joseph  Katz 

Louis  R.  Honig  Thomas  L.  L.  I 

Frank  Presbrey  William  D.  MeJ 

Robert  J.  Tinsman  W.  B.  Henri 

HCTry  Eckhardt  Joseph  .A.  Hanfl 

Gilbert  Kinney  Daniel  Starch 

William  B.  Benton  Robert  S.  Simpc 

William  B.  Ruthrauff  L.  Ames  Brown 


manjt  laughs  and  smiles  and  giggles  Jt  appears  that  advertising  news  has 
has  he  evoked.  How  many  people  has  won  a  permanent  departmental  place 
he  helped  into  a  kindlier  and  better  way  for  itself.  As  we  see  in  New  York  it 
of  life  with  his  lovable  satire?  Call  now  rates  along  with  face  culture  and 
up  the  Hearst  organization.  They  may  fire  insurance  and  that  cryptic  stuff 
have  that  data.  Tom  has  been  in  the  called  financial  comment. 

Hearst  service  long  enough  for  that.  I  never  could  understand  why  finan- 


SHIPS  GET  FACSIMILE 


Joseph  Kau  Hearst  service  long  enough  for  that.  I  never  could  understand  why  finan-  announced  m  New  York  this  we«  ofon 

^omas  L.  L  RyM  If  not,  and  this  falls  under  the  eye  of  the  dal  news  is  written  in  such  exclusive  his  return  from  Europe  that  withit  60 

wl  *  B?  Henn  Great  White  Chief  out  in  California,  language.  When  Frank  Vanderlip  was  days  four  passenger  ships  will 

foseph'  .A.  Hanff  he  may  have  one  of  his  statisticians  financial  editor  of  the  Chicago  Tribune  equipped  with  facsimile  equipmeal  w 

K  ki'*  work  out  the  figures.  his  stuff  w’as  read  and  understood  by  transmitting  to  the  ships  news  aid 

OOCrt  S.  bimpers  XTr^f  tnanv  vprticirifF  otrt^ntc  \artf»QtViAr  r‘ViQrtc  Qiirl 


his  stuff  w'as  read  and  understood  by 


James  M.  Cecil 
William  H.  Rankin 
Frederick  H.  Cone 


Herbert  S.  Gardner 
Henry  B.  Humphrey 
Fred  J.  Ross 


and  news.  He  was  a  great  newspaper  re-  tising  accounts.  in  advertising.  It  may  acco 

porter  in  his  day.  Then  he  majored  in  Did  you  ever  know  (Tharlie  Vandiver,  for  circulation  increases  in  ot 
advertising  philosophy  and  practice  of  the  Kcytesiillc  Courier?  Well,  you  tions  of  the  metropolitan  area. 

under  Ernst  (jundlach,  and  became  a  wouldn’t  unless  you  came  from  my  - 

great  copywriter.  He  retired  from  part  of  Missouri,  where  the  beautiful  MRS.  HARRIS  JOINS  ST 
Matteson,  Fogarty,  &  Jordan  a  couple  scenery  is  not  defaced  by  big  towns.  Julia  Collier  Harris,  well-knov 
of  years  but  was  planning  to  get  back  It  Marlen  Pew  had  known  him  he  and  wife  of  Julian  L.  Harris,  e 


m  agency  work  when  he  was  snapped  would  have  had  him  in  Shop  Talk  at  editor  of  the  Chattanooga  (Tenn.) 

off.  He  was  the  youngest  ex-presi-  Thirty.  Times,  has  joined  the  daily’s  editorial  25  minutes,  he  said. 

dent  of  the  4  A’s.  God  rest  his  beau-  Charlie  never  wrote  anything  but  staff.  She  will  write  editorials,  special  - 

tiful  soul.  ^  “personals.”  He  said  the  names  of  feature  articles  for  the  Sunday  maga-  EQUIPMENT  REVIEW  OCT.  2* 

Lin  Palmer  certainly  knows  about  people  made  the  best  news.  His  sub-  zine.  and  a  Sunday  column,  entitled  The  regular  monthly  Equipmeal'  R 


tired  of  writing  politics  for  Chicago  The  IJerald  TrUnme  appears  now  to  revoked  the  suspen^  ad 

newspapers,  he  became  a  factor  in  Wall  have  taken  the  idea  seriously  for  it  reiranded  her  to  jail  ^ 

Street.  keeps  Harvey  Runner  steadily  on  the  whether  it  is  for  talkiag  or 

*  ♦  *  job.  The  Journal  of  Commerce  in  violating  the  terms^  of  her  probaUA 

I  WONDER  how  many  cartoons  Tom  (Chicago  is  the  only  out-of-New  York  the  lady  is  now  in  jail. 

Powers  has  drawn.  Better  yet,  how  daily  I  know  that  prints  such  a  column.  cuidc  r-c-r  cAr'cikiii  s 

many  laughs  and  smiles  and  giggles  it  appears  that  advertising  news  has  SHIPS  GET  FACSIMILE 

a^Permanent  departmental  place  D 

he  helped  into  a  kindlier  and  better  way  for  itself.  As  we  see  in  New  York  it  _  r  m  t  • 

of  life  with  his  lovable  satire?  Call  now  rates  along  with  face  culture  and  System  For  News  TransmissMS 

up  the  Hearst  organization.  They  may  fire  insurance  and  that  cryptic  stuff  Charles  J.  Pannill,  president  of  the 

have  that  data.  Tom  has  been  in  the  called  financial  comment.  Radiomarine  Corporation  of  .Ymeriti, 

Hearst  service  long  enough  for  that.  I  never  could  understand  why  finan-  announced  in  New  York  this  week  ofoo 


transmitting  to  the  ships  news  aid 
weather  charts  and  data. 

Through  processes  perfected  by 


Not  many  advertising  agents  here  everybody.  weather  charts  and  data, 

in  New  York  know  that  Ray  Brown  of  Happily,  these  advertising  “columns”  Through  processes  perfected  by 
Hawley  agency  was  once  a  famous  are  in  the  vernacular  and  they  have  a  Charles  J.  Young,  son  of  Owe*  D. 

newspaper  cartoonist.  He  illustrated  substantial  reader  following.  That  is  Young,  in  which  carbon  recorder  nrt 

Peter  Finley  Dunne’s  “Dooley”  stories  particularly  noticeable  in  Bronxville,  affected  by  the  ship’s  movement  is 

And  what  a  story  Jesse  Matteson  at  one  time.  Now  he  is  a  serious  pro-  where  nearly  everybody  except  the  doc-  ployed,  the  shore-to-ship  service  bu 

could  have  written  on  advertising  duction  manager  on  ponderous  adver-  tors  and  taxi-drivers  are  supposed  to  be  been  carried  on  aboard  the  Uniled 

tising  accounts.  in  advertising.  It  may  account  also  States  liner  President  Harding  for 

Did  you  ever  know  (Tharlie  Vandiver,  for  circulation  increases  in  other  sec-  several  months. 


Mr.  Pannill  predicted  that  in  the  w 
future  every  first-class  passei^ef 
will  be  equipped  to  give  a  daily  nW 


part  of  Missouri,  where  the  beautiful  MRS.  HARRIS  JOINS  STAFF  will  be  equipped  to  give  a  daily  new** 
scenery  is  not  defaced  by  big  towns.  Julia  Collier  Harris,  well-known  writer  paper  and  complete  maps  of 
If  Marlen  Pew  had  known  him  he  and  wife  of  Julian  L.  Harris,  executive  conditions.  A  map,  or  one  page  (*_* 
would  have  had  him  in  Shop  Talk  at  editor  of  the  Chattanooga  (Tenn.)  newspaper,  can  be  sent  to  a  shi>  w 


advertising  agencies.  He  is  the  great  scribers  seemed  to  think  he  was  right, 
conservator  of  the  agency  industry.  I  think  he  was  a  great  editor. 

It  is  a  sort  of  heritage  in  the  Palmer  You  never  heard  of  Willie  Mulhollani 
family.  ^  either?  Some  of  you  may  have.  You’vi 

Look  up  the  history  of  Volney  B.  seen  the  Oklahoma  movie,  “Cimmaron. 


ine,  and  a  Sunday  column,  entitled  The  regular  monthly  Equipmeal' 
From  My  Balcony,”  which  will  be  view  of  Editor  &  Publisher  wiB  * 


I  think  he  was  a  great  editor.  printed  on  the  editorial  page.  She  has  jiublished  Oct.  26  in  connection  wtt 

You  never  heard  of  Willie  Mulholland  contributed  to  newspapers  and  maga-  the  annual  tabulation  of  iii'^<^b**ff 
either  ?  Some  of  you  may  have.  You’ve  zines  for  many  years.  Her  first  work  equipment  of  all  L’nited  States  dank* 
seen  the  Oklahoma  movie,  “Cimmaron.”  appeared  in  the  Atlanta  Constitution.  .•Mthough  the  regular  publication- 
You  recall  the  hero?  That’s  Willie.  Later  she  wrote  for  the  New  York  is  the  second  Saturday  of  each  moi» 


Palmer,  the  first  real,  mc^ern  advertis-  You  recall  the  hero?  That’s  Willie.  Later  she  wrote  for  the  New  York  is  the  second  Saturday  of  each  moi 

ing  agent.  Then  t«ll  me  if  the  agencies  He  taught  me  how  to  swim  in  the  mill  Herald  and  the  Herald  syndicate,  both  the  date  for  the  yearly  supplemeol. ' 

shouldn’t  build  a  monument  to  his  pond  at  St.  Catherine,  Mo.  Its  a  pity  in  New  York  and  Paris.  She  was  as-  set  before  the  Equipment  RevifWi' 

memory.  The  newspaper  publishers  they  didn’t  use  his  name  in  the  play,  sociate  editor  with  Mr.  Harris  of  the  started.  The  November  Review 


would  help  raise  the  money.  Volney  They  had  everything  else  about  right  Columbus  (Ga.)  Enquirer  Sun. 


published  Nov.  9. 


